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New  A*Nv  A*  Report  Predicts  Breakdown 
of  Agency  Commission  System 

^o  ReasonWhy  Agent  Should  N ot  Credit  Advertiser W ith  Discounts  and  Then 
fake  Fee  or  Agreed  Percentage,  Aa  £♦  Haase  Concludes  After  Year’s  Study 


HE  advertising  agency  is  working 
solely  for  its  clients,  not  for  the  pub- 
rs  from  whom  it  has  presumably 


By  ROBERT  S.  MANN 


president  and  two  past  presidents 
(Allyn  B.  Mclntire,  Stuart  Peabody, 


wn  its  commissions,  and  there  is  no  age,  etc. 


(c)  net  cost  of  packing  materials,  post-  indirectly  make  any  allowance  or  re-  and  Lee  H.  Bristol,  chairman)  as  trus 


bate,  the  effect  of  which  would  be  to  tees  of  the  agency  compensation  study. 


1  reason  why  it  should  not  pass  on  Separately  then,  the  contract  would  charge  less  than  full  current  card  rates.”  The  Haase  report  has  a  strong  legal 
the  client  the  ^nefit  of  those  com-  call  for  the  advertiser  to  pay,  as  com-  The  Haase  study  was  authorized  by  flavor.  Its  preparation  included  a 
issioiis.  This  is  the  conclusion  of  a  pensation  for  the  agency’s  services,  “an  the  A.N.A.  in  the  summer  of  1933  study  of  more  than  eight  hundred  cases 
y  of  advertising  agency  compensa-  amount  equal  to  — %  of  the  net  cost  of  after  members  at  a  closed  session  had  in  which  advertising  questions,  directly 
just  concluded  by  Albert  E.  Haase  each  item  included  in  Section  (a)  of  expressed  dissatisfaction  with  the  re-  or  indirectly,  were  before  the  courts, 

the  Association  of  National  Adver-  this  paragraph  (or  a  fee  of  $— — ).”  port  of  Prof.  James  W.  Young  of  the  Part  H  of  the  volume  contains  the 

isers  after  more  than  a  year’s  effort.  Section  (a),  as  told  above,  deals  with  University  of  Chicago,  after  an  ex-  opinion  of  the  .A.N.A.’s  legal  counsel 

TTie  report,  just  issued  in  the  form  media  charges.  Similar  provisions,  in  haustive  research  into  the  same  problem  on  numerous  points,  together  with  a 


f  a  215-page  vol- _  .  ■  ..  _ long  list  of  the 

Sruilway  SUMMARY  OF  A.N.A.  CONCLUSIONS  I  "which  should  con- 

rom  the  conven-  OAYS  the  Haaoe  report,  made  for  the  Association  of  National  Advertisers:  stitute  valuable 

1  agency  com-  ^  Advertising  agent  is  agent  of  advertiser  only  .  .  .  owes  the  advertiser  an  undivided  loyalty.  reference  material 

■'KOunt^sysTm  as  pays  *l*e  agency.  .  .  .  The  money  flows  directly  from  the  advertiser  through  the  agent  to  **^O^h  ^r  original 

r.  Haase  prefers  Agents  set  present  rate  of  compensation.  .  .  .  The  owners  of  advertising  mediums  are  not  of  prevailing  research  in  the 

term  i  L  *  importance  in  determining  the  rate.  They  have  been  influenced  and  guided  in  their  decision  by  agents.  Haase  studyi  con- 

rr«titini7  Major  fault  of  discount  system  (commission  system)  is  its  seeming  rigidity.  ...  No  single  factor  has  sisted  ot  an  in- 

eh*^'^chents  with  tl®*'®  more  ...  to  create  an  outward  show  of  resistance  to  change  .  .  .  than  the  improper  use  of  the  word  924^^  national  *  ad 

1  commissions  (w  Oigcount  system  has  been  modified  in  actual  business  practice  .  .  .  four  basic  arrangements  now  in  use.  vertisers  answer^ 

and  receiv-  Advertiser  is  free  to  make  any  terms  be  wishes  with  advertising  agent.  .  .  .  The  agent  cannot,  legally  or  t 

a  navment  direct-  ethically,  accept  the  obligation  of  serving  as  the  advertiser’s  agent,  if  he  is  already  bound  by,  or,  if  be  afterwards  fjcer^  w'ere  ^nter- 

*from  the  clients  agreement  with,  advertising  mediums  or  others  which  conflicts  with  his  obligation  to  his  principal— the  viewed  nersonallv 

rnrdiiu.  tn  indi-  advertiser.  .  .  .  Any  single  agent  or  owner  of  an  advertising  medium  can,  with  perfect  safety,  set  down  terms  ■MnmArr.iic  c  a  h  1  e  s 

dual  agreements  “P®'*  "Ith'h  he  will  do  business,  but  when  he  undertakes  to  prescribe  a  course  of  conduct  for  businesses  other  than  V  °  M  r.n  in- 

K  large  nart  of  **  confronted  with  the  highly  important  question  of  restraint  of  trade.  .  .  .  There  is  no  need  rrfa^  i  o  n  thus 

e  report  is  de-  sudden  overthrow  of  the  discount  system  as  a  cover-all  system.  As  advertisers,  agents  and  mediums  come  crathered 

ted  to  legal  cita-  know  and  understand  their  own  rights  and  duties  and  act  accordingly,  this  cover-all  system  will  in  all  prob-  addition  the 

ns  tending  to  up-  Miility,  gradually  disappear  without  injury  to  anyone.”  quotes  a 

lViS-are4  .PROF-  YOUNG’S  CONCLUSIONS 

lations.  To  faci-  CAID  the  Young  report  (published  May  18,  1933)  made  for  a  committee  representing  advertisers,  agents,  and  pub-  ments  bearing  on 

te  its  adoption,  O  lishers:  agency  compensa- 

report  includes  “The  conclusion  of  the  examiner  is:  tion.  Many  of 

■form  of  contract  “That  the  method  of  advertising  agency  compensation  now  in  force  is  the  most  practicable  one  for  maintain-  these  are  from 

r  practical  use  ing  the  true  and  long-run  interests  of  all  advertisers  and  all  publishers.  Editor  &  Publish- 

employnient  of  “That  the  rate  of  compensation  is  not  excessive  for  the  structure  as  a  whole.  er,  particularly 

Kent.”  “That  all  advertisers  and  publishers  should  bear,  in  proportion  to  volume,  a  share  of  both  the  direct  and  the  from  the  hies  of 

This  contract,  indirect  costs  of  the  structure.”  1921,  when  the  col¬ 
terdetailing  agen-  _ _ _ _  umns  of  this  paper 

duties,  says:  were  opened  to  a 

“6.  The  agency  shall  not  credit  to  its  almost  the  same  words,  would  allow  for  under  the  sponsorship  of  a  committee  discussion  of  the  compensation  ques- 
Fn  account  any  commissions,  discounts,  commissions  or  fees  based  on  the  supple-  representing  weighty  interests  among  tion.  in  which  advertising  leaders  freely 
rebates  from  any  third  party,  with-  nientary  items  listed  under  (b)  and  (c).  advertisers,  agents,  and  publishers,  took  part. 

t  the  prior  consent  of  the  advertiser.  This  proposed  A.N.A.  form  of  con-  The  Young  study  grew  out  of  a  strong  The  report  refers  several  times  to 
cept  as  otherwise  set  forth  herein.”  tract  obviously  would  clash  with  certain  drive  by  a  group  of  important  adver-  the  practice  of  N.  W.  Ayer  &  Son,  Inc., 
Another  paragraph  would  require  the  practices  and  requirements  now  in  use.  sers  to  force  lower  advertising  rates  in  crediting  agency  commissions  to 
ency  to  maintain  a  separate  account,  For  instance,  the  “standard  order  and,  in  that  process,  to  squeeze  out  clients  and  then  charging  16^  per  cent 
t  commingled  with  its  own  funds,  for  blank”  used  for  most  of  the  advertising  part  of  the  agency  commission,  at  least  of  the  net  cost  as  its  own  compensa- 
»«>■  received  from  the  advertiser  to  placed  by  agencies  includes  among  the  on  large  accounts.  Agreement  upon  tion.  This  comes  near  equaling  the 
>•  for  space,  plates,  art  work,  radio  standard  conditions  the  following  Prof.  Young  to  study  the  situation  was  amount  of  the  media  commissions,  and 
ent  and  similar  charges.  clause:  thought  to  have  provided  a  means  of  a  clause  in  the  proposed  agency  code 


duties,  says: 

“6.  The  agency  shall  not  credit  to  its  almost  the  same  words,  would  allow  for  under  the  sponsorship  of  a  committee 
n  account  any  commissions,  discounts,  commissions  or  fees  based  on  the  supple-  representing  weighty  interests  among 
rebates  from  any  third  party,  with-  mentary  items  listed  under  (b)  and  (c).  advertisers,  agents,  and  publishers, 
t  the  prior  consent  of  the  aclvertiser.  This  proposed  A.N.A.  form  of  con-  The  Young  study  grew  out  of  a  strong 
cept  as  otherwise  set  forth  herein.”  tract  obviously  would  clash  with  certain  drive  by  a  group  of  important  adver- 


hiother  paragraph  would  require  the  practices  and  requirements  now  in  use.  sers  to  force  lower  advertising  rates 
ncy  to  maintain  a  separate  account,  For  instance,  the  “standard  order  and,  in  that  process,  to  squeeze  out 
commingled  with  its  own  funds,  for  blank”  used  for  most  of  the  advertising  part  of  the  agency  commission,  at  least 


ent  and  similar  charges. 

The  advertiser  in  turn  would  be 


(a)  The  agency  agrees  that  it  equitable  settlement.  His  verdict  was  specifically  stated  that  this  practice 


nd  to  pay  the  agency  (a)  the  “net  will  not  rebate  to  its  client  any  part  that  despite  certain  inequities. 


should  not  be  considered  as  rebating. 


of  each  advertisement.  “The  of  the  commission  allowed  by  the  pub-  agency  commission  system  offered  the  Mr.  Haase’s  comment  is: 


‘net  cost’  under  this  agreement,”  lisher.” 


:  proposed  contract  form  adds,  “means  These  standard  conditions  are  those  able, 
t  exact  amount  the  agency  credits  the  adopted  in  1920  and  revised  in  1933  by  Not  only  the  Young  report,  but  the  count  system  and*  do  business  without 
ird  party  with  whom  it  deals ;  that  is,  the  American  Newspaper  Publishers  As-  proposed  advertising  agency  code,  let  or  hindrance  from  other  agents  or 
t  gross  card  rate  less  any  and  all  sociation,  the  Periodical  Publishers  As-  which  never  got  as  far  as  a  public  from  advertising  mecliums  exists  in  the 
kemnts,  rebates,  differentials,  or  com-  sociation  of  America,  the  Agricultural  hearing,  but  which  included  an  anti-  example  of  N.  W.  Ayer  &  Son,  long 
pions  allowable  to  the  agency  by  the  Publishers  Association,  and  the  Asso-  rebating  clause,  constituted  a  deciding  one  of  the  largest  agencies  in  the 


most  practicable  working  plan  avail- 


“Positive  proof  that  an  advertising 
agent  can  publicly  renounce  the  dis- 


rd  party,  except  cash  discounts.  The  ciated  Business  Papers,  Inc.,  in  co-  factor  in  causing  the  A.N.A.  to  un-  country.” 

fertiser  shall  be  entitled  to  deduct  the  operation  with  the  Ainerican  Association  dertake  its  own  survey,  according  to  a  The  A.N.A.  report  also  quotes  a 
ih  discount  allowable  to  the  agency  by  of  Advertsing  Agencies.  “Letter  of  Transmittal”  which  prefaces  letter  from  F.  Wayland  Ayer,  founder 

:h  owner  of  an  advertising  medium  Another  written  version  of  the  pub-  the  present  report.  This  letter  also  of  the  Ayer  Agency,  to  Editor  & 
ly  when  the  advertiser  shall  have  paid  lisher-agency  understanding  on  agency  refers  to  “a  general  background  of  Publisher,  which  was  published  in 
agency  within  the  time  when  the  commissions  is  the  agency  contract  of  advertiser  dissatisfaction  with  the  these  pages  on  March  21,  1921,  in  which 
^icy,  in  turn,  would  have  been  en-  the  Curtis  Publishing  Company  which,  present  system  of  compensation,”  and  Mr.  Ayer  upheld  the  principle  of  a 
to  claim  this  cash  discount  from  as  quoted  in  the  Young  report,  includes  says  that  publication  of  the  Young  media  differential  in  favor  of  agencies 


owner  of  an  advertising  medium  or  this  clause: 


1  authorized  representative. 


report  and  filing  of  the  proposed  agency  as  a  reward  for  development  of  new 


“Fourth :  This  agency  differential  is  code  “caused  a  spontaneous  movement  advertising  and  assumption  of  credit 


-ikwise,  the  contract  would  bind  the  further  conditional  upon  your  agree-  among  national  advertisers  to  obtain  risks,  but  questioned  whether  the  pre- 

(ertiser  to  pay  to  the  agency  (b)  the  ment  not  to  charge  less  than  the  cur-  authoritative  information  as  to  their  vailing  differentials  were  not  too  large, 

it  cost”  of  art  work,  mechanical  parts,  rent  gross  rates  on  all  advertising  in  rights  and  duties.”  The  letter  of  trans-  Discussing  the  legal  aspects  of  agency 

''ted  matter,  radio,  talent,  etc.,  also  the  Curtis  Publications,  nor  directly  or  mittal  is  signed  by  the  A.N.A.  practice,  Mr.  Haase  says : 


Editor  &  Publisher  for  November  17,  1934 


“In  summary,  then,  it  may  be  said 
that  from  the  legal  point  of  view  the 
modern  advertising  agent  is  the  agent 
solely  of  the  advertiser  and  that  he 
owes  no  obligation  to  the  proprietor  of 
any  medium.  Moreover,  he  is  not  re¬ 
quired  to  accept  any  contingent  liability 
for  the  expenses  of  advertising  he 
undertakes  so  long  as  he  remains  within 
the  apparent  scope  of  his  authority  as 
the  advertiser’s  agent.  And  regardless 
of  the  conduct  of  the  agency,  the  adver¬ 
tiser  is  directly  liable  for  the  payment 
of  all  bills  arising  from  the  work  of 
the  agency  on  his  account,  whether  he 
has  an  agency  that  turns  out  to  be 
irresponsible  or  not. 

“Thus  in  law  the  advertising  agency 
serves  the  advertiser. 

“From  this  conclusion  can  be  drawn 
an  important  corollary.  One  of  the 
frequent  arguments  advanced  to  discour¬ 
age  modification  of  the  discount  system 
is  that  ‘rebating’  (by  which  is  meant 
the  acceptance  of  less  than  the  full 
agency  discount  by  the  agency)  is  un¬ 
ethical.  Actually,  and  in  law,  a  rebate 
is  a  discount  or  drawback  between  seller 
and  buyer  or  other  parties  of  adverse 
interest.  The  agency  is  the  agent  of 
the  advertiser,  acting  in  his  behalf,  and 
both  under  his  direction  and  under  his 
authorization.  It  is  therefore  a  mis¬ 
nomer  to  call  any  adjustment  of  com¬ 
pensation  between  them  a  rebate.  Any 
such  adjustment  between  them  is  en¬ 
tirely  lawful.” 

Describing  the  results  of  a  question¬ 
naire  survey  in  which  924  national  ad¬ 
vertisers  stated  their  views,  Mr.  Haase 
writes : 

“At  the  very  outset  it  is  necessary  to 
admit'  the  fact  that  a  basic  dissatisfac¬ 
tion  with  agency  relationships  as  they 
exist  was  indicated  by  the  national  ad¬ 
vertisers  reporting _ Approximately  60 

per  cent  of  those  reporting  preferred 
some  sort  of  fee  basis  for  compensation 
of  advertising  agencies _ This  prefer¬ 

ence,  moreover,  was  not  based  on  a  de¬ 
sire  to  seize  agency  profits,  but  to  secure 
better  work  from  agencies  and  to  have 
agencies  available  for  a  greater  variety 
of  tasks.  For  even  among  advertisers 
with  small  appropriations — the  group 
that  is  supposedly  ‘carried’  by  the  ex¬ 
cess  discounts  of  larger  accounts — there 
is  very  nearly  as  preponderant  a  prefer¬ 
ence  for  fee  payment  as  there  is  among 

the  larger  advertisers _ 

“There  is  hardly  a  tabulation  to  be 
made  from  the  questionnaire  returns 
that  does  not  show  some  tendency  to¬ 
ward  a  breaking  up  of  the  discount  sys¬ 
tem —  It  appears  that  15.2  per  cent  of 
the  reporting  advertisers  do  not  receive 
the  cash  discount  when  they  earn  it. 
...Of  94  direct  advertisers  reporting, 
57,  or  61  per  cent  of  them,  use  discount 
mediums — in  many  cases  buying  at  net 
rates.  Further. .  .161  advertisers  em¬ 
ploying  the  services  cf  an  agency  placed 
advertisements  direct  in  all  types  of  dis¬ 
count  mediums.  (Many  of  these  pur¬ 
chased  space  at  net  rates.)  ..  .Only  one- 
quarter  of  the  clients  of  advertising 
agencies  made  full  use  of  agency  facili¬ 
ties —  A  substantial  majority  of  adver¬ 
tisers  would  continue  using  agencies  if 
they  were  able  to  buy  space  at  net  rates, 
and  nearly  65  per  cent  of  them  would 
they  report,  continue  to  use  advertising 
agencies  as  much  as  they  do  now. . . . 
If  advertising  agencies  are  equipped  to 
serve  business,  and  if  the  need  for  such 
service  is  increasing,  then  one  cannot 
escape  the  conclusion  that  agency  ser¬ 
vice  is  used  as  incompletely  as  it  is  be¬ 
cause  the  terms  on  which  it  is  offered 
are  not  satisfactory  to  the  business  man 
who  would  otherwise  use  it.” 

A  table  accompanying  this  section  of 
the  report  stated  that  18.8  per  cent  of 
newspaper  advertisers  at  n.ational  rates 
paid  only  net  rates,  and  23.4  per  cent 
more  paid  net  rates  in  some  publications, 
gross  rates  in  others.  Only  57.8  per 
cent  paid  gross  rates  throughout.  These 
percentages,  however,  were  based  on 
only  64  replies,  of  whom  12  said  they 
paid  only  net  rates. 

In  the  m^azine  field  64.9  per  cent  re¬ 
ported  paying  gross  rates  throughout, 
and  in  radio  and  outdoor  tied  at  43.7 
per  cent. 


“It  is  the  rigidity — the  hard-and-fast- 
ness — of  the  discount  system,  with  its 
rate  set  according  to  1918  costs,  which 
restricts  the  present-day  agency  in  its 
usefulness  to  its  clients,”  Mr.  Haase 
states  elsewhere.  “And  it  is  the  or¬ 
ganized  endeavor  to  make  adherence  to 
this  minimum  price-fi.xing  device  a  mat¬ 
ter  of  ethics  which  is  forcing  advertisers 
to  find  or  to  develop  facilities  to  do 
what  agencies  should  be  qualified  and 
eager  to  do. . . . 

“Before  the  agency  can  afford  to 
broaden  its  services  u'  meet  the  grow¬ 
ing  needs  of  an  advertiser,  that  adver¬ 
tiser  must  advertise  heavily  in  discount 
mediums,  unless  the  advertiser  and  the 
agent  can  work  out  some  mutually 
satisfactory  method  of  separate  pay¬ 
ment. 

“What  the  advertiser  must  have  is  the 
opportunity  to  allow  him,  in  an  ordinary 
and  natural  way,  to  buy  as  much  adver¬ 
tising  agency  service  as  his  account  re¬ 
quires,  and  to  pay  for  it  on  a  basis  that 
will  insure  the  best.... 

“In  practice,  then,  it  seems  reasonable 
to  conclude  that  publishers. .  .will  recog¬ 
nize  those  agencies  who  have  business 
to  offer  them.. .  .Moreover,  the  plant 
attitude  of  publishers ...  suggests  their 
realization  of  the  proximity  of  the 
recogniton  siystem  'O  restraint  of  trade. 
The  recognition  system,  then,  like 
much  of  the  support  given  the  discount 
system,  is  chiefly  pressure  by  propa¬ 
ganda. 

“Various  advertisers,  however,  are 
afraid  that  publishers  would  sell  only 
at  present  gross  rates  if  the  agency  dis¬ 
count  were  withdrawn.  This  seems  en¬ 
tirely  unlikely.” 

Mr.  Haase  lists  four  present  plans  of 
agency  compensation:  (1)  Discount — 
the  conventional  commission  system, 
sometimes  with  a  minimum  payment  to 
the  agency  guaranteed  by  the  advertiser, 
or  with  fees  added  to  the  commissions. 
(2)  Percentage — payment  of  a  rate 
fixed  by  advertiser  and  agent,  instead 
of  by  the  advertising  medium,  based  up¬ 
on  either  net  or  gross  costs,  and  usually 
involving  crediting  of  commissions  to 
the  advertiser.  (3)  Fee — payment  of 
lump  sum,  with  commissions  credited  to 
the  advertiser.  (4)  Speculative — pay¬ 
ment  of  percentage  of  sales  or  profits 
resulting  from  the  advertising. 

TWO  NEW  DAILIES 

Seminole  Morning  Reporter  and 
Morning  Star  Launched 

The  Seminole  (Okla.)  Morning  Re¬ 
porter  started  publication  Nov.  13  as  an 
Associated  Press  daily.  H.  E.  Castle¬ 
berry  who  recently  sold  the  Anddarko 
(Okla.)  News,  is  president  of  the  new 
corporation  publishing  the  daily,  and  is 
also  editor  and  publisher.  T.  W.  Hol- 
son,  who  was  associated  with  Castle¬ 
berry  at  Anadarko,  is  secretary  and 
treasurer.  W.  J.  Harpole  is  vice-presi¬ 
dent  and  circulation  manager.  The  new 
daily  employs  15  men  in  the  plant  and 
23  workers  in  the  circulation  department. 

This  was  the  second  daily  begun  in 
Seminole  within  two  weeks.  The  Sem¬ 
inole  Morning  Star  appeared  November 
1. 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  19 — Association  of  Na¬ 
tional  Advertisers.  25th  annual 
meeting,  Atlantic  City. 

Nov.  20 — First  Congressional 
District  Press  Association,  fall 
meeting,  Waynesboro,  Ca. 

Nov,  23-24 — Florida  State  Press 
Association,  annual  convention, 
Ocala  and  Silver  Springs. 

Nov.  25-26 — Texas  Managing 
Editors’  Assn.,  meeting,  Amarillo. 

Nov.  30-Dec.  1 — American  Mar¬ 
keting  Society,  meeting,  Atlantic 
City,  N,  J. 

Dec.  7 — Audit  Bureau  of  Cir¬ 
culations,  board  of  directors 
meeting.  Hotel  Astor,  New  York. 

PARKS  NAMED  MEMBER 
OF  CODE  AUTHORITY 

Succeed*  J.  S.  Bryan,  Now  a  College 
President — Buckley  and  Hanson 
Attend  Authority  Meeting 
in  New  York 

J.  S.  Parks,  president  of  the  Fort 
Smith  (Ark.)  Times-Record  and  Amer¬ 
ican,  this  week  became  a  member  of 
the  code  authority  of  the  daily  news¬ 
paper  publishing  business. 

The  National  Recovery  Administra¬ 
tion  approved  the  selection  of  Mr. 
Parks  this  week. 

He  succeeds  John  Stewart  Bryan, 
president  and  publisher  of  the  Rich¬ 
mond  (Va.)  News-Leader,  who  re¬ 
signed  from  the  code  authority  after 
he  had  been  elected  president  of  Wil¬ 
liam  and  Mary  College,  Williamsburg, 
Va. 

The  code  authority  met  in  New  York, 
Nov.  12.  Only  routine  business  was 
transacted,  Sam  Williams,  authority 
manager,  told  Editor  &  Pubusher. 

Present  at  the  meeting  were  Howard 
Davis,  Netc  York  Herald  Tribune, 
president  of  the  American  Newspaper 
Publishers’  Association  and  chairman  of 
the  code  authority ;  Paul  Bellamy, 
Clez'eland  Plain  Dealer;  Verne  E.  Joy, 
Centralia  (Ill.)  Sentinel;  W.  F.  Met- 
ten,  Wilmington  (Del.)  Every  Evening; 
J.  L.  Stackhouse,  Easton  (Pa.)  Ex¬ 
press;  Harry  S.  Webster,  San  Ber¬ 
nardino  (Cal.)  Sun  and  Telegram; 
Cranston  Williams,  Southern  News¬ 
paper  Publishers’  Association;  Frank 
Phillips,  secretary  of  the  New  England 
Daily  Newspaper  Association,  and  Mr. 
Parks. 

Mr.  Phillips  appeared  as  a  proxy  for 
W.  H.  Reed,  Taunton  (Mass.)  Gaz¬ 
ette,  who  is  recovering  from  a  recent 
illness. 

J.  F.  Young,  Spokane  fWash.) 
Spokesman-Rei’iezv,  was  unable  to  at¬ 
tend  because  of  illness. 

George  Buckley,  who  has  been  desig¬ 
nated  the  government  member  of  the 
code  authority  without  vote,  was  also 
present,  as  was  Elisha  Hanson,  Wash¬ 
ington  attorney  of  the  A.N.P.A.  and 
counsel  of  the  code  authority. 
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16  ON  EDITORIAL  SIDE 
TIRED’  IN  NEWARK 

Guild  Declares  Action  of  Ledger 
Publisher  Followed  Attempts  to 
Bargain  Collectively — Will 
Appeal  Under  NRA 

(By  telegraph  to  Editor  &  Publisher) 

Newark,  N.  J.,  Nov.  15 — Sixteen 
editorial  employes  of  the  Newark 
Ledger  were  discharged  last  night  in 
what  was  interpreted  by  members  of 
the  Newark  Newspaper  Guild  as  a 
direct  attack  on  the  organization  by 
L.  T.  Russell,  publisher. 

The  action  climaxed  an  attempt 
the  guild  to  negotiate  contracts  for 
Ledger  employes  under  the  provision  of 
section  7 A  of  the  National  Recovery 
Act.  Mr.  Russell  persistently  refu^ 
to  meet  members  of  the  guild’s  negotia-  j 
tion  committee  and  stated  his  views  in 
a  long  series  of  notices  posted  on  the  | 
office  bulletin  board. 

All  of  the  dismissed  employes  were 
members  of  the  guild,  three  of  them, 
including  the  treasurer  and  secretary  of 
the  Ledger  chapter,  having  been  par-  i 
ticularly  active  in  the  Newark  guild’j 
affairs.  Others  discharged  comprised  I 
almost  the  entire  suburban  staff  of  t^  j 
Ledger,  whom  Mr.  Russell  announced ! 
his  intention  to  “do  without.”  i 

On  Nov.  10  Mr.  Russell  answered  a  ] 
letter  from  Robert  C.  Ring,  of  the  Sm- 
day  Call,  chairman  of  the  negotiatiom 
committee,  who  had  for  the  third  timt 
requested  an  interview,  by  posting  the 
following  bulletin  in  the  Ledger  office: 

“Accompanying  this  bulletin  is  a  copy 
of  a  letter  received  from  one  R6b« 
Ring,  which  I  am  neither  acknowleib- 
ing  nor  recognizing.  I  do  not  need  w. 
Ring  to  quote  me  Section  7A,  and  I 
know  what  application  it  has  and  unfe 
what  conditions  that  application  can  be 
used. 

“I  am  not  in  the  slightest  concerned 
about  Ring  and  the  committee  goini 
before  the  Regional  Labor  Board,  btt 
I  will  make  it  quite  nervous  for  quih 
a  number  of  the  Ledger  chapter  per- , 
sonnel  if  the  thing  ever  reaches  tbit 
point. 

“You  can  go  to  all  the  regioml 
boards  you  damn  please,  but  you  wffl 
get  no  relief  from  the  Ledger  until 
you  come  to  me  personally  in  the  sane 
way  as  when  you  want  personal  favon. 
Whenever  you  do  that  and  have  only 
Ledger  employes  on  your  committee  it 
will  be  a  pleasure  for  me  to  talk  not 
any  Ledger  problem.” 

Mr.  Russell,  who  plans  to  l?ave  fa 
Hot  Springs,  Ark.,  tomorrow,  yester¬ 
day  posted  a  final  notice  saying  he  waj 
dismissing  25  per  cent  of  the  Ledgti 
staff  and  that  an  additional  25  per  cestl 
would  be  discharged  on  his  return. 

Following  the  blanket  dismissal,  ac 
nounced  privately  to  the  employes  a! 
fected  by  Paul  E.  Smith,  new  rnanajb 
^itor,  the  Newark  guild  called  a  meet 
ing  in  the  Newark  Athletic  Club. 

The  argumentative  session,  attend;' 
by  Heywood  Broun,  president  of  tl; 
American  Newspaper  Guild,  lasted  fc® 
hours.  At  the  finish,  the  Ledger  rhsp- 
ter  had  decided  to  institute  pr-icredlns 
before  the  Regional  Labor  Board.  .V.s: 
present  at  the  N.  A.  C.  meeting  wt' 
William  J.  Murphy,  state  organizer  for 
the  American  Federation  of  Labor.  H; 
pledged  labor’s  support  to  any  moveb; 
the  Ledger  chapter. 

Jonathan  Eddy,  executive  secretary  c: 
the  -American  Newspaper  Guild,  wl* 
was  in  Newark  today,  criticized  Mr 
Russell’s  “attempted  company  imi" 
ism.” 

100,000  VOTES  WRITTEN  IN 

More  than  100.000  votes  were  C3>: 
by  Cuyahoga  County  electors  fw  r 
write-in  candidate  for  sheriff 
candidacy  was  proposed  by  the 
land  Press  and  whose  campaign  es 
conducted  by  the  Press,  News  a- 
Plain  Dealer  acting  in  unison.  Dc?^ 
Police  Inspector  William  A.  McMa^ 
the  independent  candidate,  polled  IW 
528  votes  against  the  158,126  whidi  K 
elected  Sheriff  John  Sulzmann, 
crat,  exponent  of  a  wide-open  cotrt 
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INTERNATIONAL  BOOSTS  NEWSPRINT  $2.50 

Is  for  First  Six  Months  and  Possibly  $2.50  More  for  Remainder  of  Year  Is  Announced — 
Newspaper  Publishers  Deny  Settlement  of  Price  Issue 


By  JOHN  W.  PERRY 

"I'or  delivery  during  the  second  half 
f  l‘)d5.  we  will,  however,  not  change 


Although  two  major  newsprint 
companies,  St.  Lawrence  and 

Powell  River,_  had  previously  estab-  more  than  50  per  cent  above  the  present 
lished  the  1935  price  for  newsprint  at  level.  The  present  level  has,  as  you 
the  $41  basic  level  that  prevailed  dur-  know,  remained  unchanged  for  over  a 
ing  1934,  International  Paper  Company  year  and  a  half  in  the  face  of  con- 
1  took  unprecedented  action  this  week  by  stantly  increasing  wage  levels  for  mate-  paiK-r  to  >  ou  by  more  than  an  additional 
I  boosting  the  price  $2.50  a  ton  for  the  rials  and  supplies.  During  the  same  $2.50  a  t(jn  (that  is  by  more  than  $5 
first  six_  months  of  the  year  and  pos-  period  the  prices  for  all  other  grades 
sibly  $2.50  again  for  the  last  six  months.  'Jt  paper  have  advanced  materially. 

The  action  was  unnrecedented  in  that  Newsprint  alone  has  failed  to  advance, 
in  the  past  the  first  major  company  "Little  or  no  return  is  being  earned  measured  in  any  decline  in  the  gold 
r  !  that  set  the  price  for  the  ensuing  year  on  the  hundreds  of  millions  of  dollar.^  value  in  a  free  market  of  our  dollar 
has  set  the  price  for  the  industry.  St.  of  capital  invested  in  the  newsprint  in-  between  Nov.  10,  1934,  and  the  date  of 
Lawrence  contracted  with  the  Scripps-  dustry.  In  many  cases  a  new  dollar  is  our  notification  to  you  of  the  change. 


newsprint  industry,  when  informed  of 
the  International  Paper  Company’s  ac¬ 
tion,  which  was  taken  independently, 
expressed  the  view  that  it  was  an 


the  tcmixirary  discount  above  specified  eminently  moderate  and  constructive 
so  as  to  increase  the  net  cost  of  our  course. 

The  increase  in  price  will  be  effec- 
,  tive  in  respect  to  the  output  of  Canadian 

a  ton  over  tne  present  net  cost  of  our  international  Paner  Companv,  subsidi- 
paper  to  you)  except  to  the  extent  ^^v  of  International  Paper  Company, 
necessary  to  offset  further  inflation  as  one  of  the  most  important  units  in 


the  Dominion’s  newsprint  industry. 

Premier  Taschereau  said  the  increase 
will  allow  newsprint  companies  to  col- 
Icct  $10,0(X),(X)0  more  a  year  on  a  pro- 
W  e  hope  you  will  realize  that  we  Auction  of  2,000,000  tons.  He  empha- 


Howard  Newspapers  for  major  ton-  not  being  earned  for  an  old  one  and 
tj  nage  at  the  ^1  price,  and  also  with  many  miKlern  properties  have  survived  are  endeavoring  to  act  conservativelv  ^  more  than 

I  the  Hearst  Nei  .vspapers  at  the  same  only  at  the  expense  of  their  working  under  the  difficult  conditions  with  which  thit  thp  naner  industrv  had 

price,  although  the  tonnage  involved  capital.  The  industry  now  faces  further  ■  ■  ■ '■  ^  •  IP 

1,  f  in  the  latter  case  was  not  so  consid-  increase  in  cost. 


erable.  Following  this  action  Powell 
River  gave  20  western  and  southwest¬ 
ern  publishers  the  same  price.  In  ad¬ 
dition  it  was  reported  this  week  that 
the  Crown-Zellerbach  firm,  through  a 
siAsidiary,  the  Crown-Willamette,  and 
the  Minnesota  &  Ontario  Paper  Com- 


,  „  ......  ...^  paper 

we  are  coiuronted.  taken  at  its  face  value  the  warning  he 

Representatives  ol  the  Canadian  to  them  some  weeks  ago,  and 

~  I  ^  - ^ -  — ^ “ acted  according  to  the  wishes  expressed. 

In  Hu  rift  I  TtrSiirH  Vrstt*  Headdedthathewasnotyetfullysat- 

Mnuu»iriui  ouuru  r  Oie  is  liea  i shed  as  to  the  complete  success  of  the 

fTVr  1  JT  •  movement,  for  negotiations  were  still 

In  iSStV  UriGttnS  Union  UCLSG  going  on  between  certain  companies  and 

their  customers.  The  latest  announce- 
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.  .  .....  ■  (flvtWc.<7ro/-/i/o  Editor  ii;P.-Bi.isHF.i.)  .X  ca^e  referred  by  the  .Atlanta  Re-  ments'’liad"^t'isfi^''him  "nevertheless 

pwy,  had  contracted  wuffi  customers  to  ^  HIC.AGO,  Nov.  15 — .\  complaint  gional  Labor  Board  concerning  dis-  that  the  industry  had  realized  the  seri- 

Ml'''Jic™\l"&  O  JubsequUflv  ^fn  a  V  Typographical  Union  No.  charge  of  three  members  of  the  ..usness  of  the  sLationandhadchang^ 

price.  Ai  0.  u.  su^equently,  in  a  17^  of  New  Orleans,  against  a  com-  derson,  S.  C..  Typographical  Union  nnliries  arcordinelv 

^  Publisher,  de-  pany  union”  of  the  New  Orleans  Item-  No.  852  vs.  Anderson  Inde/>endent  and  \Vhat  had  been  done  in  the  case  of 
J^tract^*for'*19?ra^"%U*  TnfmHc  and  the  management  of  that  Mail  was  considered.  motion  that  Lawrence  Paper  Mills,  Limited, 

^  newspaper,  resulted  m  a  tie  vote  on  the  Newspaper  Industrial  Board  as-  continued,  would  be  done  in  that  of 

.  XT  .1  -  .  .  ,  the  motion  offered  that  the  Newspaper  sume  original  jurisdiction  and  try  the  nthpr  romnanv  however  oowerful. 

wS  wa  "eiSed  m'nX''aVr-‘^  Lr^£  Qive w 

weex,  was  expectea  to  make  a  price  by  secret  ballot  to  determine  prefer-  was  lost  in  a  tie  vote.  .Another  mo-  mpaenre^  to  nrevent  anv  lesses  of  the 

beaked  SthT^nTm1resrTs"ffm^^^  composing  room  tion  that  the  case  be  removed  from  the  „at„ral  resources  of  the  province  from 

S  tS  Se  t^nd  ^  ^  employes  as  to  representation  for  docket  because  of  failure  to  prosecute  operating  below  cost.  The  same  meas- 

Tmier  Tascheremi  of  Quebec  was  fu ^ the  same  fate.  ures  would  be  taken  in  any  case  where 

exukan  this  S  over  th-  Imernf-  .held  here  at  the  Palmer  Joint  application  from  Gary  Jy^  that  the  companyies  were 

wuiidiii  THIS  weeK  o^r  tn,  interna  House  during  the  past  three  days.  graphical  Union  and  the  Gary  (Ind.)  navincr  rpacnnahle  wa^es  to  their 

S^teX^ToSSied^S^t  ^Uw'renS's  Publisher  representatives  of  the  board  rost-Tribune  publisher  that  the  board  empires.  Through  the  forestry  com- 
re^ieaiy  conaemnea  s>t.  Lawrence  s  favor  of  a  secret  ballot,  but  name  an  arbitrator  tor  local  proceed-  ™;ccinn  created  at  the  last  session  of 

Sthe^mpany^^'SngtXump'  employe  meml^rs  voted  against,  result-  mgs  at  Gar.j^  was  acted  upon  and  SrEegiSt  X  GoVf^^^ 

in*  i  c  company  oy  raising  tne  stump  „^g  g  deadlock.  In  its  complaint  Harvey  J.  Kelly,  chairman  of  the  nested  nn  the  wa^es  naid  and  the 

^treuMim^r  o?!«rdiametw^^^^  1  standing  committee,  ,,, irking  conditions  imposed  on  lumber- 

finches  ^  *  *  diameter  than  that  it  held  proxies  authorizing  it  to  and  Charles  Howard,  president  of  I.  shown  that  the 

Taschereau  had  intervened  on  the  represent  composing  room  employes  and  T.  L  ..  or  their  proxies,  were  author-  „ot  satisfactory,  the  priv- 

tu!,*  .<  «  that  the  company  refuses  to  recognize  ized  to  act  as  a  sub-committee.  In  he  cancelled 

t  at  continuation  of  the  ruinous  j^e  union  on  the  ground  that  it  has  the  complaint  of  Joe  Loftus  vs.  Min-  xi  Taschereau  added  that  generally 
♦41  price  would  injure  newsprint  mills’  _  contract  with  its  emnloves  for  a  def-  iieobolit  Journal  the  hoard  authorized  ‘^srhereau  adaea  tnai  generally 

onployment  and  adverselv  affect  stock-  ?  .contract  witn  its  employs  tor  a  am  neapoiis  Journal,  autnorizea  c;pegf;,ng  no  complaints  had  been  re- 

i..,ij.„  •  duvcrseiy  anect  siock  peruxl.  ihe  Item-Tribune  com-  Mr.  Kelly  and  S.  B.  Marks,  secretary  newsnar.ers  nnhlished  in 

In  t*im'"  firms.  posing  room  employes  filed  a  motion  of  the  hoard,  to  act  as  a  .sub-commit-  for  gU  felt  that  it  was  in  their 

In  times  past  the  announcement  of  }i,at  the  union  netition  be  dismissed  tee  to  investigate  and  nass  unon  the  S  ♦oral!  telt  that  it  vvas  «n  meir 

itemational  which  is  one  of  the  most  "  ^  petition  ne  ni  missea.  tee  to  iinestL.,atc  ana  pass  upon  me  ^terest  that  the  newsprint  industry  be 

^uaiioiidi,  wmen  is  one  OI  me  most  supporting  this  motion  with  photo-  case.  nrr.cTTnro„c 

f^i*/  newsprint  producers,  has  graphic  copies  of  what  was  said  to  be  The  complaint  of  Marshall.  Tex.,  P  .'P  ' 

^  followed  rapidly  with  price  state-  ^ut  two  of  the  signatures  of  com-  Tvpographical  Union  No.  28.  vs.  Mar-  ,  Folbwing  the  press  announcement 

nms  from  other  firms.  posing  room  employes.  shall  Nen’.r-Messemjer  was  dismissed  that  the  Anglo-Canadian  paf^r  company 

no\\ever,  was  not  the  case  this  Complaints  of  the  Boston  Newspaper  for  lack  of  jurisdiction.  Hearing  on  follow  the  price  lead  ^  Inter- 

tkie  ur  ^  Guild  vs.  Boston  Herald-Travelcr  anri  the  complaint  of  certain  proofreaders  national,  Mr.  Clark^  Anglo-Canadian 

»»  would  seem  that  the  price  Newspaper  Guild  of  New  York  vs.  discharged  by  the  Wichita  Eagle  was  vice-president,  said  his  company  had 

as  not  been  settled.  ^  Progresso,  I talo- Americano  and  Cor-  continued  until  the  return  of  Mr.  How-  oiade  no  such  announcement  and  was 

ne  announcement  reputedly  made  d’ America,  were  not  considered  ard,  a  member  of  the  sub-committee  not  in  a  position  to  announce  any  prices 

^r,ri  r'  *3*'ke.  vice-president  of  fleeting  because  Jonathan  Eddy,  appointed  to  investigate  the  case.  Com-  the  present  time. 

^ tu  u-  “P®*^  .American  Newspaper  Guild  member  of  plaint  of  1.  T.  U.  vs.  Florida  Times-  Mr.  White  stated  the  viewpoint  of 

f  II  ®  "'f,  the  board,  did  not  attend  and  in  his  Union  at  Jacksonville  was  continued  the  Hearst  organization  in  the  follow- 

^  follow  Interimional  s  lead  designating  a  proxy  specified  that  as  was  that  of  1.  T.  U.  Representative  ing  statement : 

m  °  ■  ■^1  D  ki^’  Ruild  cases  were  to  be  disposed  of.  Combs  against  the  Dispatch  Publish-  “The  Hearst  Newspapers  use  almost 

"  xf  The  board  considered  28  cases,  in-  ing  Company,  A'ork,  Pa.  the  entire  product  of  Anglo-Canadian 

Oarkp’ qualified  by  Mr.  duffing  appeals  from  three  wage  Tlie  case  of  Eugene  Typographical  Pulp  and  Paper  Mills,  Ltd.  The  price 

r.  .k!!"*  .1  k  1  .  awards  by  local  boards  in  Wichita,  Union  No.  496  vs.  The  Register-Guard  provisions  governing  our  relations  are 

niioiif  tr,  K  Kan.:  Manitowoc,  Wis.,  and  Norfolk-  Publishing  Company  at  Eugene,  Ore.,  not  as  indicated  in  the  earlier  part  of 

otrart'  P  *T  ^1  Portsmouth,  Va.  The  eight-man  board,  was  continued,  because  local  parties  Air.  Clarke’s  statement  as  it  was  quoted 

ifaf  ^  n  lascnereau  saia  seated  under  the  Daily  Newspaper  have  not  yet  completed  local  arbitration  in  some  of  the  morning  newspapers,  nor 

mv  1  f'^*^**  i?”  .1  Code  and  consisting  of  four  employe  as  required  by  the  Newspaper  Indus-  do  the  succeeding  paragraphs  appear  to 

Mv  Vine  ^  'Oiaea  wnen  tne  c®!”'  gud  four  employer  repre.sentatives,  trial  Board.  The  same  disposition  was  give  a  complete  or  accurate  description 

It  r.,  ♦  ^  '°ii^”  agree  lent  with  ffpgffiod^eff  gH  three  cases,  which,  made  of  Shreveport  Tvpographical  of  the  conditions  which  govern  the  price 

V  calling  for  increased  submitted  to  Judge  Fred  Union  vs.  Shreveport  Times  and  Jour-  - 

.  1-  .  C.  Cause  of  Indianapolis,  impartial  nal.  In  addition  to  Chairman  Kelly  and 

SITBS  XX  ?  u  Z  ninth  member  of  the  board,  who  will  Secretary  Marks,  those  attending  the 

sores  against  Powell  River  has  been  . . . .  ,  •  nf 


•ode  to  date.  In  fact  Editor  &  Pub- 
usher  learned  this  week  from  an  au- 
tlsoritative  source  that  the  Powell  River 
wtracts  would  be  carried  out 


announce  his  decisions  after  a  study  of  board  sessions  were : 
the  evidence  in  each  case. 


at  which  his  product  is  sold  to  us. 

“Mr.  Clarke  is  reported  to  have 
stated  that  International  Paper  Com¬ 
pany’s  proposed  new  price  would  move 


;  ca4 

for 

whH 


Merrill  Lord.  Chicago  Herald  atul  i,p  his  price  to  us.  He  also  is  said  to 
Hearing  on  the  complaint  of  the  Examiner;  E.  H.  Harris,  Richmond  have  stated  that  his  price  is  determined 

San  Francisco  Newspaper  Chauffeurs’,  (Ind.)  Palladium-Item,  and  Emanuel  hy  the  weighted  average  of  prices  of 

Tkl"  i  7'  '”i  *  Distributors’  and  Helpers’  Union  No.  Levi.  Louisi'ille  Courier-Journal  and  leading  Canadian  and  United  States 

The  International  announcement,  ^25  vs.  San  Francisco  News  and  San  Times,  representing  the  publishers;  C.  mills 

t^w^ek-eX^aM  Call-Bulletin  was  continued  M  Baker,  proxy  for  President  How-  ..^either  of  these  statements  is  ncces- 

Hw  weekena,  saia.  f„r  at  least  two  weeks  upon  request  ard,  I.  T.  U.;  H.  W  Matheson,  offi-  because  there  are  also  orovi- 

Tleferring  to  our  contract  with  you,  of  representatives  of  both  parties.  Cases  cer  of  Chicago  Typographical  Union  the  nrire  rf  anv  one  of  sev- 

w  hereby  fix  the  price  of  newsprint  concerning  toypographical  unions  and  No.  16.  proxy  for  Air.  Eddy ;  Leon  ,  the  nrJre 

)or  the  year  1935  at  $53  a  ton.  We  newspaper  publishers  in  .Anderson  and  De  Veze,  International  Stereotypers  companies  can  determine  the  price 

•31  allow  during  the  first  six  months  A’incennes,  Ind.,  and  in  Paterson,  N.  J.,  Union,  and  E.  J.  Volz,  International  _ 

•1  1935  a  temporary  discount  of  $10.50  were  removed  from  the  docket  without  Photo- Engravers’  Union,  acting  for 

•  Ion.  This  will  make  your  net  cost  prejudice,  while  cases  involving  print-  employes.  J.  Arthur  Rehage,  repre- 

*om  Jan.  1  to  June  30,  inclusive,  $2.50  ers’  unions  and  publishers  in  Augusta,  sented  Mr.  Volz  as  proxy  the  first 

rt|*j*  than  it  is  today.  Ga.,  and  Muncie,  Ind.,  were  disposed  day 


JAMES  R.  ALLAN 

James  R.  Allan,  advertising  manager 

.  _ _ _ _  _  _ ,  _ ,  _  „  , _ _ Mr.  Marks  of  the  pressmen’s  of  the  Hamilton  (Ont.)  N/i^c/o/or  until 

In  1930  the  net  cost  of  North  Amer-  of  upon  evidence  that  local  settlements  union  as  secretary  is  not  a  voting  mem-  recently,  died  in  Hamilton,  Nov.  14.  He 
•*  newsprint  to  the  publisher  was  have  been  reached.  ber  of  the  board  was  77  years  old. 
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SAYS  DAILIES  MAY  DROP  CODE  IF  U.  S. 
LABOR  BOARD  TAKES  JURISDICTION 

Hanson  Might  So  Advise  A.N.P.A.  He  Asserts  After  Denying 
Board’s  Right  to  Handle  Jennings  Case — Declares  Newspaper 
Industrial  Board  Must  Handle  Dispute 
By  JAMES  J.  BUTLER 

Waahington  Correspondent,  Editor  &  Publisher 

WASHINGTON,  D.  C.,  Nov.  14 —  paper  publishing  business  toward  NRA, 
Authority  of  the  National  Labor  saying: 

Relations  Board  to  decide  disputes  in-  “Analysis  of  the  National  Industrial 
volving  publishers  who  have  assented  Recovery  Act  demonstrated  that  it  con- 
to  the  daily  newspaper  code,  and  their  tained  full  power  for  the  suppression 
^ployes,  was  challenged  by  the  San  of  a  free  press.  It  contained  a  licens- 
Prancisco  Call-Bulletin,  Tuesday,  when  ing  power — good  for  only  one  year,  it 
the  American  Newspaper  Guild  pre-  is  true — under  which  a  newspaper  might 
sen^d  Its  protest  based  on  separation  be  suppressed  for  expression  of  unde- 
of  Dean  S.  Jennings  from  the  reporto-  sired  editorial  opinions.  It  contained 


rial  staff  of  that  paper. 


the  right  to  suppress  by  injunction  for 


Notwithstanding  the  Call-Bulletin’s  acts  held  contrary  to  the  policy  of  the 
protest,  entered  by  Attorney  Elisha  Act.  It  gave  the  President  unlimited 
Hanson,  counsel  for  the  A.N.P.A.  and  power  over  the  hours,  wages  and  work- 
Newspaper  Code  Authority,  who  ap-  ing  conditions  of  a  newspaper’s  em- 
D  *1?  •  attorney  for  the  ployes ;  as  to  the  cost  of  its  mechanical 

.  .  j.“  .  raise  the  question  of  equipment  and  of  its  raw  products : 

jurisd^tion,  the  board  proceeded  to  as  to  the  nature  of  the  advertising  it 
hear  Guild  spokesmen  and  then  took  might  carry ;  as  to  who  might  not  ad- 
the  case  under  advisement.  First  to  vertise ;  as  to  the  handling  of  its  news ; 
M  decided  will  be  the  powers  of  the  as  to  the  territory  within  which  it 
toard  in  the  premises,  and  if  it  is  held  might  be  distributed ;  as  to  the  number 
that  _  the  right  to  hear  and  determine  of  pages  it  might  print :  the  number  of 
the  issue  exists,  the_  inquiry  will  then  editions  a  day  it  might  issue ;  and  as 
proceed  to  the  question  of  whether  the  to  how  many  days  a  week  it  might  be 


newspaper  is  in  violation  of  Section 
7  fa)  of  the  National  Industrial  Re¬ 
covery  Act,  which  sets  out  the  right 


published. 

“I  do  not  exaggerate,  gentlemen, 
when  I  say  that  if  voluntarily  submit- 


of  ernployes  to  engage  in  collective  ted  to,  without  specific  reservation,  the 
bargaining  through  repre.sentatives  of  National  Industrial  Recovery  .\ct  con- 
thcir  own  choosing.  tains  full  authority  to  compel  compli- 

An  assertion  that  all  newspajiers  ance  with  the  conditions  just  enumer- 
xTDA  uc  advised  to  withdraw  from  ated,  to  say  nothing  of  a  great  many 
NRA  code  if  the  Labor  Relations  more,  equallv  restrictive  of  a  free 
Board  accepted  jurisdiction  in  this  dis-  press.” 


pute  was  expressed  before  the  board 
by  Mr.  Hanson. 

After  the  close  of  the  hearing,  which 
was  secret,  Mr.  Hanson  gave  this  ver¬ 
sion  of  it  to  newspapermen : 

“I  was  asked  what  would  happen 


Newspaper  publishers,  the  attorney 
explained,  hesitated  to  sign  the  PRA. 
liecause  to  do  so  would  obligate  them 
to  submit  a  code  prior  to  September. 
193.L  and  if  a  code  were  submitted, 
the  President  could  invoke  Section 


if  the  board  issued  an  order  in  this  3  (a)  of  the  .\ct  to  impose  any  condi- 
case.  I  said  that  Mr.  William  Ran-  tions  he  saw  tit  affecting  “consumers, 
dolph  Hearst,  owner  of  the  paper,  competitors,  employes  and  others,”  over 
would  not  comply  witji  it.  the  objection  of  those  submitting  the 

“I  was  asked  if  I  was  authorized  to 

state  the  position  of  Mr.  Hearst.  I  hurthermore.  under  Section  10  (b), 

said  his  position  was  that  if  the  code  President  might  at  any  time  modify 
was  meaningless  in  so  far  as  the  gov-  further  conditions  to  the  code 

ernment  was  concerned,  it  was  mean-  without  notice  c)r  judicial  review, 
ingless  in  so  far  as  he  was  concerned.  became  obvious,  said  Hanson,  that 


•T  was  asked  what  position  the  ‘h'’  PH>>lishers’  committee  could  not  rec- 
A.N.P.A.,  the  five  regional  associations  onimend  submission  of  a  code  unless 
and  the  Code  Authority  would  take.  specific  guarantee  be  given  against 
I  replied  that  I  was  not  authorized  to  eventualities  as  aliove  outlined. 


speak  for  those. 

“But  I  added  that  if  the  board  as¬ 
serted  jurisdiction  I  would  be  called 
upon  for  advice,  and  I  would  then  say 


GANNETTS  TO  EUROPE 


m 


and  this  stand  was  stated  frankly  to 
General  Johnson.  The  .Administrator 
sought  to  solve  the  problem  by  informal 
assurances,  but  these  were  not  agree- 


th7t  if  the  go^™^  he  c^^e  d ' 

my  clients  should  notify  the  govern-  T  r? 

ment  and  liquidate  the  code  imme-  "iff  met  by  the  White  House,  the  re- 
diately.  Then  it  would  be  left  to  the  continued.  r  .  •  .  •  * 

election  of  individual  newspapers  as  to  „  Reaching  one  of  the  high  points  of 
what  they  would  do"  the  argument.  Hanson  declared; 


“Thus  it  can  be  seen  that  the  Presi- 


As  was  the  case  when  the  Jennings  dent,  in  the  exercise  of  his  discretion- 
matter  was  before  the  San  Francisco  a^v  power,  through  the  action  of  his 
Regional  Board,  the  publisher  rested  Administrator,  on  August  15.  1933, 
on  his  contention  that,  having  assented  agreed  that  publishers  should  not  be 
to  the  daily  newspaper  code,  he  is  en-  compelled,  by  a  further  order  under 


titled  to  have  labor  controversies  deter¬ 
mined  by  the  Newspaper  Industrial 
Board. 


Section  10  (b)  of  the  Act,  ‘to  comply 
with  any  other  requirements  than  those 
herein  contained,  or  waive  any  right  to 


The  Guild  sought  to  meet  this  argu-  object  to  the  imposition  of  any  further 
ment  with  the  clsim  thst  it  h3,(l  been  qj*  (JjfYcrcnt  rcQuircments.*  ** 
given  the  impression  that  the  industrial  Out  of  these  negotiations  and  those 
board  had  not  been  set  up  and  could  v^hich  followed,  said  Hanson,  came  a 
not  function  as  a  tribunal  in  the  Jen-  code  drafted  with  these  specific  under- 

nings  case,  and  the  further  claim  that  standings  • 

it  has  a  legal  right,  under  Public  Reso-  ^  ^  ^  adherence  to 

hlTSr  R  '"r?  "  "  jurisdiction  of  provisions  should  be  left  to  the  in- 

\  ■  .  dividual  judgment  and  election  of  each 

Attorney  Hanson  made  it  clear  that  publisher.  This  is  provided  for  in  spe- 
the  publisher  has  no  desire  to  avoid  a  language  in  Section  1  of  the  Code, 

trial  of  the  matter  on  its  merits,  but  And  nowhere  in  the  Code  can  any 

insists  that  it  be  conducted  by  the  po^er  be  found  or  inferred  to  compel 

proper  tribunal ;  otherwise  a  relinquish-  compliance  by  one  who  does  not  for- 
ment  of  constitutional  rights,  rewritten  mally  assent  to  it. 
into  the  Code  of  Fair  Competition  over  2.  The  provisions  of  the  Code  should 
the  signature  of  President  Roosevelt,  5^  simple,  specific  and  confined  to  ques- 
inight  be  implied.  tions  of  minimum  wages,  maximum 


into  the  Code  of  hair  Competition  over  2.  The  provisions  of  the  Code  should 
the  signature  of  President  Roosevelt,  5^  simple,  specific  and  confined  to  ques- 
inight  be  implied.  tions  of  minimum  wages,  maximum 

After  detailing  the  history  of  the  hours  and  conditions  of  employment 
recovery  program  through  the  PRA  These  questions  were  disposed  of  in 
and  NRA  periods,  Hanson  proceeded  Articles  HI,  IV  and  V. 


to  outline  the  attitude  of  the  daily  news- 


Because  of  the  many  years’  ex- 


Frank  E.  Gannett,  publisher  of  the 
Gannett  Newspapers,  and  Mrs.  Gannett 
shown  aboard  the  Bremen,  Nov.  9,  as 
they  sailed  for  Europe. 

perience  of  publishers  and  their  em¬ 
ployes  in  the  satisfactory  adjustment 
of  labor  problems,  the  Code  should 
make  provision  for  the  adjustment  of 
controversies  arising  from  the  applica¬ 
tion  of  its  labor  provisions  by  agencies 
such  as  experience  had  proved  satisfac¬ 
tory.  Likewise  the  sanctity  of  all  labor 
contracts  was  to  be  recognized.  This 
was  done  in  .Article  VI,  Section  5.  Sub- 
paragraphs  (a),  (b).  (c)  and  (d). 
Further,  in  the  matter  of  adjusting 
controversies  the  Ctxle  should  provide 
for  an  appellate  tribunal,  the  memliers 
to  l)e  equally  divided  between  employer 
and  employe  groups,  with  provision  for 
the  selection  of  an  impartial  chairman 
in  case  of  tie  vote.  This  was  done  in 
Article  \T,  Section  5  (a),  through  the 
creation  of  the  Newspaper  Industrial 
Hoard.  .And  to  this  Board  was  given 
original  jurisdiction  over  Section  7  (a) 
c<introversies  in  respect  of  representa¬ 
tion  for  collective  bargaining,  in  -Article 
\T.  .Section  5,  Sub-paragraph  (e). 

4.  Because  of  the  obligation  placed 
upon  publishers  by  the  First  Amend¬ 
ment  of  the  Constitution,  the  Code 
should  contain  a  reservation  of  all  con¬ 
stitutional  rights,  including  the  guaran¬ 
tee  of  the  freedom  of  the  press,  and 
to  make  certain  that  publishers  who 
rssented  to  it  would  not  be  later  told 
that  they,  by  their  adherence,  had 
waived  such  constitutional  rights.  It 
should  contain  a  specific  provision  that 
no  order  of  the  President,  under  Sec¬ 
tion  10  (b)  of  the  -Act  modifying  the 
C<Kle  in  any  respect,  should  apjily  to 
any  publisher  who  refused  to  agree 
t<i  such  a  modification.  In  other  words, 
the  Code  should  recognize  the  terms 
and  conditions  of  Section  10  (b),  but 
reserve  to  publishers  who  assented  to  it 
the  right  to  accept  or  reject  any  further 
conditions  which  might  be  imposed 
under  that  section.  These  matters  were 
t:.ken  rare  of  in  Article  VII. 

5.  The  final  point  was  that  the  Code 
'hould  have  a  definite  term  and  should 
not  be  subject  to  extension  by  Act  of 
Congress.  This  was  taken  care  of  in 
.Article  VIII. 

".As  a  result  of  the  President’s 
approval  of  this  Code  on  the  basis  and 
under  the  terms  and  conditions  outlined, 
more  than  1,200  daily  newspapers  have 
assented  to  it.  Now,  one  of  those  news¬ 
papers  has  been  told  that  it  is  a  mere 
scrap  of  paper  and  that  Article  VII  is 
not  binding  upon  the  President.  The 
answer  to  that  argument  by  this  news¬ 
paper  is  that  if  it  lie  not  binding  upon 
the  President,  it  is  not  binding  upon 
this  newspaper.  The  scrap  of  paper 
might  just  as  well  be  burned  if  it  has 
neither  effect  nor  meaning.” 

Referring  to  the  action  of  Congress 
in  setting  up  the  Labor  Board,  Hanson 
continued : 


“Clearly,  if  any  attempt  is  made  to  ; 
apply  this  order  to  the  daily  news-  j 
paper  publishing  business,  it  can  bt  [ 
characterized  as  nothing  more  nor  less 
than  an  attempt  to  modify  the  Code, 
contrary  to  the  provisions  of  the  Code, 
and  in  violation  of  -Article  VH  of  the 
Code.” 

"...  Section  1  (a)  of  the  National 
Industrial  Recovery  Act  has  no  effect 
in  so  far  as  the  relationships  between 
employers  and  employes  are  concerned, 
except  as  such  relationships  are  gov¬ 
erned  by  codes,  licenses  or  agreements 
under  the  National  Industrial  Recovery 
-Act.  I  shall  cite  no  authority  on  thb 
other  than  your  own  ruling  in  respect 
to  the  efforts  of  the  Commercial  Tele¬ 
graphers’  Union  to  compel  collective 
bargaining  by  one  of  the  press  asso¬ 
ciation.” 

-Attorney  Hanson  reminded  that  when  j 
the  controversy  arose  the  Industrial  ’ 
Board  was  the  only  agency  to  whid 
appeal  might  be  had,  after  failure  of 
local  adjustment,  ant^ating  the  Labor 
Board  by  one  month.  As  an  additional 
reason  why  recourse  should  rave  been 
had  to  that  tribunal  he  pointed  out  that 
the  Executive  Secretary  of  the  Amer¬ 
ican  Newspaper  Guild  is  one  of  its 
members. 

The  publisher’s  counsel  concluded  his 
argument  with  a  summation  which  in¬ 
cluded  a  number  of  court  citations 
bearing  out  his  contentions. 

.Alex?nHf»r  Lindey,  counsel  for  the  ' 
Guild,  declared  there  is  no  considera-  . 
tion  of  free  speech  or  freedom  of  the  ; 
press  involved,  but  only  two  issu^  ' 
namely,  has  the  Labor  Board  jurisdic-  } 
tion.  and  has  there  been  a  violation  of  ' 
Section  7  (a). 

As  to  the  power  of  the  Board,  he 
argued  it  is  not  sitting  pursuant  to  a 
code,  but  pursuant  to  a  cong-  ''•’d 
enactment  setting  it  up  and  outlin'n 
its  power  of  original  jurisdiction  to  in¬ 
quire  into  such  labor  disputes. 

To  say  that  the  Call-Bulletin  is  not 
subject  to  the  act  creating  the  BoanI 
because  it  has  not  assented,  is  equiv¬ 
alent  to  saying  that  it  is  not  subject 
to  any  Federal  law  to  which  it  has 
not  consented  to  be  bound,  he  insisted 
He  professed  to  be  at  a  loss  to  know 
how  the  assumption  of  jurisdiction  bj 
the  Labor  Board  could  lie  construed  as 
a  modification  of  the  daily  newspaper 
ccKle. 

Jonathan  Eddy,  executive  secretary 
of  the  Guild,  outlined  the  facts  of  the 
case,  stating  that  the  San  Francisco 
chapter  of  the  Guild  came  into  existence 
in  -April,  and  when  Jennings  decided  to 
go  to  the  St.  Paul  convention  as  a 
delegate,  he  was  first  told  he  might 
liiive  the  necessary  time  away  from 
w((rk,  but  later  told  that  he  could  n«. 
He  contended  the  Jennings  resignation 
was  forced  by  the  newspaper  throu^ 
subterfuge,  but  actually  because  of  his 
Guild  connections. 

The  Board  probably  will  render  a 
decision  next  week. 

PRESS  CONGRESS  POSTPONED 

Conflict  With  Empire  Pret*  Union 
Meeting  Causes  Change 

Due  to  present  world  economic  con¬ 
ditions  and  a  conflict  in  dates  with  tht 
Empire  Press  Union,  the  officers  of 
the  Press  Congress  of  the  World  havt 
decided  to  postpone  the  meeting  of  tht 
Congress  scheduled  for  March  27-30, 
1935,  in  Melbourne,  Australia.  A  fu¬ 
ture  date  will  be  selected  later,  it  wis 
announced  this  week  by  Dr.  W’alW 
Williams,  honorary  president  of  tht 
Congress  and  retiring  president  of  tht 
University  of  Missouri. 

The  conference  in  South  Africa  o| 
the  Empire  Press  Union,  members  of 
which  are  also  prominent  in  Pres* 
Congress  work,  has  been  changed  froa 
-May  and  June  to  February  and  March 
thus  making  it  impossible  for  many  of 
the  principal  British  journalists  to 
attend  the  Melbourne  meeting. 

CUFFORD  WITH  SKELGAS 

Harry  W.  Clifford,  formerly  witk 
Reynolds- Fitzgerald,  Chicago,  is  no* 
advertising  manager  of  the  Skelgo* 
Company,  a  subsidiary  of  the  Skdlj 
Oil  Company,  Kansas  City. 
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SEES  PROFITS  IN  LOCALIZED  ADVERTISING 

But,  Warns  McGivena,  Use  of  Newspapers  Offers  No  Rest  Cure  Nor  Opening-Night  Thrills 
^  of  Radio — G.  A.  Dunning  Is  New  Governor  of  New  England  Advertisers 

Business  recovery  is  not  going  to 
come  with  equal  speed  throughout 


McGivena 


the  nation,  and  advertisers  must  go  after 
business  where 
and  when  business 
is  good — that  is, 
through  local  ad¬ 
vertising.  This 
was  pointed  out 
by  L.  E.  Mc¬ 
Givena,  promo- 
tion  manager  of 
the  Nnv  York 
Daily  News, 
speaking  at  the 
fifteenth  annual 
convention  of  the 
First  District, -Ad¬ 
vertising  Federa¬ 
tion  of  America, 
held  at  New  Haven,  Conn.,  Nov.  8-10. 

“In  all  fairness,  however,”  Mr.  Mc¬ 
Givena  went  on,  ‘‘I  am  going  to  admit 
that  there  are  certain  disadvantages, 
even  annoyances,  to  newspaper  adver¬ 
tising. 

“Many  advertisers  cannot  understand 
why  rates  are  not  uniform.  They  like 
to  establish  a  standard  milline  and  buy- 
space  according  to  that  standard.  The 
result  is  extremely  spotty  and  unsatis¬ 
factory. 

“Newspaper  rates  are  not  uniform 
because  newspaper  costs  are  not  uni- 
iorm;  newspaper  costs  are  not  uniform 
beause  local  conditions  are  not  uni- 
iorm. 

“One  newspaper  spends  a  lot  of 
int !  money  on  a  sports  staff,  another  very 
little.  One  buys  a  lot  of  news  service, 
and  another  almost  none.  One  buys 
expensive  features  and  another  lacks 
them.  In  one  middle-size  city  an  auto¬ 
mobile  editor  is  paid  $15,000  a  year ;  in 
a  city  of  similar  size,  a  man  with  a 
similar  title  is  paid  $00  a  week.  The 
reason  for  the  disparity  is  that  the 
$15,000  man  has  made  a  tremendous 
reputation  for  himself  and  does  an  out¬ 
standing  service  to  his  community. 
Newspapers  are  as  different  as  publish¬ 
ers,  and  publishers  are  the  least  uniform 
of  the  human  species. 

“Production  and  delivery  costs  are 
subject  to  extreme  variation.  In  New 
York  City,  the  News  can  distribute  a 
thousand  papers  to  five  newsstands.  But 
Iowa  publisher  delivering  a  thousand 
p^rs  on  a  rural  route  may  incur  an 
expense  50  times  as  great  as  ours.  An- 
oto  publisher  may  spend  80  per  cent 
of  his  delivery  costs  in  covering  20  per 
cent  of  his  circulation  in  the  suburbs. 
Where  newspaper  competition  is  fierce, 
most  or  all  of  the  newspapers  may  lose 
money— but  the  advertiser  gets  lower 
nt(s. 

The  value  of  any  paper  cannot  be 
Jetermined  by  its  rate  or  its  milline. 

it  by  the  market  it  covers  and  the 
lobit  does  in  that  market.  If  it  can  do 
good  job  for  you,  it’s  worth  its  hire. 
T  must  also  warn  you  that  buying 
^paper  advertising  is  not  as  com- 
iort^le  as  buying  other  media. 

Time  and  time  again  have  you  heard 
4e  anguished  plaint  of  the  advertising 
®>nager  whose  firm  decided  to  try 
Kwspapers.  He  was  besieged  by  scores 
d  representatives,  letters  and  phone 
qHs  from  competing  newspapers.  His 
tebutors  and  jobbers  wanted  definite 
pipers  and  registered  complaints.  There 
wre  a  lot  of  copies  to  check  and  bills 
to  approve,  and  dates  to  verify.  The 
i^paper  schedule  made  life  very  com- 
pbeated  indeed. 

you  like  a  comfortable,  even,  un- 
Wnrbed  career,  you  will  do  much 
to  stick  to  magazines.  Your 
■tency  can  prepare  six  months’  or  a 
mr’s  advertisements  in  advance.  TTie 
^  can  be  approved  at  one  time. 
_^e  will  be  relatively  few  plates  to 
Aitti^eand  few  orders  to  send  out,  many 
no*lit»ir  copies  to  check  and  bills  to 
kelga*  i^Pprove. 

Skdb 


“There  will  be  much  less  work,  an¬ 
noyance  and  irritation.  No  jobber  or 
distributor  is  going  to  get  excited  about 
your  media  choice.  And  neither  will 
your  salesmen  and  your  dealers ! 

“Getting  business  is  not  a  comfort¬ 
able  job  today.  And  advertising  to  get 


Irish,  first-generation  Russian  Jews. 
New  York  has  a  little  of  everything, 
and  is  one  of  the  largest  Italian  cities 
in  the  world.  Pennsylvania  has  unas¬ 
similated  sixth  -  generation  Germans, 
fourth-generation  Welsh.  Irish  and 
Italians.  French  fishermen.  Canadian 
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Advertising  group  photographed  at  opening  party  of  First  District,  A.  F. 
convention  of  New  Haven,  Conn.  Left  to  right:  (Seated)  Earle  Pearson,  gen¬ 
eral  manager,  A.  F.  A.;  Alice  McCoart,  secretary-treasurer  (re-elected)  of  First 
District;  Edward  A.  Filene,  speaker  at  the  Friday  luncheon.  (Standing)  Leslie 
H.  Tyler  (in  cowhoy  costume  of  the  welcoming  committee  for  the  “Roundup 
Party”),  past  president  of  the  New  Haven  Advertising  Cluh  and  new  lieutenant- 
governor  of  the  First  District;  Raymond  C.  Gorman,  president.  New  Haven 
Club;  Donald  W.  Davis,  retiring  district  governor  of  the  First  District;  and  Max 
Livingston,  general  chairman  of  the  convention. 


business  today  never  was  a  comfortable 
job ! 

“I  must  warn  you  further  that  buy¬ 
ing  newspapers  is  a  lot  less  fun  and 
satisfaction  than  buying  radio,  for  in¬ 
stance.  This  newspaper  publishing  on 
its  business  side  is  a  pretty  dull,  drab, 
humdrum  affair.  We  have  no  opening 
nights.  We  cannot  take  you  and  Mrs. 
-Advertiser  into  beautiful  offices  where 
everybody  is  in  evening  dress,  and  show 
you  Paul  Whiteman  at  work,  introduce 
you  to  Rudy  Vallee,  have  you  shake 
hands  with  Eddie  Cantor,  or  make  you 
acquainted  with  the  cute  blonde  who 
does  the  baby  talk  specialty.  No 
celebrities  go  with  your  newspaper  con¬ 
tract.  You  have  no  excuse  for  going 
to  New  York  to  see  that  the  schedule 
starts  off  with  a  bang.  We  cannot 
make  you  a  person  of  consequence  in 
the  artistic,  theatrical  or  night  club 
w-orld. 

“The  only  possible  thrill  we  have  for 
you  is  the  possible  change  of  some  red 
figures  to  black,  and  a  better  profit 
statement  at  the  end  of  the  year.  There 
are  other  results  from  advertising — but 
are  there  any  more  worth  while  than 
these  ?” 

Earlier  in  his  talk  Mr.  McGivena 
had  said  in  part : 

“Years  of  the  depression  have  forced 
many  business  men  to  recognize,  un¬ 
willingly,  that  the  national  market  for 
all  but  a  very  few  firms  is  a  myth,  and 
not  a  fact.  The  number  of  firms  in  this 
country  which  do  a  really  national 
country-wide  business  probably  falls 
below  200. 

“A  corollary  delusion  once  prevalent 
in  some  quarters  was  that  national  ad¬ 
vertising  of  itself  made  a  business  na¬ 
tional.  Year  after  year  we  witness  the 
spectacle  of  manufacturers  whose  ad¬ 
vertising  expense  in  some  states  ex¬ 
ceeds  their  total  sales  in  those  states! 
We  see  advertising  circulated  in  terri¬ 
tories  where  it  cannot  possibly  sell — 
because  the  product  advertised  has 
neither  distribution  nor  outlets  there. 

“There  are  123,000,000  people  in  this 
country — all  kinds  of  people.  They  are 
not  par,  standard  or  interchangeable. 

“Boston  has  tenth-generation  Yankees 
living  alongside  of  second-generation 


lumberjacks  and  German  farmers  are 
to  be  found  in  Michigan.  (Chicago  is 
one  of  the  great  German  cities  of  the 
world,  with  large  colonies  of  Slavs, 
Mexipns  and  Negroes.  The  farmers 
in  Wisconsin,  Kentucky,  Georgia,  Iowa, 
the  Dakotas  and  Washington  have 
hardly  a  single  interest  in  common. 
The  civil  service  population  of  Wash¬ 
ington,  p.  C.,  and  the  thousands  of 
automobile  mechanics  in  Detroit  have 
anything  but  a  common  point  of  view-. 
The  white  Californian  is  as  different  as 
possible  from  the  Japanese  and  Mexi¬ 
cans  who  inhabit  his  state  in  large  num¬ 
bers.  Color,  creed,  origin  and  race 
complicate  every  broad-scale  marketing 
problem. 

“Climate  is  a  marketing  comolication. 
The  Southerner,  the  far  Westerner  and 
the  New  Englander  have  different 
demands  in  clothing,  food  and  hous¬ 
ing. 

The  market  for  woolens,  coal  and 
heating  plants  is  negligible  in  the  South. 
White  and  light-colored  suits  for  men. 
on  the  other  hand,  have  almost  no 
market  in  the  industrial  East. 

“Taste  and  appetite  make  markets. 
Southern  women  do  not  buy  the  same 
kinds  of  cosmetics  as  do  women  in  the 
Northern  states.  One  coffee  which  had 
national  distribution,  or  almost  national 
distribution,  is  really  not  one  coffee,  but 
seven  coffees — all  under  the  same  brand, 
but  each  conforming  to  local  taste.  Try 
to  buy  black  tea  in  Wisconsin,  or  clear 
molasses  in  Texas,  or  oysters  in  Utah; 
you  may  find  them,  but  you’ll  w-ish  you 
hadn’t !  Cigars  differ  vastly  in  different 
sections  of  the  country.  Cigarettes  and 
white  sugar  are  two  of  the  very  few 
products  which  are  uniform  every¬ 
where. 

“To  try  to  cover  with  one  schedule 
of  advertisements  a  country  so  vast  and 
so  diversified  is  often  foolish,  usually 
wasteful. 

“Now  the  newspaper  is  a  local  crea¬ 
ture,  indigenous,  come  from  a  local 
need,  fixed  with  a  local  flavor,  colored 
with  a  local  character.  Created  locally, 
it  has  vastly  more  local  acceptance  than 
any  national  publication.  It  talks 
the  home-tow-n  talk  and  the  local  lan¬ 
guage. 


“And  wherever  there  are  enough  peo¬ 
ple  to  make  a  good  market  for  anything, 
that  market  is  served  by  a  newspaper, 
fitting  the  market  in  size,  in  content 
and  in  character.” 

Donald  W.  Davis,  advertising  man¬ 
ager  oi  Springfield  Newspapers,  Inc, 
bpringfield.  Mass.,  retired  as  governor 
of  the  district  after  having  served  two 
years.  He  was  succeeded  by  George  A. 
Dunning,  New  England  manager  of  the 
Crowell  Publishing  Company,  with 
headquarters  at  Boston.  Mr.  Dunning 
had  been  lieutenant-governor,  and  he  is 
succeeded  in  that  post  by  Leslie  H. 
Tyler,  public  relations  executive  of  the 
New  Haven  Railroad.  Miss  Alice  M. 
McCoart,  W’ashburn  Wire  Co.,  Phillips- 
dale,  R.  1.,  was  renamed  secretary  and 
treasurer  of  the  district. 

The  Women’s  Advertising  Qub  of 
Providence  was  awarded  the  Borges 
Trophy  for  the  largest  representation 
of  members  at  the  convention,  in  con¬ 
sideration  of  the  club’s  membership  and 
distance  traveled. 

Entertainment  included  a  “round-up” 
party,  a  dinner-dance,  and  the  Yale- 
Georgia  football  game,  which  the  latter 
won,  14-7. 

One  feature  of  the  convention  which 
attracted  attention  was  a  display  of 
winning  entries  in  the  third  annual 
Newspaper  Promotion  Contest,  spon¬ 
sored  by  Editor  &  Publisher.  This 
display  was  exhibited  through  coopera-* 
tion  of  the,  club  contact  department  of 
the  Advertising  Federation  of  America 
and  the  Newspaper  Promotion  and  Re¬ 
search  Managers’  Association.  The 
promotion  material,  mounted  on  large 
sheets  of  cardboard,  was  hung  all 
around  the  convention  hall,  where  mem¬ 
bers  and  visitors  inspected  it  before  and 
after  sessions. 

Various  speakers  told  their  listeners 
that  business  men  should  stop  worrying 
about  national  and  international  eco¬ 
nomic  policies,  and  put  their  whole  at¬ 
tention  on  their  own  business  problems. 
One  speaker  took  a  different  attitude — 
Prof.  Irving  Fisher,  widely-lmown 
economist.  Referring  to  jibes  by  pre¬ 
vious  speakers,  he  confessed  to  being 
not  only  a  Yale  professor  and  a  statis¬ 
tician,  but  one  who  worried  about  mone¬ 
tary  policy. 

“You  business  men,  too,  ought  to 
w-orry  about  the  kind  of  dollars  you  are 
dealing  with,”  he  said.  “It  mMces  a 
lot  of  difference  to  you.  You  can  talk 
until  you  are  red  in  the  face  trying  to 
sell  goods  without  result  if  people  can’t 
buy.” 

Prof.  Fisher  said  that  while  business 
men  in  general  wanted  the  government 
to  stop  monetary  experiments  but  to  go 
ahead  with  the  rest  of  its  recovery  pro¬ 
gram,  he  took  the  opposite  stand. 

He  credited  monetary  difficulties  with 
principal  responsibility  for  the  depres- 


Chester  H.  Lang,  of  General  Electric 
Company,  Schenectady,  N.  Y.,  spoke  as 
president  of  the  Advertising  Federation 
of  America. 

‘Tve  repeatedly  said  that  bad  adver¬ 
tising  will  largely  take  care  of  itself,” 
he  said.  “Advertising,  with  its  gold¬ 
fish  existence,  cannot  conceal  its  sins 
for  long.  Nevertheless  I  want  to  ex¬ 
press  my  personal  belief  that  there’s  an 
unwarranted  amount  of  self-righteous¬ 
ness  in  our  approach  to  this  bad  adver¬ 
tising  situation.  Let  me  propose  more 
searching  self-examination,  more  criti¬ 
cal  analysis  by  each  of  us  of  our  own 
advertising.  We  may  find  a  surprising 
opportunity  to  contribute  to  the  public’s 
confidence  in  advertising — right  in  our 
own  advertising  back  yards.” 

Allen  Zoll,  advertising  counselor. 
New  York,  told  the  convention  that  it 
was  possible  for  “anybody  in  this  room” 
to  double  his  company’s  business.  Only 
the  surface  has  been  scratched  in  any 
(Continued  on  page  37) 
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CLASSIFIED  PULLS  UNAGE  INDEX  DOWN 


Display  Classifications  Hold  Their  Own,  With  General  and  Financial  Up,  Others  Down — Broadcast 

Networks  Make  Big  October  Gains 


N 


did  a  little  less  than  hold  its  own 
in  October,  according  to  Editor  &  Pub¬ 
lisher’s  monthly  compilations  based 
on  the  Media  Records  measurements 
of  daily  newspapers  in  52  leading 
cities. 

While  total  advertising  linage  was 
nearly  12J4  million  lines  more  than  in 
September,  this  increase  did  not  quite 
equal  the  seasonal  average  for  this 
time  of  year,  and  the  Linage  Index 
dropped  a  tenth  of  a  point,  to  88.4. 

The  linage  was  nearly  three  million 
lines,  or  2.7  per  cent,  ahead  of  October, 
1933.  This  marked  thirteen  consecutive 
months  which  have  shown  increases 
over  the  year  before,  but  the  percentage 
of  increase  was  smaller  than  in  any 
previous  month  this  year  except  Aug¬ 
ust. 

A  glance  at  the  chart  on  this  page 
reveals  how  the  Editor  &  Publisher 
Linage  Index  has  been  holding  within 
a  rather  narrow  range  ever  since  the 
first  quarter  of  the  year,  indicating  that 
newspaper  linage  for  several  months 
has  been  following  fairly  closely  the 
seasonal  trends  of  recent  years. 

Magazine  linage,  as  measured  by 
Printers’  Ink,  has  shown  a  similar  lack 
of  vigorous  trend  in  recent  months. 
Magazines  api>earing  in  October  (most 
of  them  dated  November),  carried  a 
.little  more  advertising  tlian  in  Septem¬ 
ber,  but  Editor  &  Publisher’s  maga¬ 
zine  linage  index,  compiled  from  these 
figures,  was  unchanged  at  99.6.  As  com¬ 
pared  with  last  year,  October  linage 
was  20.8  per  cent  ahead,  against  Sep¬ 
tember’s  figure  of  19.8  per  cent. 

Network  broadcasting,  however,  shot 
up  vigorously  in  October,  aided  by  the 
seasonal  resumption  of  advertising,  by 
Henry  Ford’s  World  Series  broadcasts, 
and  to  some  extent  by  paid  political 
advertising. 

Ford,  putting  the  World  Series  on 
all  available  networks,  in  addition  to 
his  regular  program  on  the  Columbia 
network,  spent  $362,265  for  radio  time 
during  the  month. 

Columbia  network  gained  sensation¬ 
ally  in  time  sales.  It  sold  $1,752,610 
wor^  of  time  in  October,  against  $7<W,- 
491  in  September.  National  Broadcast¬ 
ing  gain^  nearly  nine  hundred  thou¬ 
sand  dollars  at  the  same  time,  but  ow¬ 
ing  to  its  larger  volume  the  upward 
trend  was  not  quite  so  steep. 

Together  the  two  big  networks  sold 


Dr\m7D'T'  C  MANIU  Terraplane  models,  which  will  be  aj. 

By  KOBIlKI  2>.  IVIANW  nounced  to  the  public  around  the  do* 

$4,528,032  of  time  (talent  costs  not  in-  losses  were  registered  in  a  month  when  of  the  year,  were  shown  confidential 

eluded)  in  October,  against  $2,560,657  department  store  sales,  according  to  the  Brooke,  Smith  &  French,  placing  tht 

”  ■  ’  — ■--*  Federal  Reserve  Board’s  preliminary  Hudson  account,  advise  that  thq\-  haw 

figures,  were  11  per  cent  ahead  of  these 
October, 


in  September  this  year,  and  against 
$3,255,839  in  October,  1933.  Editor  & 
Publisher’s  broadcast  index,  compiled 
in  the  same  fashion  as  the  newspaper 
and  magazine  indexes,  rose  from  108.3 
in  September  to  148.2  in  October.  The 
October  figure  is  much  the  highest  for 
any  month  this  year,  previous  high 
])oints  having  been  set  at  133.0  in  Janu¬ 
ary  and  132.7  in  May. 

In  newspaper  advertising  the  general 
classification  showed  strength.  Linage 
ill  this  division  was  nearly  six  million 
lines  greater  in.  October  than  in  Sep¬ 
tember,  for  outstripping  the  seasonal 
average  gain  of  something  like  four 
millions.  As  a  result  the  Linage  Index 
for  general  advertising  rose  from  84.7 
in  September,  which  had  been  the  low¬ 
est  mark  since  March,  to  95.6  in  Octo¬ 
ber,  which  constituted  the  highest  fig¬ 
ure  yet  this  year.  October  general  ad¬ 
vertising  was  9.8  per  cent  greater  than 
in  October  of  1933.  Liquor  advertis- 


1933.  Sales  in  October 
showed  just  about  the  expected  seasonal 
increase  over  those  in  September,  leav¬ 
ing  the  Reserve  Board’s  index  un¬ 
changed  at  75. 


DODGE  AND  HUDSON 
SHOW  NEW  MODELS 
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Auto  Industry  Paving  Way  for  1935 
Advertising  Campaigns — Stude- 
baker  Reorganisation  an 
Optimistic  Note 


(Special  to  Eoitob  &  Publishes) 

Detroit,  Nov.  14 — Dodge  Brothers 
Corporation  is  going  ahead  with  1935 
announcements.  The  Dodge  luncheon, 
dealer  and  press  meetings,  and  preview 

in  October  ot  1^33.  Liquor  advertis-  Detroit  Ma«mi^'^  TernDk^^Nw*”  17  oaiiKcrs  aunuae  to 

ing,  of  course,  is  an  important  factor  when  thrSo^^  ^ 

ill  this  year’s  general  advertising  gains,  advertisini?  in^l91'>  will  hp  nnfolHpd^hv  satisfied  that  the  automobik 

Strangely  enough,  the  only  other  clas-  £  f  Poae  diJStor  S  ?ilXS  -.d 
sification  to  show  a  spurt  was  financial,  verfi^ing.  VuS  the 


no  plans  for  announcement  copy,  but  u 
the  distributors  start  back  to  their 
homes  it  is  expected  the  announcement 
will  be  coming  along  around  Dec.  1 
The  preview  for  the  press  is  expcctec 
late  in  November. 

It  is  believed  that  President  Sloan’s 
recent  announcement  that  General  Mo¬ 
tors  will  level  off  employment  by  hat 
ing  certain  divisions  announce  nn 
models  during  the  summer  will  affee 
Buick.  Here  in  Detroit  the  opinion  is 
that  Buick  will  continue  its  present 
series,  releasing  an  advertisement  in  ik 
cember  to  announce  such  a  polkr 
Buick  has  sold  approximately  10,(W| 
more  cars  in  1934  than  in  1933. 
Buick  advertising  continues  to  be  placec 
by  Campbell-Ewald. 

Detroit  interprets  the  proposed  reor 
ganization  of  Studebaker  Corporation 
with  its  plan  of  raising  new  money,  as  a 
definite  turn  in  the  bankers’  attitude  to- 


Presumably  the  biggest  factor  in  this 
was  the  housing  advertising  all  over 
the  country,  in  which  banks  and  other 
financial  institutions  have  taken  an 
important  part.  At  any  rate  financial 
advertising,  which  had  not  quailed  1933 
figures  since  April,  turned  in  a  10.4  per 
cent  gain  over  October,  1933.  In  the 
Linage  Index  financial  rose  from  49.0 
in  September,  the  lowest  since  January, 
to  59.6,  the  highest  figure  of  the  year. 

All  other  display  classifications 
showed  losses  in  the  Linage  Index — 
department  stores  a  small  loss,  retailers 
as  a  whole  a  somewhat  larger  loss,  and 
automotive  a  rather  sharp  decline.  Re¬ 
tail  advertising  was  the  only  one  of 
these  three  to  stay  ahead  of  1933  levels. 

However,  these  losses  did  not  quite 
cancel  the  gains  in  general  and  financial. 
Total  display  advertising  made  a  trifling 
advance,  both  in  the  Linage  Index,  and 
in  comparisons  w'ith  1933.  It  took  the 
classifi^  figures  to  turn  downward  the 
trend  for  total  advertising.  Classified 
fell  short  of  the  usual  seasonal  rise, 
failed  to  equal  the  October,  1933,  levels, 
and  dropped  1.2  points  in  the  Index. 

The  retail  and  department  store 


agency  on  this  account.  The  Dodge 
preview  for  the  press  will  be  the  first 
by  a  major  manufacturer. 

About  200  officials  of  the  Hudson 
Motor  Company  and  sales  executives 
representing  all  sections  of  the  country, 
are  in  Detroit  for  a  three-day  closed 
session  which  ends  tomorrow.  Roy  D. 
Chapin,  president,  told  the  gathering 
that  Hudson  is  entering  the  1935  sea- 


regarding  his  own  company. 

The  Hupmobile  and  Graham-Paipj 
1935  models,  as  well  as  the  large  Pack 
ard,  have  been  shown  but  were  not  at 
companied  with  general  advertising  rt 
leases. 


A.  J.  REISS  PROMOTED 

A.  J.  Reiss,  former  manager  of  sak 
development  of  the  Acme  White  Leacj 
son  with  expanded  sales  plans,  to  be  and  Color  Works,  Detroit,  has  beel 
supported  by  a  marked  increase  in  news-  appointed  general  i  manager  of  tna 
paper  advertising.  The  new  Hudson-  sales. 
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-LINAGE  INDEX  \<)SS.mV>WSem/,  .f  l,/t) 
Vertical  Bari  indicate  Actual  Linage  I9B4  ( iie/e  a* 


This  index  is  designed  to  eliminate  merely  seasonal  influences  and  to  show  the 
trend  of  newspaper  advertising  upward  or  downward  in  relation  to  what  might 
he  expected  in  view  of  actual  trends  in  recent  years.  The  seasonal  swings  are 
shown  hy  the  vertical  bars,  which  depict  actual  linage  by  months,  as  measured 
by  Media  Records,  Inc.,  in  daily  newspapers  of  52  leading  cities.  Note  that  in 
this  new  form  of  chart  the  Linage  Index  for  1933  (broken  line)  has  been  revised 
to  make  it  comparable  with  the  Linage  Index  for  1934  (solid  line.) 


NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  in  52  cities) 


Total 

Advertising: 


Display  Only : 


Classified : 


Retail: 


Dept.  Store: 


General : 


Automotive: 


Financial : 


1934 

1933 

Pet.  of 

E.&P. 

Linage 

Linage 

Linage 

1933 

Index* 

October  . 

108.809,838 

105,970,192 

102.7 

88.4 

September  . . . 

96.377,922 

92,617,963 

104.0 

88.5 

August  . 

87,692,250 

86,338,635 

101.6 

91.1 

October  . 

90.204,518 

86,503,128 

104.3 

89.1 

September  . . . 

78,441,896 

75,331,069 

104.1 

89.0 

October  . 

18.605,320 

19,467,064 

95.6 

85.3 

September  . . . 

17,936,026 

17,286,894 

103.8 

86.5 

October  . 

62.595,120 

60,251,913 

103.9 

88.8 

September  . . . 

56,305,270 

52,326,391 

107.6 

92.0 

October  . 

26,720,154 

27,045,393 

98.8 

92.0 

September  . . . 

24.100,492 

23,243,040 

103.7 

93.9 

October  . 

22,039.437 

20,070,694 

109.8 

95.6 

September  . . . 

16,102,784 

16,336,998 

98.6 

84.7 

October  . 

3,916.593 

4.683,243 

83.6 

79.2 

September  . . . 

4,841,304 

5,408,360 

89.5 

87.5 

October  . 

1,653.368 

1.497,278 

110.4 

59.6 

September  . . . 

1,192,538 

1,259,320 

94.7 

49.0 

*  100  on  Linage  Index  equals  average  linage  for  corresponding  month 
in  four  years  immediately  preceding  (1930-33). 


MAGAZINE  LINAGE 

(Compiled  from  Printers’  Ink  measurements  of  several  score  magazines. 
Predates  treated  here  as  of  month  when  they  appear.) 


1934 

1933 

Pet.  of 

Linage 

Linage 

Linage 

1933 

Index 

October  . 

.  2,489,410 

2.060304 

120.8 

99.6 

September . . 

.  2,462,597 

2,055,963 

119.8 

99.6 

August  . 

-  1,955,485 

1,521,874 

128.5 

96.5 

NETWORK  BROADCASTING 

(Compiled  from  reports  of  National  Advertising  Records. 

not  included.) 


Talent  costs 


1934 

1933 

Pet.  of 

Broadcatf 

Dollars 

Dollars 

1933 

Index 

Total  October  . 

4,528.032 

3355,839 

139.1 

148.2 

Total  September  .... 

2,560.657 

2.102,809 

121.8 

108.3 

Total  August  . 

2,248,870 

1,907,481 

117.9 

103.6 

NBC  October . 

2,775.431 

2,130,046 

130.3 

NBC  September . 

1.860,166 

1.555.606 

119.6 

CBS  October  . 

1,752.601 

1.125,793 

155.7 

CBS  September . 

700,491 

547303 

128.0 
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Editor  &  Publisher  for  November  17,  19  3  4 


URGES  PRESS  TO  UNITE  TO  HOLD  RATES 

All  Are  Vitally  Concerned  in  the  Struggle,  Fitzgerald  Tells  Wisconsin  Publishers — Says  National 

Classification  Means  Profit  or  Loss 


Icail 


PUBLISHERS  must  unite  in  their 
struggle  to  maintain  the  local-na¬ 
tional  advertising  differential,  John  T. 
Fitzgerald,  president  of  the  Newspaper 
Representatives  Association  of  Chicago, 
said  this  week  in  an  address  before 
the  Wisconsin  Daily  Newspaper  League 
in  Milwaukee.  His  address  follows : 

“In  comparatively  recent  time  many 
newspapers  that  enjoyed  a  net  operating 
profit  for  any  year  could  gauge  that 
profit  on  the  basis  of  the  net  revenue 
they  derived  from  the  national  adver¬ 
tising  classification.  At  any  rate  the 
net  national  advertising  revenue  did 
spell  a  considerable  portion  of  the  net 
operating  profit  of  any  newspaper. 

“This  economic  analysis  means  that 
circulation  and  local  advertising  rev¬ 
enues  produce  only  sufficient  revenue 
to  pay  the  cost  of  publication. 

“It  follows  logically,  therefore,  that 
if  national  advertising,  as  such,  is  per¬ 
mitted  to  be  diverted  into  the  lower 
local  rate  structure,  the  item  of  net 
profits  is  replaced  by  one  of  red  ink. 

“That  is  the  problem  that  newspaper 
publishers  are  facing  today  and  is  re¬ 
sponsible  for  the  agitation  being  insti¬ 
gated  by  the  selling  structure  who  are 
loyal  to  their  obligation  of  stewardship 
of  your  interests.  This  must  be  ac¬ 
cepted  as  the  basic  motive  in  connec¬ 
tion  with  our  efforts. 

“The  individual  publisher  who  will 
not  be  exercised  over  this  agitation  for 
one  of  several  reasons,  the  fact,  perhaps, 
that  his  differential  is  not  as  great  as 
some  other  publisher,  or,  that  his  house 
is  in  better  order  than  competing  pub¬ 
lishers — is  deluding  himself  seriously, 
because  the  industry  as  a  whole  is  on 
trial.  And  the  correct  procedure  of  any 
one,  or  any  small  group  of  newspapers, 
will  not  allay  the  criticism  of  advertisers 
and  advertising  agencies  directed  against 
the  newspaper  form  of  media,  or  pro¬ 
mote  their  interest  in  it. 

“There  never  has  been  any  mystery 
concerning  a  lower  and  a  higher  rate 
stnjcture  for  newspaper  space.  The  in¬ 
stigation  of  a  higher  rate  structure  for 
national  advertising  came  into  being 
shortly  after  national  advertising  was 
conceived.  Newspapers  could  not  have 
been  established  if  part  of  the  cost  of 
publication  had  not  been  borne  at  the 
outset  by  steady,  consistent  local  adver¬ 
tising.  The  dissemination  of  local  news 
in  the  pioneering  days,  and  subsequently 
of  national  and  world-wide  news  built 
communities  and  retail  businesses  that 
enabled  manufacturers  to  expand  their 
facilities. 

“Old-timers  tell  us  that,  at  the  outset, 
many  newspapers  refused  advertising 
emanating  from  outside  the  realm  of 
their  activities,  but  finally  the  barriers 
were  withdrawn,  and  after  a  period  of 
barter  and  exchange,  newspapers  set  up 
a  rate  structure,  for  the  most  part  higher 
than  their  IcKal  rate  structure,  to  provide 
tOTuneration  for  the  creative  organiza¬ 
tions  sponsoring  this  new  form  of  ad¬ 
vising,  viz.,  the  advertising  agent. 

“With  the  growth  of  this  type  of  ad¬ 
vising,  increasing  importance  of  the 
d«sification  from  the  newspaper  view¬ 
point  was  tempered  by  demands  of  ex- 
Wing  requirements  in  location,  posi- 
tw  and  other  brands  of  service,  and 
wo  deliberate  attempts  to  evade  obliga- 
hons  by  advertising  agencies  and  ad¬ 
visers  of  space  commitments  and 
cc^ensurate  rates. 

Considerable  bad  feeling  was  en- 
toidered  due  to  legal  proceedings  in 
Wnv  cases  to  settle  disputes,  and  the 
J«nlt  was  a  turmoil  that,  at  that  time, 
orratened  to  destroy  the  national  clas- 
Jfetion  for  newspapers  as  it  is  now 
"Mg  threatened. 

In  the  meantime,  the  advertising 
<ents  had  organized  as  the  American 
“^iation  of  Advertising  Agents. 
1ms  organization  was  vitally  concerned 
Wh  the  problems  of  that  time,  and  af- 
®  conferences  with  the  selling  struc¬ 


ture,  instigated  and  promoted  the  flat 
rate  and  in  order  to  dispose  of  the  quan¬ 
tity  discount-rate  cards  in  vogue  at  that 
time,  advocated  as  a  reasonable  flat  rate 
structure  a  rate  midway  between  the 
rnaximum  and  minimum  rates  on  quan¬ 
tity  discount  cards. 

“The  flat  rate  proved  a  boon  alike  to 
national  newspaper  advertising  and  to 
advertiser-manufacturers,  and  the  lat¬ 
ter  structure  particularly  grew  to  incon¬ 
ceivable  proportions.  Many  trade- 
marked  businesses  enjoyed  fabulous 
growth  and  earnings,  and  eventually  at¬ 
tracted  the  attention  of  gigantic 
combinations  of  capital  and  were 
absorbed. 

“This  brought  about  a  complete 
change  of  viewpoint  by  this  new  form 
of  advertiser  as  to  rate  structures  of 
newspapers.  He  demanded  a  reversion 
to  the  quantity  discount  basis,  and 
forced  an  endorsement  and  strenuous 
advocacy  from  the  advertising  agency 
structure.  Despite  the  great  pressure 
brought  to  bear,  the  newspaper  indus¬ 
try  as  a  whole  did  not  deviate  from  the 
flat  rate  method,  and  many  of  the  few 
newspapers  that  did,  have  subsequently 
returned  to  the  flat  rate  method. 

“The  next  point  of  attack  came 
through  the  back  door  invasion  of  the 
local  rate  structure,  and  it  is  with  this 
problem  that  the  newspaper  industry 
must  deal. 

“It  is  a  sad  fact,  but  true,  that  al¬ 
though  the  newspaper  industry  is  the 
most  highly  organized  of  any  industry 
along  protective  lines  the  organized  ef¬ 
fort  is  devoted  to  labor,  paper,  postage, 
and  other  elements  of  expenditure,  and 
there  is  no  organized  effort  expended 
on  the  important  element  of  revenue. 

“The  selling  structure  holds  no  brief 
for  many  advertising  agencies  who  have 
deliberately  inaugurated  plans  for  ad¬ 
vertisers  to  avail  themselves  of  the  con¬ 
fusion  existing  concerning  the  possible 
availability  of  local  rates.  It  is  com¬ 
mon  knowledge  to  newspaper  publishers 
that  these  plans  involved  a  basis  of  re¬ 
muneration  to  these  agencies  of  com¬ 
mission  to  be  paid  by  the  advertiser, 
and,  as  a  result,  many  newspaper  pub¬ 
lishers  are  renewing  the  age-old  dis¬ 
cussion  of  the  possibility  that  the  agen¬ 
cies’  remuneration  properly  belongs  in 
that  channel.  Other  agencies  have  set 
up  elaborate  press  bureaus  and  advo¬ 
cate  coverage  of  newspapers  through 
the  free  publicity  route. 

“One  publisher  in  your  group  recently 
wrote  his  representative,  after  reading 
the  Newspaper  Representatives  Asso¬ 
ciation  brief  on  the  local-national  con¬ 
troversy,  as  follows : 

“  ‘Everything  said  in  the  circular  is 
true,  too  true.  But  your  association  has 


failed  to  put  the  blame  where  it  right¬ 
fully  belongs.  Your  association  must 
be  aware  that  the  real  culprits  are  the 
advertising  agencies  themselves.’ 

“There  are  advertising  agencies  that 
have  a  deep  belief  in  the  efficacy  of 
newspaper  advertising.  And,  partly  to  en¬ 
lighten  this  publisher,  and  also  to  de¬ 
monstrate  the  absolute  necessity  of  leg¬ 
islation  by  the  publishers  to  prevent 
avaijability  of  local  rates  to  national  ad¬ 
vertisers,  we  present  a  communication 
from  one  such  agency  to  one  of  our 
member  representatives,  who  solicited 
this  agency  for  an  account  that  was  be¬ 
ing  advertised  on  a  radio  station: 

“  ‘I  have  your  letter  regarding  the 
Blank  broadcasts  on  station  ROX,  and 
your  query  as  to  whether  there  is  a 
possibility  of  newspaper  advertising  on 
Blank  shoes  as  well. 

‘“Frankly,  it  is  impossible  to  interest 
this  advertiser  in  newspaper  copy,  ow¬ 
ing  to  the  local  and  national  rate  situa¬ 
tions  that  prevail  generally  among 
newspapers. 

“  ‘I_  assunie  that  you  are  thoroughly 
familiar  with  Mr.  Fitzgerald’s  address 
to  the  newspaper  men  at  Chicago  re¬ 
cently,  and  the  situation  he  outlined 
applies  particularly  in  this  case. 

“  ‘In  other  words,  the  Blank  Shoe 
Company,  like  practically  all  shoe  com¬ 
panies,  are  aware  that  newspapers  will 
take  national  copy  from  a  local  dealer 
whose  credit  is  very  poor  and  give 
this  local  outlet  a  special  rate  which 
he  will  not  e.xtend  to  the  advertiser 
who  places  his  business  through  an 
advertising  agency. 

“  ‘The  result  is  that  shoe  advertisers 
usually  prepare  a  complete  newspaper 
campaign  featuring  their  brands  of 
shoes,  send  mats  or  plates  of  these 
advertisements  to  one  of  their  local 
dealers,  have  this  local  dealer  order  the 
space  in  the  paper,  and  thus  obtain  the 
local  rate.  The  manufacturer,  of 
course,  then  reimburses  the  local  dealer 
for  the  money  so  expended. 

“  ‘We  have  given  a  good  deal  of 
thought  to  this  situation,  and  we  know 
that  there  is  hardly  a  metropolitan 
newspaper  in  the  United  States  that  is 
not  losing  100,000  lines  of  shoe  adver¬ 
tising  a  year.  I  do  not  mean  100,000 
lines  from  any  individual  shoe  manu¬ 
facturer,  but  when  you  remember  that 
this  same  situation  applies  in  the  case 
of  the  Central  Shoe  Company,  Brown 
Shoe  Company,  Peters,  Robert -John¬ 
son,  Dorothy  Dodd,  Queen  Quality, 
Friedman- Shelby,  and  a  long  list  of 
shoe  manufacturers,  you  can  appreciate 
what  this  silly  practice  is  costing  news¬ 
papers  all  over  the  country. 

“  ‘In  our  case,  we  have  found  it  nec¬ 


HOWARD  RODE  WITH  RICKENBACKER 


Roy  Howard,  rhairman  of  the  Scripps-Howard  Newspapers,  was  a  passenger 
in  the  twin-motored  Douglas  plane,  piloted  by  Capt.  Eddie  Rickenbacker, 
which  broke  the  record  by  spanning  the  continent  from  west  to  east  in  12 
hours  and  5  minutes  Nov,  8.  Photo  shows  pilots  and  passengers  “fueling  up” 
in  Los  Angeles  before  the  flight.  Left  to  right:  Charles  France,  co-pilot;  Roy 
Howard;  Capt.  Rickenbacker,  pilot;  and  Si  Morehouse,  co-pilot.  'They  had 
breakfast  in  Los  Angeles  and  dinner  in  New  York. 


essary  to  go  to  other  media  rather  than 
newspapers  in  order  to  avoid  a  situation 
of  this  kind.  As  a  result  we  have 
created  a  radio  advertising  program 
that  is  now  running  twice  a  week  on 
about  50  stations  throughout  the 
country. 

“  ‘The  program  has  been  highly  suc¬ 
cessful,  and  the  number  of  stations 
will  be  practically  doubled  after  Jan¬ 
uary  1st.  . 

“  ‘Were  it  not  for  the  ridiculous 
local-national  rate  situation  there  is 
little  doubt  that  we  could  induce  this 
client  to  use  newspapers  on  a  worth¬ 
while  scale  which  would  react  to  your 
benefit,  to  your  publisher’s  benefit  and 
ours.  There  is  no  question  in  our 
minds  that  a  properly  planned  and 
properly  executed  newspaper  campaign 
would  be  at  least  as  productive  as  our 
radio  broadcasts  but,  under  the  circum¬ 
stances,  it  is  not  worth  our  while,  or 
any  agency’s  while  to  spend  much  time 
in  trying  to  develop  a  national  news¬ 
paper  campaign  among  shoe  manufac¬ 
turers. 

“  ‘We  have  taken  a  very  definite  in¬ 
terest  in  seeing  that  something  is  done 
about  these  advances  by  Mr.  Fitz¬ 
gerald,  and  believe  that  every  newspa¬ 
per  representative  should  get  behind 
this  thing  very  strongly.  Failure  to  do 
this  is  going  to  make  it  increasingly 
difficult  to  do  anything  about  newspa¬ 
per  advertising  for  products  in  any  but 
a  few  restricted  fields. 

“  ‘I  wish  you  would  give  some  real 
thought  to  these  matters,  because  there 
are  a  number  of  accounts  with  which 
we  are  working  that  are  facing  this 
problem  right  now,  and  so  long  as  it 
exists,  it  is  impossible  for  us  to  make 
any  real  effort  to  sell  newspapers  in  the 
way  they  should  be  sold. 

“  ‘Furthermore,  it  might  interest  you 
to  know  that  all  agencies  here  have 
recently  gotten  together  and,  through  a 
special  department  in  the  local  adver¬ 
tising  club,  matters  of  this  kind  are  now 
being  considered.  A  grievance  commit¬ 
tee  has  been  appointed  and  the  purpose 
of  this  committee  is  to  help  correct 
such  abuses  as  the  local-national  rate 
situation  which  Mr.  Fitzgerald  so  ably 
pointed  out.’ 

“Or,  this  letter  from  a  large  adver¬ 
tising  agency  in  Texas,  voluntarily  sent 
to  Texas  publishers; 

“  ‘We  have  noted  recently,  as  you 
probably  have,  the  great  amount  of  ar¬ 
gument  as  reported  in  Editor  &  Pub¬ 
lisher  and  other  trade  papers,  regard¬ 
ing  the  general  subject  of  national  and 
local  rate  differentials. 

“  ‘This  is  a  question  which  is  assum¬ 
ing  grave  importance  to  advertisers  and 
agencies  and  should  not  be  taken  lightly 
by  publishers.  The  whole  structure  of 
the  development  and  handling  of  national 
advertising,  so  far  as  the  _  newspaper 
medium  is  concerned,  is  being  threat¬ 
ened.  We  are  writing  you,  and  other 
publishers  in  Texas,  to  urge  you  to  do 
what  you  can  to  eliminate  growing 
practices  which  are  threatening  national 
advertising  and  the  system  under  which 
it  has  grown  and  prospered  for  the 
benefit  of  all  concerned. 

“  ‘We  agree  with  John  Benson,  presi¬ 
dent  of  the  A.A.A.A.,  as  quoted  in 
Editor  &  Publisher  issue  of  Nov.  3  in 
which  he  said: 

“  ‘  “Agencies  would  be  glad  to  see 
any  clarification  of  rates  and  definitions 
which  would  prevent  one  advertiser 
from  obtaining  more  favorable  rates  than 
another.” 

“  ‘We  are  obligated  to  our  clients  to 
secure  for  their  advertising  dollars  the 
full  value  they  should  buy.  Recent 
trends  indicate  that  no  agency,  which 
continues  to  build  schedules  on  pub¬ 
lished  national  rates,  can  be  sure  one 
more  shrewd  and  less  scrupulous  may 
not  be  buying  for  less.  It  is  beginning 
{Contimied  on  page  41) 
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NEW  RULES  PLANNED  ]\ew  Staten  Island  Daily  Starts;  COPELAND  FOOD,  drug 

FrkD  I  .no  rnpv  a  1.  i  a  BILL  BEING  REVISED 

Appears  As  labloid  In  A.M.  tietd  - 

■*  ■*  Ole  Salthe  Writing  New  Draft  for 

The  Staten  Island  Daily  Record,  Hr.  Connolly  said  that  James  P.  Red-  Early  Submission  to  Congress 
morning  tabloid,  began  publication  mond,  vice-president  of  the  New  York  „  »  n-  •  . 

Nov.  13.  Typographical  Union  No.  6,  and  his  —Hope  to  fcliminate 

The  first  issue  was  16  pages.  There  two  brothers  were  connected  with  the  Obscurities 

were  numerous  “card”  advertisements,  paper  only  in  an  advisory  capacity.  He  Uy  i  i  Hutler 

many  of  a  congratulatory  nature.  One  and  Hr.  Redmond  have  long  been  (lyashiH^toH  Correstondeiu 

full-page  advertisement  of  the  "SIPA  friends,  the  publisher  said.  Edit^  &  PublishekJ 

Drug  Stores”  appeared.  The  labor  angle  was  stressed  in  Washixgto.n,  U.  C.,  No.  12 — Elio- 

James  T.  C«nnolly,  listed  on  the  mast-  the  news  columns  of  the  first  issues,  ination  of  objectionable  features  which 
head  as  editor  and  publisher,  told  The  masthead  carries  a  trade  union  sent  the  Copeland  Food  and  Drug  Bill 
Editor  &  Publisher  this  week  that  label  unon  lecislative  shoals  in  the  73rd  Con. 


FOR  LIQUOR  COPY 

F.A.C.A.  Calls  Puolic  Hearing  For 
Nov.  22  to  Clarify  and  Define 
Points  Not  Now  Covered 
Adequately 

{Special  to  Editor  &  Publisher) 


Washington,  D.  C.,  Nov.  13  ^ub-  fuH-page  advertisement  of  the  "SIPA 
lishers  and  advertising  interests  have  jjryg  Stores”  appeared, 
been  invit^  to  take  part  in  a  public  James  T.  Cennolly,  listed  on  the  mast- 
hearing,  scheduled  tor  Nov.  22,  at  which  as  editor  and  publisher,  told 

regulations  to  govern  advertising  of  al-  Ebitor  &  Publisher  this  week  that 


coholic  beverages  will  be  considered. 

Director  Joseph  H.  Choate,  Jr.,  of 
the  F'ederal  Alcohol  Control  Adminis¬ 
tration.  who  will  conduct  the  hearing, 
explained  that  since  repeal,  liquor  ad- 


Appears  As  Tabloid  In  A.  M.  Field 

The  Staten  Island  Daily  Record,  Hr.  Connolly  said  that  James  P.  Red- 
morning  tabloid,  began  publication  mond,  vice-president  of  the  New  York 
Nov.  13.  Typographical  Union  No.  6,  and  his 

The  first  issue  was  16  pages.  There  two  brothers  were  connected  with  the 
were  numerous  “card”  advertisements,  paper  only  in  an  advisory  capacity.  He 
many  of  a  congratulatory  nature.  One  and  Hr.  Redmond  have  long  been 
full-page  advertisement  of  the  "SIPA  friends,  the  publisher  said. 


circulation  of  the  paper  was  “around 
10,000.”  Part  of  this,  he  said,  is  home- 
delivered. 


bel  upon  legislative  shoals  in  the  73rd  Con- 

The  paper  subscribes  to  Federated  gress,  is  being  attempted  by  Ole  Salthe, 


Press,  labor  news  service. 

Hr.  Connolly  would  not  give  any 


who  has  been  commissioned  by  Senator 
Royal  S.  Copeland  to  revise  the  pro- 


tration,  who  will  conduct  the  hearing.  Because  no  printing  plants  are  avail-  biographical  data  concerning  himself,  posed  act  for  early  submission, 
explained  that  since  repeal,  hQuor  ad-  ^^le  in  Staten  Island,  Mr.  Connolly  He  had  never  been  on  a  newspaper  pay-  As  a  public  official  in  New  York  City 

vertisements  have,  in  general,  been  of  g^id,  the  paper  is  being  printed  “for  the  roll,  he  said,  although  he  had  contrib-  during  the  period  when  Senator  Coi»- 

such  character  as  not  to  misrepresent  present”  by  the  Caslon  Newspaper  uted  to  some  newspapers.’  He  would  land  was  Commissioner  of  Health  and 


^  of  the  l^ger  same  office  building  that  houses  the  labor’s  fight  against  the  Staten  Island  established  the  New  York  milk  stand, 
distillers,  have  been  productive  of  un-  Staten  Island  headquarters  of  the  Advance,  which  maintains  an  open  shop,  ard  which  is  now  in  general  usage  in 

cat  efartnrv  rnnH  t  nnc  he  exn  ained  _  A.  .  -  wiiicn  IS  now  III  general  usage  in 


satisfactory  conditions,  he  explained,  Newspaper  Guild  of  New  York.  The 
and  the  Administration  considers  it  office  is  a  rectangular  room  with  three 
wise  to  clarify  the  situation  by  defining  desks  and  two  typewriters, 
more  particularly  the  Code  provisions  Little  information  concerning  the 
against  false  advertising.  venture  was  available  this  week.  Hr. 


Newspaper  Guild  of  New  York.  The  in  the  first  issues  of  the  paper.  In  metropolitan  centers  and  his  successful 

office  is  a  rectangular  room  with  three  fact.  Hr.  Connolly  stated  he  did  not  work  in  preparing  and  administering 

desks  and  two  typewriters.  feel  his  paper  was  competing  with  the  health  legislation  without  seriou^ 

Little  information  concerning  the  Advance,  since  the  Record  is  published  clashing  with  the  press  has  given  ho« 

venture  was  available  this  week.  Hr.  mornings  and  the  Advance  is  an  after-  j^at  he  will  find  it  possible  to  extraa 


.  The  regulations  apply  to  all  adver-  Connolly  said  the  advertising  support  noon  paper. 


tisements  of  distilled  spirits,  wine,  and  given  the  new  paper  has  been  “excel- 


the  Copeland  bill  sections  which  wert 


products  of  the  brewing  industry,  dii-  lent,”  and  stated  the  hope  that  he  would  typographical  union  have  stated  they  are 
seminated  by  radio  broadcasts,  or  jjg  a^ie  to  print  his  paper  in  Staten  frienc" 
through  the  medium  of  periodicals,  island  eventually.  any  d; 

newspapers,  circulars  or  outdoor  ad-  jie  asserted  that  the  paper  would  noil)’, 
vertising,  either  directly  by  an  industry  emphasize  local  news,  but  declined  to  paper, 


be  able  to  print  his  paper  in  Staten 
Island  eventually. 


Both  the  newspaper  guild  and  the  fought  by  publishers  in  the  last  so- 
,'pographical  union  have  stated  they  are  without  destroying  the  effectw 


friendly  to  the  venture  but  have  denied 
any  direct  connection  with  it.  Mr.  Con- 


ness  of  the  bill. 

Some  overtures  were  made  in  the 


He  asserted  that  the  paper  would  nolly,  it  is  asserted,  is  financing  the  closing  days  of  the  73rd  Congress  to 

‘t'Tvhaci^A  Iru'ol  nA\t'c  Kiit  nArlin#»n  frt  nan^r  .  .  .  . 


member  or  indirectly  through  a  retailer  tell  who  his  reporters  were  or  how  Appearance  of  the  paper  is  regarded  !!!fbHshers°^^esTconMs^ons**aim^^^ 
or  other  person.  in-.  newspaper  guild,  he  as  a  phase  in  the  fight  of  the  guild  and  relieve  manufacturers  of  foods  and 

Summarizing  the  proposals.  Director  said  indignantly,  has  nothing  to  do  with  the  typographical  union  to  induce  the  and  nnhlUher?  cf  newsnanm  i 

Chi^esaid:  ^  ^  ^  the  paper.  He  said  he  “understood”  Advance  to  reinstate  Alexander  Crosby,  froT  liTbilitv  ^ 

“The  proiwsed  regulations  set  forth  that  there  was  an  arrangement  that  his  formerly  of  the  Advance  staff,  who  was  *5?™  thrartSIl 


certain  requirements  intended  to  elim-  reporters  must  sign  a  contract  with  the  discharged.  Crosby  was  the  sole  mem- 
inate  false  advertising.  The  only  man-  guild  within  30  days,  but  added  that  ber  of  the  guild’s  chapter  on  the 
datory  requirement  is  the  statement  of  there  was  no  agreement  to  this  effect.  Advance. 


the  advertiser’s  name  and  address.  ■■= 

There  are,  however,  several  conditional 

requirements.  If  the  advertisement  re-  tltiUrin^  \J¥l  LVtllllV 
lates  to  a^  particular  brand  or  lot  of  Channels  Comi 

alcoholic  beverages,  it  must  state  the  I 

class  and,  in  case  of  distilled  spirits  and  {Special  to  Editor  &  Publish 

wine,  the  type  thereof.  If  the  adver-  Washington,  D.  C.,  Nov. 

tisement  states  a  price,  it  is  also  re-  ing  five  weeks  of  public  hea 


LABEL  HEADS  ON  PAGE  ONE 

Channels  Completed  Herald  and  Examiner 

'  Adopts  New  Makeup  Style 

TV  *  Editor  &  Publisher) 

Washington,  D.  C.,  Nov.  14  E  Chicago,  Nov.  13— The  Chicago 

mg  five  we^s  of  public  heanng  he  Examiner  has  introduced 


was  not  wilful. 

Publishers  have  made  it  plain  tbat 
they  do  not  intend  to  stand  in  the  wtr. 
of  revision  of  the  quarter-century  oli' 
pure  food  and  drug  laws,  but  in  he 
favor  modernizing  that  Federal  statute. 
However,  they  have  warned  i  f  a  figk 
to  the  finish  against  any  law  that  con¬ 
tains  the  uncertainties  that  abounded 
in  the  draft  which  was  before  the  Com¬ 
merce  Committee  last  year,  since  they 
feel  sure  it  will  lead  to  diminution  oi 


quired  to  state  the  net  contents  offered  federal  Communications  Commission  merce  Committee  last  year,  since  they 

for  sale  at  that  price,  and  in  the  case  of  this  week  completed  the  Process  of  section  in  addition  to  lead  to  diminution  a 

distilled  spirits,  the  alcoholic  content,  gathering  data  ^on  which  will  be  bped  entire  first  nace  of  the  c^-ond  cec-  drug  advertising  by  cautwos 

If  any  statement  of  age  is  made,  the  its  report  to  Congress  on  the  tion.  '  °  manufacturers, 

statement  must  be  in  accordance  with  ability  of  allocating  a  fixed  percent-  r  ,  ...  headline  on  naue  ..  .  T 

that  required  by  the  Labeling  Regula-  age  of  radio  facilities  to  non-profit-  section  has  been  wn-  MASTERS  JOINS  L.  A.  TIMES 

tions  Restrirtipns  are  imposed  upon  making  rnstmitions.  Repre.ent-tive  tiawd 

advertising  medicinal  qualities  or  cura-  tJy  airection  ot  tne  senate,  tne  re  vent bnal  headlines  making  no  the  rest  »  j  - 

tive  effects.  Disparragement  of  com-  port  will  be  filed  not  later  than  Feb.  Production  Manager 

petitors’  products  is  prohibited.  .‘\d-  1-  No  preliminary  statements  will  be  foUQ^ved  on  the  inside  pages  with  one  Appointment  of  Walter  Masters,  fot 

vertisements  must  contain  nothing  that  made  by  the  Commission.  The  objec-  representative  c 

tends  to  mislead  the  public  into  the  be-  live  sought  by  sponsors  of  re-alloca-  j  j  Walter  Scott  &  Co.,  as  production  nun 

t-r  _  j _ .  • _ tinn  ic  tliA  Alltninatinn  r,{  tniirVl  of  “  IlCaUllIIC  dllU  lUC  DOOy  OI  IHC  app,  nf  thp  LoS  AtiaclcS  T  tHICS  Wl 


MASTERS  JOINS  L.  A.  TIMES 

Former  Scott  Representative  Namd 
Production  Manager  j 

Appointment  of  Walter  Masters,  f« 


vertisements  must  contain  nothing  that 
tends  to  mislead  the  public  into  the  be¬ 
lief  that  a  domestic  product  is  an  im- 


tion  is  the  elimination  of  much  of 
the  advertising  programs  which  now 


story  set  in  boldface  type. 


ager  of  the  Los  Angeles  Times, 
announced  this  week  by  Norman  Chani 


ported  product,  or  that  otherwise  mis-  the  advertising  programs  which  now  Herald  and  Examiner  pioneered  f""ouncea  tins  week  by  i\orman  unanc 

represents  the  place  of  origin.  Adver-  control  about  9a  per  cent  of  broadcast-  this  fidd  of  new  anT  unsu^  ler  assistaiit  general  manager. 
♦ispmAntc  rffArrintr  tn  more  than  one  ing  time.  •  ,  V  -  j  r  ‘  Masters  has  been  associated  with  th 

brand  or  lot  are  required  to  be  so  ar-  M-  H.  Aylesworth,  president  of  NBC,  u.'  p  advance  of  the  other  Company  on  the  coast  for  the  pa-c 

ranged  as  not  to  lead  to  confusion  as  to  and  William  S.  Paley,  CBS  president  toda^  Use  S  '^no-word^  coum  v  '  flumes  his  new  fit 

which  of  the  statements  made  are  ap-  heads,  combination  bar-line  and  pvramid  succeeding  Hilton  Torell. 

plicable  to  a  particular  brand  or  lot.  new  order.  Joy  Elmer  Morgan  ot  manv  box-all  and  box-head  a  d  D/iADn  rbcct 

Promulgation  of  the  new  regulations  the  Association  for  Education  by  Radio  features  as  well  as  odd-size  cuts  all  A.B.C.  BOARD  TO  MEET 

at  an  early  date  is  planned,  but  ample  °Leen''for'the  ^nd  Examiner  Bureau  c: 

time  will  he  allowed  to  care  for  adver-  cators,  and  W  illiam  H.  Green,  lor  tne  .  _ _ i  _ i,..  Circulations  will  meet  Dec.  7  at 


time  will  be  allowed  to  care  for  adver-  cato 
tising  material  already  in  course  of  pub- 
lication. 

FAC  A  codes  governing  the  alcoholic  ^'°n, 
beverages  industries  now  contain  pro-  , 
hibitions  against  false  and  misleading  •’* 
advertising,  but  their  code  authorities  Ja 
have  long  felt  that  these  sections  New 


:ators.  and  William  M.  Green,  for  the  >vcrc  used  by  the  Herald  and  Examiner 
.American  Federation  of  Labor,  were  advance  of  the  general  adoption  by 
the  principal  proponents  of  re-alloca-  other  Hearst  papers.  The  .  second  sec- 


JIMMY”  WALKER,  COLUMNIST 


A.B.C.  BOARD  TO  MEET 

Directors  of  the  Audit  Bureau  c: 
Circulations  will  meet  Dec.  7  at 
Hotel  Astor,  New  York  City,  to  dijcffi 
various  topics  referred  to  the  board 


tion  front  page  now  bears  a  resem-  topics  reierrco  lo  me  Doam 

blance  to  the  London  Daily  Telegraph,  "solutions  adopted  a  the  ^st  aim 
with  one  storv  usually  headed  in  a  man-  coin  ention,  held  in  Chicago 


have  long  felt  that  these  sections  New  York,  disclosed  in  London,  Nov. 
should  be  amplified  and  made  more  10,  that  he  has  signed  an  indefinite  con- 
specific.  tract  to  write  a  weekly  column  for  the 


,  ,  ,  ner  typical  of  the  Cincinnati  Enquirer 

James  J.  Walker,  former  Mayor  of  headlines. 


STRAW  VOTE  ACCURATE 


r  typical  of  the  Cincinnati  Enquirer  O- 

rector,  announced  this  week,  ines 

_  topics  include  the  proposal  for  five-<!i: 

STRAW  VOTE  ACCURATE  averages  of  newspaper  circulation,  th 
specific.  _  tract  to  write  a  weekly  column  for  the  The  remarkable  accuracy  of  a  news-  qticstion  of  a  new  dues  scale,  and  mod 

Some  weeks  ago  the  distillers’  code  London  Sunday  Dispatch.  His  first  paper  straw  vote  was  demonstrated  last  of  the  business  paper  form.  I 

authority  asked  F.ACA  to  clothe  it  article  will  appear  Nov.  18.  ‘I  shall  ^eek  in  Pittsburgh  when  election  re-  oPDorcciu-rc  oToRTTirnxinN  I 

with  power  to  pass  on,  and  in  effect  be  at  liberty  to  discuss  any  subject  I  turns  were  compared  with  figures  of  KtrKtotN  is  ^AKIVl  atu-iiun  ■ 

censor,  the  advertising  copy  of  its  own  choose,”  said  Mr.  Walker.  The  news-  the  Pittsburgh  Sun-Telegraph  post-  Florida  Farm  Sr  Grove,  of  Orlai 
members.  Director  Choate  explained,  paper  described  Mr.  Walker  as  a  “sober  card  poll  in  the  election  of  Guffey  and  announce  the  appointment  of  Powen 
however,  that  there  is  no  power  in  his  minded  statesman,”  who  will  express  Earle  U.  S.  Senator  and  Governor  Stone  as  Chicago  representative. 


department  to  delegate  this  function,  his  views  “as  a  wit.' 

and  plans  were  then  made  for  the  pub-  - 

lie  hearing.  AIR-MAILED  REPRINTS 


APPEALS  U.  S.  TAX 


his  views  “as  a  wit.”  respectively,  and  the  defeat  of  Reed  and  P-  Nnox,  Jr.,  represents  this  publiraf 

-  Schnader  in  the  same  race.  The  poll,  New  York  and  .A.  Hawley  in  0 

AIR-MAILED  REPRINTS  taken  to  forecast  the  Allegheny  County  Ia"d.  Florida  Farm  &  Grove  is  is 

The  Los  Angeles  Times  mailed  to  outcome,  drew  18,600  straw  votes.  Of  Section  2  of  36  Florida  newspaj- 
every  newspaper  in  the  country  a  copy  these,  35.53  per  cent  were  for  Reed,  -  . 


Contending  that  the  Commmissioner  of  its  editorial  which  appeared  Nov.  8  defeated  Republican  nominee  to  re- 
of  Internal  Revenue  was  in  error  in  hi*  on  Upton  Sinclair’s  defeat.  Two  thou-  election.  In  the  election  Reed  drew 


INSTALLING  TELEPHOTO 

Installation  of  the  new  Assi 


determination  of  an  income  tax  defi-  sand  proofs  were  air-mailed  the  even-  about  39  per  cent  of  the  total  for  that  Press  telephoto  service  has  been  st 
ciency  for  1931  and  1932  of  about  $10,-  ing  of  Nov.  7,  many  of  them  reaching  post.  For  governor,  Schnader,  defeated  in  the  editorial  rooms  of  the  Da 
287,  the  Minneapolis  Journal  has  peti-  their  destination  the  same  day  the  edi-  Republican,  was  given  37.21  per  cent  (O.)  Daily  News.  Work  is  expectoi 
tioned  the  U.  S.  Board  of  Tax  Appeals  torial  appeared  in  the  Times.  The  job  of  the  straw  vote,  and  in  the  election  be  completed  within  the  next  se^j 
for  a  redetermination  of  the  taxes  in  was  done  by  J.  E.  McIntyre,  promotion  he  garnered  approximately  40  per  cent  weeks  and  ready  for  operation  by  ]A 
controversy.  manager  aqd  his  staff.  of  the  vote  of  the  county.  uary  1.  I 


of  the  vote  of  the  county. 
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IMPOUTAXT  FACT^i 
FI103I  THE  POLK 
COA$LMER  CEASES 

A  I'  T  O  31  »  It  I  L  K  S  .  The  .Xrw 
V«>rk  TimpN  In  the  luwPMt  «*ONt 
ii«>%vMpnp«‘r,  p€*r  «*nr,  for  roa«'h> 
iiiU  .\ew  York  I'ily  owners  in 
llieir  homes. 


4  II  E  C  K  I  >'  ii  A  4'  4'  4»  II  >'  T  .S  . 
The  A'ew  York  Times  )<oes  into 
the  homes  of  more  families  with 
rheekin;t  aeeounts  thnn  any 
other  Aiew  York  newspaper. 

E  Y  E  .X  I  A  «  D  II  E  .S  .S  E  !«.  More 
A>w  YoVk  City  women  buyinii 
ipveninit  dresses  are  reaehed  in 
their  homes  per  advertisind  doU 
lar  by  The  A'ew  A'ork  Times 
than  by  any  other  newspaper. 

II  41  K  I  E  II  Y  .  More  A'ew  Y'ork 
4'ity  women  bnyind  hosiery  o%'er 
ll.’te  are  reaehed  in  their  homes 
per  advertisintt  dollar  by  The 
A'ew  York  Times  than  by  any 
other  newspaper. 

LIFE  I  A'  S  1'  II  A  A'  C  E  .  The 
A'ew  York  Times  |{oes  into  the 
homes  of  more  A'ew  A'ork  4'ity 
families  havind  than 

averafje  life  insuranee  than  any 
other  newspaper. 

..MEA'S  IIATK.  3lore  A'ew 
York  City  men  paying  over  9^1 
for  hats  are  reaehed  in  their 
homes  per  advertising  dollar  by 
The  A'ew  A'ork  Times  than  by 
any  other  newspaper. 

M  E  A  ‘  X  S  II  41  E  S  .  More  A'ew 
3  ork  4'ity  men  paying  over  95 
for  shoes  are  reaehed  in  their 
h«»nies  per  advertising  doilar  by 
The  A'ew  A'ork  Times  than  by 
any  other  newspaper. 

M  E  A  *  >*  S  |f  I  T  9 .  Alore  A'ew 
A'ork  City  men  paying  over  9:iM 
f«»r  a  suit  arc  reaehed  in  their 
homes  per  advertising  dollar  by 
The  A'ew  A'ork  Times  than  by 
any  other  newspaper. 

M  I  LLI  A  EK  Y.  More  A'ew 
A'ork  women  paying  over  92  for 
miliinery  are  reaehed  fn  their 
homes  per  advertising  dollar  by 
The  A'ew  A'ork  Times  than  by 
any  other  newspaper. 

II  E  F  II  I  4ii  E  II  A  T  4»  II  9  .  The 
A'ew  A'ork  Times  is  read  in  more 
A'ew  A'ork  City  homes  having 
meehanieal  refrigeration  than 
any  other  newspaper. 


II  E  A  T  .  The  A'ew  York  Times 
is  read  in  the  homes  of  more 
A'ew  York  City  families  paying 
above  average  rent  thnn  any 
other  newspaper. 


TRENDS  DISCUSSED  AT  ANN  ARBOR 

Union  Threat  of  Editorial  Men  Has  Passed>  Michigan  Editors 
Told — Suydam  Describes  U.  S.  Fight  Against  Crime — 
Gorman  Re-elected  President 

<0  Editor  &  Publisher)  lening  all  journalistic  idealism,  know 

Ann  arbor.  Mich.,  Nov.  12 — Par-  today  that  their  cause  has  been  licked 
tisan  treatment  of  the  New  Deal  to  a  standstill.” 
by  newspaper  editors,  professionaliza-  However  Mr.  Pew  expressed  himself 
tion  of  the  industry,  foreign  affairs,  in  accord  with  guild  organization  along 
and  social,  political  and  educational  professional  lines.  He  asked  for  intro- 
trends  of  today  were  discussed  by  lead-  duction  into  the  United  States  of  the 


constitutional  interpretation  in  the  pres-  have  stood  idly  by  while  the  fires  raged, 
ent  industrial  emergency ;  Prof.  Preston  because  prosperity  probably  would  have 
\V.  Slosson,  discussing  political  phi-  returned  by  its  own  processes  more 
losophies  of  European  countries;  Prof,  quickly  than  by  the  alphabet  route 
Arthur  E.  Wood,  speaking  on  the  na-  That’s  a  mighty  big  ‘probably,’  and 
tional  program  for  serial  security,  and  there  isn’t  a  scintilla  of  evidence  to 
Prof.  Nathan  Sinai  describing  the  support  the  theory,  whereas  there  is 
Michigan  plan  for  mutual  health  in-  ample  evidence  that  in  many  brauchts 
surance.  of  industrj-  the  administration  has  ap- 

Economic  trends  were  discussed  at  plied  the  oxygen  tank  with  sound  sue- 
opening  sessions  by  Prof.  Max  Hand-  cess.  Our  own  business  demonstrates 
man,  economist,  who  urged  discretion  the  fact,  and  the  newspaper  is  a  reli- 
by  newspapermen  when  applying  the  '  ' 

word  ‘‘brain  truster”  to  educators; 

Prof.  Margaret  Elliott,  speaking  on 
“Organized  Labor  and  the  NRA" ; 

Prof.  E.  B.  Stason  of  the  law  school, 
describing  how  closer  relationships  be¬ 
tween  the  bar  and  the  press  could  be 
brought  about;  and  Jacob  L.  Crane  of 
Chicago,  federal  consultant  to  the 
Michigan  and  Illinois  state  planning 
commission,  describing  how  state  plan¬ 
ning  is  being  accomplished. 

The  American  newspaper  can  be 
proud  of  its  record  in  the  past  few 
years,  Mr.  Pew  declared,  as  principal 
speaker  at  the  Thursday  night  ban¬ 
quet.  In  emphatic  terms  he  denounced 
partisan  critics  of  the  New  Deal  and 
criticised  as  well  as  praised  the  craft. 

“Not  all  of  the  New  Deal  expedients 
put  forth  to  meet  the  dire  emergency 
have  been  successful,  but  I  have  yet  to 
see  one  that  has  not  been  with  good 
social  intent,  bearing  the  earmarks  of 
intellectual  honesty,”  he  said. 

“It  seems  to  me  gross  ingratitude, 
and  partisan  political  discussion  reduced 
to  its  lowest  and  meanest  level,  to  say 

Among  new  officers  of  the  University  Press  Club  of  Michigan  are  (1.  to  r.) :  that  the  President  might  better  have 
W.  H.  Berkey,  Cassopolis  Vigilante,  third  vice-president;  Michael  A.  Gorman, 

Flint  Journal,  re-elected  president;  and  Floyd  Miller,  Royal  Oak  Tribune, 
fourth  vice-president. 

ing  figures  in  the  newspaper  field  at  the  British  Institute  of  Journalists  plan, 
sixteenth  annual  convention  of  the  Uni-  “The  newspaperman  serves  best,”  he 
versity  Press  Club  of  Michigan  here  declared,  “when  he  comes  and  goes  at 
Nov.  8-10.  will,  detached,  free  to  see  and  write. 

Formal  sessions  came  to  a  close  with  ventilating  on  the  printed  page  all  hu- 
the  re-election  of  Michael  A.  Gorman,  man  experience  worth  discussion  that 
managing  editor,  Flint  Journal,  as  pres-  all  men  may  know  and  that  public 
ident  of  the  association.  Other  officers  opinion  may  form  and  function.  Per- 
elected  were:  Frank  J.  Russell,  pub-  haps  in  some  halcyon  day,  by  reason 
lisher.  Iron  Mountain  News,  first  vice-  of  such  free  expression,  a  newspaper- 
president;  Phil  T.  Rich,  publisher,  man  may  draw  a  better  roadmap  for 
Midland  News,  second  vice-president;  plodding  civilization.” 

Wijliam  H.  Berkey,  publisher,  Casso-  Reviewing  the  current  situation  in 
third  vice-president:  Germany,  Prof.  James  K.  Pollock  of 
^  t  president.  Royal  the  political  science  department  of  the 

Oak  Tribune,  ^urth  vice-president.  University  of  Michigan,  declared  the 
Prof.  John  L.  Brumm,  head  of  the  German  press  to  be  merely  a  Nazi  or- 
journalism  department  of  the  Univer-  and  to  be  one  of  the  principal  fac- 
sity  of  Michigan,  w^s  elected  secretary-  tors  in  reduction  of  German  citizens  to 

treasurer  for  the  16th  year.  the  orders  and  political  philosophy  of 

Operations  of  the  new  mter-state  Dgj-  Fuehrer, 
crime  enforcement  organization  were  wiii.-o..,  tr 

described  at  a  banquet  Friday  night  r  r  i  .i^'  S>^eet  former  governor 
Km.  iTAn,...  Cl, ...lorn  Colorado,  now  educational  director 

t^e  NRA.  Speaking  on  “The  New 

n^.7v  Deal  Outlook,  declared  the  New  Deal 

Daily  Eagle  and  now  special  assistant  .  ..  ..  hero  fn  ctav 

to  the  U.  S.  Attorney  General  in  the 

...f  Planned  economy,  under  a  revised  pro- 

nrerSttn  g^^m  to  be  mapped  bv  Donald  Rich- 

^  nf  X  ^erg,  NRA  chief,  underlies  solution  of 

aSiisrerime  department  economic  problems,  he  said. 

Marlen  E.  Pew.  editor  of  Editor  &  A  symposium  on  social-political  trends 
Publisher,  speaking  on  “Professional  was  held  Friday  morning,  with  Dean 
vs.  Trade  Union  News  Departments,”  Henry  M.  Bates  of  the  Law  School, 


able  barometer  of  general  business.” 

Mr.  Pew  then  referred  to  the  victory 
of  the  newspapers  in  obtaining  a  fret 
press  clause  in  the  newspaper  code,  and 
discussed  the  Tugwell  food  and  drug 
bill,  saying  that  although,  if  it  had 
passed,  the  newspapers  stood  to  lost 
certain  linage,  he  had  “never  seen  an 
issue  more  falsely  and  indecently 
whipped  up  by  those  who  had  a  finan¬ 
cial  stake  and  who  were  not  of  a  mind 
to  see  in  the  measure  a  wholesome  pub¬ 
lic  benefit.” 

He  spoke  of  the  inroads  of  the  de¬ 
pression  on  newspaper  advertising,  but 
added  that  newspaper  circulations  had 
stood  the  acid  test,  having  dropped  off 
only  ten  per  cent,  one-half  of  which 
has  been  regained. 

In  the  headlong  rush  of  boom  times, 
the  speaker  said,  little  heed  was  paid 
by  readers  to  the  import  of  the  news 
and  comment  printed  in  newspapers. 
But  now,  he  added,  the  tide  is  turning. 

“As  a  people,”  he  said,  “we  have 
started  not  only  to  read,  but  to  attempt 
to  comprehend  the  meaning  of  the  news 
(Continued  on  Page  16) 


Writes  William  B.  Jamieson,  president  of  Barnard,  Sumner  & 
Putnam  Company,  Worcester's  oldest  department  store, 
established  1830: 


“Our  full  page  run  in  the  Sunday  Telegram  October  7th, 
featuring  one  dollar  items,  resulted  in  an  exceedingly 
busy  Monday,  the  8th,  to  the  extent  that  it  gave  us  the 
largest  Monday  that  we  have  ever  had.  It  has  again 
proven  to  us  that  people  read  advertising  appearing  Sunday, 
and  we  are  glad  to  be  able  to  report  this  successful  event.’’ 


Sunday  Telegram  advertising  was  the  prime  factor  in  a 
Worcester  dealer’s  record  of  an  $800  unit  oil  burner  sale 
every  day  in  May. 

Sunday  Telegram  advertising  brought  to  a  Worcester  depart¬ 
ment  store  the  busiest  Monday  in  104  years.  It  sells  dollar 
merchandise — and  $800  merchandise. 

In  Worcester  and  the  Worcester  suburban  trading  territory 
(p>opulation  433,287  within  an  average  18-mile  radius)  the 
Sunday  Telegram  is  the  home  Sunday  newspaper.  Seven  of 
every  10  Worcester  families  read  the  Sunday  Telegram  every 
Sunday.  Seven  days  a  week,  the  Telegram-Gazette  domi¬ 
nates  the  Worcester  Market. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

OCTOBER,  1934 

This  represents  A  GAIN  OF 
10,551  OVER  OCTOBER,  1933 
.  .  .  The  Sunday  Sun  circulation 
averaged  188,779  per  Sunday  for 
October,  1934 — a  gain  of  9,536 
over  October,  1933. 
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Cinnamon’s  Market  is  noted  in  the  Jefferson  district 
of  Detroit  for  its  quality  groceries  and  meats.  Until 
a  few  weeks  ago  Mr.  Cinnamon  had  confined  his  busi¬ 
ness  to  this  one  store  in  the  extreme  Eastern  portion 
of  Detroit.  On  Oct.  22  he  opened  another  unit  to 
serve  north  and  west  Detroit.  Its  beauty  and  size 
make  it  the  outstanding  market  in  the  Central  West. 
To  introduce  this  huge  undertaking  Mr.  Cinnamon 
needed  extraordinary  publicity.  To  get  it  he  turned 
to  The  Detroit  News.  On  Sunday,  October  21,  Mr. 
Cinnamon  employed  a  6  page  rotogravure  section  ex¬ 
clusively  in  The  News — followed  six  days  later  by 
another  six  page  rotogravure  section — the  largest 
amount  of  rotogravure  ever  used  in  any  one  week  by 
any  one  Detroit  advertiser.  Results  were  astonish¬ 
ing.  People  crowded  the  unusually  broad  aisles  so 
that  room  was  at  a  premium.  The  fruit  department, 
alone,  counted  20,000  sales  in  the  week  and  this  is  but 
one  of  six  departments.  This  adventure  in  advertis¬ 
ing  by  Mr.  Cinnamon  again  proved  the  ability  of  The 
News  to  reach  Detroit  homes,  and  to  sell  the  home 
purchasing  agent — a  fact  that  accounts  for  The  De¬ 
troit  News  being  FOURTH  in  advertising  in 
America. 


The  Detroit  News  has  the 
largest  circulation  weekdays  or 
Sunday  in  its  trading  area  and 
reaches  practically  every  finan~ 
dally  able  home. 


The  Detroit  News 


THE  HOME  NEWSPAPER 


Chicago 
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Murderess  and  Tabloid  at  Odds 

On  Printing  of  Her  Life  Story 


“\/fY  Life  and  Good  Times— From 

iVl  3  Men’s  Love  to  the  Death 
House — By  Eva  Coo.” 

Thus  the  tabloid  Nciv  York  Sunday 
Mirror  titled  its  Xov.  11  installment  of 
the  “autobiography”  of  “Little  Eva,” 
roadhouse  keeper  of  Oneonta,  N.  Y., 
condemned  for  the  “mallet  murder”  of 
an  aged  handyman  for  his  insurance. 

Mrs.  Coo,  however,  together  with 
Warden  Lewis  E.  Lawes  of  Sing  Sing 
and  other  prison  officials,  denied  the 
stories  were  written  by  her  in  testi¬ 
mony  taken  by  a  committee  of  the  State 
Department  of  Correction  in  New  York 
Nov.  9.  The  committee  is  endeavoring 
to  determine  whether  Mrs.  Coo  actually 
wrote  the  articles  which  would  consti¬ 
tute  “  a  serious  violation  of  rules  and 
regulations”  on  the  part  of  the  prison 
officials. 

The  witnesses  said  that  the  articles 
were  written  after  James  Byard,  Mrs. 
Coo’s  attorney,  and  John  Kobler,  _  a 
newspaperman,  spent  four  hours  with 
the  woman.  Warden  Lawes  said  he 
was  served  with  a  court  order  to  per¬ 
mit  them  to  see  the  prisoner.  The 
prison  matron  asserted  Sirs.  Coo  was 
under  the  impression  that  the  two  men 
were  obtaining  data  for  her  appeal,  and 
that  she  asked  them  several  times  if 
the  material  was  for  newspapers,  and 
had  been  assured  it  was  not.  Other 
prison  officials  corroborated  the  ma¬ 
tron’s  testimony. 

A  report  on  the  committee’s  finding 
will  be  made  Dec.  4. 

Jack  Lait,  Sunday  editor  of  the  Mir¬ 
ror,  told  Editor  &  Publisher  this  week 
that  publication  of  the  articles  was 


“newspaper  enterprise,”  and  that  a  sub¬ 
stantial  sum  was  paid  Mr.  Byard  as 
attorney  for  Mrs.  Coo.  The  prisoner 
knew  she  was  talking  for  publication, 
Mr.  Lait  said. 

Mr.  Lait  said  the  articles  were  pre¬ 
pared  for  publication  in  the  “usual 
way,”  indicating  they  were  written  in 
the  office  on  information  given  the  re¬ 
porter. 

John  Kobler,  who  is  about  25  years 
old,  the  newspaperman  mentioned,  is  a 
son  of  A.  J.  Kobler,  president  and  pub¬ 
lisher  of  the  Mirror. 

The  articles  make  no  attempt  to 
glorify  the  convicted  murderess.  They 
might  represent  a  change  in  trend  in  this 
type  of  reporting  because  of  their  un¬ 
adorned,  flat  realism.  An  excerpt : 

“Clothes  and  jewels  never  did  mean 
an  awful  lot  to  me.  I  put  everything 
into  my  home.  W’hat’s  the  use  of  gild¬ 
ing  an  old  thing  like  me?  I  guess  I 
never  was  much  on  looks  and  I’m  42 
now.  I’m  short  and  stocky  and  I’ve 
gotten  kind  of  flabby  and  fat.  My 
ankles  always  were  thick  and  my  hands 
are  rough  and  knotted  from  working  on 
the  farm.  They  shake  a  lot  now  and 
that  don’t  add  to  their  beauty.  My 
neck  is  thick  and  my  skin  rough  with 
big  pores.  Jess  used  to  say  the  nicest 
thing  about  me  were  my  eyes.” 

The  witnesses  at  the  committee’s  hear¬ 
ing  testified  that  Mrs.  Coo  had  been 
“greatly  disturbed”  and  even  hysterical 
when  she  read  the  articles  and  had  felt 
they  would  do  her  more  harm  than  good. 
Warden  Lawes  submitted  a  letter  he 
had  received  from  Mrs.  Coo  denying 
she  was  the  author  of  the  articles. 


Zenger  Freedom  Fight 
Shown  in  N.  Y,  Exhibit 

In  commemoration  of  the  200th  an¬ 
niversary  of  the  imprisonment  of  John 
Peter  Zenger,  New  York  printer  and 
editor,  whose  acquittal  on  a  charge  of 
libel  established  the  freedom  of  the 
press  in  .-\merica,  the  New  York  His¬ 
torical  Society,  170  Central  Park  West, 
New  York  City,  has  "laced  on  exhibi¬ 
tion  a  collection  of  Zenger  memora¬ 
bilia. 

The  exhibition  illustrates  the  bitter 
political  controversies  aroused  by  the 
administration  of  Governor  William 
Cosby,  who  had  arrived  in  New  York 
in  1732.  There  are  original  copies  of 
the  Neu;  York  Weekly  Journal,  printed 
by  Zenger,  which  provided  to  the  oppo¬ 
sition  party  a  newspaper  for  circulating 
its  protests  against  Governor  Cosby, 
These  copies  of  the  paper  are  filled 
with  accounts  of  Zenger’s  arrest,  im¬ 
prisonment,  trial  and  acquittal. 

There  also  are  pamphlets  written  by 
his  adherents  and  by  his  opponents, 
court  records  and  pictures  of  the  prin¬ 
cipals  in  the  celebrated  case,  and  con¬ 
temporary  books  concerning  the  trial, 
published  here  and  in  Europe. 

The  arrest  and  imprisonment  of  Zen¬ 
ger  took  place  Nov.  17,  1734. 


MORROW  ANALYZES  TRENDS 


Capitalism  Will  Continue  for  An¬ 
other  Generation,  He  Says 

Marco  Morrow,  assistant  publisher 
of  the  Capper  Publications,  m  a  talk  be¬ 
fore  Phi  Beta  Kappa  alumni  in  Topeka, 
Kan.,  Nov.  5,  predicted  that  capitalism 
will  continue  in  this  country  f<  r  an¬ 
other  generation  or  so.  Eventually  the 
system  will  fall,  he  said,  as  other  sys¬ 
tems  have  fallen.  He  said  he  believes 
there  is  no  danger  of  the  country  going 
communistic,  as  the  Washington  admin¬ 
istration,  in  his  opinion,  is  trying  to 
save  capitalism. 

Public  <  pinion  on  administration 
policies,  he  said,  is  divided  into  four 
camps:  radicals,  liberals,  conservatives 
and  reactionaries.  He  predicted  the 
solution  of  the  present  economic  situa¬ 
tion  will  not  be  according  to  the  beliefs 
of  any  of  these  classes.  “We  are  not 
going  to  abolish  the  price  motive,”  he 
said,  “and  neither  are  we  going  to  go 
back  to  reckless  profit  taking.” 


SEAGRAM  PLANS  CAMPAIGN 

Officials  of  Seagram  Distillers  Cor¬ 
poration,  eastern  division,  decided  on 
an  extensive  advertising  campaign,  par¬ 
ticularly  for  the  coming  holiday  sea¬ 
son,  at  a  meeting  in  Boston,  Nov.  9. 
R.  E.  Goes,  division  manager,  said 
that  the  advertising  and  merchandising 
campaigns  soon  to  be  launched  would 
involve  a  much  larger  expenditure  than 
Seagram  has  released  for  any  60-day 
period  in  the  past.  The  division,  in¬ 
cluding  the  New  England  States  and 
New  York  State,  with  the  exception 
of  the  Metropolitan  New  York  City 
market,  has  just  passed  the  $50,000- 
case-a-month. 


RETURNS  TO  DETROIT  OFFICE 

W.  S.  Powers,  formerly  manager  of 
the  Chicago  office  of  Campbell-Ewald 
Company,  has  returned  to  the  Detroit 
office.  No  successor  has  as  yet  been 
named  in  Chicago. 


BREATH  PRODUCTS  CAMPAIGN 

Frank  M.  Meyers  Company,  Battle 
Creek,  Mich.,  has  released  an  advertis¬ 
ing  campaign  for  Free  Breath  Products 
Company,  in  California  newspapers. 


193,601 

Every  EVEIVII¥G 

...  a  gain  of  39,439  is  the 
remarkable  News-Post 
circulation  for  the  six 
months  ending  Sept.  30, 
1934  ...  in  addition,  the 
linage  gain  of  2,224,194 
is  equally  significant. 

Balt  imore 
NEWS-POST 

Ballimore's  OuUtanding  Newspaper 


NEW  DEAL  AND  GUILDS 
ARE  DISCUSSED 

(Continued  from  page  14) 

that  is  being  published,  applying  it  per¬ 
sonally.  This,  then,  is  the  victory  (of 
the  New  Order),  and  if  it  is  true  that 
the  deadly  apathy  of  the  post-war  pe¬ 
riod  has  been  broken,  all  else  must 
surely  follow.  The  press  has  done,  and 
continues  to  do,  a  grand  job  of  report¬ 
ing  on  the  changed  and  changing  con¬ 
ditions  in  the  nation  and  world.  And 
editors  all  over  the  country  have  lent 
their  columns  to  the  recovery  move¬ 
ment  in  the  spirit  of  crusaders.  There 
is  more  intelligent  discussion  of  public 
affairs,  more  consideration  of  governing 
principle  in  politics  and  business,  more 
principle  in  politics  and  business,  more 
matter  in  print  than  I  have  ever  seen, 
and  that  in  my  view  is  a  safe  and 
sure  foundation  for  a  New  Order,  that 
will  materialize  and  profoundly  touch 
our  lives  in  years  to  come,  reviving  in 
the  nation  the  spiritual  qualities  that 
are  indispensable  to  progress,  because 
progress  means  civilization. 

“Critical,  crusading,  conscientious, 
intelligent,  public  service  journalism, 
with  a  social  vision,  has  been  in  the 
past  the  handmaiden  of  our  best  for¬ 
tunes  and  its  present  widespread  prac¬ 
tice  is  the  best  augury  of  the  future, 
especially  in  God-favored  America.” 

President  .Alexander  G.  Ruthven  of 
the  University  of  Michigan  welcomed 
the  150  delegates  present  at  the  annual 
banquet  Thursday  night.  Associated 
Press  newspapermen  held  a  luncheon 


Friday  noon,  as  did  weeklies  and  dailid 
under  NE.\  jurisdiction,  who  wert 
called  together  to  discuss  phases  of  the 
graphic  arts  code.  Michael  Gorman, 
president  of  the  association,  presided  a: 
sessions,  with  George  .\verill.  publisher 
of  the  Birmingham  Eccentric,  vic^ 
president,  presiding  Saturday  morning. 
Following  the  Friday  banquet  and  re¬ 
ception  a  three-act  play,  “Editors  Art 
.Also  People,”  written  by  Prof.  Job; 
L.  Brumm,  was  presented. 

Resolutions  were  adopted  in  a  mem. 
orium  to  the  late  E.  J.  Ottaway,  pub. 
Usher  of  the  Port  Huron  Times-HeraU 
and  one-time  president  of  the  associa¬ 
tion,  who  died  recently.  Delegates  wert 
guests  of  the  University  at  the  Michi- 
gan-Wisconsin  football  game  Saturday. 

A  brief  symposium  on  public  education 
was  held  with  Dr.  Paul  F.  Voelker, 
superintendent  of  public  instruction  for 
Michigan,  and  Prof.  Eugene  Elliott, 
department  of  education,  as  speakers. 

HALUE  JENKINS  INJURED  ! 

Hallie  Jenkins,  Science  Service  rep¬ 
resentative,  is  recovering  in  Georg^ 
town  Hospital,  AVashington,  D.  C. 
froin  injuries  received  in  a  recent  auto¬ 
mobile  accident.  When  the  car  in  which 
she  was  riding  swerved  on  a  slippery 
car  track  and  struck  a  light  pole.  Miss 
Jenkins  suffered  a  broken  leg.  Her 
escort,  driving  the  car,  was  badly  cut 
and  bruised. 

ON  ACCIDENT  FUND  BOARD 

Lee  Langdon,  proprietor  of  the  Bat¬ 
tle  Creek  Electrotype  Company,  was 
appointed  to  the  advisory  board  of  the 
state  accident  fund  Nov.  1. 


More^  Checks 
More  Business 

Check  Transactions  Up  55.5% 

Business  activity  in  Providence  during  October,  as 
measured  by  local  bank  clearings,  showed  a  decided 
improvement  from  the  preceding  month.  Check  trans¬ 
actions  recorded  at  the  Providence  Clearing  House  last 
month  totaled  $41,175,000,  an  increase  of  53.5  per 
cent  from  the  volume  reported  for  September  and  a 
gain  of  7.6  per  cent  from  the  $38,276,000  for  Sep¬ 
tember,  1933.  The  seasonal  increase  from  September 
to  October  normally  amounts  to  nearly  28  per  cent. 

Last  months  clearings  not  only  established  a  new  high 
for  1934,  but  also  represented  a  volume  larger  than  in 
any  month  since  January,  1932. 


Providence  Journal  6.  Bulletin 

C.  H.  EDDV  Company,  Boston,  New  York,  Chicago 
R.  J  BIDWELL  Company,  Seattle,  San  Francisco,  Los  Angeles 


Editor  &  Publisher  for  November  17,  1934 


17 


AT  THE 


Linage  Per  Cent 


1934 

1933 

Gain 

Gain 

Total  Advertising . 

6,976,351 

5,382,474 

1,593,877 

29.6% 

Retail  Display . 

4,941,956 

3,846,441 

1,095,515 

28.5% 

General  Display . 

640,265 

546,384 

93,881 

17.2% 

Automotive  Display . 

347,517 

235,901 

111,616 

47.3% 

New  Passenger  Cars . 

115,056 

81,353 

33,703 

41.4%  _ 

Tires  and  Tubes . 

71,414 

54,021 

17,393 

32.2% 

Financial  Display . 

47,698 

45,746 

1,952 

4.3% 

Classified . 

945,739 

682,425 

263,314 

38.6% 

Amusements . 

340,056 

253,311 

86,745 

34.2% 

Building  Supplies . 

46,680 

24,246 

22,434 

92.5% 

Clothing  Stores . 

250,601 

169,381 

81,220 

48.0% 

Department  Stores . 

2,312,008 

1,806,972 

505,036 

27.9% 

Drug  Stores . 

144,394 

109,127 

35,267 

32.3% 

Electrical  Appliances  and  Supplies 

52,272 

8,014 

44,258 

552.3% 

Furniture  and  Household . 

454,378 

306,024 

148,354 

48.5% 

Grocers . 

564,705 

552,155 

12,550 

2.3% 

Heating  and  Plumbing . 

51,416 

12,304 

39,112 

317.9% 

Jewelers . 

76,621 

38,688 

37,933 

98.0% 

Musical  Instruments . 

25,097 

7,837 

17,260 

220.2% 

Radio . 

26,928 

19,284 

7,644 

39.6% 

Toilet  Goods  and  Beauty  Shops. . . 

39,538 

34,181 

5,357 

15.7% 

(Media  Records — 9  months) 


The  Akron  Times-Press 


A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
S  C  R  I  P  P  S-H  O  W  A  R  D 
NEWSPAPERS 
23  0  PARK  AVENUE,  N.  Y.  C. 


CHICAGO 


SAN  FRANCISCO 


LOS  ANGELES 


MEMBER  OF  THE  UNITED 
PRESS.  ..OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS,  INC. 


DALLAS 


DETROIT 


PHILADELPHIA 


ATLANTA 


18 


Editor  &  Publisher  for  November  17,  19  34 


IVY  L.  LEE,  PUBLICITY  AGENT,  DIES; 
POPULARIZED  ^HANDOUT*  SYSTEM 

Was  Public  Relations  Counsellor  for  the  Rockefellers,  Pennsyl¬ 
vania  Railroad,  Other  Corporations  and  of  Governments — 
His  Plan  of  Operation  Revolutionized  Publicity  Methods 


I\  V  LEDBETTER  LEE,  public  re¬ 
lations  counsellor  extraordinary, 
whose  methods  since  1900  revolution¬ 
ized  the  concept  and  scope  of  publicity 
work,  died  in  St.  Luke's  Hospital  in 
New  York,  Nov.  9,  ot  tumor  oi  the 
brain.  Mr.  Lee  was  57  years  old. 

The  full  list  ot  Lee  publicity  clients 
never  has  been  made  public,  and  the 
senior  partner,  T.  J.  Ross,  declined  to 
name  the  persons  and  organzations  Mr. 
Lee  had  served,  explaining  that  the  re¬ 
lationship  was  conlidential. 

Among  those  known  to  have  used 
his  service,  however,  were  the  vast 
Rockefeller  interests — the  various 
Standard  Oil  units  and  the  Socony- 
Vacuum  Oil  Company — and  the  mem¬ 
bers  of  the  Rockefeller  family,  for  whom 
he  acted  as  spokesman;  the  Interbor¬ 
ough  Rapid  Transit  Company,  the  gov¬ 
ernments  of  Rumania  and  Poland,  the 
Pennsylvania  Railroad,  .\rmuur  &  Co., 
Princeton  University  and  the  German 
dye  trust. 

He  is  credited  with  having  i>opular- 
ized  the  written  "handout,"  used  by 
many  corporations  and  individuals  in 
making  public  announcements. 

Mr.  Lee  was  born  at  Cedartown.  Ga., 
July  16,  1877.  Hs  father  was  a  Meth¬ 
odist  minister.  He  attended  Emory  Col¬ 
lege  in  Georgia  aivd  transferred  to 
Princeton  University,  from  which  he 
was  graduated  in  1898.  He  took  post¬ 
graduate  work  at  Harvard  and  Colum¬ 
bia.  During  his  college  years  he  had 
written  for  newspapers,  and  after  his 
graduation  he  came  to  New  York  and 
joined  the  staff  of  the  American.  He 
later  worked  for  the  Times  and  the 
fVorld. 

He  decided  that  he  was  making  little 
progress  on  the  World  and  obtained  a 
position  as  publicity  man  for  the  Citi¬ 
zens’  Union  in  1903.  when  Seth  Low 
was  campaigning  for  Mayor  a  second 
time,  unsuccessfully  opposing  George 
B.  McClellan,  the  .Veit*  Vork  Herald 
Tribune's  obituary  said. 

This  work  led  to  a  press  job  with  the 
Democratic  National  Committee  the 
next  year.  Mr.  Lee  began  to  meet  im¬ 
portant  national  figures  and  to  envi¬ 
sion  the  field  of  endeavor  of  which, 
ultimately,  he  was  to  become  a  leader. 
Muckraking  was  the  fashion,  and  on  it 
magazines  built  huge  circulations.  Mr. 
Lee  became  the  spokesman  of  the  cor¬ 
porations.  He  observed  to  his  prospec¬ 
tive  clients  that  secrecy  was  the  parent 
of  suspicion.  He  said  that  he  would 
not  try  to  press  agent  them,  but  would 
attempt  to  correct  their  policies  toward 
the  public.  The  Pennsylvania  Railroad 
and  a  few  other  corporations  gave  him 
a  chance. 

Mr.  Lee  started  by  writing  to  the 
editors  of  various  newspapers,  telling 
them  that  he  was  representing  certain 
corporations  and  would  send  to  the 
papers  cop\-  on  what  he  thought  was 
news  from  these  corporations.  He 
guaranteed  the  accuracy  of  his  copy  but 
said  that  he  would  welcome  further 
inquiry  and  would  answer  any  ques¬ 
tions. 

Soon  the  Pennsylvania  Railroad  per¬ 
suaded  him  to  drop  his  other  business 
and  confine  himself  to  the  interests  of 
the  road.  He  became  executive  assist¬ 
ant  to  the  president  of  the  Pennsyl¬ 
vania. 

Best  known  of  Mr.  Lee’s  associa¬ 
tions  was  with  the  Rockefeller  inter¬ 
ests.  Employes  of  the  Colorado  Fuel 
and  Iron  Company,  in  which  John  D. 
Rockefeller,  Jr.,  held  stock,  went  on 
strike  in  1913,  seeking  recognition  of 
the  United  Mine  Workers’  Union.  The 
miners  also  wanted  increased  wages  and 
recc^nition  of  the  state  mining  laws. 
Union  officials  were  indicted  for  violat¬ 
ing  fhe  anti-trust  law  in  creating  a 
monopoly  on  labor.  The  strike  was 
marked  by  sanginuary  outbreaks.  One 
of  the  worst  was  at  Ludlow,  where 
militia  fired  into  tents,  killing  eleven 


children,  two  women  and  seven  men. 

Mr.  Rockefeller,  although  deploring 
the  outbreaks,  refused  to  allow  the 
strike  to  go  to  arbitration.  He  told 
the  House  .Mines  Committee  that  he 
backed  the  oi)en  shop  because  the 
miners  them.selves  did  not  want  to  be 
unionized.  .\t  length  tlie  union  agreed 


to  call  off  the  strike  and  President 
Wilson  withdrew  Federal  troops. 

Mr.  Rockefeller  was  subjected  to 
continual  annoyance.  Pickets  marched 
before  his  offices  at  26  Broadway,  led 
by  Upton  Sinclair  and  the  fiery  agitator, 
"Sweet  Marie  Ganz,”  and  drove  him  to 
his  home  at  Pocantico  Hills.  There  the 
1.  \\ .  \V.  pursued  him. 

In  December,  1914,  Mr.  Lee  was  ap¬ 
pointed  as  one  of  Mr.  Rockefeller’s 
personal  advisers.  .A  month  after  his 
appointment  Mr.  Lee  was  elected  a 
director  of  the  Colorado  Fuel  and  Iron 
Company.  As  a  director  of  the  com¬ 
pany.  he  was  considered  a  personal  rep¬ 
resentative  of  the  Rockefeller  interests. 

One  of  the  largest  and  most  con¬ 
centrated  publicity  jobs  Mr.  Lee  ever 
undertook  was  with  the  Red  Cross 
when,  at  the  late  Henry  P.  Davison’s 
request,  he  organized  and  managed  the 
Red  Cross  press  bureau  when  this 
country  entered  the  World  War. 

Mr.  Lee  had  set  up  his  offices  in 
New  York  in  1916.  His  organization 
was  known  as  Ivy  Lee  and  Associates 
until  last  year,  when  he  announced  the 
formation  of  the  firm  of  Ivy  Lee  and 
T.  J.  Ross,  at  15  Broad  street.  Mr. 
Ross,  a  former  reporter  on  the  Netv 
York  Sun,  had  been  Mr.  Lee’s  chief  of 
staff  for  14  years.  He  and  Mr.  Lee 
were  the  senior  partners,  and  five  junior 
partners  were  appointed.  They  were 
Burnham  Carter,  who  had  left  the  Lee 
service  to  be  personal  assistant  to  Harry 
F.  Guggenheim  when  Mr.  Guggenheim 
w  as  Ambassador  to  Cuba :  Harcourt 
Parrish,  former  Associated  Press  re¬ 
porter,  who  had  worked  with  the  late 
Melvin  Traylor,  Chicago  banker,  in 
the  campaign  to  obtain  the  Democratic 
Presidential  nomination  for  Mr.  Traylor 
at  the  national  convention  in  1932;  J.  M. 
Ripley,  former  editor  of  The  American 
Press,  and  Mr.  Lee’s  two  sons. 

In  1930,  he  conducted  a  round  table 
on  Russian  affairs  at  the  Williamstown 
Institute  of  Politics  at  Williams  Col¬ 
lege,  at  which  Soviet  recognition  was 
urged. 

"1  yield  to  no  man  in  resp<'Ct  for 
courts  of  law  and  legislatures,”  he  said, 
“but  the  people  are  the  fountain  of  all 
power.  1  believe  in  telling  your  story 
to  the  people.  If  yoi  go  direct  to  the 
people  and  get  the  people  to  agree  with 


you,  you  will  have  no  trouble  getting 
justice  irom  legislatures,  commissions 
or  anybody  else.” 

He  antagonized  newspapermen  at 
times  by  spoiling  their  "scoops.”  One 
was  a  tip  that  Miss  .Abby  Rockefeller, 
daughter  of  John  D.  Rockefeller,  Jr., 
was  engaged  to  David  M.  Milton. 
\\  hen  the  reporter  asked  him  to  con¬ 
firm  it,  Mr.  Lee  gave  out  the  story  to 
all  the  papers. 

He  did  not  escape  assault.  He  prob¬ 
ably  had  more  enemies  among  the  foes 
of  corporations  and  great  financial  in¬ 
terests  than  the  officers  of  the  corpora¬ 
tions  themselves.  He  was  called  "the 
little  brother  of  the  rich,”  "corporation 
dog  robber,”  “Minnesinger  to  Million¬ 
aires,’’  and  even  "Poison  Ivy.”  There 
vv'as.  however,  a  designation  which  he 
liked — "A  Physician  to  Corporate 
Bodies.” 

The  House  sub-committee’s  investiga¬ 
tion  of  the  German  dye  trust  retainer 
last  summer  revealed  the  details  of  his 
services  in  behalf  of  the  German  in¬ 
terests.  He  l.ad  no  direct  contact  with 
the  (jerman  government,  he  said,  but 
had  an  oral  agreement  with  Max  Ilgner, 
managing  director  of  the  German  I.  G. 
(dye  trust).  He  had  made  many  trips 
to  Germany  and  last  January  he  met 
many  of  the  important  government 
officials,  including  Chancellor  Adolf 
Hitler. 

His  son,  Jatnes,  was  stationed  in 
Berlin  as  the  firm’s  contact  man  at 
$33,000  a  year.  Mr.  Lee  said  that  his 
son  sent  literature  from  Germany,  con¬ 
sisting  chiefly  of  speeches  from  (jerman 
officials,  and  various  reports,  and  that 
Mr.  Lee  sent  his  son  reports  and  sug¬ 
gestions  for  the  attention  of  the  Ger- 
nvan  I.  G.  officials  where  it  was  deemed 
advisable  and  acceptable. 

Mr.  Lee  said  that  he  told  the  Ger¬ 
mans  the  dissemination  of  propaganda 
in  this  country  was  a  mistake,  that 
they  could  accomplish  nothing  in  that 
way  and  that  the  only  means  of  inter¬ 
preting  Germany  to  the  United  States 
was  for  responsible  people  to  make 
authoritative  utterances  which  would 
receive  publicity  through  the  normal 
channels. 

Mr.  Lee  wrote  “Present  Day  Russia,” 
“Publicity — Some  of  the  Things  It  Is 
and  Is  Not,”  “Human  Nature  and  Rail¬ 
roads.”  and  “Memories  of  Uncle 
Remus.” 

He  was  a  trustee  of  the  Neurological 
Institute  and  a  director  of  the  Metro¬ 
politan  Opera  Company  and  the  Wal¬ 
dorf-Astoria. 

The  funeral  service  was  held  Nov. 
12  at  the  Madison  Avenue  Presbyterian 
Church,  New  York.  Among  those  pres¬ 
ent  were  John  D.  Rockefeller,  Jr.. 
Henry  P.  Davison,  a  partner  of  J.  P. 
Morgan  &  Co.;  George  Washington 


Hill,  president  of  the  American  To- 
bacco  Company;  Frederick  E.  William- 
son,  president  of  the  New  A’ork  Centnl 
Lines;  Cornelius  N.  Bliss,  director  oi 
the  Radio  Corporation  of  America; 
Edwin  W.  Freeman,  of  the  Interna¬ 
tional  Sugar  Corporation;  William  M. 
Chadbourne  and  Henry  Guggenheiia 

MAJOR  LOHR  PRAISES  PRESS 


Century  of  Progress  Manager  Giret 
Wrist  Watches  to  Fifteen 

With  the  closing  recently  of  A  Cen¬ 
tury  of  Progress,  Major  Lenox  R 
Lohr,  general  manager  of  the  exposi¬ 
tion.  told  Editor  &  Publisher  that 
his  relations  with  the  press  have  been 
most  satisfactory  during  the  two- 
year  period  the  fair  has  been  in  oper¬ 
ation. 

He  praised  the  newspaper  reporters 
who  have  covered  the  exposition  for 
their  fairness  and  spirit  of  cooperation 

Major  Lohr  revealed  that  from  the 
start  he  took  the  newspapermen  into 
his  confidence  and  kept  them  fully  in-  j 
formed  as  to  news  developments.  The! 
leporters,  in  turn,  never  betrayed  that! 
confidence,  he  said. 

As  a  tribute  to  the  cooperation  they 
have  given  the  world’s  fair.  Major  Lohr 
at  a  luncheon  recently  presented  1; 
Chicago  newspaper  and  radio  men  and 
women  with  gold  wrist  watches  as  a! 
remembrance  of  the  months  they  spent  j 
covering  the  fair. 

Malcolm  McDowell,  Chicago  Doilr 
A'czvs  reporter,  who  covered  the  1893 
Columbian  Exposition  in  Chicago,  and 
was  assigned  to  the  1933-34  world's 
fair  when  Major  Lohr  first  arrived 
gave  a  verbal  tribute  to  the  general 
manager. 

Those  who  received  watches  with 
their  names  enscribed  were: 

Earl  MulUn,  Chicago  Tribune;  Harry 
Munzel,  Chicago  Herald  and  Exam¬ 
iner:  Mr.  McDowell  and  John  Drury 
Daily  News;  Sherman  Duffy,  Chicage 
American;  Julius  Rosenthal,  Chicagi 
Daily  Times;  Richard  Henry,  J.  L 
Smith  and  Robert  Kennedy,  City  News 
Bureau;  Miss  Judith  Waller  and  Rob¬ 
ert  Barrett,  NBC;  Miss  Irene  Swett- 
land,  WGN ;  Harold  Burnett,  CBS, 
William  Qine,  WLS;  and  Philip  R 
Friedlander,  WCFL. 


HEADS  CUIAPHIC  ARTS  UNIT 

Steen  M.  Johnson,  publisher,  Shtrv 
dan  (Ore.)  Sun,  has  been  appointed 
new  administrative  manager  of  the  Ore 
gon  Graphic  Arts  Code  authority.  Hi 
succeeds  Arne  G.  Rae,  field  manager  ot 
the  association,  who  has  resigned  to  (fc-| 
vote  full  time  to  teaching  at  the  Um- 
versity  of  Oregon  and  to  his  secretarii 
duties. 


AMERICA  AND  HER  NFWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ON! 


The  Flyins  Machine  of  Kitty 
Hawk  Days  could  not  meet 
today’s  needs  in  aviation. 

"MMPROVEr^ 

is  the  demand  of  Progress 

Since  it  first  entered  the  field  as  a  "tool  of  the  trade" 
in  191  5,  the  Wood  Dry  Mat  has  never  ceased  to  be  the 
object  of  research  and  experiment  for  improvement.  That 
is  one  of  the  outstanding  reasons  why  it  has  continued 
to  meet  the  demands  which  progress  in  the  newspaper 
field  has  imposed. 

''Improve  I"  it  the  watchword  with  Wood. 


FLONG  CORPORAnON 


WOOD  DRV  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILiK 
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The  eveiving  ledger  is 


IN  DEPARTMENT  STORE 
ADVERTISING 

^During  the  first  10  months  of  this  year  the 
EVENING  LEDGER  published  more  department  store  advertising  than 
any  other  evening  newspaper  in  America.  The  EVENING  LEDGER’S 
volume  of  department  store  advertising  was  also  greater  than  that 
of  any  seven -day  morning  and  Sunday  newspaper  in  America. 

I*i  fiV  PHILADELPHIA... 

in  Retail  Display  Advertising 
and  Total  Display  Advertising 

Philadelphia’s  retail  merchants  used  more  advertising  in  the 
EVENING  LEDGER  during  the  first  10  months  of  this  year  than  in 
any  other  Philadelphia  newspaper. 

This  great  volume  of  EVENING  LEDGER  advertising 
offers  readers  more  money-saving  opportunities  on  their  purchases. 
To  the  advertiser,  the  EVENING  LEDGER  offers  the  quickest,  most 
effective  and  most  economical  advertising  medium  in  Philadelphia. 

EVEXIIVG  PUBLIC  LEDGER 

More  news  for  readers  -  -  -  more  sales  for  advertisers 


REPRESENTATIVES 

NEW  YORK-Hugh  Burke,  60  E.  42nd  St.  CHICAGO-John  E.  Lutz,  180  N.  Michigan  Ave. 
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FIELDS  WILL  USE  SUNDAY  PAPERS; 
SWING  TO  THAT  ISSUE  REVEALED 

Chicago  Store  Will  Break  Long  Precedent  in  December — Special’s 
Survey  of  Six  Cities  Shows  Strong  Trend  in  Favor  of 
Sunday  Advertising  Effort 

ping  from  19  per  cent  in  1933  to  15.4 
per  cent  this  year  in  one  case,  and 
from  28  per  cent  to  26.8  per  cent  in 
the  other  city.  The  two  other  centers 
included  in  the  survey  showed  gains 
from  23  per  cent  to  25  per  cent  and 
from  29  per  cent  to  30.3  per  cent  over 
the  same  period. 

In  support  of  the  importance  of  Sun¬ 
day  papers  as  an  advertising  medium, 
this  representative  told  Editor  &  Pub¬ 
lisher  it  was  obvious  that  omission 
of  Sunday  advertising  materially  re¬ 
duces  the  amount  of  retail  business 
merchants  can  hope  to  get  in  their 
stores  on  Monday,  thereby  automati¬ 
cally  reducing  the  number  of  profitable 
shopping  days  for  the  week  as  a  whole. 

Another  interesting  development  by 
Marshall  Field  &  Co.,  in  newspaper  ad¬ 
vertising  copy  technique  is  the  intro¬ 
duction  of  news  style  makeup  to  at¬ 
tract  women  readers  and  the  use  of 
single  column  advertisements  coming 
slightly  above  the  fold  for  men’s  store 
merchandise  presented  as  “first  in  Chi¬ 
cago." 

While  there  is  nothing  new  in  the 
new  style  ad.  Fields  is  believed  to  have 
pioneered  the  idea  of  introducing  the 
feature  nage  style,  similar  to  that  of  the 
women’s  sections  in  newspapers.  In  the 
past,  those  who  have  adapted  news 
page  style  have  been  inclined  to  follow 
page  one  makeup  as  to  headlines  and 
features.  Fields’  copy  is  designed  pri¬ 
marily  to  appeal  to  women,  hence  the 
use  of  the  women’s  page  makeup,  which 
I’.as  proven  successful  to  its  sponsors. 

Fields  has  used  this  makeup  in  both 
the  afternoon  and  morning  papers,  de¬ 
voting  about  two-thirds  of  the  page  to 
display  ads  in  conventional  p'-'-mid  ar¬ 
rangement,  and  the  rest  to  news  story 
and  headline  descriptions  of  Field  mer¬ 
chandise  and  activities  of  special  in¬ 
terest  to  women  readers. 

In  men’s  wear.  Fields  has  also  pio¬ 
neered  an  innovation  that  has  attracted 
considerable  attention  with  the  use  of 
single  column  advertisements  for  the 
men’s  store,  -\fter  more  than  a  year 
of  experimentation,  they  find  this  tv^pe 
of  advertising  is  successful  in  reaching 
a  select  audience  interested  in  high 
quality  merchandise  and  men’s  apparel 
of  the  latest  design.  These  ads  usually 
run  160  lines  deep.  The  copy  is  often 
semi-humorous  in  style,  featuring  “the 
latest”  in  men’s  wear  and  accessories. 
Occasionally,  certain  sales  items  are 
presented  in  these  one-column  ads. 

Success  of  this  type  of  advertising 
has  led  Fields  to  an  occasional  use  of 
two-column  features  on  “Stories  from 
Behind  the  Counter”  with  the  reminder 
to  readers  to  follow  these  ads  regularly 
for  information  “as  important  as  the 
news  columns  that  surround  it.” 


(.Special  to  Editoi  &  Publishes) 

Chicago,  Xov.  13— The  breaking 

down  of  a  long-established  precedent 
of  no  Sunday  advertising  on  the  part  of 
Marshall  Field  &  Co.,  outstanding  mer¬ 
chandise  leader  in  the  department  store 
field,  was  learned  here  today  by  Editor 
&  Publisher,  when  it  was  reliably  re¬ 
ported  that  Fields  will  use  extensive 
Sunday  newspaper  advertising,  begin¬ 
ning  Dec.  2. 

This  announcement  is  considered  most 
significant  in  view  of  the  swing  to  Sun¬ 
day  newspapers  on  the  part  of  many 
retail  and  national  advertisers. 

G.  H.  Schaeffer,  advertising  director 
at  Fields,  declined  to  discuss  the  store’s 
contemplated  plans,  but  it  is  under¬ 
stood  that  Fields  will  use  dominant 
space  in  a  dramatic  manner  to  attract 
Sunday  readers  and  develop  Monday 
business.  Fields  has  used  small  dis¬ 
play  space  in  the  metropolitan  sections 
of  the  Chicago  Sunday  Tribune  during 
the  past  few  months  to  advertise  Mon¬ 
day  specials  at  its  Oak  Park  and 
Evanston  suburban  stores.  In  addi¬ 
tion,  Fields  has  reversed  its  age-old 
Sunday  policy  of  drawing  the  curtains 
on  its  store  windows  and  now,  for  the 
first  time.  Fields’  windows,  with  their 
attractive  merchandise  displays,  can  be 
viewed  by  Sunday  crowds  passing  the 
big  store. 

That  advertisers  .'■re  again  recogniz¬ 
ing  the  value  of  the  Sunday  newspapers 
as  a  productive  advertising  medium  is 
reflected  in  a  survey  made  of  six  met¬ 
ropolitan  cities  by  .t  local  publishers’ 
representative.  Comparing  retail  ad¬ 
vertising  for  Sunday  papers  combined 
with  retail  advertising  carried  in  all 
daily  papers,  it  was  found  on  the  aver¬ 
age  the  Sunday  newspaper  carries  ap¬ 
proximately  30  per  cent  as  much  linage 
in  one  issue  as  daily  papers  carry  in 
six  issues. 

The  fact  that  in  .some  cities  the  com¬ 
bined  Sunday  retail  advertising  linage 
equaled  30  to  34  per  cent  of  the  daily- 
retail  total,  is  considered  noteworthy 
by  this  representative,  who  pointed  out 
that  there  are  six  shopping  days  in  the 
week,  or  approximately  300  in  a  year, 
with  only  52  Sundays.  If  as  a  general 
practice,  Sunday  newspapers  were  con¬ 
sidered  only  equally  as  good  for  retail 
merchants  as  daily  papers,  then  Sunday 
papers  should  carry  one-sixth  as  much 
advertising  as  dailies,  it  was  asserted. 
This  does  not  seem  to  be  true,  how¬ 
ever,  since  the  figures  show  that  on  the 
average  Sunday  papers  carry  30  per 
cent  as  much  in  one  issue  as  the  daily- 
papers  carry-  in  six. 

Cities  included  in  the  survey  made 
by  the  publishers’  representative  were 
Boston,  New  York.  Philadelphia.  Bal¬ 
timore.  Washington,  St.  Louis  and  Min¬ 
neapolis.  Certain  peculiar  local  con¬ 
ditions  govern  the  amount  of  Sunday 
linage  placed  in  newspapers  in  some  of 
the  cities,  it  was  pointed  out.  In  one 
city,  for  instance,  the  leading  depart¬ 
ment  store  uses  no  Sunday  advertising 
at  all,  thus  causing  other  stores  in  that 
city  to  follow  suit  by  completely-  ignor¬ 
ing  the  value  of  the  Sunday-  paper. 
However,  in  this  particular  city  it  is 
interesting  to  note  that  Sunday  retail 
advertising  has  increased  from  8  per 
cent  of  the  combined  daily  retail  linage 
for  1933  to  18  per  cent  for  the  first 
nine  months  this  year. 

The  survey  shows  that  in  one  city, 
Sunday  retail  advertising  was  30  per 
cent  of  the  daily-  retail  in  1933  and  has 
increased  to  32.3  per  cent  for  the  first 
nine  months  this  year.  In  the  second 
city,  the  1933  Sunday  figure  was  34 
per  cent,  as  compared  with  34.6  per 
cent  this  year  to  date.  The  third  city 
showed  19.7  per  cent  for  Sunday  retail 
advertising  a  year  ago,  and  ^.6  for 
Sunday  per  cent  of  daily  linage  so  far 
this  year.  In  two  cities,  Sunday  per¬ 
centages  have  fallen  off  slightly,  drop- 


CHANGE  OF  VENUE  GRANTED 

Newspaper  Stories  Have  Influenced 
Public,  Judge  Declares 

.-X-fter  perusing  newspaper  clippings 
published  in  publications  circulated  in 
Steuben  County,  New  York,  and  bear¬ 
ing  on  the  cases  of  three  Hornell,  X.  Y., 
men  who  were  recently  sentenced  on 
the  charge  of  committing  arson,  Su¬ 
preme  Court  Justice  Clyde  W.  I^app 
decided  to  grant  the  request  of  the  at¬ 
torney  for  six  other  defendants,  accused 
of  arson,  to  have  the  trial  of  these  men 
held  outside  of  Steuben  County,  Jus¬ 
tice  Knapp  offered  his  decision  as  fol¬ 
lows  : 

“The  influence  of  the  public  press  is 
well  known.  It  would  be  idle  to  at¬ 
tempt  to  convince  a  normal  mind  that 
this  whole  series  of  newspaper  articles 
with  blazing  headlines  through  the  trial, 
convictions  and  sentence  of  these  three 
defendants,  did  not  consciously  or  un¬ 
consciously  leave  upon  the  minds  of  the 
readers  of  the  articles  an  unfavorable 
impression  as  to  the  innocence  of  these 
other  defendants.” 


Stranger  than 

Fiction 


CITED  FOR  BROADCAST 

(Special  to  Editob  &  Publisher) 
W.\SHiNGTON,  D.  C.,  Nov.  12 — .Al¬ 
leging  false  advertising,  particularly  in 
that  broadcast  over  radio  stations  from 
Chicago,  Los  .Angeles  and  Dallas,  the 
Federal  Trade  Commission  has  cited 
United  Remedies,  Inc.,  of  Chicago,  dis¬ 
tributors  of  “Kolor-Bak”,  to  answer 
charges  of  misrepresentation  and  unfair 
competition.  The  product  is  advertised, 
according  to  the  complaint,  as  a  per¬ 
manent  hair  coloring,  whereas  the  Com¬ 
mission  asserts  it  merely  artificially 
colors  the  hair  and  must  be  used  period¬ 
ically,  as  the  hair^grows,  to  continue 
its  effect  as  a  coloring  agent. 


SCHOLARSHIP  AWARDED 

Miss  Lurine  Johnson  of  Olive  Branch, 
Miss.,  was  recently  awarded  the  News¬ 
paper  Men’s  Club  of  Memphis  scholar¬ 
ship  and  has  been  enrolled  in  the  Uni¬ 
versity  of  Mississippi  for  a  four-year 
course.  The  scholarship  was  created 
by  the  Memphis  newspapermen  as  a 
memorial  to  the  late  C.  P.  J.  Mooney 
four  years  ago.  Funds  were  raised  by 
subscription  and  the  principal  is  held  in 
trust  in  perpetuity.  Requirements  of 
the  newspaper  club’s  trustees  are 
that  the  applicant  must  first  of  all  be 
needy. 


BUYS  INTO  IOWA  DAILY 

Paul  S.  Junkin  has  purchased  a  block 
of  stock  from  Don  McGiffin,  president 
of  the  Shenandoah  (la.)  Evening  Sen¬ 
tinel.  and  will  conduct  the  editorial  page. 
R.  K.  Tindall  will  continue  as  manag¬ 
ing  editor,  Mr.  Junkin  and  C.  N.  Mar¬ 
vin.  the  editors  and  B.  L.  Williams, 
advertising  manager. 


LIPPMANN  HONORED 

Walter  Lippmann,  special  writer  for 
the  New  York  Herald  Tribune,  and 
Walter  Gay,  artist,  were  elected  to  mem¬ 
bership  in  the  American  Academy  of 
Arts  and  Letters  at  the  academy’s  annu¬ 
al  meeting  in  New  York,  Nov.  8.  Mem- 
liership  to  the  academy  is  limited  to  50, 
and  new  members  are  elected  only  when 
there  have  been  vacancies  caused  by 
death.  Mr.  Lippmann,  who  has  been 
on  a  vacation  for  the  past  several 
months,  will  resume  his  newspaper  ar¬ 
ticles  for  the  New  York  Herald  Trib¬ 
une  Syndicate  in  December. 


PUBLISHER  CENSURED 

•Action  expressing  disapproval  of  the 
use  of  the  name  of  the  Daily  News¬ 
paper  Unit  of  the  New  Jersey  State 
Press  Association  by  Harry  B.  Haines, 
publisher  of  the  Patterson  Evening 
News  in  a  recent  signed  article  advo¬ 
cating  the  election  of  William  L.  Dill 
as  Governor  has  been  taken  by  the 
executive  committee  of  the  state  press 
association. 


EXECUTIVE 

SALESMAN 


.^n  opportunity  exists  with 
a  metropolitan  newspaper 
of  recognized  merit  for  an 
executive-salesman  familiar 
with  retail  advertising.  Must 
have  a  successful  record  as  a 
personal  salesman  and  ex¬ 
perience  as  a  manager  of 
salesmen.  Reply,  stating  ex¬ 
perience,  age  and  salary  ex¬ 
pected,  Box  A-921,  Editor  & 
Publisher. 


DON  WINSLOW 

U.  S.  N. 

By  Li.  Comdr.  Frank  V.  Marlinek 

u.  s.  N.  R. 

The  True  Adventure  Strip 
Based  on  the  Life  of  a 
Living  Soldier  of  Fortune 

In  the  last  few  months— 
and  they  were  “tight”  ones 
— forty-four  newspapers 
bought  Don  Winslow.  In 
New  York,  The  Sun  let 
five  families  of  adults  and 
children  be  the  judge.  Over 
the  telephone,  they  said: 
‘We’re  starting  it  IMonday.’ 

.  In  Chicago,  The  News 
never  hesitated  ...  In  Den* 
ver.  The  Post  shot  it  to  the 
top  of  the  page  ...  In  Balti¬ 
more,  it  was  The  Sun  .  . . 
In  San  Francisco,  The 
Chronicle  ...  In  Detroit, 
The  News  ...  In  Louisville, 
The  Times  ...  In  St.  Louis, 
The  Post  Dispatch — and  by 
wire. 

They  Bought  It  For  Its 
— Sheer  Excitement 
— ^Varied  Thrills 
— Daily  Carry-Over 
— Authentic  Information 

Wire  Collect  For  Samples 
of  The  New  Episode 

The 
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HERE  is  a  steady  stream  of  conventions  being 
held  in  Washington.  The  great  industrial 
organizations;  big  commercial  groups;  also  pro¬ 
fessional,  educational  and  fraternal  societies — 
and  as  well  as  an  endless  procession  of  tourists 
from  every  section  of  the  country — all  feeling  a 
personal  attachment  for  the  National  Capital. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


What  more  strategic  point  than  Washington 
in  which  to  launch  a  national  advertising  cam¬ 
paign?  And  it  can  be  done  with  only  ONE 
MEDIUM,  THE  STAR — Evening  and  Sun¬ 
day — the  “home  paper”  in  the  Washington 
Market  and  the  preferred  paper  with  visitors. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers,  Inc. 


Editor  &  Publisher  for  November  17,  1934 


PRESS  GROUP  RETURNS  FROM  JAPAN 


to  carrier  pigeons.  These  are  trained  ent  power  of  500  watts  to  1,000  watts, 
to  land  on  the  roofs  of  their  newspaper  The  Daily  News  disclosed  in  a  front 
buildings  in  Tokio,  about  20  miles  from  page  story  that  the  Miami  Valley 


Yokohama,  the  seaport. 


Broadcasting  Corp.  was  chartered  as 


“The  Japanese  have  standardized  the  an  Ohio  firm  on  Sept.  12,  1934  with 
finances  of  Manrhukuo  and  Korea,  which  James  M.  Cox,  Jr.,  son  of  former  Gov- 


has  been  a  big  relief  to  the  local  popu¬ 
lation. 

“There  are  still  many  Japanese 


ernor  James  M.  Cox  as  its  president. 
Glenn  Cox,  circulation  manager  of  the 
Daily  News  and  president  of  the  Ohio 


troops  in  Manchukuo,  where  they  will  Circulation  Managers’  Association,  is 
have  to  be  maintained  for  a  considerable  vice-president,  and  R.  B.  Mead,  secre- 
period,  as  that  government  has  not  yet  tary-treasurer  of  the  News  for  the  past 


Left  to  right  (standing)  ;  Frank  Tripp,  Gannett  Newspapers;  Elzey  M.  Roberts, 
Jr.;  George  T.  Cameron,  San  Francisco  Chronicle;  William  Lydgate,  Time,  Inc.; 
Elzey  M.  Roberts,  St.  Louis  Star.  Seated:  CarroU  Binder,  Chicago  Daily  News; 
Mrs.George  T.  Cameron;  Mrs.  Carroll  Binder;  Mrs.  William  Lydgate. 


perfected  its  police  and  military  system.”  20  years,  acts  in  the  same  capacity  with 
-  the  broadcasting  company. 

TWO  RADIO  STATIONS  Stock  of  the  corporation  is  owned  by 

D/Mir'U’r  DV  nrs'V  League  of  Ohio  which  com- 

DwUViJrl  1  U I  prises  the  Daily  Sun  and  the  Daily 

.... .....  .  ^  ,  Vcuw  in  Springfield  and  the  Daily 

WLBW  of  Erie,  Pa.,  and  WIOD  of  Xews  in  Dayton. 

Miami  Acquired  by  Publisher — New  Simultaneously  with  the  announce- 

Transmitter  Station  Planned  ment  concerning  the  Dayton  radio  sta- 

t  n  announced  that  the  Miatm 

tor  uayton  Daily  News,  owned  by  former  Governor 

With  the  Federal  Communications  Cox,  liad  purchased  radio  station 
Commission  at  Washington  granting  WIOD  in  that  city  from  Jesse  Jay,  son 
permission  to  the  Miami  Valley  Broad-  of  Webb  Jay.  Studios  will  be  m  the 
casting  Corporation  of  Dayton,  O.,  to  News  Tower,  .  •  . 


Options  have  been  obtained  on  10 
acres  of  ground  on  the  Brandt  pike, 


well  as  two  antennae  283  feet  high, 
erected  on  a  concrete  base.  The  physi¬ 
cal  plant  at  Erie  will  not  be  used. 


GAINS  —  GAINS  —  GAINS  —  GAINS  —  GAINS — GAINS  —  GAINS  —  GAINS 

The  Reading,  Pa.,  Times  is 


transfer  the  operating  license  of  radio  Options  have  been  obt^ned  on  lu 
<0  Editob  &  PuBLisBER)  “Reporters  and  cameramen  for  Jap-  station  WLBW  at  Erie,  Pa.,  the  Day-  acres  of  ground  on 

SAN  FRANCISCO,  Nov.  12 — Inter-  anese  newspapers  who  cover  steamship  ton  Daily  News  has  announced  details  north  of  Dayton,  on  whichthe  WLBW 
esting  conferences  in  Tokio,  sightsee-  arrivals  at  Yokohama  take  photos  of  of  the  new  radio  station  to  be  opened  transmitter  station  will  erected  as 

ing  in  countries  of  the  Far  East,  and  many  important  passengers,  which  are  speeded  at  Dayton.  well  as  two  antennae  283  teet  nigh, 

functions  in  their  honor  signalized  the  to  their  papers  by  placing  the  negatives  Washington  radio  officials  also  gave  erected  on  a  concrete  base.  1  he  pnysi- 

goodwill  tour  of  Japan  and  Manchukuo  '*1  tubes  which  are  immediately  attached  permission  to  increase  the  station’s  pres-  cal  plant  at  Erie  will  not  be  used, 

recently  made  by  a  party  of  American - - - - - — - 

ftesfAslSe  1  <5AINS  -  GAINS  -  GAINS  -  GAINS  -  GAINS  -  GAINS  -  GAINS  -  GAINS 

Their  visit  proved  to  be  very  instructive,  ^  I 

enjoyable  and  satisfactory,  reported  ^  , 

^ose  of  the  party  who  returned  to  San  5  TnC  Reading,  Pa.,  TimCS  IS 

Francisco  Nov.  7  on  the  liner  Tatsuta  ^ 

Maru.  *  - - 

“The  Japan  Press  -Association  did  I  ^ 

everything  within  its  power  to  make  ^  C'T' 

our  visit  instructive  and  comfortable.”  >7  I  d  X 

said  Ci^rge  T.  Cameron,  publisher,  S’an  ^  I  - 

Fra>tcisco  Chronicle,  in  commenting  on  ^ 

the  trip.  .  n  ' 

“Our  talks  with  the  intelligent,  con-  ,  ' - 

i  in  the  United  States  in  TOTAL  ADVERTISING 

va^ng  in  America  and  Europe.”  ^  GAINS  among  all  weekday  newspapers,  morn- 

He  said  that  service  on  the  Japanese  ^ 

government-owned  railways  is  good,  <3  mg  and  evening,  except  the  Hearst  ConsoUaatea 

with  fast  trains  in  operation,  and  that  O  Rnifimnrp  Npwq  &  Post 

ever>  where  the  party  traveled  through  I  Daltimore  INewS  ^  1  OSt. 

Japan  they  observed  that  the  people  are  ' 

nor  poverty  was  apparent.  No  beggars  g  Reading,  Pa.,  Times  is 

“The  people  in  the  larger  centers  of  5  I -  - 

population  are  inveterate  newspaper  ^  _  i 

readers,”  continued  Mr.  Cameron.  “Jap-  ^  '  |  'XJ 

anese  newspapers  are  progressive,  and  I  1  X  JLl 

several  of  these  have  large  daily  circu-  ^  j 

lations  running  well  over  a  million.  The  ^  V_  J 

newspapers  have  fine,  well-organized  ^ 

staffs.  The  type  on  their  papers,  how-  _ ! 

there  are  some  n  1  1  •  • 

1,200  characters  necessary  in  the  com-  V  among  all  weekday  moming  newspapers  in  the 

readily  ,o  p.,0.0*.  »  United  States  in  RETAIL  LINAGE  carried  the 

raphy,  and  while  they  make  excellent  Z  first  ten  months  of  1934. 

pictures,  the  reproduction  of  cuts  in 
newspapers  is  not  up  to  our  .American 

"'"S’a/rattnu^heraf  English-  9  The  Reading,  Pa.,  Times  is 

language  newspapers  published  in  China  '  , - , 

and  Japan.  CD 


in  the  United  States  in  TOTAL  ADVERTISING 
GAINS  among  all  weekday  newspapers,  morn¬ 
ing  and  evening,  except  the  Hearst  Consolidated 
Baltimore  News  &.  Post. 

The  Reading,  Pa.,  Times  is 

^TH 


among  all  weekday  morning  newspapers  in  the 
United  States  in  RETAIL  LINAGE  carried  the 
first  ten  months  of  1934. 

The  Reading,  Pa.,  Times  is 


22 


ND 


10  months  ...  \\\< 

O 

Largest  gain  in  general  | 

advertising,  and  in  auto-  ^ 

motive;  second  largest  ^ 

in  total  advertising —  O 

among  all  nine  New  I 

York  newspapers.  ^ 

I— < 

WBW  YORK  ^ 

KetaUi  ^fidbune  i 


among  all  weekday  morning  newspapers  in  the 
United  States  in  TOTAL  VOLUME  of  adver¬ 
tising  carried  the  first  ten  months  of  1934. 

>  (Authority:  Media  Records) 

1 

'  ZDbe  IReabing  ^imee 

I  A  John  H.  Perry  Newspaper 

4 

i  NATIONAL  REPRESENTATIVES 

)  E.  KATZ  SPECIAL  ADVERTISING  AGENCY 
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Announcing  the  Prices 
of  Wood  Steel  Presses 

We  have  now  completed  special  tools  and  other  devices  for  the 
economical  manufacture  of  the  Wood  Steel  Press  by  quantity  pro¬ 
duction  methods. 

Therefore  we  are  able  to  offer  this  unique  machine  at  a  popular 
price,  which  is  uniform  to  all  purchasers  and  varies  only  with  the 
number  of  printing  units  ordered. 

Thus  for  the  first  time  a  newspaper  printing  press  is  offered  at 
a  published  price  as  well  as  one  which  is  fixed. 


1  Wood  Steel  Printing  Unit .  $16,070 

2  Wood  Steel  Printing  Units* .  15,925 

3  Wood  Steel  Printing  Units* .  15,780 

4  Wood  Steel  Printing  Units* .  15,635 

5  Wood  Steel  Printing  Units* . .  15,490 

6  Wood  Steel  Printing  Units* .  15,345  • 

7  Wood  Steel  Printing  Units* .  15,200 

8  Wood  Steel  Printing  Units* .  15,055 

9  Wood  Steel  Printing  Units* .  14,910 

10  Wood  Steel  Printing  Units* .  14,770 

11  Wood  Steel  Printing  Units* .  14,625 

12  Wood  Steel  Printing  Units* .  14,480 

Each  additional  Printing  Unit* .  14,480 

*If  ordered  at  the  same  time. 

Wood  Single  Steel  Folder  with  Formers,  etc .  9,030 

Wood  Double  Steel  Folders  with  Formers,  etc .  13,065 

Wood  Substructure  Unit .  810 


EThese  prices,  which  are  quoted  f.  o.  b.  Plainfield,  N.  J.,  are  based  on  the  prevail¬ 
ing  cost  of  labor  and  materials  ^nd  are  subject  to  change  without  notice.] 

The  one-price  policy  which  exists  in  all  departments  of  our  busi¬ 
ness  enables  us  to  maintain  a  standard  of  excellence  in  the  manu¬ 
facture  of  our  machinery  which  cannot  be  achieved  where  prices  are 
the  subject  of  negotiation.  Machines  necessarily  vary  in  quality  as 
they  vary  in  price,  despite  the  prevailing  belief  to  the  contrary. 

Among  the  newspapers  using  Wood  Steel  Presses  are  The  New 
York  Times,  The  Chicago  Tribune,  The  Philadelphia  Bulletin,  The 
Cincinnati  Times-Star,  The  London  Daily  Mail,  The  London  Daily 
Mirror,  UIntransigeant,  Paris,  The  Philadelphia  Inquirer,  The 
St.  Paul  Dispatch,  The  Boston  Record. 

Wood  Newspaper  Machinery  Corporation 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 
Originators  of 

Automatic  Stereotyping  Modern  Fast  Newspaper  Printing 


Automatic  Web  Splicing 
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I  LONG  LIFEoa  CicUMy  teal,  x  tegalMr 

I  uock  RoUacor  coU*maJiiag  mechaaisiii  kaa 
ruo  cooauocly  for  the  cquivalcst  of  29 
yttn  in  the  average  hone.  Ic  above  a 
[  measurable  irnnstt  in  elhcicoqr.  U  acoially 
uaet  leaa  curreoc  ibio-vbro  it  was 
•fntf  that  cbe  Noigc  RoUaur  ooid-oakiog 
meebaaiam  imfiwwu  mi$k  aar. 


CHOOSE  SOKCE  /*v  in  kmmty. 

Chmit  Smft  fw  rtt  mitny  mitmml 
ftmtartt  xf  raawawr-  Cfoaar  Nargr 
/pr  its  area— ay.  Ckmat  Strgt  laaaaor 
it  gnm  ytm  enfryliimg  ym  txfftt  tf  • 
Muelrv  t^igtral9r  —  flat  lit  tiktt, 
txtittttrt  sdtmntmgt  tf  RtiUfr 
Rt^ftrmtitm  Ytm  <mm  kmj  s  mtw 

Nary  /br  m  tittU  20  ttmts  m  day. 

NOftCt  Cot^OlUTlOK 
Oi>.  at  Barf  VMCT  Cary^  OHian.  MiA. 

NORGE 


SIMPLE  MECHANlSUn^vnalparr 

of  any  lefrigerator  if  ks  cold-nDakiag  meeb' 
aniMn.  Norge^and  only  Norge— baa  tbe 
RoUatof.  With  b«  three  th>vly  raoriag 
parca.  icvolviog  ia  a  b«b  of  pro* 

teetiag  oil,  tbe  RoUacor  is  potrad  to  sake 
MMic  coU  tbaa  you tl  ever  need— is  almoar 
cvctlasdog. 


SECONOMYTk,  Rolkcor  uses  IcM  ouccar 
than  an  ordioary  light  bulb— to  Cttle  that 
you  aviU  acaccely  oociccitoo  )Siar  Li^biOs. 
This  ccaooaiy.  coopled  wkh  ocher  Noege 
eaonoaucs— the  poaaibility  of  buyiog  fixida 
in  haigato-  ^oririfi  at  baegaia  pcscca  aod 
of  making  good  oae  of  lefoovers— enabka 
Norge  owoers  to  e£fccc  acenaj  savings 
up  to  $11  a  mooch. 


NORGf  iri;~ING 
V. '.PEI  £  Htvr  . 
&  a  "  2  ^ :C  Itlcr  >•! 
liEtt  •  Pfrsi  fctica 
t  ?7><alcli  *  Afiast 
:  't  St.ei<  •  Otfc'  pril* 
tee  Cca  ps'tvect  • 
fssY.Sit^of  Ice 
TrirspCvr  Csshit 
•  fial'er  C'ersc 
Kick  •  NYlriicir  • 
Miay  itrer  cctreaieaces 
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Fire  engines  are  alw  ays  painted  a  bright,  noticeable 
color — because  this  color  makes  traffic  stop,  look 
and  snap  to  attention  along  crowded  city  streets. 

The  makers  of  Norge  Rollator  Refrigerators  have 
applied  exactly  the  same  principle  in  their  news¬ 
paper  advertising.  For  in  newspapers,  color  is 
still  unusual — nearly  all  advertisements  are  printed 
in  black-and-white.  Most  of  them,  even  in  small 
space,  do  a  competent  selling  job — but  color 

ADDS  A  GREATER  PLUS  VALUE  HERE,  THAN  IN  ANY 
OTHER  ADVERTISING  MEDIUM!  Like  tlic  red  fire 
engine  on  the  street,  it  stands  out  vividly  in  news¬ 
papers  against  dozens  of  less  visible  black-and- 
white  advertisements. 


In  large-city  neivspapers  where 
markets  are  richest,  snitch  to  color! 

Sales  competition  is  keen,  markets  are  richly  con¬ 
centrated  in  a  comparatively  small  number  of 
American  cities.  Here,  leading  manufacturers  are 
recognizing  the  wisdom  of  reinforcing  their 

NEWSPAPER  PROGRAMS  WITH  COLOR  ADVERTISING. 

In  peak-sales  seasons,  color  not  only  powerfully 
impresses  the  newspaper  public,  but  it  redoubles 
the  efforts  of  local  distributors  and  dealers. 

Join  the  list  of  color-wise  manufacturers,  whose 
growing  use  of  color  in  metropolitan  papers  is 
bringing  them  increases  in  sales — where  increases 
count  most!  Whether  you  use  two  colors,  full 
color  or  color  gravure,  you  can  expect  excellent 
reproduction  from  qualified  newspapers.  The 
papers  below  will  furnish  you  additional  data. 


ONE  OF  A  SEKIES  OF  ADVERTISEMENTS  PREPARED  IN  COLLABORATION  WITH  THE  FEDERAL 
AI>VERTISIN(;  AGENCY,  SPONSORED  BY  THE  FOLLOWING  NEWSPAPERS  THAT  OFFER  YOl  COLOR: 


CHICAGO  TRIBUNE 
aNCINNATI  ENQUIRER 
iCLEVELAND  PLAIN  DEALER 


COLUMBUS  DISPATCH 
OMAHA  WORLD-HERALD 
PEORIA  JOURNAL-TRANSCRIPT 


ERIE  DISPATCH-HERALD 
INDIANAPOLIS  STAR 
MINNEAPOLIS  TRIBUNE 


i 
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Editor  &  Publisher  for  November  17,  1934 


E  D  I 

AGENCY  COMMISSIONS  AGAIN 

II  is  an  able,  but  not  wholly  convincing,  argu¬ 
ment  against  the  present  advertising  agency  com¬ 
mission  system  which  comes  from  the  Associa¬ 
tion  of  National  Advertisers  this  week.  It  is  no 
reflection  upon  the  author  of  the  report,  the  well- 
known  Albert  E.  Haase,  to  comment  that  one  reason 
why  it  is  not  wholly  convincing  lies  in  the  circum¬ 
stances  under  which  it  was  made.  Sponsored  solely 
by  the  A.N.A.,  after  members  of  that  organization 
had  been  disappointed  in  the  conclusions  of  Prof. 
James  W.  Young’s  previous  study,  the  new  A.N.A. 
report  fits  exactly  into  the  well-known  A.N.A. 
policy.  While  it  is  true  that  publication  of  the 
Young  report  was  followed  by  certain  critical  com¬ 
ments  upon  Prof.  Young’s  earlier  agency  connec¬ 
tions,  at  least  his  research  was  sponsored  jointly  by 
advertiser,  agent,  and  publisher,  and  his  appointment 
to  do  the  job  was  approved  by  influential  advertisers. 

It  is  helpful  in  reading  the  Haase  report,  to  turn 
back  occasionally  to  the  Young  report,  now  available 
in  book  form,  or  at  least  to  the  review  of  it  pub¬ 
lished  in  these  pages  on  May  20,  1933.  Mr.  Haase 
complains  of  the  “rigidity”  imposed  by  the  conven¬ 
tional  commission  system,  but  most  of  the  rigidity 
seems  to  lie  in  the  advertiser’s  unwillingness  to  let 
the  agency  act.  He  fears  that  the  agency’s  bias 
in  favor  of  commissionable  expenditures  is  distort¬ 
ing  advertising  programs  despite  the  veto  power  of 
the  advertiser.  He  emphasizes  the  scanty  use  that 
advertisers  make  of  various  agency  services,  includ¬ 
ing  some  services  which  now  are  paid  for  on  a  fee 
basis ;  but  we  find  difficulty  in  seeing  how  this  proves 
that  all  agency  services  would  be  used  more  widely 
if  all  were  on  a  fee  basis. 

Mr.  Haase  refers  to  the  fact  that  agency  com¬ 
missions  were  standardized  about  1918  as  indicating 
that  the  size  of  the  commission  is  related  to  condi¬ 
tions  of  that  year  rather  than  the  present.  But  we 
do  not  need  to  go  back  that  far ;  it  was  in  1933  that 
Prof.  Young  reported  that  “the  rate  of  compensation 
is  not  excessive  for  the  structure  as  a  whole.” 

-^gain,  Mr.  Haase  expresses  doubt  that  publishers 
would  hold  out  against  an  offer  of  substantial  linage 
at  net  rates.  Yet  his  own  tables,  after  canvassing 
reports  from  924  national  advertisers,  show  only  12 
who  buy  newspaper  space  at  net  national  rates 
rather  than  gross,  and  IS  others  who  buy  part  of 
their  newspaper  space  at  such  net  rates.  Who  be¬ 
side  an  extreme  optimist  would  force  publications 
generally  to  adopt  new  rates  and  then  expect  the 
new  cards  to  show  a  full  IS  per  cent  drop? 

It  is  unfortunate  for  clear  understanding  that  the 
general  advertising  structure  is  not  as  simple  a 
matter  as  it  would  seem  in  Mr.  Haase’s  presentation 
of  the  agency  as  a  mere  employe  of  the  advertiser, 
to  be  hired  on  terms  fixed  by  the  latter,  to  do  certain 
things  after  the  advertiser  has  himself  decided 
whether  and  how  much  he  will  advertise.  Such  a 
position  would  make  the  agency  little  more  than  a 
part-time  assistant  to  the  advertising  manager,  use¬ 
ful  because  of  its  breadth  of  advertising  experience, 
but  not  expected  to  do  much  about  offering  or  push¬ 
ing  suggestions  for  the  profitable  use  of  more 
advertising. 

Mr.  Haase  labors  the  point  that  the  agency’s  first 
loyalty  is  to  its  client,  not  to  the  publisher.  Yet 
Prof.  Young’s  analysis  made  it  plain  that  while  this 
is  true,  still  in  practice  the  agencies  as  a  group  con¬ 
stitute  a  selling  arm  of  media  as  a  group — a  selling 
arm  which  increases  linage  and  holds  down  line 
rates,  but  which  is  effective  partly  because  it  is  not 
directly  representing  any  one  medium.  No  publisher. 
Prof.  Young  commented,  can  afford  to  sell  space 
alone;  he  must  always  include  in  his  selling  costs 
some  provision  for  service  to  make  that  space  pro¬ 
duce  results.  If  the  present  agency  system  should  be 
crippled.  Prof.  Young  decided,  media  owners  would 
have  to  provide  a  substitute  in  some  form,  and  the 
cost  of  the  substitute  would  have  to  be  paid  some¬ 
how  by  advertisers  in  general.  Advertisers  who  are 
concerned  about  getting  net  rates  for  themselves 
might  ponder  that. 


National  advertisers  “chisel”  newspaper  rate 
cards  with  local  dealer  connivance,  pay  full  fare 
on  magasine  and  radio,  and  blandly  furnish  news¬ 
papers  tons  of  free  publicity.  Newspaper  rates 
are  not  high— but  why  should  advertisers  bay 
space  when  they  can  get  it  freef 


RIAL 


A  man's  life  ronsisteth  not  in  the  abund¬ 
ance  of  the  things  which  he  possesseth. — 
Luke,  Xll;  15. 


NEWSPRINT  PRICES 

New  vigor  will  be  given  to  the  movement  for 
reconstruction  of  the  domestic  newsprint  in¬ 
dustry  in  the  United  States  by  the  an¬ 
nounced  increase  of  $2.50  per  ton  for  the  first  half 
of  next  year  with  the  implication  that  a  similar  ad¬ 
vance  may  be  expected  for  the  last  half.  The  lead 
taken  by  International  Paper  Company  at  this  time 
may  be  expected  to  guide  other  large  producers  who 
have  not  already  fixed  agreements  with  their  cus¬ 
tomers,  thereby  setting  the  base  price  for  the  indus¬ 
try  at  $53,  less  a  discount  of  $10.50. 

While  publishers  properly  view  any  price  in¬ 
crease  in  this  basic  product  as  an  inauspicious  por¬ 
tent,  we  anticipate  no  determined  resistance  to  the 
price  announced  for  the  next  six-month  period.  The 
Canadian  industry  continues  in  sore  financial  straits, 
due  to  no  fault  of  the  American  newspaper  publisher, 
and  the  added  revenue  of  $5,000,000  or  so  taken 
largely  from  U.  S.  newspapers  is  an  important  item 
in  the  1935  newsprint  budget.  It  may  also  be  an 
extremely  important  element  in  .American  newspaper 
budgets,  if  revenues  improve  no  faster  than  they 
have  in  1934. 

Publishers  have  reason  to  fear  the  beginning  of 
upward  price  marches.  In  a  not  too  distant  past 
they  saw  a  five-year  increase  send  the  basic  price 
from  $40  deliver^  to  $80,  f.  o.  b.,  followed  in  the 
next  two  years  by  a  further  increase  that  finally 
stopped  at  $130. 

Our  newspapers  today  are  even  more  vulnerable  to 
this  threat  than  were  those  of  1914.  Then  domestic 
mills  were  able  to  supply  almost  the  whole  domestic 
demand.  Now  their  product  is  barely  one-third  of 
the  continental  output.  More  than  60  per  cent  is 
produced  beyond  the  economic  or  political  control  of 
the  American  user,  and  the  past  few  years  have 
proved  that  the  welfare  of  the  .American  newspaper 
is  not  the  prime  consideration  of  Canadian  govern¬ 
ment  heads  concerned  with  newsprint.  There  is  no 
surprise  in  that,  but  it  does  supply  a  strong  im¬ 
petus  to  the  idea  that  a  raw  material  so  fundamental 
to  our  civilization  as  newsprint  should  be  produced 
at  home.  The  promise  that  Southern  wood  can 
yield  newsprint  at  a  price  no  higher,  and  probably 
lower,  than  present  Canadian  prices,  deserves  the 
most  searching  investigation  by  the  entire  newspaper 
industry,  and  early  execution  if  found  practical. 


The  New  York  judge  who  barred  the  press 
front  the  Vanderbilt-Whitney  trial,  renders  a 
decision  in  language  frankly  couched  to  baffle 
press  and  public.  Contempt  of  court  thrwes  on 
such  judicial  conduct. 


COMICS— 1894-1934 


We 


grass  chemise.  Maggie  waiting  up  for  the  errant 
Jiggs  with  the  rolling  pin  behind  her  ample  nightie 
rated  an  anticipatory  chuckle.  The  kids  rather  hated 
the  buff-clad  Gloomy  Gus  for  his  gloats  over  his 
hapless  brother,  the  tin-canned  Happy  Hooligan.  In 
retrospect,  it  seems  that  the  comic  artists  of  the 
1890’s  and  1900’s  achieved  their  effect  more  by  pro- 
Yoking  sympathy  for  the  victims  rather  than  for 
their  allegedly  comic  characters. 

The  comic  strips  of  1934  are  the  successors  not 
of  their  own  species  of  a  generation  past  but  of  an¬ 
other  form  of  amusement — the  nickel  or  dime  thrilltr 
that  we  read  behind  outspread  geography  books.  Thr 
old  scouts,  Injuns,  rustlers  and  raiders  have  been 
replaced  by  relentless  detectives,  bewhiskered  inter¬ 
national  spies  foiled  by  energetic  little  freckle-faces, 
movie  heroines  of  a  beauty  once  thought  neither  pos¬ 
sible  nor  desirable  in  a  strip  or  page,  sophisticated 
young  ladies  with  a  train  of  not-so-bright  suitors, 
the  tribulations  of  an  ordinarily  happily  married 
couple,  etc.  Hans  and  Fritz,  or  their  lineal  suc¬ 
cessors.  remain,  but  texlay’s  comics  have  no  proto¬ 
types  for  the  other  mischievous  imps  of  30  yean 
ago.  And,  it  is  evident.  1934  youngsters  don’t  waa 
them.  They  don’t  laugh  at  the  comics  much,  but 
they  do  read  them  from  the  day  a  picture  begins  to 
have  meaning  until  more  mature  thoughts  occui^ 
their  heads.  The  serial  adventure  picture  strip,  now 
well  into  its  second  decade,  is  itself  approaching 
middle  age  with  no  loss  of  attraction  for  the  young. 

At  the  best,  comics  have  seldom  been  the  equi 
of  a  second-rate  vaudeville  show  in  laugh  value,  so 
the  change  to  the  serious  serial  may  not  be  for  tbt 
worse.  Entertainment  can  be  combined  with  more 
than  a  little  education  on  the  strip  page  and  some 
artists  are  doing  it  well  without  any  attempt  to  be 
funny.  Done  with  a  view  to  avoiding  glorification 
of  the  vicious  and  demoralizing,  the  current  strips 
provide  a  wide  and  deep  channel  for  the  introduction 
of  young  .America  to  newspaper  reading.  It  is 
heavy  responsibility. 


The  ancient  fallacy  that  department  store  ad¬ 
vertising  has  ne^i's  zviue  for  nezvspapers  gets 
sei'eral  szoift  kicks  in  Kenneth  Collins'  new  boot. 


pi 
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PROBABLY  it  is  evidence  of  a  misspent  youth 
that  we  recall  the  pioneer  newspaper  comics. 
Be  that  as  it  may,  the  memories  of  Hogan’s 
.Alley,  Happy  Hooligan,  Lady  Bountiful,  Hans  and 
Fritz,  Marcelene  and  Buster  Brown  are  several 
degrees  fresher  than  most  of  the  rules  of  rhetoric, 
the  binomial  theorem,  and  the  French  verbs  that 
were  passing  through  the  brain  in  the  same  era. 
Headlines  of  1904  are  as  dead  as  Assyria,  but  “Her 
Name  Was  Maud”  persists  in  a  memory  of  the  old 
farmer  sailing  through  the  air  with  two  mule  heel- 
prints  on  his  Western  front.  Forty  years  old  these 
newspaper  comics  are  this  week  or  thereabouts, 
middle-aged,  but  perpetually  youthful. 

What  is  the  secret?  Judged  by  any  mature  .stand¬ 
ards,  newspaper  strips  have  never  assayed  high  in 
wit  or  humor,  and  the  modem  grist  is  almost  com¬ 
pletely  devoid  of  fun.  Hans  and  Fritz  provoked  our 
boyhood  laughter  when  they  cut  the  seat  out  of  the 
Captain’s  pants  or  set  fire  to  the  Cannibal  King’s 


IVY  LEE 

DE.AD  at  the  age  of  57  years.  Ivy  Ledbetto 
Lee  leaves  behind  him  a  career  envied  bj 
newspaper  people  who  look  upon  their  occo- 
pation  as  “merely  a  business”.  As  a  newspaperman 
he  is  remembered  by  few  of  the  present  generatiot 
of  reporters  and  deskmen,  but  the  character  « 
assignments  he  covered  in  his  few  years  on  Nn 
A’ork  newspapers  is  evidence  that  he  had  qualitie* 
that  might  have  \«)n  success  in  journalism, 
also  had  a  measure  of  cynicism  that  would  ha't 
defeated  major  success  as  a  writing  newspapermat 
It  was  extremely  useful  in  the  path  he  chose  towanij 
fame  and  fortune. 

Ivy  Lee  was  the  first  to  convince  the  .Americasl 
peerage  of  trade  and  industry  that  they  conlii  I** 
benefit  by  tight  control  of  what  the  public  leamti 
of  them  in  print.  He  achieved  what  few  before  of 
after  his  advent  could  accomplish — the  absolute  coo- 
fidence  of  his  employers  in  his  ability,  without  tbrt 
interference,  to  change  public  feeling  from  hostili;  kk 
to  friendship,  or  at  least  neutrality.  Unciuestionablj,  )ae 
he  spoke  with  the  full  authority  of  his  clients.  Ani  % 
unquestionably  their  interests  were  served  as  the  « 
wanted  them  served,  whether  the  press  and  the  ^ 
lie  were  or  not.  Probably  in  volume  of  cof!  _ 
“planted”  in  newspapers,  the  Lee  organization 
been  surpassed  by  many;  what  did  not  get  i' 
printed  was  usually  of  more  importance  to  Lee 
his  retainers. 

He  did  not  betray  friendships,  for  he  did  noLwfcn 
tivate  the  friendship  of  newspaper  owners  or  »<**•■ 
ers  to  get  his  job  done.  He  used  his  knowledg*1 
the  newspaper  processes  to  become  a  formidable 
tagonist  of  newspapermen  who  attempted  to  penetrt^ 
his  clients’  secrets. 

Ivy  Lee  had  passed  the  high  point  of  his 
His  recent  adventures  in  German  and  Russian  Ii|j 
paganda  brought  little  credit  to  himself  or  his  ^ 
ployers,  and  most  domestic  corporations  have  ojAll 
grown  the  Lee  publicity  technique.  It  could  not  Ij 
come  a  permanent  institution  in  a  journalism 
keeps  its  Constitutional  free  press  guarantee  sa^T" 
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Tom  J.  Turner,  national  advertising 
PURELY  PERSONAL  manager,  Spokane  (Wash.)  Chronicle 

^ _  and  Spokesman-Review,  spent  last  week 

^\RK  HOWELL,  Sr.,  president  San  Francisco  making  contacts.  His 

j  and  editor  of  the  Atlanta  Constitu-  itinerary  will  include  Los  Angeles,  Chi- 
Major  John  S.  Cohen,  publisher  cago,  Detroit,  Akron,  Cleveland,  Cm- 
ytht  Atlanta  Journal,  and  Herbert  cmnati,  Philadelphia  and  New  \ork 
Porter,  general  manager  of  the  Atlanta  City. 

'^(orgian-American,  have  been  named  John  Hughes,  advertising  manager, 
p  the  Atlanta  and  Warm  Springs  en-  Little  Falls  (N.  Y.)  Times,  who  has 
trtainment  committee  in  connection  been  ill,  has  returned  home  from  the 
^ith  the  meeting  of  the  Southeastern  hospital. 

hrvelopnient  Board  in  Atlanta,  Nov.  Mrs.  Betty  Taylor,  formerly  advertis- 

[c.  Following  the  Atlanta  sessions,  the  jng  manager  of  the  Lenoir  News-Times, 
leiegates  will  go  to  Warm  Springs  to  has  joined  the  Raleigh  (N.  C.)  Times 
lonfsr  with  President  Roosevelt.  advertising  staff. 

[  Phil  S.  Hanna,  Chicago  Journal  of  George  Bounds,  formerly  of  the  St. 
Vmmcrcc  editor,  addressed  members  Louis  Star-Times  advertising  staff,  has 
•  the  Nebraska  Bankers  Association  been  appointed  advertising  manager  of 
t  their  annual  convention  at -Lincoln,  Scruggs- Vandervoort-Barney,  St.  Louis 
'O'-  8.  department  stores,  succeeding  Mrs. 

Edward  J.  Meeman,  editor,  Memphis  Elaine  Church  Nelson,  who  recently  re- 
’riss-Scimitar,  was  elected  vice-presi-  signed.  Bounds  assumed  his  new  post 
tnt  of  the  West  Tennessee  division  Nov.  12. 

i  the  American^  Forestry  Association  Chester  Thomas,  formerly  of  stations 
t  the  association  s  recent  annual  meet-  WINS  and  WLW,  has  been  named  act- 
in  Knoxville,  Tenn.  jjjg  general  manager  of  the  Pittsburgh 

Frederick  W.  Enwright,  publisher,  Sun-Telegraph  station  WCAE.  He 
(Mass.)  Telegram-News,  was  ap-  succeeds  A.  Jack  Stewart,  who  resigned 
ointed  a  trustee  of  the  State  Infirmary  to  enter  the  advertising  field  as  special 
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Frederick  W.  Enwright,  publisher,  Sun-Telegraph  station  WCAE.  He  Edgar  A.  Guest.  Junior  and  Senior 
jM(Mass.)  was  ap-  succeeds  A.  Jack  Stewart  who  resigned  -pHIRTY-NINE  years  after  his 

anted  a  trustee  of  the  State  Infirmary  to  enter  the  advertising  field  as  specia  1  f^med  father  started  on  the  Detroit 
(Tewksbury  by  Governor  Joseph  Ely  counsel  on  national  accounts  on  local  Press  Edgar  A  Guest  Tj-  has 

Massachusetts,  last  week.  stations.  started  to  follow^n  the  footsteps  of  his 

Paul  B.  Wuhams,  editor,  Utica  (N.  Dr.  Franklin  R.  Cawl,  director,  Phil-  father.  Bud,  as  he  is  known,  has  joined 


.)  Daily  Press,  has  been  appointed  to  adelphia  Inquirer  department  of  research  the  staff  of  the  Free  Press  as  a  general 

solwrommittee  on  re-employment  of  and  merchandising,  recently  addressed  a  assignment  reporter. 

flv.  Herbert  H.  Lehnian’s  commission  meeting  of  the  Philadelphia  chapter.  Born  in  Detroit  July  7.  1912.  Bud  was 


)v.  Herbert  11.  Gehnian  s  commission  meeting  of  the  Philadelphia  chapter.  Born  in  Detroit  July  7.  1912.  Bud  was 
1  unemployment  relief.  Society  of  Industrial  Engineers,  on  educat^  in  the  Detroit  (Country  Day 

Santford  Martin,  editor,  IVinston-  “Effect  of  New  Deal  Legislation  on  School  and  spent  a  year  at  Culver  Mili- 

(N.  C.)  Journal  and  Twin  City  Purchasing.”  tary  Academy  before  entering  the  Uni- 

ntinel,  addressed  the  state’s  teachers  Evans  Joseph,  of  the  Atlanta  Con-  versity  of  Michigan  where  he  took  a 


1 1  dinner  meeting  in  Shelby,  N.  C.,  stitution  advertising  department,  re-  liberal  arts  course,  specializing  in  jour- 
ov.  9.  cently  suffered  a  severely  strained  back  nalism.  He  was  graduated  from  Mich- 


Milton  L.  Fleetwood,  publisher.  Car-  when  he  fell  at  his  home.  igan  this  year. 

rirt/Zf  (Ga.)  Tribune-News  and  pres-  Harry  J.  Donavan,  business  manager.  Having  lived  all  his  life  in  a  news- 
lent  of  the  (^rgia  Press  Association,  Milwaukee  Wisconsin  Democrat,  has  an-  paper  atmosphere  it  was  only  natural 
a  radio  address  over  WSB,  Atlanta*  nounced  his  resignation.  that  Bud’s  sole  ambition  has  been  to 

ov.  9,  sounded  the  keynote  of  the  Harry  J.  Ford,  business  manager,  be  a  newspaperman.  He  hopes  to  some 
inual  Red  Cross  roll  call  for  Regina  (Sask.)  Daily  Star,  recently  day  publish  as  well  as  edit  a  news- 
mrgia.  travelled  to  Edmonton,  Alta.,  to  attend  paper.  Like  his  father  he_  wants  to 

John  B.  Chappie,  Republican  candi-  fhe  wedding  of  his  son,  Jack.  “stand  on  his  own  feet”  and  insists  thM 

te  for  the  United  States  Senatorship  J-  Royce  Dobbs,  formerly  with  Har-  people  fo^et  he  is  the  ^n  of  a  famed 
om  Wisconsin,  and  editor  of  the  Ash-  vey-Massengale  Co.,  Atlanta,  has  been  wnter.  His  father  started  as  a  Free 
nJ  (Wis.)  Daily  Press,  was  defeated  appointed  promotion  and  statistical  de-  'P  1895  and  has  been  on 

the  fall  election  by  Robert  M  La  partment  manager  of  the  Atlanta  Con-  ever  since,  his  dauy  pwms 

c  lette.  Tr..  incumbent.  ‘  stitution.  having  been  a  feature  on  the  Free  Press 


10V.  9,  sounded  the  keynote  of  the 
nual  Red  Cross  roll  call  for 

“■irgia. 


K.iette,  Jr.,  incumbent. 


tution  having  been  a  feature  on  the  Free  Press 

Harrison  Gruman,  for  five  years  with  editorial  page  for  almost  a  quarter  of 


William  N.  Hardy,  manager.  Penn-  .  ilarnson  Gruman,  tor  hve  years  witn 
vania  Newsoaoer  Publishers’  Asso-  ‘he  Birmingham  Post,  has  joined  the  ** 


vania  Newspaper  Publishers’  Asso-  Pie  eirmingnam  t'ost,  nas  jomea  tne 

itiun.  and  Braton  R.  Gardner,  pub-  Birmingham  News  and  Age-Herald  ,  . . . . . . 

iw,  Montrose  (Pa.)  Independent,  cl^sified  advertising  department.  manager  of  the  San  Diego  Sun,  has 

icressed  Penn  State  journalism  stu-  Charles  Hansen,  formerly  of  the  Los  joined  the  Los  Angeles  Times  advertis- 

Nov.  5  in  the  weekly  forum  held  Angeles  Post,  has  joined  the  local  dis-  ing  department. 

the  direction  of  Fred  Fuller  play  staff  of  the  San  Diego  Sun.  - 

L  editor  of  the  Philadelphia  Eve-  Langdon  C.  Converse  and  Jeff  M.  IN  THE  EDITORIAL  ROOMS 


Vernon  Caughell,  formerly  business 
manager  of  the  Yaw  Diego  Sun,  has 


K  Nov.  5  in  the  weekly  forum  held  Angeles  t'ost,  has  joined  the  local  dis-  ing  department. 

ier  the  direction  of  Fred  Fuller  play  staff  of  the  San  Diego  Sun.  - 

fcdd.  editor  of  the  Philadelphia  Eve-  Langdon  C.  Converse  and  Jeff  M.  IN  THE  EDITORIAL  ROOMS 
fc;  Bulletin.  Davis,  salesmen,  of  the  advertising  de-  T.ACK  B.\TES,  city  editor  of  the  Aug- 

R.C.  Horton,  a  director  of  Wilson  Partin^"‘-  Constitution,  have  re-  J  usta  (Ga.)  Chronicle,  has  resigned 

Horton.  Ltd.,  publishers  of  the  New  signed.  Ford  Stoner  has  been  trans-  to  join  the  Associated  Press  staff  in 


tilmd  Herald,  and  his  nephew.  I.  C. 
erton,  of  that  newspaper’s  staff,  em- 


ferred  from  the  classified  ad  department 
to  succeed  Davis  in  charge  of  suburban 


from  Los  Angeles  Nov.  14  for  accounts 


f  .\ntipodes  returning  from  a  trip  to  Arthur  R.  Holthoi 
;iidon.  business  manager,  De 

Hammond  Fowler,  publisher.  Rock-  Democrat,  was  elected 
(Tenn.)  Times,  was  elected  state  recent  election, 

for  the  seventh  district  Nov.  7. 
ns  the  first  time  a  Democrat  has  _ 

HIVA  .  DIMMEV  ? 

William  F.  Knowland,  assistant  pub-  i* 

Oakland  (Cal.)  Tribune,  and  ^  ^  JUST  MAILINJ 

®lier  of  the  State  Assembly,  was  VOOR  CHRISTMA*r 

State  Senator  from  .Alameda  PRE'aCMT  ^  I 

T.  Anderson,  editor  and  pub- 
i»r,  Macon  (Ga.)  Telegraph,  deliv- 
Hie  dedicatory  address  at  the  for- 
>1  opening  of  the  Moultrie  ((ja.) 

I^npal  airport  Nov.  9. 

^  F.  Irvine,  editor  of  the  Portland 
■5« /o«m^.  and  Quincy  Scott,  car-.  .J 

for  tiie  Morning  Oregonian, 
principal  speakers  at  a  banquet 
■"ttting  Portland’s  observance  of  ^"1 

^  art  week,  Nov.  10. 

|®*in  G.  Andrews,  editorial  direc-  A 

'  lokustown  (Pa.)  Democrat,  was 
'*kd  to  the  Pennsylvania  L^isla-  'SL 

the  recent  election  by  a  sub- 

*•1  majority.  He  is  designated  as  l_ - 

^pendent  politics.  I 


-Atlanta. 

Francis  McArdle,  Federal  Building 
reporter  for  the  Philadelphia  Inquirer, 


Arthur  R.  Holthouse,  secretary  and  resigned  this  week  to  become  a  De- 


business  manager,  Decatur  (Ind.)  Daily  partment  of  Justice  agent.  He  is  the 
Democrat,  was  elected  mayor  of  Decatur  second  Philadelphia  newspaperman  to 
in  the  recent  election. _  (Continued  on  next  page) 


Gets  Them, 
Holds  Them 


G  ONCERNING  the  cir- 
culation  of  The  Scranton 
Republican,  Harold  Myers, 
the  managing  editor,  writes: 
“  .  . .  Since  early  summer  the 
trend  has  been  notably  up¬ 
ward.  That  the  Merry-Go- 
Round  had  something  to  do 
with  the  upward  climb  is 
evident,  as  it  is  proving  one 
of  the  most  thoroughly  read 
of  our  features.  One  thing 
I  feel  that  the  Merry-Go- 
Round  is  doing  is  to  keep 
circulation  that  is  once  ob¬ 
tained.” 

And  concerning  the  circula¬ 
tion  of  The  Springfield  News, 
Earl  C.  Alerideth,  circula¬ 
tion  manager  of  that  news¬ 
paper  and  director  of  the 
Ohio  Circulation  ^Managers’ 
Association,  says  in  a  letter: 

“We  use  your  feature  The 
Washington  Merry-Go- 
Round  in  our  evening  paper. 
The  Springfield  News,  and 
know  that  it  has  obtained  new 
subscribers  as  well  as  holding 
the  old  ones.” 


TODDY 

is  the  kid  strip  that’s 
winning  the  hearts  of 
readers. 

It’s  by  George 
Marcoux  and — well, 
it’s  good! 

Wr  te  or  Wire 


»  the  BUSINESS  OFFICE 

'JIUEL  O.  BENNION,  general 
■aager,  Salt  Lake  City  Deseret 
l>as  returned  from  a  trip  to 


V.  V.  McNITT 
Cbainnan 


The  McNaught  Syndicate,  Inc. 

IITT  TIMES  BUILDING  CHARLES  V.  McADAM 

“  NEW  YORK,  N.  Y.  Prewdent 


Look  at  it  as  you  will: 
whether  you  wish  to  hold  the 
subscribers  you  have  or  get 
the  subscribers  you  need. 
The  Washington  Merry- 
Go-Round,  by  Drew  Pear¬ 
son  and  Robert  S.  Allen, 
turns  the  trick. 

For  samples  and  for  terms, 
please  write  to 
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be  named  to  the  staff  of  J.  Edgar 
Hoover  this  fall,  Walter  V.  McLaugh¬ 
lin,  who  covered  the  Federal  Building 
for  the  Evening  Bulletin,  receiving  an 
appointment  in  September. 

George  E.  Pelletier,  assistant  city 
editor,  Springfield  Republican,  and  Mrs. 
Pelletier,  were  guests  of  the  paper’s 
staff  recently  at  a  testimonial  dinner. 
Mr.  Pelletier,  who  has  been  political 
and  aviation  writer  for  the  Republican 
joined  the  staff  of  the  Providence  Jour¬ 
nal  this  week. 

Franklin  Buckner,  news  and  sports 
writer.  Bluff  ton  (Ind.)  News-Banner, 
was  elected  mayor  of  that  city  in  the 
recent  election. 

A.  B.  Camper,  until  recently  editor 
of  the  Florence  (.Ala.)  Times-News, 
has  joined  Agricultural  Adjustment 
Administration  writing  reports  for  the 
press. 

Royal  F.  Munger,  Chicago  Daily 
News  financial  editor,  who  recently 
underwent  an  operation,  is  improving 
and  will  soon  resume  his  duties. 

John  T.  Burke,  associate  editor, 
Newark  (N.  J.)  Ledger,  and  a  news¬ 
paperman  for  more  than  50  years, 
is  in  a  serious  condition  at  St.  Michael  s 
Hospital,  Newark,  N.  J.,  where  he  has 
been  a  patient  for  nearly  a  month. 
Little  hope  is  held  for  his  recovery. 
He  is  suffering  from  a  complication 
of  diseases.  Mr.  Burke  was  an  execu¬ 
tive  on  the  old  New  York  Herald  and 
during  the  World  War  _was  managing 
editor  of  its  Paris  edition. 
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.Arthur  Ellsworth,  recently  with  the 
Chicago  Daily  Times  staff,  has  been 
appointed  sports  editor  of  the  Battle 
Creek  (Mich.)  Moon-Journal,  C.  La- 
Vern  Robbins  is  assistant  sports  edi¬ 
tor. 

Calvin  S.  Hirsch,  of  the  Shanghai 
(China)  North  China  Daily  News  edi¬ 
torial  staff,  sailed  last  week  from  San 
Francisco  on  the  N.  Y.  K.  Chichibu 
Maru  after  spending  a  vacation  in  the 
U.  S. 

Avis  Pumphrey,  formerly  of  the 
Vancouver  (B.  C.)  Province  staff,  and 
more  recently  a  free  lance  in  England, 
has  returned  to  the  Vancouver  daily. 

John  Steven  McGroarty,  poet-laur¬ 
eate  of  California,  and  special  writer 
on  the  Los  Ar'^^les  Times,  was  elected 
to  represent  the  Eleventh  District  in 
Congress  last  week.  He  ran  on  the 
Democratic  ticket.  Another  former 
Times  writer,  Thomas  F.  Ford,  was 
re-elected  to  Congress  from  the  Four¬ 
teenth  District.  Ford  formerly  was 
literary  editor  of  the  Times, 

Roger  Rutterfield,  Philadelphia  Eve¬ 
ning  Ledger  rewrite  staff,  wrote  a 
series  of  signed  stories  about  famous 
local  crimes  which  ran  recently  in  that 
paper. 

Harold  Griffin,  a  contributor  to  the 
Vancouver  (B.  C.)  Province  and  the 
Sun,  has  taken  over  the  weekly  Radio 
News,  Vancouver. 

Clingan  Jackson,  Youngstown  (O.) 
Vindicator  reporter  and  columnist,  was 
elected  state  representative  Nov.  6, 
leading  the  Democratic  ticket  in  the 
race. 

W.  G.  Sibley,  who  writes  “.Along 
the  Highway”  column  for  the  Chicago 
Journal  of  Commerce,  is  ill  at  his  home 
in  Gallipolis,  Ohio. 

Miss  Gladys  Stammerjohn,  for  two 
years  with  the  editorial  staff  of  the 
Boonville  (Mo.)  Daily  News,  has  re¬ 
signed  to  join  the  publicity  department 
of  Kemper  Military  .Academy,  Boon¬ 
ville.  J.  E.  Solomon,  former  circula¬ 
tion  manager  of  the  paper,  succeeds 
her. 

Edward  Lawrence,  of  the  Los  An¬ 
geles  Times  sports  department,  has 
resigned  to  join  the  Milton  Weinberg 
-Advertising  Co.,  Los  Angeles.  He  is 
handling  the  publicity  and  advertising 
for  the  Pacific  Coast  Pro-Football 
League. 

Stuart  Hamill,  Nezu  York  Herald 
T ribune  copy  desk,  has  joined  the  Phila¬ 
delphia  Evening  Bulletin  copy  desk. 

Paul  Brokaw,  formerly  of  the  Cleve¬ 
land  News  staff  and  more  recently 
with  the  Springfield  (O.)  Sun,  has 
joined  the  Toledo  Blade  editorial  staff. 

Lloyd  Gregory,  sports  editor,  Hous¬ 
ton  (Tex.)  Post,  was  the  featured 
out-of-state  speaker  at  the  lOth  anni¬ 
versary  University  of  .Arkansas  Men’s 
Press  Club  banquet  at  Fayetteville, 
Nov.  10.  John  F.  Wells,  city  editor 
of  the  Little  Rock  Arkansas  Gazette 
and  first  president  of  the  club,  also 
spoke. 

Thomas  L.  Robinson,  formerly  of  the 
Post-.Standard,  Syracuse,  N.  Y.,  has 
joined  the  New  York  Times  staff  as  a 
reporter. 

John  McClellan,  formerly  of  the 
Philadelphia  Public  Ledger  staff,  joined 
the  Evening  Ledger  copy  desk  this 
week. 

Esther  Hamilton,  Youngstown  (O.) 
Telegram  reporter  and  columnist,  will 
stage  her  fourth  annual  Christmas 
benefiH  show  December  8  at  11 :30 
p.  m.  .All  proceeds  of  the  show  will 
go  to  charity.  Expenses  will  be  paid 
by  the  Telegram. 

Gerard  Ouellette,  former  Parliamen¬ 
tary  correspondent,  Quebec  L'Evene- 
ment,  has  resigned  to  join  the  Quebec 
IJAction  Catholique,  in  a  similar  ca¬ 
pacity.  Dr.  L.  P.  Roy,  L’ Action  Catho- 
lique’s  Parliamentary  correspondent, 
has  lieen  promoted  to  the  editorial  sec¬ 
tion  of  the  paper. 

Eugene  Travis,  veteran  Memphis 
newspaperman,  has  been  named  police 
reporter  of  the  Memphis  Commercial 
Appeal. 


FOLKS  WORTH  KNOWING 


Horace  E.  THOMAS  of  Marys¬ 
ville,  Cal.,  is  one  of  the  few  former 


L  1  ville,  Cal.,  is  one  of  the  few  former 
“big  time”  editors  who  prefers  working 
_  on  a  country 


newspaper  to  han¬ 
dling  news  on  a 
metropolitan  pub¬ 
lication. 

Several  years 
ago,  Mr.  Thomas 
left  Portland, 
Ore.,  where  he 
was  managing  ed¬ 
itor  of  the  Port¬ 
land  Oregonian  to 
become  editor  and 
co-publisher  of  the 
Marysville  Ap- 
Hozace  E.  Thomas  ~  Democrat. 

For  years  Thomas 
had  longed  to  get  out  in  the  country, 
mix  with  all  classes  of  persons  and  en¬ 
joy  life  in  a  city  of  less  than  12,000 
population. 

In  October,  Thomas  was  re-elected 
president  of  the  Allied  Sacramento  Val¬ 
ley  Newspapers,  a  group  of  the  daily 
newspajiers  in  northern  California. 

Since  leaving  Portland,  Thomas  has 
made  good  in  California.  Last  spring 
he  was  appointed  by  acting-Governor 
Frank  F.  Merriam  as  a  member  of  the 
state  fair  board.  He  is  president,  Yuba- 
Sutter  Chamber  of  Commerce  and  holds 
a  position  on  the  executive  board  of  the 
California  Newspaper  Publishers’  As¬ 
sociation. 

Thomas  enjoys  his  work  as  a  country 
editor.  He  isn’t  closed  in  an  office  all 
day.  He  attends  farm  meetings,  club 
banquets  and  is  in  direct  contact  with 
all  classes  of  persons. 

The  Appeal-Democrat  is  considered 
one  of  the  leading  small-town  publica¬ 
tions  in  California. 


PRESS  ASSOCIATION  NOTES 

Mrs.  LEARY  W.  ADAMS  r 

succeeded  her  husbanrl  i . ' 


lyi  succeeded  her  husband,  Lfe! 

W.  Adams,  as  Charlotte,  N.  C.,  c  f 
respondent  of  the  United  Press,  yi! 
Adams  recently  joined  the  C/io 
News. 

The  following  have  recently  joi 
the  San  Francisco  office  staff  of  i 
Associated  Press:  Dudley  Ross,  f 
merly  of  Redwood  City  (Cal.)  Vi 
une;  Wm.  L.  Warden,  formerly 
Portland  (Ore.)  Jourttal,  and  John 
livan,  formerly  of  Sacramento  ( 

Union.  Clyde  G.  Bartell,  formerly 
San  Diego  Union-Tribune,  will 
join  that  staff  Nov.  18. 

Francis  T.  Ahearn,  formerly  of  ti 
South  Bend  (Ind.)  News  Times  tsi  v 
staff,  has  joined  the  Detroit  staff  ofti  ‘ 
.Associated  Press. 


WEDDING  BELLS 

LOUIS  G.  SATOR,  of  the  f/iijv 
(N.  Y.)  Daily  Press  advertid^^ 
department,  to  Miss  M.  Agnes 
nedy,  of  Utica,  Nov.  12,  in  Utica.  ^ 
Sidney  Ralph  Ryan,  publisher,  Lt  S 
nox  (Cal.)  Tribune  and  the  Inglam  ^ 
(Cal.)  Gazette,  to  Loisetta  Lonai  » 
Dodge,  editor  of  the  Tribune,  Nov.  jfi 
at  the  home  of  Raymond  L.  Hai|l  ■ 
recent  California  gubernatorial  caa  ■ 
date.  I 

Arthur  H.  Stott,  of  the  Victoria  {  I 
C.)  Daily  Times,  to  Miss  Patti  I 
Copeland,  Victoria,  recently.  I 


Harold  Milks,  reporter  for  the  past 
five  years  with  the  Fort  IVayne  (Ind.) 
Journal  Gazette,  has  joined  the  Chi¬ 
cago  staff  of  the  Associated  Press. 

Dudley  McClure,  police  reporter, 
Portland  Oregon  Journal,  and.  Mrs. 
McClure,  are  the  parents  of  a  7-pound 
daughter,  born  recently. 

Harry  Martin,  theatrical  columnist, 
Memphis  Commercial  Appeal,  has  been 
named  editor-in-chief  of  the  Gridiron, 
annual  publication  of  the  Newspaper¬ 
men’s  Club  of  Memphis.  Associated 
with  him  in  the  preparation  of  the 
magazine,  to  be  issued  Dec.  12,  in  con¬ 
nection  with  the  club’s  annual  gridiron 
dinner,  are  W.  H.  Adler,  retired  edi¬ 
torial  writer ;  Earl  Plowman,  Press 
Scimitar;  Ernest  B.  Vaccaro,  Asso¬ 
ciated  Press;  Sam  Kahn,  Commercial 
-Appeal,  and  George  Bugbee,  Press- 
Scimitar. 

W.  W.  Griffith,  of  the  Youngstown 
(O.)  Vindicator  city  staff,  has  re¬ 
signed  to  join  the  Long  Island  Press, 
Jamaica,  L.  I.  Robert  Williams  suc¬ 
ceeds  him. 

Kenneth  E.  McClure,  assistant  city 
editor.^'ioMr  City  (la.)  Tribune,  has  re¬ 
signed  to  become  information  agent  of 
the  Eighth  District  of  the  Federal 
Credit  Administration.  Carl  L.  Eby, 
city  hall  reporter,  succeds  him.  Bur¬ 
dette  Kindig,  church  reporter,  became 
city  hall  reporter.  Maris  Burgess  be¬ 
comes  church  editor. 

J.  Maurice  Descarreaux,  sports  edi¬ 
tor,  Quebec  L'Action  Catholique,  has 
resigned,  to  devote  himself  to  radio 
announcing  and  broadcasting. 

Charles  J.  Woodsworth,  of  the  Win¬ 
nipeg  (}ABn.)  Tribune,  has  joined  the 
VN'innipeg  Flying  Club  and  is  now 
writing  an  illustrated  series  of  stories 
of  his  daily  adventures  in  learning  how 
to  fly. 

C.  J.  P.  Lucas,  of  the  Louisz'ille 
Herald  Post  and  Barry  Bingham,  of 
the  C ourier-J ournal  are  members  of  a 
committee  in  charge  of  a  Blue  Eagle 
trade  expansion  program  for  Louisville. 

Kirk  Ringkam,  formerly  of  the 
Trenton  (N.  J.)  Times  Newspapers, 
has  joined  the  New  York  Evening 
Journal  rewrite  staff. 


ASSOCIATIONS 

Ernie  MAYON,  former  telega 
desk  man  of  the  Vancouver  J 
C.)  Sun  and  president  of  the  B(| 
Columbia  Institute  of  Journalist$*|l 
been  elected  president  of  the  B. ' 
Yukon  Press  Association.  He  « 
the  Merritt  (B.  C.)  Herald. 


SPECIAL  EDITIONS 

SPRINGFIELD  (Ill.)  State  Reghi 
Nov.  8,  64-page  tabloid  section,  B 
ter  Housing  Program  of  Springfi^ 
Washington  (Ind.)  Democrat,  0 
31,  32-page  special  edition,  carry; 
50,000  lines  of  fall  merchandise  and; 
litical  advertising. 

Pittsburgh  Press,  16-page  tab! 
Radio  Progress  Section,  Nov.  8,iiia: 
ing  1935  Radio  Exposition  conduct^ 
Pittsburgh  dealers,  and  featuring  i 
new  all-wave  sets. 

South  Bend.  (Ind.)  News-Tm 
Nov.  11,  20-page  tabloid  Radio  Progn 
Section. 

Charlotte  (N.  C.)  Observer,  Ak 
Junior  League  edition,  Nov.  7,  fours 
tions,  72  pages. 

Concord  (N.  C.)  Daily  Tribune,^ 
ond  annual  motion  picture  edition,  X 
7,  eight-page  tabloid  supplement 
Greemille  (S.  C.)  News,  Nov. 
Greer  Trade  and  Progress  .Sectiot 
pages,  full  size. 

Great  Barrington  (Mass.)  BeriA 
Courier,  Nov.  1,  100th  Annivtni 
Edition,  24  pages,  three  sections. 

Chatham  (Ont.)  Daily  News,  i 
Remembrance  Day,  Nov.  11,  in  ’ 
sections,  16  pages.  The  first  pap 
second  section  in  three  colors,  wif 
soldier  superimposed  in  blue  on  the 
of  those  who  lost  their  lives  fromK 
County,  in  the  World  War. 

Chattanooga  (Tenn.)  Times,  Nc' 
announcing  D.  S.  Etheridge’s  25th » 
versary  sale,  16  pages,  tabloid  sue 
Honolulu  (T.  H  )  Star-BulUt»,  { 
20,  6-page  Safety  Edition,  for 
of  Traffic  Week,  Oct.  21-^. 

New  Bedford  (Mass.)  Momi^H 
cury.  New  Bedford  Days  Mb* 
pages  including  48-page  tabloid,  Np 
Lawrence  (Mass.)  Telegram,  h 
rence  'Days  Edition,  two  sectio* 
pages,  Nov.  9. 

New  Bedford  (Mass.)  Sn^ 
Times,  New  Bedford  Days  Editkt 
pages  including  48-page  tabloid, 

St.  Louis  Star-Times,  20-p3|e  ■ 
loid  “Perfect  Home  Section,”  rec' 
in  connection  with  the  opening  of 
“Perfect  Home”  in  St.  Louis  HJh 


The  Des  Moines 
Register  and  Tribnne 
Snpreme  in  Iowa 


There  are  only  eight  cities  in  the  United  States 
which  have  a  daily  newspaper  with  a  circulation 
as  large  as  the  Des  Moines  Register  and  Tribune— 
a  quarter  million  daily  and  Sunday. 

Last  Spring  the  University  of  Missouri  School 
of  Journalism  awarded  the  Register  and  Tribune 
its  Medal  of  Honor  for  Distinguished  Service  to 
Journalism,  and  described  it  as  a  “great  state 
newspaper  with  a  nation-wide  reputation.” 

Home  delivery  service  is  maintained  in  852 
cities  and  towns  by  4500  carrier-salesmen  and 
^  daily  service  is  given  to  farmers  on  1700  U.  S. 
mail  routes. 

The  Des  Moines  Tribune,  the  evening  edition  of 
the  Register  and  Tribune,  was  named  one  of  the 
three  leading  newspapers  in  the  last  Ayer  Award 
for  Newspaper  Typographical  Excellence. 


This  Great  Newspaper 
Now  Uses  Intertypes 
Exclusively 


In  1927  the  Des  Moines  Register  and  Tribune  ac¬ 
quired  the  Des  Moines  Capital,  and  with  it  the  first 
five  Intertypes.  Two  more  were  added  in  1929. 

The  seven  Intertypes  performed  so  well  that  in  1931 
the  Register  and  Tribune  bought  nine  more.  It  was 
also  in  1931  that  this  newspaper  made  extensive  in¬ 
vestigations  to  ascertain  the  best  news  face  for  easy 
reading  as  well  as  for  easy  printing.  Intertype  Ideal 
News  was  selected  for  all  news  text  and  classified, 
and  Intertype  Antique  for  all  heads  on  the  Des  Moines 
Tribune.  The  improvement  was  pronounced  and  caused 
much  favorable  comment. 

In  1933,  after  checking  the  production  records  of 
the  sixteen  Intertypes  then  in  use,  five  more  were  in¬ 
stalled. 

And,  NOW— three  more  Intertypes  (all  Model  F 
Mixers  with  Autospacers  and  Mohr-Intertype  Saws) 
have  just  been  added,  making  this  great  newspaper 
100  per  cent  Intertype. 

This  is  but  one  of  many  leading  newspapers  that  use 
Intertypes  exclusively  — newspapers  which  began  by 
acquiring  a  few  Intertypes  and  then  checking  their 
performances. 

Investigate  the  Progressive  Intertype  and  you  will 
appreciate  its  money-saving  features. 


INTERTYPE  CORPORATION 
360  Furman  Street,  Brooklyn,  N.  Y. 

Chicago,  130  North  Franklin  Street;  Boston,  80 
Federal  Street;  New  Orleans,  1007  Camp  Street; 
San  Francisco,  152  Fremont  Street;  Los  Angeles, 
1220  South  Maple  Avenue;  Canada,  Toronto 
Type  Foundry  Company  Limited,  Toronto 


Text  Mt  In  11  Point  Ideal  Newt. 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 


yd  TiE  We  Setting  a  Style  for  Nnos- 
papcrsf  On  Nov.  5th  the  New 
York  Sun  started  a  column — averaging 
a  little  less  than  one  column  in  length 
— entitled  “Retailing  News,”  by  J.  B. 
Wallach,  who  knows  styles  and  stores, 
especially  men’s  wear.  The  new  feature 
follows  the  set-up  and  the  position  of 
Lawrence  Hughes’  “Advertising  News.” 
...The  New  York  He'rald  Tribune  is 
extending  its  feature  “News  of  the  Day 
in  the  Realm  of  Business”  to  include 
brief  notes  of  business  and  advertising, 
but  there  is  more  about  retailing  in  the 
News  than  in  the  Notes. 

m  *  m 

ID  ET AILING  Independent  aiul 

Vocal.”  That  is  the  desire  and 
desideratum  of  many  wise  leaders,  not¬ 
ably  Dr.  Paul  Ny Strom.  And  there  is 
much  discussion  whether  there  should 
be  a  new  organization  to  represent  all 
retailers — or  should  the  Retailers’  Na¬ 
tional  Council  be  remodeled  and  made 
more  active — or  is  there  some  hope 
from  the  U.  S.  Chamber  of  Commerce, 
which  is  rumored  to  have  offered  Lew 
Hahn  the  post  of  director  of  a  new  de¬ 
partment  concerned  with  retail  distribu¬ 
tion — or  would  this  merely  be  affiliat¬ 
ing  with  tlie  manufacturers  from  whom 
Dr.  Ny  Strom  was  so  eager  that  the 
storekeepers  should  be  free?  Many 
questions.  And  almost  all  of  them  deal¬ 
ing  with  theory  of  organization,  rather 
than  with  any  definite  expression  of 
policy.  But  we  did  see — and  hope  you 
did — the  following  in  the  Trends  and 
Comment  page  of  the  Rfitail  Ledger 
for  November,  which  voices  the  differ¬ 
ence  in  attitude  between  retailers  and 
manufacturers,  or  some  retailers  and 
some  manufacturers,  anyway :  “For 
two  months  we’ve  said  that  the  long 
faces  and  walls  of  anguish  from  busi¬ 
ness  leaders  within  the  U.  S.  Chamber 
fold  were  a  pose,  held  precariously  and 
in  instant  fear  that  the  real  facts  of 
substantial  business  improvement  would 
break  through  the  mask  to  ridicule  them 
before  they  had  accomplished  their  re- 
actionai^  purpose.  Comes  now  the  Oct. 
29  Review  of  that  stuffed-shirt  outfit, 
and  would  you  believe  it,  here  is  what 
it  says : 

“  "Continued  improvement  of  business 
is  discernible,  although  it  has  not  as  yet 
reflected  definitely  in  the  volume  of 
transactions. .  .The  volume  of  retail 
trade'  in  itself  gives  reason  for  im¬ 
proved  sentiment  in  many  industries.’ 

“This  month”  (says  the  Retail  Ledger 
in  comment  on  the  quotation),  “the  elec¬ 
tions  will  be  over  and  no  damage  done. 
The  n^d  for  spreading  wet  blankets 
also'  will  be  over  for  a  time.” — Whether 
or  not  you  agree  100  per  cent  with  the 
sentiments,  you  must  admit  that  this  is 
independence ! 

«  4>  * 

October  Sales  Gains  Below  Pre- 
znous  Months,  but  still  gains.  That 
is  the  pretty  general  record  for  retail 
sales  so  far,  especially  chains. 

F.  W.  Woolworth  Company  October, 
1934,  sales  were  5.7  per  cent  better  than 
October,  1933 — ^after  September  had 
shown  a  drop  of  1.4  per  cent  from  a 
year  ago.  For  10  months  the  increase 
over  last  year  is  8.4  per  cent. 

The  Western  Auto  Supply  Company 
shows  a  bigger  rate  of  gain  for  October 
than  for  the  whole  10  months — 33.7  per 
cent  for  October  and  33.3  for  the  10 
months. 

So  did  the  Lerner  Stores  Corpora¬ 
tion,  with  this  October  32.8  per  cent 
higher  than  a  year  ago,  and  the  10 
months  only  (  !)  30.5  per  cent  better. 

And  the  expected  late  year  impetus 
has  apparently  already  hit  Peoples 
Drug  Stores,  Inc.  Their  October  sales 
this  year  were  16.5  per  cent  ahead  of 
October,  1933,  and  the  10  months  of 
this  year  are  7.1  per  cent  above  last 
year,  same  period.  And  the  big  turn  is 
shown  more  plainly  by  the  fact  that 
September’s  gain  was  only  5.2  per  cent. 

W.  T.  Grant  Company  sales  were  up 
2.1  per  cent  for  September,  9.8  per  cent 
for  October,  and  8.1  per  cent  for  10 
months. 


G.  C.  Murphy  Company  sales  increase 
for  September  was  10.1  per  cent,  for 
October  24.4  per  cent,  and  for  10 
months,  29.3  per  cent. 

J.  J.  Newberry  Company  also  made 
a  bigger  gain  in  October  (15.3  per  cent) 
than  in  September  (7.5  per  cent),  but 
the  10-month  gain  was  way  beyond  both 
these  months — 18.4  per  cent. 

Walgreen  Company :  up  in  September, 
4.8  per  cent  over  last  year;  in  October, 
up  12.5  per  cent,  and  for  10  months,  up 
15.4  per  cent. 

S.  H.  Kress  &  Co.  gains  over  1933 
were :  September,  5.2  per  cent ;  Octo¬ 
ber,  10.3  per  cent,  and  10  months,  18.9 
per  cent. 

For  S.  S.  Kresge  Company  the  in¬ 
creases  over  1933  were:  9.8  per  cent 
for  10  months  and  6  per  cent  for  Octo¬ 
ber.  In  September  there  was  a  2.1  per 
cent  decrease. 

For  the  four  weeks  ending  Nov.  5th, 
Sears,  Roebuck  sales  were  up  7.9  per 
cent  above  last  year.  For  40  weeks 
ending  the  same  date,  the  increase  over 
last  year  was  19.9  per  cent. 

Montgomery  Ward  &  Co.  gains  over 
last  year  were:  39.2  per  cent  for  Sep¬ 
tember,  30.4  per  cent  for  October,  and 
33.3  per  cent  for  the  9  months  of  the 
fiscal  year. 

J.  C.  Penney  Company  sales  were  in¬ 
creased  22.7  per  cent  in  September  over 
last  year,  13.9  per  cent  in  October,  and 
20.6  per  cent  in  the  10  months. 

Lane  Bryant,  Inc.,  sales  for  10  months 
were  14.5  per  cent  better  than  last  year. 
For  October  the  gain  was  9  per  cent. 

Twenty -two  chain  stores,  according  to 
a  report  of  Merrill,  Lynch  &  Co.,  just 
published,  showed  a  lO-month  increase 
over  last  year  of  12.83  per  cent  (sales 
of  $1,130,553,493  against  $1,001,970,737), 
and  an  October  gain  of  10.25  per  cent, 
with  sales  amounting  to  $124,355,361 
against  $112,790,485  a  year  ago. 

«  *  « 

r\EPARTMENT  Store  Sales  Show 
the  Same  Sort  of  Gain.  October 
good,  but  a  little  below  the  rate  of  in¬ 
crease  for  the  whole  year  so  far.  The 
Federal  Reserve  Board  gives  these  sum¬ 
mary  figures  for  the  country  and  the 
different  areas. 

Department  Store  Sales — Per  Cent  of 
Increase.  1934  over  1933 : 

October  10  Months 


United  States _ 

11 

13 

Boston . 

7 

6 

New  York  . 

8 

•7 

Philadelphia . 

9 

9 

Qeveland  . 

8 

17 

Richmond  . 

30 

18 

Atlanta  . 

18 

38 

Chicago . 

11 

19 

St.  Louis  . 

6 

17 

Minneapolis  . 

8 

10 

Kansas  City . 

7 

17 

Dallas  . 

9 

24 

San  Francisco... . 

20 

♦  « 

9 

DECENT  Metropolitan  Advertising  ton  at  a  tea  to  a  hundred  purchas'iij 
has  been  stimulated  by  the  first  agents  held  in  Franklin  Simon’s. 
cooler  weather,  by  the  Election  Day  the  stores  there  have  developed  a  cc: 
holiday  (which  sent  the  Sun  up  to  64  tact  unusual  here:  women  with  charn 
pages  on  the  Monday  before  Election),  accounts  shop  for  women  who  hjv 
and  by  the  apparent  gain  in  calm  ac-  none — and  are  building  up  a  profebsij 
quiescence,  if  not  confidence,  after  the  of  customers’  purchasing  agents. 


election  results  were  known. 

Elen’s  wear  got  the  usual  seasonal 
heavy  play.  On  Friday  before  the  elec¬ 
tion  the  New  York  Times  on  three  con¬ 
secutive  pages  carried  five  clothing  ad¬ 
vertisements  that  totaled  almost  three 
pages — a  full  page  of  John  David  and  a 
half  page  of  Weber  &  Heilbroner.  The 
new  Wallach  store  at  the  southwest 
corner  of  Fifth  avenue  and  45th  street 
was  opened  on  Election  Day.  The  store 
and  the  advertising  of  its  opening  were 
both  modernistic.  Remodeling  cost 
about  $200,000.  Air-conditioned  through¬ 
out. 

The  most  striking  advertising  cam 


Outside  selling,  including  the  ust 
the  telephone  to  solicit  business  ^  J 
receive  orders,  is  increasing  in  impotf 
tance.  Some  metropolitan  stores  m 
club  aluminum  ware  with  outside  sal^ 
men.  The  Federal  Housing  Admit, 
istration  is  urging  stores  to  employ  on; 
side  salesmen  to  present  in  the  homj 
the  details  of  the  new  loan  plans... 
“House-to-house  canvassing  will  ga 
modernization  business,”  is  the  opinio- 
of  Everett  R.  Smith,  formerly  saiej 
manager  of  the  Fuller  Brush  C  jmpa: 
and  now  director  of  marketing  and  re 
search  for  Liberty.  Even  if  the  sale 
not  completed  in  the  home,  the  cltrl 


paign  of  the  month,  thus  far,  is  that  of  learns  the  importance  of  building  nJ 


OOME  Industries  Did  as  Well  as  Re- 
tailing,  but  not  many.  Business 
appliances  always  lag  behind  trade  re¬ 
covery.  National  Cash  Register  Com 
pany  sales  for  the  9  months  of  this  year 
were  35  per  cent  better  than  a  year  ago 
($14,339,075  against  $10,562,100),  and 
for  the  10th  month  the  increase  jumped 
to  65  per  cent — and  the  October  sales 
total  was  almost  40  per  cent  better  than 
the  average  of  the  9  months  of  this 
year. 

In  general,  third  quarter  profits  were 
less  than  in  1933,  but  the  grand  total 
for  the  three  quarters  is  well  above 
what  it  was  last  year.  Eastman,  Dillon 
&  Co.  figure  that  263  industrial,  rail, 
utility  and  miscellaneous  concerns  had 
aggregate  profits  for  the  third  quarter 
25  per  cent  belmv  last  year  ( 162  million 
against  218),  and  for  the  three  quarters 
a  total  of  27  per  cent  aboz’e  1933  (579 
million  against  455). 

Demand  is  better  and  sales  are  better 
even  if  profits  are  down  and  costs  are 
up.  Both  the  Chrysler  and  the  Ford 
rejwrts  for  9  months  show  that.  Ford 
units  up  97  per  cent.  Chrysler  dollar 
sales  up  from  202  million  to  almost  313. 
and  gross  profits  up  from  32  to  37 
million. 


Childs  Restaurants,  running  both 
Philadelphia  and  New  York  newspapers. 
A  twice-a-week  schedule,  starting  with 
6  columns  by  250  lines,  and  following 
with  4  columns  by  200.  Almost  three-  . 
ejuarters  of  the  space  is  headline  and 
illustration :  “Look,  everybody,  how 
Childs  has  changed !”  or  “My  Word ! . . . 
how.”  etc.,  and  a  Peter  Arno  cartoon. 

clever  and  sophisticated  attempt  to 
get  an  upper-class  trade. 

Promotion  of  the  Hearn  Plan  con¬ 
tinues  to  be  impressive.  For  example, 
the  day-before-Election  7-column  adver¬ 
tisement,  which  had  a  big  photographic 
illustration  of  an  old  couple  with  the 
script  headline  in  white:  “These  Ten 
Million  come  first ! — Says  the  HEARN 
PL.AN.”  The  short  copy  said:  “No 
dividends  are  secure,  no  business  is  safe, 
until  the  ten  million  unemployed  today 
go  back  to  work!  How  can  the  coun¬ 
try  do  it?  We  point  humbly,  but  con¬ 
fidently  to  the  Hearn  Plan.”  And  the 
close  in  heavy  display.  “In  the  Two 
Thrilling  Months  Since  the  Hearn  Plan 
Started — thousand  more  employes  at 
work!  A  million  more  customer  trans¬ 
actions!  Two  million  dollars  more  in 
sales!”  Advertisement.  Plan  and  Re¬ 
sults — all  most  worthy  of  praise  and 
emulation. 

♦  ♦  * 

T  ON  DON  High  Styles  for  American 
1-d  Women  is  not  quite  as  surprising 
even  to  the  layman  and  mere  man  as  it 
would  have  been  before  the  arrival  of 
Fortnum  &  Mason  in  New  York.  Now 
B.  Altman  &  Co.  are  welcoming  Victor 
Stiebel,  of  Berkeley  Square,  London, 
and  presenting  his  winter  collection  of 
model  dresses,  hats,  coats  and  furs — 
first  at  a  private  view  in  the  Perroquet 
Suite  of  the  Waldorf-Astoria,  and  then 
in  the  .\ltman  Store.  Mr.  Stiebel  is 
only  26,  and  his  Berkeley  Square  estab¬ 
lishment  is  three  years  old  and  ver\’ 
successful.  He  is  to  visit  Hollywood. 

Store 
down 

under  in  New  Zealand  and  Australia, 
most  big  social  events  are  held  in  the 
social  rooms  and  restaurants  of  depart¬ 
ment  stores.  So  reports  Claudia  Crans- 


sales...At  Rike-Kumler’s,  in  Daytor 
furniture  salesmen  now  work  60 
cent  of  the  time  outside  the  store.. 
Outside  salesmen  for  the  wallpaper  a:,, 
paint  department  of  the  Pizitz  Store 
Birmingham  number  between  ISO  aac 
200.  They  offer  to  make  estimates  i;: 
the  homeowner,  and  if  they  find  no  on-, 
at  home  or  if  they  go  to  a  vacant  house 
they  leave  a  tag  on  the  door-knob  t 
viting  a  telephone  call  for  prices.  Thd 
tag  carries  the  salesman’s  name  as  wt. 
as  the  store  name  and  phone  number. 

large  store  in  an  Eastern  city  (re¬ 
ported  in  the  November  issue  of  R^ 
tail  Ledger)  recently  made  a  20-day  test 
of  telephone  selling  and  figured  cl  imoi*: 
mum  net  profit  of  4.1  per  cent.  .( 
special  atralysis  was  made  of  about  50 
orders,  totaling  a  little  over  W 
.About  57  per  cent  was  on  unadvertisec 
items  sold  largely  by  suggestion.  Th«, 
lines  bought  on  the  telephone  are  varitc| 
and  not  by  any  means  limited  to  low 
price  items.  One  store  sells  by  phont| 
10  per  cent  of  its  drug  department  sa!«, 
12  per  cent  of  rugs,  and  more  than  i| 
third  of  its  housefurnishing  sales, 


HERE  Do  Department 
''  Activities  Stop?  Way 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

On  Friday,  as  you  know,  we  closed 
the  eighth  annual  Cooking  School 
conducted  by  your  organization  . . . 

I  just  wanted  to  go  on  record  widi 
a  word  of  thanb  to  you  and  your 
organization  for  the  satisfactory 
manner  in  which  everything  worked 
(From  «  Nevir  Jeney  Newip^per) 


We  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertitint 

HOME  ECONOMICS 

SERVICE  CORPORATION 

«47  P«k  Av€.  New  Yo* 

ESTABLISHED  1S24 


- from  Robert  V.  tiMES-DEMOCRAT: 

WEWOKA  (OKLA.)  DAIL  circuUtion-buaatof 

-«•  rJr.  •  “• 

Your  wotkcu 


®he  Charles  Par! loute  Co 

Circulation-Building  Experts 

Stxtr.  riooi .Occidentcjl  Bvilding-  Indianapolis, Indiana 
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THE  NEW  YORK  DAILY  NEWS 

Record  Speed  Press  is  Equipped  with  the 


CLINE  SYSTEM 


of  Unit  Type  Drives,  Tensions  and  High  Speed  Pasters 


This  seven-unit  GOSS  press  has,  for  three  years, 
attracted  international  attention  because  of  its 
consistent  high  speed  delivery  and  high  quahty 
printing  of  the  NEW  YORK  DAILY  NEWS 
picture  newspaper  •  That  CLINE  Coordinated 
Equipment  is  an  importcmt  factor  in  the  results 
obtained  is  proved  by  the  fact  that  the  NEW 
YORK  DAILY  NEWS  have  ordered  duplicate 
CLINE  equipment  for  additional  presses 


SAFETY*  RELIABILITY*  ECONOMY 


CLINE  Coordinated  Equipment  consists  of  PRESS 
DRIVES,  QUICK  ADJUSTMENT-  REELS,  AUTOMATIC 
ELECTRIC  TENSIONS,  HIGH  SPEED  PASTERS,  PAPER 
BREAK  DETECTORS  and  WEB  SEVERING  DEVICES 


Cline  Electric  Mfg. Co. 


211  West  Wacker  Drive,  Chicago,  Illinois 


Crocker  1st  Nat.  Bank  Bldg. 
San  Francisco,  Calif. 


220  East  42nd  Street 
New  York,  N.  Y. 


/ 


32 


Editor  &  Publisher  for  November  17,  19  34 


Advertising  Agencies 

LEGALITY  OF  JOINT  AD 
RATES  ARGUED 

U.  S.  Supreme  Court  Hears  Case  of 

Indiana  Farmers’  Guide  Against 
Other  Farm  Publications — 
Triple  Damages  Sought 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Nov.  3 — The 
legality  of  joint  advertising  rates  ne¬ 
gotiated  under  an  agreement  which  has 
the  effect  of  excluding  one  competing 
publication,  was  argued  before  the  Su¬ 
preme  Q)urt  of  the  United  States  this 
week. 

Indiana  Farmers’  Guide  Publishing 
Company,  the  excluded  medium,  has 
asked  the  high  court  to  review  refusal 
by  the  Court  of  Appeals  for  the  Sev¬ 
enth  Circuit,  to  grant  triple  damages 
for  alleged  losses  of  $146,131,  between 
1929  and  1933,  through  a  joint  adver¬ 
tising  rate,  set  up  by  the  following 
respondents:  Prairie  Farmer  Publish¬ 
ing  Company,  Wallace  Publishing  Com¬ 
pany,  Wisconsin  Farmer  Company, 
McKelvie  Publishing  Company,  Mid¬ 
west  Farm  Paper  Unit,  and  Webb 
Publishing  Company. 

Argument  was  on  the  complainant’s 
application  for  a  writ  of  certiorari, 
based  on  alleged  violation  of  three  sec¬ 
tions  of  the  Sherman  Anti-Trust  Act. 

The  petitioner  publishes  in  Hunting- 
ton,  Ind.,  with  a  circulation  ranging 
between  160,000  and  165,000,  about 
50,000  copies  of  which  go  out  of  the 
state.  Respondent  publishes  in  the 
states  of  Illinois,  Indiana,  Iowa,  Wis¬ 
consin,  North  Dakota  and  South  Da- 
kota. 

Operation  of  the  joint  advertising 
rate  is  described  in  the  complaint  as 
follows : 

“An  advertiser  taking  a  full-page  ad¬ 
vertisement  in  each  edition  of  respond¬ 
ents’  seven  Midwest  Unit  publications 
would  have  to  pay  $4,870.  That  in¬ 
cluded  as  one  of  the  seven  the  Prairie 
Farmer,  Indiana  edition.  If,  however, 
the  advertiser  elected  to  substitute  peti¬ 
tioner’s  paper.  The  Indiana  Farmers 
Guide  for  the  Prairie  Farmer,  Indiana 
edition,  using  only  six.  instead  of 
seven  of  the  Nlidwest  Unit  papers,  the 
cost  of  those  six  editions  would  be 
$5,167.20.  Thus  the  cost  of  the  six 
publications  would  be  $297J20  more 
than  the  cost  of  all  seven  of  respond¬ 
ents’  journals.” 

The  Court  of  Appeals  grounded  its 
decision  on  the  claim  of  law  that  it  is 
incumbent  upon  the  petitioner  to  prove 
that  respondents,  through  their  con¬ 
certed  activities,  had  effected  such  a 
restraint  of  interstate  commerce  as 
would  affect  the  entire  farm  journal 
business  throughout  the  country. 

-Against  this,  the  complainant  argues: 

“There  can  be  no  escape  from  the 
fact  that  petitioner’s  business  has  been 
directly  restrained.  No  refinement  of 
reasoning  can  show  that  respondents’ 
activities  constitute  the  healthy,  nor¬ 
mal,  fair  or  honest  type  of  competition 
spoken  of  in  the  cases  deciding  that  there 
had  been  no  infringement  of  the  provi¬ 
sions  of  the  Act.” 

The  application  also  places  before  the 
Supreme  Court  for  decision  the  ques¬ 
tion  whether  it  is  necessary  that  such 
a  combination  affect  the  entire  publish¬ 
ing  field  to  permit  a  complainant  to 
obtain  redress  in  the  courts. 


JACKSON  JOINS  AD  BUREAU 

Appointment  of  John  N.  Jackson  to 
the  New  York  staff  of  the  Bureau  of 
Advertising,  A.  N.  P.  .A.,  has  been  an¬ 
nounced  by  William  .A.  Thomson,  di¬ 
rector  of  the  Bureau.  Mr.  Jackson  was 
formerlv  with  the  advertising  depart¬ 
ment  of  the  .Veto  York  Evening 
Journal. 


PORTLAND  PROMOTES  ALLEN 

W.  D.  M.  Allen,  formerly  director  of 
promotion  of  the  Portland  Cement  -As¬ 
sociation,  Chicago,  has  been  promoted 
to  advertising  manager  of  that  organ¬ 
ization,  it  was  announced  this  week. 


COPY  ON  STREAMUNE  TRAIN  DETROIT  AGENCY  EXPANDS 


PLACING  BANK  CAMPAIGN 


Burlington  Placed  2,000-Line  Adver- 
titemenU  in  Five  Citie* 

(Special  ta  Editor  &  Publisher) 

Chicago,  Nov.  12 — With  the  start  of 
the  tirst  streamline  train  service  to  go 
into  regularly-scheduled  operation,  the 
Burlington  Route  yesterday  used  domi¬ 
nant  newspaper  advertising  space  to 
mark  this  epochal  event  in  the  Middle 
West. 

Under  the  headline,  “The  W'est 
Marches  On,”  the  Burlington  announced 
that  tile  Zephyr,  which  ran  trom  Den¬ 
ver  to  Chicago  in  a  "dawn  to  dusk” 
non-stop  race  last  May  26,  is  now 
running  on  regular  schedule  between 
Lincoln,  Neb.,  Omaha,  Neb.,  Council 
Bluffs,  la.,  St.  Joseph,  Mo.,  and  Kansas 
City. 

'i'lie  2,000-line  advertisement  appeared 
in  tile  Sunday  papers  of  these  live  cities 
to  signalize  the  start  of  this  new  train 
service.  The  copy  was  institutional  in 
character,  with  two  and  three  column 
insertions  being  used  in  addition  to  pro¬ 
mote  the  service. 

A  special  program  was  staged  on  in¬ 
augural  day  at  the  principal  cities  en 
route.  Covered  wagons,  stage  coaches, 
Indians,  bands,  reenactment  of  the 
tamous  “pony  express”  era,  and  other 
colorful  settings  of  pioneer  railroad 
days  were  enacted.  The  advertising  and 
program  of  events  were  prepared  liy 
Reincke-Ellis-Younggreen  &  Finn,  Chi¬ 
cago  agency. 


CONGRATULATED  AIRMEN 

Timed  to  appear  on  day  of  arrival 
recently  at  Oakland  Airport  of  Sir 
Charles  Kingsford-Smith  and  his  navi¬ 
gator,  Capt.  P.  G.  Taylor,  on  their 
trans-Pacific  flight  from  Australia,  the 
Standard  Oil  Company  of  California 
had  arranged  a  large  newspaper  schedule 
and  immediately  released  5-column  16- 
inch  announcements  hailing  the  feat  and 
featuring  that  the  flight  had  been  made 
with  Stanavo  Aviation  Gasoline  supplied 
by  that  company.  These  announcements 
appeared  in  the  newspapers  of  Pacific 
Coast  states  and  Hawaii.  The  adver¬ 
tising  is  directed  by  San  Francisco  of¬ 
fice  of  McCann-Erickson,  Inc. 

ON  DETROIT  B.B.B.  BOARD 

Members  of  the  board  of  directors 
of  the  Detroit  Better  Business  Bureau 
recently  elected  include  Jesse  W.  Flock, 
advertising  director  of  the  Detroit 
Times;  Otis  G.  Morse,  advertising 
manager  of  the  Detroit  Free  Press; 
Harrie  C.  Paterson,  advertising  man¬ 
ager  of  the  Detroit  News;  Charles  W. 
Brooke,  chairman  of  the  board  of 
Brooke,  Smith  &  French,  Inc.,  adver¬ 
tising  agency,  and  J.  B.  Mills,  pub¬ 
licity  director  of  the  J.  L.  Hudson 
Co.  The  directors  expressed  strong 
approval  of  co-operation  extended  by 
Detroit  newspapers. 

CRAVEN-HEDRICK  NAMED 

Dynamics  Research  Corporation, 
Brooklyn,  patentees  and  distributors  of 
a  new  motor  product,  “N.  R.  G.,”  has 
placed  its  account  with  Craven  &  Hed¬ 
rick,  New  York  agency.  This  agency 
will  direct  an  educational  program  to 
dealers  and  consumers,  following  which 
an  advertising  campaign  will  be  launched 
in  trade  papers.  Arthur  Harris  is  the 
executive.  Charles  S.  Hynes,  head  of 
the  New  York  Hotel  Code  Authority, 
has  appointed  Craven  &  Hedrick,  to 
direct  the  advertising  of  the  Jungle  Ho¬ 
tel,  St.  Petersburg,  Fla. 

C.  R.  ABELL  JOINS  DAVID  CO. 

Claude  R.  Abell  has  joined  the  Geo. 
B.  David  Company,  newspaper  repre¬ 
sentatives,  New  York.  He  has  been 
on  the  advertising  staff  of  the  New 
York  American,  Itxal  advertising  man¬ 
ager  of  the  New  York  Tribune,  national 
advertising  manager  of  the  New  York 
Evening  Post  and  in  the  advertising  de¬ 
partment  of  the  New  York  World- 
Telegram. 

PAUL  BLOCK  MOVES  OFFICE 

The  San  Francisco  office  of  Paul 
Block  &  Associates,  has  been  moved 
from  the  Russ  Building  to  the  Monad- 
nock  Building  at  681  Market  street. 


50%  Gain  in  Creative  and  Executive 
Personnel  Announced 

The  creative  and  executive  personnel 
of  Brooke,  Smith  &  French,  Inc.,  De¬ 
troit,  has  been  increased  more  than 
50  per  cent  during  the  past  six  montns 
as  the  result  of  the  acquisition  of  a 
number  of  national  advertising  ac¬ 
counts,  it  is  announced. 

The  latest  addition  to  the  creative 
staff  is  VV’illiam  S.  Legler,  New  York 
City.  Mr.  Legler,  the  announcement 
stated,  has  created  advertising  for  such 
well-known  national  advertisers  a* 
Pennzoil  Company,  B.  F.  Goodrich 
Rubber  Company,  Dodge  Brothers, 
Lever  Bros.  Company,  Gillette  Safety 
Razor  Company  and  Frigidaire  Cor¬ 
poration. 


JOINS  ST.  LOUIS  AGENCY 

Joseph  P.  Licklider,  for  seven  years 
director  of  publicity  and  sales  research 
for  the  Missouri  State  Life  Insurance 
Company  and,  prior  to  that,  for  seven 
years  an  executive  with  the  D’Arcy  Ad¬ 
vertising  Company,  has  joined  Jimm 
Daugherty,  Inc.,  St.  Louis  agency,  it 
was  announced  this  week.  Mr.  Lick¬ 
lider  was  president  of  the  Advertising 
Club  of  St.  Louis  in  1930. 


ADVERTISED  RADIO  BROADCAST 

General  Motors  of  Canada,  Ltd., 
announced  its  annual  winter  radio 
broadcasts  of  National  League  Hockey 
games  Nov.  10  with  full-page  adver¬ 
tising  in  dailies  across  Canada.  A 
striking  picture  of  Charlie  Conacher 
in  action  took  up  almost  the  entire 
page.  Campbell-EwaJd,  Toronto,  han¬ 
dled  the  placing. 


G.  E.  MAGAZINE  CAMPAIGN 

Such  magazines  as  Popular  Science, 
Popular  Mechanics,  Popular  Home 
Craft,  Fortune,  and  American  Boy,  are 
being  used,  starting  with  the  Novem¬ 
ber  issue,  to  popularize  General  Elec¬ 
tric’s  new  product,  the  G-E  Workshop, 
according  P.  B.  Zimmerman,  manager 
of  the  specialty  appliance  sales  depart¬ 
ment. 


AGENCY  TO  MOVE 

Donahue  &  Coe,  Inc.,  advertising 
agency,  announces  the  removal  of  its 
New  York  offices  to  Rockefeller  Center 
on  Jan.  1,  1935.  TTie  agency  has  leased 
the  entire  twenty-sixth  floor  of  the 
R.K.O.  Building  and  w’ill  also  occupy 
a  part  of  the  twenty-fifth  floor.  The 
agency  has  been  located  in  the  Para¬ 
mount  Building  for  a  year  and  a  half. 

REAPPOINTED  CHAIRMAN 

Francis  W.  Hatch,  vice-president  of 
Batten,  Barton,  Durstine  &  Osborn 
and  New  England  manager,  was  re¬ 
appointed  chairman  of  the  publicity 
committee  of  the  Boston  Emergenev 
Campaign  of  1935.  William  Amory 
Parker,  former  assistant  business  man¬ 
ager  of  the  old  Boston  Journal,  is 
chairman  of  the  special  gifts  division. 

START  CHICAGO  CAMPAIGN 

Emphasizing  the  importance  of 
motorists  preparing  their  cars  for  winter 
driving,  the  Chicago  division  of 
Socony-Vacuum  Oil  Company  has 
started  a  special  newspaper  advertising 
campaign  for  the  Chicago  metropolitan 
market,  Bryan  S.  Reid,  manager  of  the 
Chicago  division,  announced  this  week. 


NEW  WARD  SERVICE 

Full-page  newspaper  advertisements 
appeared  Nov.  11  in  Chicago,  Kansas 
City,  Baltimore,  Albany  and  St.  Paul — 
five  of  the  nine  centers  in  which  Mont¬ 
gomery  Ward  &  Co.  has  mail  order 
plants — to  announce  a  new  catalog  tele¬ 
phone  service  for  the  metropolitan  and 
suburban  sections  of  these  cities. 


JOINS  DUNHAM  AGENCY 

John  A.  Drake,  formerly  vice-presi¬ 
dent  and  manager  of  the  Chicago  office 
of  Campbell-Ewald  Company  and  more 
recently  associated  with  George  J.  Kirk- 
gasser  Advertising  Agency,  Chicago, 
has  join^  the  John  H.  Dunham  Com¬ 
pany.  Chicago  agency,  it  was  announced 
this  week. 


Gotham  Agency  Alto  Adds  to  lu  : 

Organixation 

As  of  Nov.  1,  advertising  of  tht  l 
Morris  Plan  Industrial  Bank  of  Ne«  r 
York,  the  largest  industrial  bank  in 
the  country,  is  being  placed  through  the 
Gotham  .'\dvertising  Company,  25o 
Park  .Avenue,  New  York.  The  cam-  ' 
paign  is  designed  to  familiarize  the  pub-  ; 
lie  with  the  variety  of  loan  plans  oi-  = 
fered  and  the  convenience  of  dealingi,  : 
The  advertising  will  cover  the  Greater 
New  York  territory.  Arthur  Kron  . 
is  the  account  e.xecutive. 

The  Gotham  agency  has  made  three 
additions  to  its  staff :  George  Com- 
tois,  who  has  been  associated  with 
Bruce  Quisenberry  in  the  radio  man¬ 
agement  of  Will  Rogers  and  other 
celebrities,  has  been  made  radio  direc-  ; 
tor.  Eric  M.  Beach,  sales  promotion 
specialist,  who  for  several  years  has 
been  active  mainly  in  the  electrical 
field,  is  now  associated  with  the  agency. 
•An  addition  to  the  copy  staff  is  Cuyler 
Stevens,  formerly  a  member  of  the 
copy  department  of  J.  Walter  Thomp¬ 
son  Company. 


GEORGE  E.  BOUNDS  RESIGNS 

George  E.  Bounds  has  resigned  as 
manager  of  tlie  Bureau  of  Retailing 
of  the  St.  Louis  Star-Times,  to  become 
advertising  manager  for  Scruggs,  Van- 
dervoort  &  Barney  Dry  Goods  Co.,  St 
Louis.  Mr.  Bounds  began  his  career  on 
the  old  St.  Louis  Star. 


RACE  TRACK  CAMPAIGN 

The  recently-completed  Bay  Meadows 
Race  Track  at  San  Mateo,  Cal.,  has 
named  Emil  Brisacher  &  Staff,  San 
Francisco  as  its  advertising  counsel.  - 
The  agency  is  releasing  an  advertising  j 
campaign  in  the  newspapers  of  Central  I 
California  during  the  opening  season.  ' 

GAS  HRM  APPOINTS  1 

The  Seattle  office  of  Erwin,  Wasey 
&  Co.  has  been  appointed  to  handle  to 
advertising  of  the  Seattle  Gas  Company. 


Be  Sure  to 
include 

MICHIGAN 

in  your  next  schedule. 
It  is  one  oF  the  brishtest 
spots  on  the  business 
map  today. 

UBe 

BOOTH  NEWSPAPERS 

^  Have  more  than  a 

quarter 

Daib  Ntyt  MILLION 

CIRCULATION 

\  JxbtiCilizarilria  I 

\l«r  City  Dab  Tiao  )  I.  A.  KItin,  Inc. 

Ckwde  A  Ntw  yofk 


POWERS-LONDON 

Joshua  B.  Powers,  Ltd.,  of  London  is  a 
British  corporation  and  one  of  the  eight 
offices  of  the  Joshua  B.  Powers  Organization. 
It  serves  as  the  representative  in  England 
of  many  outstanding  Latin  American,  Euro¬ 
pean,  British  Empire  and  Asiatic  publica¬ 
tions  and  advises  manufacturers,  exporters 
and  advertising  agencies  regarding  these 
markets. 

The  members  of  its  staff  travel  throughout 
Great  Britain,  Holland,  Belgium,  France, 
Germany,  Denmark,  Norway,  Sweden  and 
Finland  and  are  familiar  with  conditions  in 
these  countries. 

Joshua  B.  Powers,  Ltd.,  will  be  pleased  to 
be  of  service  to  anyone  interested  in  these 
I  European  markets. 


JOSHUA  B.  POWERS,  LTD. 

(Thomas  V.  Boardman,  Director  for  Europe) 
14  Cockspur  Street,  London,  S.  W.  1 
New  York  Chicago  Paris  Berlin 

Buenos  Aires  Rio  de  Janeiro  Sio  Piulo 
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•™*“  LI  N  OT  YP  E 

-  9®^  \  ’ 


Who's  Afraid  of  fhe  Big,  Boid  Type! 


With  a  2-in-l  Linotype  in  the  shop,  you  con  give  your  adver¬ 
tisers  oil  the  display  they  want  .  .  .  you  can  list  everything  in 
the  store  with  big,  fat  price  figures  and  never  run  out  of  sorts. 

The  2-in-l  knows  its  groceries.  This  kind  of  composition  is 
tough  by  any  other  method,  but  a  cinch  for  the  2-in-l.  You 
can  set  it  all  at  one  operation,  with  the  big  type  overhanging 
so  there’s  no  cutting  or  fitting. 

Here’s  a  suggested  equipment  in  Erbar  Bold  that  shows  you 
what  a  Model  1 4  really  can  carry  when  it  lets  out  its  belt. 


First  Main  Magazine  (72-channel  split) 

3-4  point  Erbor  Bold  Cond. 

Lovker  case  in  lower  case  channels 

howisonetoa 

•18  point  Erbar  Bold  Cond. 

Lower  cose  in  cap  channels 

how  is  12 

Second  Main  Magazine  (72-chonnel  split) 

18  point  Metrolite  No.  2 

HOW  isone  toas 

Third  Main  Magozine  (90-channel) 

14  point  Metroblack  No.  2  with 
Metrolite  No  2 

HOW  is  one  to  assess 

HOW  is  one  to  assess 


First  Auxiliory  Magazine 
34  point  Erbar  Bold  Cond.  caps 

HOW  IS  1234 

Second  Auxiliary  Magazine 
48  point  bbar  Bold  Cond.  cops. 

HOW  1 12 

Third  Auxiliary  Magazine 
60  point  Erbar  Bold'Cond.  ccps 

H0 123 


MERGENTHALER  LINOTYPE  COMPANY  •  29  RYERSON  STREET,  BROOKLYN,  N.  Y 
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AD-VENTURES 


Approach  of  New  Fight  Over  Tugwell  Bill  Finds  Drug  Advertisers 
_ Cleaning  Lp — Dentist  Defies  New  Jersey  Ban _ 


.  By  ROBERT 

This  week  seemed  to  bring  forth 
more  than  its  quota  of  news  con¬ 
cerning  advertising  regulation.  With 
a  new  session  of  Congress  looming 
nearer,  Washington  dispatches  reported 
that  Secretary  Wallace  had  announced 
his  department  would  again  support  the 
Tugwell  pure  food  and  drug  bill,  but 
in  a  slightly  modified  version.  In  New 
Vork  the  Proprietary  Association  made 
public  its  first  report  on  progress  of 
its  voluntary  plan  of  advertising  con¬ 
trol.  In  New  Jersey  a  dentist  bodly 
ignored  a  new  state  law  forbidding 
dental  advertising,  and  defied  the  State 
Dental  Board  to  act.  A  clothing  manu¬ 
facturer  took  space  to  announce  suc¬ 
cess  in  a  clash  with  a  local  retail  code 


authority  over  his  copy.  And  so  on. 

*  *  * 

SEVERAL  hundred  manufacturers 
of  nackaere  drue.s  have  submitted 


S.  MANN 

Hart  schaffner  &  m.\rx 

made  advertising  copy  of  an  at¬ 
tempt  at  advertising  regulation,  with  the 
heading  “Code  Authority  challenged  us 
to  prove  it.... We  did!”  Text  told  how 
in  “B - ,  a  large  eastern  city,”  in¬ 

vestigators  had  obtained  proof  of  the 
firm’s  original  charge  in  advertising 
copy  that  men’s  clothing  containing  as 
much  as  80  per  cent  cotton  was  repre¬ 
sented  in  some  stores  as  being  all  wool. 


CJ  of  package  drugs  have  submitted 
their  advertising  copy  to  scrutiny,  since 
the  Proprietary-  .Association’s  advisory 
committee  on  advertising  set  up  its 
voluntary  control  plan  Aug.  15,  and 
none  has  yet  refused  to  abide  byp  rec¬ 
ommendations  for  changes,  according 
to  a  report  to  the  association  by  Ed¬ 
ward  H.  Gardner,  executive  secretary 
of  the  committee. 

Citing  results  of  the  committee’s 
work.  Mr.  Gardner  reported  that  in  a 
few  cases  advertisers  have  withdrawn 
their  products  from  sale  entirely.  Other 
manufacturers  have  changed  their 
formulas  in  accordance  with  medical 
recommendations.  Still  others  have  de¬ 
stroyed  advertising  plates  already  pre¬ 
pared  for  publication,  while  a  number 
have  revised  their  advertising  copy  and 
circulars. 

.Advertisers  submitting  copy  included 
a  surprisingly  large  number  of  firms 
not  members  of  the  Proprietary  Asso¬ 
ciation,  reported  Mr.  Gardner,  who 
added : 

“Our  experiment  thus  far  has  been 
eminently  successful.” 

*  m  * 

Cynics  might  comment  that  adver¬ 
tisers  who  were  determined  to  re¬ 
sist  reform  would  not  be  found  among 
those  who  voluntarily  submittted  copy 
for  inspection,  and  that  this  might  be 
one  reason  for  the  committee’s  success 
thus  far.  But  that  is  well  realized  by 
those  directing  the  movement.  At  least 
it  is  accomplishing  something  to  elimi¬ 
nate  advertising  and  merchandising  er¬ 
rors  from  those  sections  of  the  field 
which  are  amenable  to  reason. 

*  *  * 

FR.ANK  a.  BLAIR,  president  of  the 
Proprietary  Association,  announced 
appointment  of  new  counsel  for  the 
association  this  week,  and  the  announce¬ 
ment  was  linked  with  apparently  sig¬ 
nificant  references  to  the  Tugwell  Bill. 
James  F.  Hoge,  of  the  New  York  law 
firm  of  Rogers  Ramsay  &  Hoge,  will 
represent  the  association.  At  the  last 
session  of  Congress  he  spoke  on  behalf 
of  the  drug  industry  at  the  public  hear¬ 
ing  on  the  Tugwell  Bill.  His  firm  rep¬ 
resents  some  of  the  largest  firms  in 
food  and  drug  fields.  Mr.  Blair  called 
the  appointment  “another  step  in  the 
association’s  program  of  setting  up 
standards  in  keeping  with  the  new 
philosophy  of  business.” 

*  *  * 

The  defiance  of  New  Jersey’s  state 
law  forbidding  dentists  to  advertise 
came  in  large  space  (up  to  five  full 
columns)  in  three  successive  issues  of 
four  dailies  of  Hudson  County,  New 
Jersey.  Dr.  William  Levine,  of  Jersey 
City,  who  stated  that  he  had  not  pre¬ 
viously  advertised,  made  an  attack  on 
ethical  dentists’  ethics,  charged  that  the 
anti-advertising  law  kept  up  the  cost  of 
dental  service,  asserted  he  felt  it  his 
duty  “to  oppose  an  unconstitutional  act,” 
and  in  each  advertisement  quoted  his 
prices. 

“For  saying  any  of  the  above,  in  the 
public  prints,”  he  concluded,  “the  new 
act  provides  that  I  shall  lose  my  license 
to  practice  dentistry.. . .  As  to  the  dental 
board,  it  is  now  their  move.” 


The  laboratory  store  of  the  Maxon 
advertising  agency,  established  at 
Muskegon,  Mich.,  last  summer  to  test 
sales  and  advertising  practices  in  the 
electrical  appliance  held,  has  sold  in 
four  months  more  than  250  major  appli¬ 
ances  and  more  than  $5,000  worth  of 
small  appliances,  the  agency  blushingly 
reported  this  week.  It  sttXKl  in  first 
place  among  dealers  of  the  state  in 
point  of  sales  to  quota. 

.All  forms  of  advertising  and  sales 
promotion  are  tried — newspaper  display 
and  classified  advertising,  radio,  direct 
mail,  posters  and  novelties ;  also  cooking 
schools,  salesmen’s  contests,  cold  can¬ 
vassing  and  telephone  canvassing,  sur¬ 
veys,  and  traveling  displays  driven  to 
prospects’  doors.  Newspaper  space  has 
been  used  weekly,  alternating  between 
refrigerator  and  range,  with  a  washing 
machine  advertisement  once  a  month. 
Classified  advertisements  have  been  de¬ 
signed  to  dominate  others  on  the  classi¬ 
fied  page.  *  «  * 

“T^^E  have,  therefore,  instructed  our 
VV  advertising  agents  not  to  be  quite 


VV  advertising  agents  not  to  be  quite 
so  convincing  hereafter.”  Believe  it  or 
not  (we  don’t)  that  is  the  published 
word  of  W.  A.  Taylor  &  Co.,  New 
York,  importers  of  John  Jameson  Irish 
whisky.  The  firm  was  simply  making 
advertising  copy  of  a  news  story  about 
burglars  who  passed  over  other  liquors 
to  steal  John  Jameson. 


STAYS  WITH  ERWIN  WASEY 

General  Motors  institutional  adver¬ 
tising  account  is  to  remain  with  Erwin 
Wasey  &  Co.,  New  York  agency,  which 
placed  last  spring’s  campaign,  it  was 
said  this  week  at  the  New  York  offices 
of  General  Motors.  This  contradicts 
reports  that  the  account  had  been  placed 
with  a  Detroit  agency.  Plans  are  going 
forward  for  the  institutional  campaign, 
which  will  begin  soon  after  Jan.  1, 
presumably  about  the  time  of  the  New 
York  Automobile  Show. 


$300,000  Newspaper 
Drive  by  Union  Oil  Co. 

Toward  the  latter  part  of  Novemb^ 
the  Union  Oil  Company  of  California  is 
expected  to  launcii  a  new  lubricant 
which  will  result  directly  in  a  $300,000 
newspaper  campaign  on  the  part  of 
Union,  and  probably  stimulate  news¬ 
paper  advertising  on  the  part  of  other 
oil  companies  in  an  effort  to  maintain 
their  present  motor  oil  sales.  Union’s 
campaign  will  be  confined  to  the  west¬ 
ern  states  in  which  that  organization’s 
products  are  now  distributed. 

The  new  product  is  Triton  Motor  Oil, 
on  which  the  company  is  reported  to 
have  spent  $2,000,000  and  more  than 
six  years’  effort  in  perfecting.  Con¬ 
struction  of  a  refinery  at  Oleum  in 
Northern  California  where  the  oil  is 
now  in  production,  was  started  a  year 
ago. 

Triton  is  refined  under  a  patented 
method  known  as  the  “Propane  Solvent 
Process.” 


N.  Y.  AGENTS  MEET  NOV.  23 

Federal  housing  campaign  will  be  the 
principal  topic  at  a  luncheon  meeting 
of  the  New  York  Council.  .American 
Association  of  Advertising  Agencies, 
Nov.  23.  George  Buckley,  of  the  Fed¬ 
eral  Housing  .Administration,  will  be  a 
speaker.  Other  details  of  the  meeting 
had  not  been  arranged  late  this  week. 
F.  C.  Bruns,  of  Federal  .Advertising 
Agency,  is  chairman  of  the  council. 


OM  th^  Mdert: 

THE  DALLAS  MORNING  NEWS 
HIE  DALLAS  JOURNAL  fEveninB) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


CHRISTMAS  PEN  CAMPAIGN 

The  largest  newspaper  advertising 
campaign  in  several  years  will  feature 
the  Christmas  campaign  of  L.  E.  Wa¬ 
terman  &  Co.,  maker  of  fountain  pens, 
pencils  and  inks.  Magazines  will  also 
be  used.  Two-column  advertisements 
are  scheduled  for  December  dailies,  with 
three-  and  four-column  copy  just  be¬ 
fore  the  holidays.  Frank  Presbrey 
Company,  New  York,  is  the  agency. 


NEW  BEST  FOODS  PRESIDENT 

Jay  Gould,  for  ten  years  vice-presi¬ 
dent  and  general  manager  of  The  Best 
Foods,  Inc.,  has  assumed  presidency  of 
the  company  following  his  election  on 
Nov.  8  by  the  board  of  directors.  He 
will  continue  also  as  general  manager 
and  director. 


GETS  HEAT  ACCOUNTS 

James  A.  Walsh,  Inc.,  Philadelphia, 
distributor  for  Chrysler  air  condition¬ 
ing  and  Gar  Wood  Oil  Heat  Units,  has 
appointed  Jerome  B.  Gray  &  Co.,  Phila¬ 
delphia  agency,  to  direct  its  advertising 
and  merchandising. 


TEXAS 


Propcriv  to  ooTcr  thi*  graot  8teU  yon  bum 
OM  th^  Wdert: 


PubHohod  by  the  oldast  biBue«  tnatHation 
ia  Teza*. 


JOHN  B.  WOODWARD.  Inc. 

NaUoHtl  RtprumUUiw 

Now  York  CbtOMO  Dotrott  8m  PrMoiaco 


DETROIT  -  CHICAGO 
INDIANAPOLIS 

HOUSTON  -  NEW  ORLEANS 


HNN  JOINS  J.  E.  LUTZ 

Robert  E.  Finn,  son  of  Joseph  Fing 
of  Reincke-Ellis-Younggreen  &  Finn, 
Chicago  agency,  has  joined  John  E. 
Lutz,  publishers’  representative,  as  i 
member  of  the  Chicago  sales  staff.  Mr. 
Lutz  was  recently  appointed  westeni 
representative  of  the  Philadelphia  Evt- 
ning  Ledger. 


I 


NOW  SUTHERLAND-ABBOTT 

'The  name  of  the  K.  R.  Sutherland 
Company,  Boston  agency,  has  beo 
changed  to  Sutherland-Abbott.  The 
offices  have  been  enlarged. 


JOINS  BURNS-HALL  AGENCY 

C.  M.  Sommers  has  joined  the  staff 
of  the  Bums-Hall  Agency,  Milwaukee, 
to  have  charge  of  marketing,  direa 
mail  and  business  analysis  divisions. 
He  was  formerly  with  several  eastern 
agencies. 


REPRESENTS  WEEKLY  GROUP 

Spencer  Young  Company,  New  York, 
has  been  appointed  eastern  advertisii^ 
representatives  for  the  Chicago  Com¬ 
munity  Newspapers,  members  of  the 
.Accredited  Group,  Chicago. 


ADVERTISED  PRODUCTS  EXHIBIT 

A  “Parade  of  .Advertised  Food  Prod- 
ucts”  is  being  featured  by  the  Philt 
delphia  Evening  Bulletin  in  its  exhibit 
at  the  current  Food  Fair  at  the  Com¬ 
mercial  Museum. 


JEWELER  APPOINTS  TRACY 

W.  I.  Tracy,  Inc.,  New  York,  hai 
been  appointed  advertising  agent  for  thi 
Brand-Chatillon  Corporation,  jeweler 
775  Fifth  Avenue,  New  York  Chj 
Newspapers  and  magazines  will  be  used 


LIBBY  APPOINTS  AGENCY 

Libby,  McNeill  &  Libby,  Chicago, 
has  announced  the  appointment  of  Need¬ 
ham.  Louis  and  Brorby,  Inc.,  Chicago, 
agency,  to  handle  the  advertising  of 
their  new  line  of  homogenized  fruits, 
vegetables,  cereal  and  soup  for  babies. 


JOHNSON  TO  NEW  YORK 

Charles  Johnson,  has  joined  the  New 
York  office  of  M.  C.  Mogensen  &  Co., 
after  spending  several  months  in  the 
Los  .Angeles  office.  He  was  formerly 
at  the  Chicago  headquarters  of  the  or¬ 
ganization. 


The  Exhumer  was  calle 


HEADS  WELFARE  COMMITTEE 

Frederick  W.  Kurtz,  vice-president  of 
N.  W.  Ayer  &  Son,  Inc.,  has  been  ap¬ 
pointed  chairman  of  the  printing  and 
advertising  division  of  Ithe  Welfare 
Federation  drive  in  Philadelphia,  which 
seeks  to  collect  $3,752,000. 


"A  Conservative  Paper' 


Not  that  its  news  column 
were  any  more  complel 
and  authentic  than  its  rivals. 


GET  JEMIMA  ACCOUNT 

The  Quaker  Oats  Company,  Chicago, 
has  appointed  the  Chicago  office  of 
Lord  &  Thomas  advertising  agency  to 
direct  the  advertising  for  Aunt  Jemima 
pancake  flour. 


It  simply  never  entered  inti 
the  mad  scramble  for  stree 
sales.  Its  job  was  to  “confirm' 
the  news  ^ter  everybody  kne' 
about  it. 


Then  a  new  executive  adoplti 
Certified  Mats,  cutting  tiM 
in  molding,  scorching,  castinjj 
Well—  ^ 


They  don’t  call  it  conseni 
tive  any  more.  They  call  i 
the  livest  paper  in  town. 


For  dependable  stereot>j 
rely  on  Certified  mats,  rn 
in  the  U.  S.  A. 


CERTIFIED  DRYMA 
CORPORATION 


340  Madison  Ave.,  New  York  ( 
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INTERNATIONAL  PAPER  COMPANY 


Newsprint 
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<r4o 


To  Newsprint  Contract  Customers: 

Our  recent  announcement  of  an  increase  for  the  first  six  months  of  1935  of  $2.50  a 
ton  in  the  net  cost  of  newsprint  involves  no  departure  from  the  long-established  policy 
of  our  company.  We  have  at  all  times  taken  into  consideration  not  only  the  costs  of 
production  of  newsprint  but  also  conditions  in  the  publishing  industry.  In  following 
this  policy  we  have  resisted  increases  which  we  felt  unwise,  and  we  have  made  reduc¬ 
tions  which  were  not  justified  by  cost  conditions  whenever  such  reductions  have  been 
dictated  by  the  general  market. 

For  the  last  eleven  years  for  various  reasons  this  policy  has  resulted  in  successive  de¬ 
clines.  During  all  this  period  we  have  announced  no  single  increase  in  the  price  of  newsprint. 

For  over  a  year  and  a  half  now  the  price  has  been  unchanged.  During  that  period 
wages  in  all  lines  have  gone  up  and  costs  of  materials  have  advanced.  Had  it  not  been 
for  the  substantial  increase  in  volume  which  newsprint  mills  have  enjoyed,  it  is  doubtful 
whether  this  price  could  have  been  maintained  as  long  as  it  has  been  maintained. 

Now  conditions  require  an  increase.  Costs  justify  a  larger  increase  than  we  have 
announced,  but  we  have  taken  into  consideration  the  fact  that  the  publishers,  too,  have 
been  forced  to  absorb  increased  costs  of  various  types  and  that  any  larger  increase  would 
therefore  be  unwise.  On  the  other  hand,  failure  to  make  an  increase  at  this  time  would 
in  our  judgment  be  equally  unwise  from  the  point  of  view  of  the  publishing  industry 
as  well  as  from  that  of  the  manufacturing  industry.  Reports  of  costs  so  low  as  to  lead 
to  a  different  conclusion  are  in  our  judgment  either  inaccurate  or  are  not  typical  of  con¬ 
ditions  even  among  the  modern  and  efficient  mills. 

We  hold  no  brief  for  inefficient  and  outmoded  mills.  Mills  of  this  type  which  we 
own  we  have  retired  from  operation,  and  we  have  spent  scores  of  millions  of  dollars  to 
replace  them  with  mills  which  we  believe  constitute  the  most  modern  and  efl&cient 
group  in  the  industry'. 


INTERNATIONAL  PAPER  COMPANY 

NEW  YORK  CITY  J.  L.  FEARING,  Vice-President 

November  16,  1934 
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OVN  VORIX) 

or  Letters 


ONCE  upun  a  time  the  editor-owner 
ot  a  prosperous,  growing  small- 
city  newspaper  who  preferred  to  live 
in  a  big  city  himself,  began  to  look 
about  for  some  ^ne  to  do  his  job  for 
him.  So  he  wrote  to  a  young  cousin 
of  his  in  college,  asking  for  some  sam¬ 
ples  of  the  latter’s  writing — themes  and 
the  like. 

On  the  basis  of  that  writing,  done 
in  his  second  year  at  Oxford  Univer¬ 
sity,  C.  P.  Scott,  who  became  one  of 
England’s  leading  newspaper  men,  got 
his  start  on  the  Manchester  Guardian. 

Before  leaving  Oxford,  Scott  wrote 
his  first  article  for  the  Guardian.  It 
was  not  on  any  one  of  the  many  public 
questions  which  were  interesting  him 
at  the  time  and  which  caused  him  to 
forecast  “stirring  times’’  ahead;  it  was 
an  account  of  a  race  between  the  Cor¬ 
pus  boat  and  a  crew  of  old  Etonians. 
Twenty  years  later  he  was  attracted 
to  C.  E.  Montague,  one  of  the  Guar¬ 
dian’s  brilliant  men-to-be,  by  a  skit 
which  the  latter  had  written  in  the 
Oxford  magazine. 

Scott  went  to  Manchester  in  Febru¬ 
ary,  1871,  to  begin  work,  which  con¬ 
sisted  at  first  of  one  “long  leader’’  a 
week  and  one  “short.”  By  April  he 
was  doing  two  full-length  leaders  and 
more  than  one  short  on  the  other  days. 
Also  he  was  doing  magazine  and  book 
reviews.  All  this  was  in  line  with 
John  Edward  Taylor’s  plan  for  him 
— that  he  was  to  assume  more  and  more 
duties  as  his  capacities  grew.  Within 
two  years  Taylor,  the  owner  who 
wished  to  live  in  London  rather  than 
in  Manchester,  hoped  that  his  protege 
would  be  able  to  take  over  completely 
the  editorial  duties. 

By  June,  1871,  less  than  six  months 
after  his  arrival  in  Manchester,  Scott 
knew  that  he  was  to  be  in  full  charge 
the  following  January.  This  he  con¬ 
fided  to  his  family  in  a  letter — ^but  he 
asked  them  not  to  tell!  It  was  going 
to  be  embarrassing  enough  when  Janu¬ 
ary  came,  for  he  was  only  25  and 
there  were  men  on  the  editorial  staff 
who  had  been  working  on  the  Guardian 
when  he  was  bom. 

He  hid  youth  behind  a  beard  and 
a  stern  manner,  thus  acquiring  a  repu¬ 
tation  for  severity;  he  practiced  thrift 
and  simplicity ;  he  expected  everyone 
else  on  the  staff  to  place  the  Guardian 
first  as  he  did ;  thus  he  created  a  spirit 
that  kept  brilliant  men  with  the  paper 
— men  who  could  have  gone  to  London 
for  better  salaries. 

This  is  the  story  told  by  J.  L.  Ham¬ 
mond  in  “C.  P.  Scott  of  the  Manchester 
Guardian,”  just  published  by  Harcourt, 
Brace  &  Co.,  New  York.  During  the 
last  13  years  of  Scott’s  life,  Mr.  Ham¬ 
mond  knew  him  intimately,  generally 
working  on  his  paper  and  living  in  his 
house  for  some  time  every  summer. 
Scott  discussed  with  him  “his  public 
and  personal  interests  with  the  greatest 
freedom,”  and  his  impressions  of  Scott’s 
character  are  “based  on  observation  of 
his  bearing  and  conduct  in  various  cir¬ 
cumstances.” 

As  he  knew  less  of  Scott  in  the 
newspaper  office  than  did  others  of  the 
staff,  Hammond  asked  W.  P.  Crozier, 
the  present  editor  of  the  Manchester 
Guardian,  who  was  appointed  to  the 
paper  by  Scott  in  1903,  to  supplement 
his  own  study  of  Scott,  the  man.  This 
study  is  a  chapter  called  “  ‘C.P.S.’  in 
the  Office.” 

This  portrait,  or  rather  series  of 
sketches,  of  one  of  the  most  important 
men  in  journalism,  will  probably  be  of 
greatest  interest  to  American  newspaper 
men  because  of  the  humanness  of  the 
work.  Hammond  tells  of  Scott’s  first 
mistake  on  the  Guardian,  for  instance. 
He  had  been  there  only  a  few  days 
when  he  wrote  praisine  a  speaker  who 
had  suggested  that  Manchester  mer¬ 
chants  send  their  sons  up  to  Oxford  for 
a  part  of  the  course.  Nearby  Owens 


College,  struggling  desperately,  did  not 
appreciate  this  editorial  advice.  Letters 
to  Taylor  brought  this  to  young  Scott : 

“You  have  got  me  into  a  terrible 
hornet’s  nest  with  that  article  of  yours 
exalting  Oxford.  ...  It  gave  me  a 
cold  shiver  when  I  read  it  yesterday. 
This  morning  I  received  the  enclosed. 
(A  vigorous  protest.)  I  feel  like  a 
naughty  boy.  I  can  only  say  ‘Please, 
sir,  I  didn’t  go  for  to  do  it’  and  that 
you  know  is  an  impossible  excuse  in 
our  profession,  the  great  ‘we’  being  in¬ 
divisible.  Pray  do  not  forget  O.C. 
again.  ...” 

llie  Guardian  was  50  years  old  when 
Scott  w’ent  to  it.  It  had  appeared  first 
in  1871,  supposedly  as  the  result  of  a 
libel  suit  involving  the  first  John  Ed¬ 
ward  Taylor.  His  own  vigorous  de¬ 
fense  of  himself  led  an  admirer  to  sug¬ 
gest  that  he  ought  to  take  up  newspaper 
work;  the  Guardian,  a  weekly,  was  the 
result,  according  to  the  legend.  It  be¬ 
came  a  daily  in  1855  after  the  last  of 
the  newspaper  and  advertising  taxes 
were  removed ;  in  1857  it  became  a 
penny  paper.  Its  founder  was  an  able 
journalist  who  produced  a  paper  su¬ 
perior  to  others  in  the  provinces. 

This  paper,  which  had  played  an  im¬ 
portant  part  in  Manchester’s  develop¬ 
ment.  continued  to  do  this  with  Scott’s 
editorship.  He  was  tremendously  in¬ 
terested  in  housing,  in  education  (both 
Owens  College,  which  he  unintention¬ 
ally  harmed  at  first,  and  a  woman’s  col¬ 
lege  owed  much  to  his  efforts),  and 
in  other  community  interests.  (Df  this 
phase  of  his  work  Hammond  says : 

“He  made  it  his  task  to  put  the  ordi¬ 
nary  citizen  of  Manchester  in  touch 
with  the  best  minds  of  the  day  in  every 
department  of  life  and  letters.”  He  be¬ 
gan  almost  at  once  to  enlist  competent 
writers  and  soon  began  to  find  it  easy 
to  get  men  of  distinction  and  indepen¬ 
dence.  His  paper  attracted  men  who 
had  something  to  say,  and  it  was  a 
paf^r  in  which  they  were  proud  to  see 
their  names  and  their  work.  Important 
among  his  writers  were  highly  skilled 
observers  whose  job  it  was  to  write 
about  big  problems  in  any  part  of  the 
world. 

When  in  1905  J.  M.  Synge  was  about 
to  do  a  series  of  articles  while  tour¬ 
ing  parts  of  Ireland.  Scott  wrote  him : 

“I  should  like  you  to  take  time  to  do 
the  thing  comfortablv  and  thoroughly— 
three  weeks  to  a  month  would  seem 
quite  a  reasonable  time,  working  at  the 
thing  in  the  way  you  would,  intimately, 
and  trying  to  give  the  reader  a  sympa¬ 
thetic  understanding  of  the  "»ople  and 
the  way  their  life  is  lived,  and  to  let 
the  political  lesson  emerge  out  of  that. 
Certainly  I  do  wish  you  to  deal  with 
the  problem  independently  and  entirely 
in  your  own  manner.” 

The  special  correspondent  was  trusted 
to  act  as  a  truthful  observer — this  was 
the  characteristic  looked  for.  Scott  also 
demanded  that  his  correspondents  write 
according  to  the  strictest  of  English 
standards,  which  sometimes  led  to  pro¬ 
tests  when  the  sub-editors  (copy  read¬ 
ers)  followed  Scott’s  demands.  W.  T. 
Stead  once  wrote  to  do  battle  for  some 
of  his  words  which  had  been  sacrificed 
because  they  had  not  the  “classic 
stamp.” 

As  the  Guardian  under  Scott’s  editor¬ 
ship  became  a  more  and  more  important 
paper  it  also  became  a  greater  money 
maker,  climbing  from  profits  of  12,000 
pounds  in  1870  to  24.0(X)  in  1898.  All 
this  was  highly  pleasing  to  Taylor,  who 
received  73.25  per  cent  of  the  profits. 
Scott,  in  lieu  of  salary,  took  the  rest. 

Taylor  was  in  agreement  with  Scott 
on  editorial  changes  which  swung  the 
Guardian  from  Whig  to  the  leader 
among  the  Liberal  papers.  They  dis¬ 
agreed  politically  on  some  things,  but 
Taylor  hacked  Scott  on  Home  Rule, 
on  labor  questions,  and  on  the  course 


that  the  paper  followed  in  the  Boer 
War. 

In  regard  to  this  latter  point,  Scott’s 
course  was  such  that  at  times  he  had 
to  have  police  protection  for  both  the 
newspaper  office  and  his  home.  A 
neighbor  “who  was  justly  esteemed  in 
Manchester  for  his  public  energy  and 
his  large  ideas”  wrote  breaking  off 
friendly  relations  as  follows: 

“It  appears  to  me  to  be  an  obvious 
duty,  as  the  course  which  you  took  re- 
siKicting  Mr.  Gladstone’s  proposals  for 
Home  Rule,  and  still  more  the  course 
which  you  have  taken  respecting  the 
controversy  about  education,  and  most 
of  all,  the  course  which  you  have  taken 
about  the  Transvaal  W'^ar,  force  me  to 
believe  that  either  political  life  has 
partly  deprived  you  of  reason  or  that 
you  have  preferred  the  supposed  advan¬ 
tage  of  a  political  party  to  the  good  of 
the  country.” 

Mr.  Hammond  comments  that  “it 
would  be  difficult  to  over-estimate  the 
importaiKe  of  the  Manchester  Guar¬ 
dian  in  this  struggle,  for  it  formed  and 
led  a  party  stronger  in  the  country  than 
in  the  press.” 

While  Taylor  was  with  Scott  on  these 
important  questions,  he  had  begun  to 
lose  confidence  in  him.  One  reason 
was  Scott’s  interest  in  politics,  which 
led  him  to  run  for  a  seat  in  Parliament. 
His  ten  years  there — beginning  in  1895 — 
Scott  considered  of  great  benefit  to  him¬ 
self  as  a  journalist,  but  certainly  they 
kept  him  from  giving  all  his  interest  to 
the  Guardian,  which  was  meeting  with 
unpopularity  from  its  political  stands 
and  w'ith  active  competition  from  the 
half-penny  press.  The  slipping  of  the 
Guardian,  particularly  in  income,  led 
Taylor  to  cool  in  his  friendship  for 
Scott,  and  upon  his  death  in  October, 
1905,  it  was  discovered  that  Scott  was 
close  to  being  pushed  completely  out  of 
the  Guardian.  Taylor’s  will  gave  Scott 
a  first  option  for  purchase  of  the  busi¬ 
ness  of  the  paper  for  10,000  pounds,  ex¬ 
clusive  of  the  building.  But  it  did  not 
make  it  obligatory  upon  the  executors 
to  sell.  They  refused  all  overtures  from 
Scott  and  apparently  planned  to  admin¬ 
ister  the  paper  themselves. 

Scott  considered  the  situation  so 
hopeless  that  he  was  considering  to  run 
for  the  House  of  Commons  again ;  some 
of  his  best  writers  were  applying  for 
London  jobs.  Then  unexpectedly  the 
executors  accepted  a  last  attempt  on  the 
part  of  Scott  to  buy — but  not  at  the 
option  price  named  in  the  will.  Instead, 
the  price  was  242,000  pounds,  of  which 
100,(XX)  was  for  the  building. 

Scott’s  personal  fortune  was  only 
48,(X)0  pounds  and  the  paper’s  profits 
had  sunk  to  1,200  pounds  that  year. 
Despite  this  unfavorable  prospect,  Scott 
put  in  his  entire  fortune,  persuaded  his 
family  to  do  the  same,  obtained  a  mort¬ 
gage  loan,  and  bought  the  Guardian. 

It  was  not  an  alluring  business  ven¬ 
ture  that  Scott  entered  shortly  before 
he  was  60.  At  an  age  when  most  men 
think  of  retiring  he  became  busier  than 
ever,  both  in  the  conduct  of  his  news¬ 
paper  and  in  politics. 

Had  he  wished  to,  when  he  took  over 
the  Guardian,  although  he  was  bur¬ 
dened  with  debt,  he  could  easily  have 
become  a  rich  man,  so  Hammond  says. 
He  could  have  done  this  by  one  simple 
change:  giving  the  Guardian  the  char¬ 
acter  of  the  popular  papers  invented  by 
Harmsworth,  which  Lord  Salisbury  is 
said  to  have  described  as  for  those  who 
could  read  but  could  not  think. 

“If  Scott’s  ambitions  had  taken  this 
form  he  could  easily  have  become  a 
paper  lord,  either  by  conducting  a  paper 
with  an  eye  to  profit  or  by  accepting 
one  of  the  many  offers  he  received  from 
persons  who  were  prepared  to  conduct 
it  in  that  spirit,”  says  Hammond.  “But 
he  despised  the  type  of  mind  that  prizes 
wealth  and  ostentation... 

“A  letter  that  he  wrote  to  Mr.  Nevin- 
son,  one  of  the  most  highly  valued  of 
his  contributors,  illustrates  his  indif¬ 
ference  to  power  for  i*?  own  sake: 

“‘Dear  Nevinson:  'Vill  you  kindly 
write  us  a  signed  review  of  this  book 
about  Northcliffe.  He  would  be  im- 
I)ortant  if  only  because  his  rise  is  the 
rise  of  the  vast  popular  press.  The 


tragedy  of  his  life  seems  to  me  to  li 
in  the  fact  that  though  he  knew  h;, 
to  create  the  instruments  not  only  , 
profit  but  of  power,  he  had  not  the  lej 
idea  what  to  do  with  this  power  \^T* 
he  got  it.  Only  in  Ireland  does  he  so¬ 
ever  to  have  counted  for  anything 
was  not  commonplace  and  flashy. 

“  ‘But  what  a  picturesque  caret: 
Yours  ever,  C.  P.  Scott.’  ” 

.After  70  Scott  was  doing  more  w  j 
than  ever  before.  In  1919  “he 
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of  short  articles,  and  in  1920,  123.  Tt 
meant  that  in  addition  to  his  work 
editor  he  wrote  the  principal  lead! 
articles  about  five  times  every  fonnij 
On  some  critical  occasions,  as  at  i-,  - 
time  of  the  fall  of  the  first  L.iK  |  got  sel 
Government,  he  wrote  almost  every  ijJ  “Tw 
for  a  fortnight. .  .The  day  to  day  tr^  gdverU 
ment  of  these  questions  demanded  tj 
most  constant  study,  and  Scott’s  ca;]  P*®'® 
city  for  hard  work  was  quite  imattcctj  P®' 
hv  his  vMrs  ”  half  th 


by  his  years.' 

Mr.  (Trozier’s  chapter  on  ‘C.  P.  S.’ 
the  office  pictures  him  arriving  at 
p.  m.  on  the  famous  bicycle,  carr)- 
his  lunch  of  two  eggs,  salt  wrapped 
a  bit  of  paper,  milk,  and  sometimes 
apple.  His  first  task  was  to  decide 
the  subject  of  the  “long,”  the  leadii 
editorial. 

“Whether  in  the  leader-writer’s  r(x 
or  in  ‘C.  P.  ’s’  the  discussion  was  t| 
hustled.  Chief  reporters,  chief  si 
editors,  editorial  writers  who  de^ir 
to  see  him,  might  kick  their  heels: 
matter;  other  joinery  must  wait  whi 
the  arc  of  the  Covenant  was  plan.'!! 
It  waited  still  more  if  ‘C  P.’  himsf 
wrote  the  leader... He  began  ear 
made  notes,  perhaps  sent  for  one 
his  big  volumes  of  cuttings,  or  scurriJ 
off,  sometimes  almost  running  to  n 
one  of  his  men  to  remove  or  con^rj 
a  doubt;  back  in  his  room  he  set:! 
to  work  contentedly.” 

After  that  he  turned  to  letters  a: 
memoranda  conferences,  until  the  pr. 
of  the  leader  came  down.  “Again 
was  absorbed.  He  went  warily  o, 
what  he  had  written,  tightening 
argument,  expressing  with  finer  t\: 
titude  the  desired  shade  of  near.!: 
rewriting  whole  passages.  Ocasii 
ally  he  asked  someone  to  read  over 
leader.  ‘See  if  I’ve  got  the  facts  rig: 
he  would  say,  ‘Or  see  if  you  think  I 
been  too  violent’.  If  it  were  a  marl 
of  tone,  of  undue  severity,  of  po; 
obscurity,  he  was  quick  to  be 
vinced.” 

He  departed  with  pockets  stuffed 
of  papers  to  work  on  at  home. 

Scott’s  attitude  toward  his  paper 
shown  by  an  incident  described  by  1 
Crozier : 

“When  he  was  told,  as  occasint 
happened,  that  someone  had  left  : 
Guardian  for  one  of  the  great  dai'i; 
he  was  amused.  ‘Really?’  he  a 
throwing  his  head  back  as  at  a  j  * 
after  all  not  everyone  could  be  exp<^ 
to  understand  the  privilege  of 
keeping  in  the  Temple.” 

Scott,  so  this  chapter  shows,  was 
completely  wrapped  up  in  the  ediktj 
side  of  his  paper  that  he  knew  li: 
about  the  news  side,  left  it  entirely 
others,  and  neglected  to  give  it  valu* 
help  even  when  he  had  advance 
formation.  He  kept  his  paper  s 
private  information  distinct — and  t 
men  of  his  time  were  in  closer  tc: 
with  the  makers  of  news.  This  cha;’ 
of  the  entire  book,  is  the  most  intere 
ing  to  newspaper  people  today,  as 
shows  how  an  editor  worked  in  anot 


After  the  Guardian  became  Sc 
he  never  t(X)k  from  it  more  that 
nominal  salary,  approximately  $1-J 
a  year,  putting  all  profits  into  a  r» 
fund.  Thus  he  us^  his  opporturoty 
making  a  fortune,  and  the  Guari 
right  or  wrong,  was  always  c 
pendent. 

Hammond’s  biography  is  simpk 
style.  He  allows  Scott’s  letters  to : 
many  incidents.  There  is  no  atts 
to  make  a  “popular”  biography ;  K" 
it  is  the  straightforward  telling  w ' 
story  of  a  man  whose  resignation  Jl 
was  a  national  event. — H.  S.  M. 
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_ b 

[pe,  he  said,  citing  vast  deficiencies  in  V 
gp  Orient  and  other  parts  of  the  earth.  I 
“Business  men  have  their  sights  too  ^ 
he  said.  “If  they  show  gains  of  * 
I  to  5  per  cent  over  the  preceding  year, 
are  too  well  satisfied.  The  aver-  ^ 
jge  sales  force  efficiency  is  only  30  per  ® 
[tDt.  It  ought  to  be  around  90  per  cent.  ^ 
“\Ve  need  new  forms  of  accounting.  ■! 
Business  men  can  tell  the  cost  of  selling  } 
ja  item,  but  they  can’t  tell  the  cost  of  * 
Dt  selling  that  item.  — 

“Too  many  people  talk  of  the  cost  of 
Klvertising.  Advertising  never  costs 
jj^ing  if  well  done.  With  most  com- 
uoies  It  is  no  trick  at  all  to  take  10 
iptf  cent  from  distribution  costs,  turn  in 
'  Si  the  amount  to  the  company's  treas- 
jry,  and  use  the  other  half  for  increased 

advertising.” 

E.  P.  H.  James,  sales  promotion  man¬ 
ager  of  the  National  Broadcasting  Com¬ 
pany,  speaking  on  the  subject,  "Radio 
Goes  Fact  Finding,”  told  of  studies  con¬ 
tinually  being  made  to  disclose  the  num- 
lier  of  listeners  at  different  times,  where 
tbey  are  located,  and  what  they  are  like. 

"The  complete  story  will  be  ready 
soon,”  he  said.  “In  1935  the  adver¬ 
tiser  can  count  on  having  a  plentiful 
supply  of  credible  facts  about  radio.” 

All  NBC  fan  mail  is  now  mechani¬ 
cally  sorted  and  tabulated.  Careful 
checking  shows  close  agreement  be¬ 
tween  the  fan-mail  index  of  listener 
distribution  and  the  results  of  field  tests 
of  radio  reception  strength.  Wherever 
there  is  pronounced  variation,  he  said, 
it  is  accounted  for  by  the  competition 
among  radio  stations. 

Advantages  of  magazine  advertising 
to  build  up  and  maintain  the  value  of  a 
trade-name  and  to  stimulate  dealer  ac¬ 
tivity  through  local  advertising  tie-ups 
paid  for  by  the  dealer  were  outlined  by 
George  Small,  Eastern  manager,  adver¬ 
tising  department,  the  Literary  Digest. 
Eliot  L.  Wight,  advertising  manager, 
United  States  Envelope  Company, 
Springfield,  Mass.,  spoke  of  the  Direct 
Mail  Advertising  Association,  of  which 
he  is  past  president. 

“The  newspaper  is  the  cheapoest 
known  medium  for  reaching  prospects 
in  any  given  locality,”  said  Laurence  0. 
Pratt,  of  Batten,  Barton,  Durstine  & 
Osborn,  Boston  office,  in  a  talk  on 
“Public  Utility  Advertising.”  Mr. 
Pratt  said  that  telephone  companies 
and  other  utilities  use  newspaper  space 
as  the  backbone  of  their  advertising 
(Sort. 

Service  to  the  consumer  is  the  prim¬ 
ary  consideration  in  much  pjublic  utility 
advertising,  Mr.  Pratt  said,  showing 
specimens  of  copy  in  which  the  user  of 
telephone  service  or  energy  is  shown 
how  the  telephone  or  electricity  can  be 
utilized  to  save  money  or  make  it.  He 
entered  emphatic  denial  of  the  charge 
that  utilities  “advertise  to  keep  the 
newspapers  quiet.” 

Mr.  Pratt  warned  his  listeners  that 
the  trend  toward  socialization  will 
eventually  spread  beyond  the  utility 
field,  and  when  that  happens  all  lines  of 
business  will  have  a  public  relations 
problem  similar  to  that  now  being  met 
by  the  monopoly  groups. 

Frank  A.  Black,  of  William  Filene’s 
Sons  Co.,  Boston,  treasurer  of  the  A. 

F.  A.,  conducted  the  “Question  Box”  at 
the  closing  session,  which  has  become  a 
regular  feature  of  First  District  con¬ 
ventions.  Discussion  was  chiefly  con¬ 
cerned  with  misleading  and  blatant  copy 
Jnd  ineans  of  offsetting  public  reaction 
Jgainst  advertising. 


JUNIUS  WOOD  MARRIES 

Word  was  received  this  week  that 
Junius  B.  Wood,  fo-—'*'-  Chicago  Daily 
Hrws  foreign  correspondent,  has  mar¬ 
ried  a  young  German  woman  whos>*  ac- 
Quaintance  he  made  in  Berlin  and  is 
DOW  residing  with  his  bride  at  Holland, 
Mich.  Mr.  Wood  recently  resigned  as 
^rlin  correconndrnt  for  the  Daily 
News  after  25  years  on  the  Daily  News 
«taff  as  political  writer  and  foreign 
correspondent. 


NAMED  PROMOTION  MANAGER 

Baxter  M.  Eastburn,  for  15  years  ad¬ 
vertising  manager  for  J.  Black  &  Sons, 
and  for  the  past  five  years  in  the  agency 
business  in  Birmingham,  Ala.,  has  been 
named  promotion  manager  of  the  At¬ 
lanta  Journal.  Robert  C.  George  and 
Frank  W.  White,  formerly  of  the  Bir¬ 
mingham  Post,  have  joined  the  Jour¬ 
nal’s  advertising  staff  to  handle  food 
and  general  merchandise  accounts,  re¬ 
spectively,  and  Joseph  Eggleston,  for¬ 
merly  with  Branham  Company,  the 
Journal’s  national  advertising  represen¬ 
tative,  has  joined  the  national  advertis¬ 
ing  department  of  the  paper. 


DEUVERY  MAN  SHOT 

The  second  shooting  of  a  newspaper 
route  man  in  nearby  Maryland  within  a 
month  occurred  near  Upper  Marboro, 
Friday,  Nov.  9.  Vernon  Calhouer,  of 
Baltimore,  was  shot  in  the  leg  after  be¬ 
ing  held  up  by  four  colored  men  who, 
police  said,  had  fled  a  store  robbery  in 
Baltimore.  He  was  taken  to  Provi¬ 
dence  Hospital,  where  his  condition  was 
pronounced  not  serious.  Allen  B.  Wil¬ 
son,  Washington  Times-Herald  news¬ 
paper  route  man,  the  first  victim,  was 
shot  and  killed  recently  through  mis¬ 
taken  identity  in  a  gambling  war  in 
that  city. 


OVERSEAS  WRITERS  ELECT 

Washington,  D.  C.,  Nov.  14 — 
George  R.  Holmes,  chief  of  the  Inter¬ 
national  News  Service  here,  has  been 
chosen  chairman  of  the  Overseas 
Writers,  newspapermen  who  have 
served  in  foreign  countries,  at  the  an¬ 
nual  election  at  the  National  Press  Club. 
Carroll  Kenworthy,  United  Press,  was 
elected  secretary  and  Paul  Wooton, 
\ezo  Orleans  Times-Pieayune  and  Mc¬ 
Graw-Hill  publications,  treasurer. 
Raymond  Clapper,  Washington  Post; 
Herbert  Corey,  special  writer,  and 
Byron  Price,  Associated  Press,  were 
elected  to  the  executive  committee. 


(12  O’Clook  Noon,  an  Hour  and  a  Half  Before  Program  Opening) 


60^000  Central  Illinoisans 
Accept  Pantagraph's  Invitation 

To  Attend  Air  Derby  and  Dedication  of  the 

New  Bloomington  Municipal  Airport 

A  Modern  Airport  Equipped  to  Handle  the  Largest 
and  Fastest  Aircraft  Now  Operating — On  Direct 
Chicago-St.  Louis  Air  Route — Accommodated  Rec¬ 
ord  Number  of  83  Airplanes  on  Dedication  Day. 

The  Greatest  Gathering  of  Spectators  Ever 
Assembled  for  Any  Event  in  Central  Illinois 

Promoted  SOLELY  Through  the  Columns  of 

imli| 

BLOOMINGTON,  ILLINOIS 

CH.4S.  H.  EDDY  CO.,  National  Representatives — New  York,  Chicago,  Boston 
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VAST  PUBLICITY  DRIVE  OF  UTILITIES 
REVEALED  IN  U.  S.  BOARD’S  REPORT 

Press  Was  Principal  Medium  Used  Says  Brief  Prepared  For  U.  S. 
Senate— Drive  Still  Going  On — ^Public  Ownership 
Chief  Point  of  Attack 


(o  Editoe  &  PuBusHBK)  times  almost  to  neglect  of  responsibility  o^^^esLisHER  tnis  week.  J  he  men  had 

WASHINGTON,  D.  C.,  Nov.  12 —  ^nd  lead  to  the  impression  that  what  is  ''’^hdrawn  their  mem^rship  m  the 
The  public  press  was  the  prin-  g^id  is  unanswerable,  and  that  it  must  teamsters  union  and  declined  to  pay 


DEUVERIES  HELD  UP 

Several  members  of  the  Cleveland 
Plain  Dealer  circulation  delivery  de¬ 
partment  have  been  advised  to  appeal 
to  the  Newspaper  Industrial  Board  as 
a  result  of  a  coercive  effort  on  the  part 
of  the  Qeyeland  Teamsters’  and  Chauf¬ 
feurs’  Union,  it  was  learned  by  Editor 
&  Publisher  this  week.  The  men  had 


SHELDON  R.  COONS  ADVANCE 

Made  Director  and  Executive  Vic;. 
President,  Lord  &  Thomas 

Sheldon  R.  Coons,  vice-president  r 
Lord  &  Thomas,  New  York,  has  b«r 
elected  a  member  of  the  board  c 


cipal  instrumentality  used  by  the  electric 


power  and  gas  industries  of  the  country  cause  we  are  silent. 


We  are  declared  guilty  be- 


in  their  publicity  and  propaganda  cam-  -i  believe  our  position  should  be  one 


dues.  The  union  in  turn  picketed  the 
Plain  Dealer  plant  last  Saturday  night, 
preventing  delivery  of  Sunday  papers 


paign  to  obtain  full  public  approval  of  of  constructive  aggression.  We  have  Plain  Dealer  management  paid 


the  organization,  financing,  service  and  no  reason  to  be  on  the  defensive.  We  involved.  The 

rates  of  privately-operated  utilities,  the  have  every  reason  to  be  on  the  offensive.  has  threatened  to  repeat  picketing 

Federal  Trade  Commission  has  advised  jjo  one  respects  a  man  who  takes  a  coming  Saturday,  although  the 

the  U.  S.  Senate.  licking  lying  down.  Everyone  respects  is  considering  civil  action  to  pre- 

This  disclosure  was  made  in  a  report  a  strong,  square,  double-fisted  defender  farther  hindrance  in  delivery  of 

to  the  Senate  following  years  of  in-  of  his  rights.  These  attacks  should  be  Paper. 


the  U.  S.  Senate. 

This  disclosure  was  made  in  a  report 
to  the  Senate  following  years  of  in¬ 


paper  is  considering  civil  action  to  pre¬ 
vent  further  hindrance  in  delivery  of 
Sunday  paper. 


vestigation  by  the  Commission  into  the  answered  clearly,  openly,  completely, 
propaganda  activities  of  the  so-called  and  authoritatively  as  they  arise.” 
“power  trust.”  Of  this  propaganda  - - --■ — •- - - 


GUILD  UNIT  BACKS  DELEGATES 


the  various  utility  associations  have  ganda  campaign,  the  utilities  engaged  in 


power  trust.  Of  this  propaganda  fbe  Commission’s  report  stated  that  - 

campaign,  aimed  primarily  at  govern-  jn  its  effort  to  gain  the  underlying  main  World-Telegram  Unit  Reelect*  Ran- 
ment  control,  the  Commission  declared  objective  of  their  publicity  and  propa-  dau  and  Broun  to  A**embly 
"the  various  utility  associations  have  ganda  campaign,  the  utilities  engaged  in  jhe  New  York  World-Telearam  unit 
collected  and  disbursed  probably  more  a  great  number  and  variety  of  activities,  of  the  Newspaper  Guild  of  New  York 
money  for  good-will  purposes  than  has  fn  addition  to  contacting  the  press,  re-  endorsed  the  activities  of  its  spokesmen 
been  secured  or  paid  out  by  any  other  lations  were  made  with  locators  and  jjj  the  representative  assemblv  at  the 
group  or  organization  not  actually  en-  educational  institutions,  there  were  pub-  unit’s  annual  election  Nov  9-10 

in  commerce  or  ^ufacture.  lie  speaking  campaigns,  contacts  with  Involved  in  the  election  was ‘a  dis- 


directors  aiK 
made  executivtl 
vice-president  oil 
the  agency.  I 
Mr.  Coons  ha 
been  with 
Lord  &  Thoman 
agency  inti* 
New  York  offict 
since  1931. 
fore  that  he  hac 
been  with  Gimbd 
Brothers,  New 
York,  since  1918, 
at  first  as  put 
S.  R.  Coons  Hcity  and  sale 
director,  later  as 
general  merchandise  manager  and  vice- 
president.  Previously  he  had  been  ac¬ 
tive  in  other  department  stores.  ’ 


collected  and  disbursed  probably  more  a  great  number  and  variety  of  activities 


money  for  good-will  purposes  than  has  in  addition  to  contacting  the  press,  re- 
been  secured  or  paid  out  by  any  other  lations  were  made  with  educators  and 


gaged  in  commerce  or  manufacture. 


“The  total  results  which  have  ^en  civic  and  other  organizations  and  cam- 


secured  from  all  the  various  activities  paigns  for  customer  ownership  or  cus-  Vewsnat^^r  GnVld'‘"in  ‘'rts'’“nPo-ntf;.t;nnc 
sideration  every  public  contact  that  no  Pointing  to  the  importance  of  _the  staff,  without,  however,  siiminff  a  ron- 


unit’s  annual  election  Nov.  9-10. 

Involved  in  the  election  was  a  dis¬ 
pute  over  methcxls  pursued  by  the 
Newspaper  Guild  in  its  negotiations 


campaign  approaching  it  in  magnitude  situation  as  judged  by  the  size  of  utility 


has  ever  been  conducted  except  possibly 
by  governments  in  war  time.” 


enterprises,  it  was  brought  out  that 
operating  electric  utilities  in  the  country 


Broadly  speaking,^  the  plan  of  the  m  1930  represented  an  investment  of 


utilities  has  been  to  instill  in  the  public 


$11,000,000,000, 


an  attitude  harmonious  with  the  wishes  gross  revenues  exceeding  $2,000,000,000, 


of  the  private  utilities. 


and  distributed  service  to  more  than 


“The  press,”  according  to  the  re-  20,000,000  urban  homes  and  approxi- 
port,  "is  the  foremost  current  opinion-  mately  600,000  farms. 


forming  body  of  the  country.  One  of  The  report  submitted  to  the  Senate, 


the  prime  means  employed  very  gen-  entitled  “Part  I,”  describes  the  objec- 
eridly  and  extensively  by  the  utilities  in  fives  of  the  publicity  and  propaganda 


their  public  relations  work  was  to  secure  campaign,  whereas  “Part  II,”  soon  to 
the  good-will  of  the  press  and  the  news-  be  made  public,  was  described  as  a 


^“TViU^n^ricl'^nntart  was  tnaH»»  lartr#»lv  Facts,  which  will  ^ow  by  paper  management  did  not  garner  many 

This  press  contact  was  made  largely  numerous  examples  exactly  what  was  votes  althoush  George  Britt  who  ran 

wS,  in&nd»°yVS“/llc,ri  , 

papermen  with  state-wide  reputation  in  Part  I.  nate 

were  employed  as  directors  of  24  of  the  In  its  general  statement  of  the  situa-  Alt  factions  in  the  election  evnrecQerl 

Srls^s^  orS^®  '^£I'c£e'’‘mnmci  Commission  had  the  following  themselves  as  favoring  continuation  of 

terests  organized.  Executive  contact  to  say  in  part :  nevotiations  with  the  VVorlH-Telecrram 

and  advertising  were  used  to  aid  these  <‘From  the  voluminous  testimony  and  mfnaffement.  with  the  ultimate  aim  of 


The  newspaper  recently  posted  new 
working  conditions  for  the  editorial 
staff,  without,  however,  signing  a  con¬ 
tract. 

Carl  Randau,  president  of  the  New 
York  guild,  received  the  greatest  num¬ 
ber  of  votes — 139.  Hey  wood  Broun, 
president  of  the  American  Newspaper 
Guild,  came  next  with  125.  Asa  Bor- 
sages  got  90  votes.  Hood  McFarland 
86,  Wesley  Price  83,  Geraldine  Sartain 
72,  A.  J.  Liebling  69  and  Anthony  Ver- 
dirane  68.  The  World-Telegram  unit 
has  eight  delegates  to  the  assembly. 

A  ticket  which  ran  on  the  platform 
that  the  guild  had  not  been  sufficiently 
“polite”  in  its  dealings  with  the  news¬ 
paper  management  did  not  garner  many 


were  employed  as  directors  of  24  of  the 
28  state  committees  which  the  utility  in¬ 
terests  organized.  Executive  contact 
and  advertising  were  used  to  aid  these 
state  directors  in  obtaining  special  con- 


All  factions  in  the  election  expressed 
themselves  as  favoring  continuation  of 
negotiations  with  the  World-Telegram 
management,  with  the  ultimate  aim  of 


sideration  in  handling  matters  submitted  and  exhibits,  it  seems  obvious  that  the 


records  in  the  23  volumes  of  te^imony  obtaining  a  signt^  contract 


to  newspapers  for  publication. 


ultimate  design  and  common  objective 


“Such  consideration,”  said  the  re-  of  all  the  publicity  activities  and  ex- 


reached  the  extent  of  printing  penditures,  so  far  as  they  come  within 


whatever  publicity  is  offered,  even  edi-  the  purview  of  this  investigation,  is  to 


torial  expressions,  some  of  them  of  the 
‘canned’  or  ‘handout’  variety.” 


foster  and  retain  the  fullest  security  for 
the  privately-owned  utilities,  including 


FACTS 


The  report  expressed  the  opinion  that  their  organization,  financing,  service 
these  activities  will  be  continued  rather  and  rates,  and  to  secure  full  public  ap- 


than  abandoned.  “The  whole  cam¬ 
paign,”  it  was  stated,  “is  not  to  be 


proval  of  all  of  their  methods  and  prac¬ 
tices  in  such  matters.  In  the  campaign 


abandoned  but  is  to  be  continued  as  there  inhered  persistent  efforts  to  pre- 


‘constructive  aggression’  and  the  indus¬ 
try  proposes  to  take  the  ‘offensive,’  as 
is  indicated  by  the  applause  which 
greeted  managing  director  Paul  S. 
Clapp’s  proposal  to  that  effect  at  the 
1931  convention.  He  said: 

“I  believe  the  time  has  arrived  when 
the  electric  utilities,  individually  in  their 
respective  territories  of  operation,  should 
take  the  definite,  aggressive  action 
against  the  attacks,  misstatements, 
partial  truths,  and  sometimes  palpable 
lies  made  against  them.  Continued 
silence,  failure  to  answer,  non-action  in 
the  face  of  these  attacks  amount  at 


vent  effective,  or  any,  regulation  of 
utilities  for  the  protection  of  the  public, 
either  of  the  consumers  as  to  service 
and  rates,  or  of  the  investor  as  to  char¬ 
acter  and  bases  of  securities  issue.” 


ThePersonnel  Bureau  has  the  persona  I, 
education  and  experience  records  oF 
416  members  of  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreign  countries. 


They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 


range  from  S520 


>alary  rei 
to  S15,C 


INTERNATIONAL 
SERVICE 
Sydney  R.  Clarke 


76,  Rue  dea  Petita-Champs 
Paris,  France 


Telephonat  Opera  66-27 
Cehle  Addraeet  Rteanudir,  Pmria 


Travel  Experts 


New  York  RepreBeDtathre: 
Wmiam  L.  Straua*  &  Son 
660  MediMO  Atcdu*  New  York.  N.  Y 


Cline  -  Westinghoose 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Buffalo  Courier-Express 
Buffalo,  N.  Y. 

Atk  them  about  it 
CLINE  ELEC.  MFC.  CO. 
Chicasoi  211  West Weeker  Drive 


Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 


When  you  need  a  GOOD  man,  write 


PERSONNEL  BUREAU 


New  York:  Daily  News  Bldf., 
221  East  42nd  Straet 


San  Franciaco:  First  National 
Bank  Buildinc 


SIGMA  DELTA 


JAMES  C  nPER,  Oiraeloi 
836  Exchanse  Avenue 


NO  CHARGE  TO  EMPLOYERS 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 


u  given  tn 

WORLD'S  PRESS  NEWS 

leading  British  organ  of 
ioumalitm  and  publicity. 


Sabsolpaon  of  $•  a  yaw  ladadasi 
SI  bmas  el  Worid'i  Pnm  Ntwt 
If  Iwaas  el  “Pkoteerapky” 

11  hMMf  el  "PiiaUea" 

It  bsect  el  “Mwketiat  a  Dedas** 


Only  British  mambar  of  the  A.  B.  C 
in  Hs  field.  Largest  net  paid  sale. 


WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

48,  FeNsi  Lane  Leaden,  E.  C 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 


Chicago 


Address:  Clarence  B.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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DOWNEY  JOINS  SELZ 

Philip  Downey,  formerly  with  the 
staff  of  Liberty  Magazine  and  prior  to 
that,  with  the  McGraw-Hill  Publishing 
Company  and  the  Shell  Petroleum  Cor¬ 
poration,  has  joined  the  Lawrence  H. 
Selz  Agency,  Chicago  publicity  counsel, 
as  head  of  the  new  business  department. 


ENTIRE  TOWN  SUED 

Paper  Geta  Huge  Legal  Notice  In  Ac¬ 
tion  to  Verify  Deeda 

The  Shubert  (Neb.)  Citizen  in  a 
recent  issue  published  one  of  the  long¬ 
est  legal  notices  ever  printed  in  that 
section.  Approximately  160  citizens, 
the  entire  population  of  the  village  of 
Shubert  were  named  as  plaintiffs  in  an 
unusual  action  filed  in  the  Richardson 
county  district  court  to  quiet  title  of 
all  the  property  in  the  village. 

The  suit  goes  back  to  1859  when  a 
deed  for  the  property  on  which  the 
village  is  now  situated  was  given. 
Settlement  of  the  estate  of  the  man 
who  held  the  deed  was  never  com¬ 
pleted  and  subsequently  another  deed 
appeared.  The  attorney  bringing  the 
action  stated  that  there  is  little  doubt 
that  the  title  is  good,  but  the  suit  was 
filed  to  obtain  final  settlement  of  the 
issue.  George  B.  Brown  is  editor  of  the 


“EDITORIAL”  IN  CLASSIHED 

Toledo  Lumber  Man  Bought  Nearly 
a  Column  of  Space 

J.  W.  Cunningham,  Toledo  cash-and- 
carry  lumber  dealer,  whose  philosoph¬ 
ical  “cracks”  at  the  top  of  the  classified 
advertising  page  of  the  Toledo  Blade 
have  caused  readers  to  chuckle  daily 
for  the  last  two  years,  climaxed  his  un¬ 
usual  method  of  advertising  recently 
with  an  “editorial”  that  ran  nearly  a 
column  in  10-point  type  on  the  classified 
page. 

Celebrating  the  second  anniversary 
of  his  “column,”  which  always  is  set 
in  10-point  type  and  usually  runs  one 
or  two  paragraphs,  Mr.  Cunningham 
devoted  all  the  space  to  a  strong  appeal 
to  the  voters  to  adopt  the  city  manager 
plan  in  the  election  Nov.  6. 


STAR  USED  TO  INDICATE 
HOMES  NEAR  SCHOOLS 

A  STAR  immediately  preced¬ 
ing  the  index  word  of  rental 
advertisements  in  the  Cleveland 
News  indicates  that  the  adver¬ 
tisement  concerns  a  vacancy 
“near  school.” 

A  classification  recently  added 
contains  announcements  of  births, 
engagements  and  marria  ges. 
Rather  than  the  stereotyped  birth 
announcement  the  parents  tell  of 
their  new-born  in  a  few  words, 
expressing  their  pleasure  in  be¬ 
ing  able  to  announce  the  new 
arrival. 

A  flat  rate  is  extended  for  six 
lines  or  less. 

J.  B.  Finger  is  classified  adver¬ 
tising  manager. 


For  close  contact  between  manufacturer  and  buyer ...  for  quick, 
economical  buying  ...  for  immediate  service  . . .  FLEXIDEAL  DRY 
MAT  COMPANY  hove  opened  a  new  mill  in  the  metropolitan  area. 
In  addition  to  this  convenience  feature,  which  really  is  important 
and  unique,  the  most  modem  machinery  has  been  installed  in  the 
new  mill  .  .  .  machinery  embodying  the  latest,  most  improved 
processes  of  manufacture.  This  only  after  exhaustive  research  here 
and  abroad.  Everything  possible  has  been  done  by  FLEXIDEAL  DRY 
MAT  COMPANY  to  insure  incomparable  mots  and  superior  service. 

Write  or  wire  us  immefliately  for  data  on  flex  mat,  our  newest 
development  in  dry  mots  . . .  brings  out  clearly  every  detail  in 
halftones  and  solids.  A  liberal  supply  for  experimental  purposes 
will  be  gladly  furnished  .  .  .  with  no  obligation  whatsoever. 


The  Classified  Pages 

CLASSIFIED  SECTION  IS 
PRINTED  IN  COLORS 

Lo»  Angele*  Time*  Used  Red  Ink 
Throughout  12-Page  Section 
Nov.  1 1 — Advertiser* 

Pleased 

The  Los  Angeles  Times  classified 
section  on  Sunday,  Nov.  11,  literally 
was  “in  the  red.”  The  entire  12-page 
section  was  printed  in  red  ink,  a  ban¬ 
ner  across  each  page  explaining :  “Ev¬ 
ery  Offering  on  This  Page  Is  a  ‘Red 
Letter’  Opportunity  for  Youl  Investi- 

gate  1”  ... 

Comments  began  coming  in  imme¬ 
diately  on  the  new  attention-arrester, 
according  to  Guy  Daniel,  classified  man¬ 
ager.  It  is  the  first  time  any  classified 
s«tion  on  the  coast  has  been  printed  in 
color,  although  it  has  been  tried  in  the 
east'  The  Times’  section  Sunday  con¬ 
tained  2,125  more  lines  than  the  sec¬ 
tion  the  previous  Sunday,  and  apparently 
the  novelty  appealed  to  advertisers. 

The  idea  may  be  repeated  at  inter¬ 
vals,  Daniel  said. 


RAN  AUTO  DEATH  PHOTOS 

The  Montreal  Star  on  Nov.  8  pub¬ 
lished  an  impressive  full  page  of  single 
column  photographs  of  35  men,  women 
and  children  killed  this  year  in  the 
City’s  streets  by  reckless  automobile 
drivers.  The  centerpiece  was  a  grim 
sketch  of  a  skeleton  seated  in  the 
driver’s  seat  of  a  motorcar. 

NEWSPAPER  HONORS  CITIZEN 

A  24-page  secton,  publshed  as  a  tes¬ 
timonial  to  F.  M.  Kirby,  distinguished 
citizen  of  Wilkes-Barre,  was  issued  re¬ 
cently  by  the  Wilkes-Barre  Times- 
Leader.  The  section  was  devoted  to  the 
achievements  of  Mr,  Kirby,  a  capitalist 
formerly  associated  with  the  Woolworth 
enterprises,  and  an  active  philanthropist. 

NAMED  ADVERTISING  CHIEF 

Robert  L.  Speer,  who  joined  the 
Suffolk  (Va.)  News-Herald  on  July  1, 
has  been  named  advertising  manager. 


GUARANTEES  RECEPTION 

Zenith  Radio  Corporation,  Chicago 
concern  featuring  “Triple  Filtered  Re¬ 
ception”  in  its  current  newspaper  adver¬ 
tising  campaign,  recently  used  news- 
pai^rs  in  63  major  cities  to  guarantee 
satisfactory  radio  entertainment  daily 
direct  from  Europe,  South  America,  or 
the  Orient  to  owners  of  the  new  Zenith 
set.  This  marks  the  first  time  any 
manufacturer  has  made  such  an  offer. 
Editor  &  Publisher  was  told.  The 
advertising  is  placed  by  Charles  Daniel 
Frey  Company,  Chicago. 


BUTCHERS’  ADVOCATE  SOLD 

The  Butchers’  Advocate  and  Food 
Merchant,  New  York,  was  sold  last 
week  to  Edwin  W.  Williams,  fornier 
managing  editor  of  the  Bulletin,  official 
organ  of  the  New  York  State  Asso¬ 
ciation  of  Retail  Meat  Dealers,  Inc., 
and  former  secretary  of  that  group. 


JOINS  GRAND  RAPIDS  AGENCY 

Ralph  A.  Colorado,  former  export 
fflanager  of  the  Grand  Rapids  Store 
Equipment  Corporation,  has  joined  the 
staff  of  John  L.  Wierengo  &  Staff,  Inc., 
Grand  Rapids,  Mich.,  agency.  He  has 
l>een  associated  with  W.  R.  Grace  & 
Co.,  New  York,  and  Clipper  Belt  Lacer 
Co.  in  merchandising  capacities. 

MATTRESS  CAMPAIGN 

The  Sandman  Mattress  Corporation, 
^  Francisco,  has  released  an  adver¬ 
tising  campaign  in  Northern  California 
^spapers  through  Will  Russell  &  Co., 
San  Francisco  agency. 


FLEX 
MAT 


FLEXIDEAL  DRY  MAT  COMPANY 
21  WEST  STREET,  NEW  YORK.  N.  Y. 
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NEW  ACCIDENT  POUCY 
OFFERED  BY  DAILY 

Chicago  Times  Gives  Lloyd’s  Traffic 
Injury  Bond  for  $1.25  a  Year — 
Starts  $3,300  Prize  Contest 
for  Children 

(Special  to  Editok  &  Publishes) 
CitiCAGO,  Nov.  13 — The  Chicago 
Daily  Times  this  week  announced  a 
new  type  oi  insurance  policy  for  its 
readers,  known  as  Lloyd’s  Traffic  In¬ 
jury  Bond.  It  covers  accidents  to 
either  pedestrians  or  passengers  injured 
or  killed  by  mechanically  propelled 
vehicles.  A  new  leature  of  this  bond 
is  that  it  applies  in  cases  in  which  the 
injured  person  is  unable  to  collect  from 
a  vehicle  onerator  whose  re'tvincihility 
for  the  accident  has  been  established 
by  court  judgment. 

It  is  the  lirst  time  that  this  type  of 
traffic  injury  policy  has  been  issued  in 
America,  the  Daily  Times  told  Ebitor 
&  Plblisher.  The  bond  costs  the 
reader  $125  p«r  year  and  guarantees 
collection  of  judgment,  up  to  $5,000, 
for  injury  or  death  sustained  in  a 
traffic  accident  if  the  person  against 
whom  the  judgment  is  rendered  cannot 
pay. 

Armouncement  of  the  new  policy  is 
coincidental  to  the  paper’s  continuous 
editorial  campaign  against  traffic  acci¬ 
dents.  The  Daily  Times  points  out 
that  72  per  cent  of  the  automobile 
drivers  in  this  country  do  not  carry 
public  liability  insurance. 

As  a  part  of  the  safety  campaign, 
the  paper  announced  this  week  the  start 
of  a  “Street  Safety  Series”  with  277 
prizes,  totaling  $3,500,  to  go  to  “Mis¬ 
take  Detectives”  who  submit  the  near¬ 
est  correct  and  neatest  entries,  together 
with  the  best  “safety  slogans”  of  not 
more  than  12  words. 

A  series  of  26  drawings  will  be 
printed  in  the  Dallas  Times  for  one 
month,  beginning  this  week,  and  each 
drawing  will  illustrate  some  common 
mistakes  that  can  result  in  injury  or 
death  to  pedestrians  and  motorists. 

The  series  is  unusual  in  that  it  offers 
a  tie-up  between  children  under  18  and 
piarents,  likewise  the  teachers  and 
schools  with  which  prize-winning  pupils 
are  affiliated.  The  Illinois  Automo¬ 
bile  Club  is  cooi^rating  with  the  Daily 
Times  in  awarding  cash  prizes  to  the 
extent  of  putting  up  $1,000  to  be  used 
for  200  $5.00  cash  awards. 


75,000  SAW  AIR  SHOW 

Declared  one  of  the  most  spectacular 
newspaper  promotional  events  ever 
staged  in  the  southeast,  the  two-day  air 
show  at  Candler  Tield  N'ov.  11-12,  spon¬ 
sored  by  the  Atlanta  Gcorgian-Ameri- 
can,  was  witnessed  by  approximately 
75.000  persons.  The  show,  which 
brought  many  of  the  nation’s  foremost 
fliers  to  .Atlanta,  was  conducted  for  the 
benefit  of  the  Georgian's  annual  Christ¬ 
mas  Empty  Stocking  fund. 


MERCHANT  MARINE  FEATURE 

The  San  Trancisco  .Veter  is  featuring 
a  series  of  six  daily  articles  entitled 
"Our  Merchant  Marine,”  giving  the 
history  of  San  Francisco’s  leading  ship¬ 
ping  concerns  and  written  by  Bob  Hub- 
ner,  the  News  waterfront  reporter. 
This  series  will  be  followed  by  a  second 
dealing  with  the  entire  .American  mer¬ 
chant  marine. 


HAS  SPORTSMEN’S  CLUB 

The  Fly  Tying  Club,  organized  by 
Lenox  E.  Bigelow,  rod  and  gun  editor 
of  the  Springfield  (Mass.)  Union,  be¬ 
gan  its  third  season  this  week.  This 
unique  organization  of  sportsmen  meets 
weekly  to  compare  angling  notes  and 
make  their  own  lures. 


BOYS  DEMPSEY’S  GUESTS 

Nearly  400  boys  of  the  Lowell 
(Mass.)  Siin  were  guests  of  Jack 
Dempsey  at  a  wrestling  show  at  Lowell 
Memorial  .Auditorium  recently.  Wil¬ 
liam  Gascoigne  is  ciiculation  manager. 


WILL  ADD  COMIC  PAGES 

The  Lancaster  (Pa.)  Sunday  News 
will  add  four  more  tabloid  color  comic 
pages  starting  Nov.  25.  This  will  make 
a  total  of  12  comic  pages  now  appear¬ 
ing  in  the  Sunday  News.  John  H. 
Kuntz  is  circulation  director  of  the 
Lancaster  Newspapers. 


BILL  WOULD  CONTROL 
NEWSSTAND  SALES 

New  York  Ordinance, Introduced  This 

Week,  Would  End  “Racket”  and 
Yield  $200,000  Revenue  a 
Year  to  the  City 

.An  ordinance  which  would  eliminate 
the  "newsstand  racket”  in  New  York 
City  and  yield  $200,000  revenue  a  year 
to  the  city,  was  introduced  in  the  muni¬ 
cipal  assembly  this  week. 

Instead  of  a  flat  fee  of  $10  for 
stands  under  elevated  stations  and  at 
subway  exits  a  graduated  fee  based  on 
the  earnings  of  the  stand  will  be 
charged.  The  fee  will  be  $5  per  year 
for  stands  earning  less  than  $20  per 
week  and  runs  up  to  $500  a  year  for 
stands  earning  $1U0  or  over  a  week. 

Several  stands  have  been  discovered, 
it  was  said,  that  earn  a  profit  of  $10,000 
I)er  year. 

The  “newsstand  racket,”  discovered 
during  an  investigation  by  former 
License  Commissioner  Levine,  will  be 
killed,  it  was  said,  by  the  introduction 
of  a  bill  which  would  not  permit  the 
stands  to  be  sold  to  persons  not  entitled 
to  preference. 

The  preference  in  the  award  of 
stands,  all  to  be  licensed  by  the  De¬ 
partment  of  Licenses,  will  be  given  to 
the  dependents  of  those  who  now  occupy 
stands,  then  to  veterans,  to  blind  per¬ 
sons,  to  persons  otherwise  physically 
handicapped  and.  Anally,  to  parsons  not 
falling  within  the  other  classiffcations. 

The  legislation  also  provides  for  the 
licensing  of  curb  stands  which  are  not 
now  licensed. 

Stricter  supervision  of  the  stands 
also  is  promised. 


3,000  ATTEND  COOKING  SCHOOL 

Three  thousand  women,  the  largest 
crowd  ever  to  attend  a  Detroit  Tree 
Press  cooking  school,  attended  the  daily’s 
ffrst  neighborhood  school  oi  the  1934-35 
season  at  Riveria  theater,  Nov.  8. 
Though  announced  as  a  neighborhood 
school,  the  event  attracted  women  from 
all  parts  of  Detroit  and  many  nearby 
cities.  The  event  was  in  charge  of  Miss 
Marion  F.  Sawyer,  director,  of  the  Free 
Press  Institute  of  Home  Economics, 
and  Miss  Elizabeth  Stringer,  of  the  In¬ 
stitute’s  staff.  R.  J.  Chapman,  manager 
of  the  theater,  estimated  that  it  was 
necessary  to  turn  away  5,000  persons 
after  the  doors  had  been  closed.  Sixty- 
two  prizes  were  given  away. 


CARRIERS  TO  DONATE  TURKEYS 

Thirty-flve  carriers  of  the  Suffolk 
(Va.)  Ndii's-Herald,  with  the  assist¬ 
ance  of  J.  O.  B.  Cole,  circulation  man¬ 
ager,  plan  a  subscription  contest  which 
will  enable  them  to  present  a  turkey  to 
every  poor  family  in  the  city  on  Thanks¬ 
giving  Day.  The  carriers,  instead  of 
accepting  the  usual  25-ccnt  commission 
for  new  subs  will  contribute  it  to  a  fund 
to  be  used  in  purchasing  the  turkeys.  As 
a  reward,  carriers  participating  will  be 
presented  with  a  turkey  by  the  news¬ 
paper. 


BOYS  ATTEND  BIKE  RACE 

Five  thousand  Chicago  American  and 
Chicago  Herald  and  Examiner  carrier 
boys  attended  the  opening  night  at  the 
six-day  bike  race,  Nov.  11  at  Chicago 
Stadium.  Prizes  were  awarded  to  the 
newspaper  boys  through  special  draw¬ 
ings. 


BRONX  COOKING  SCHOOL 

A  cooking  and  home  economics  school 
is  being  conducted  by  the  Bronx  Home 
Nezes,  New  York,  at  the  Bronx  Opera 
House  building.  Edith  Alcott,  lecturer 
and  household  efficiency  expert,  is  in 
charge. 


BUYER’S  GUIDE 
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Cut  Cement 


Type  Metals 


STA-PUT  CEMENT 
For  aoeborios  cuts  to  metal  base  in  sterotyploK 
has  proven  its  worth  by  more  than  two  years 
coDtmued  use  lo  the  plants  of  the  Kansas  city 
Star  and  Omaha  World-Herald. 

A  trial  order  of  one  uuart.  in  frlctloo-top  can, 
will  be  sent  you,  prepaid,  with  instructions  for 
use,  fcN*  SI. 25.  Gallon.  In  4  friction-top  cans, 
carton,  $4.50,  f.  o.  b. 

CHIC.\GO— 4900  Kenmore  Avenue  or 
Kansas  City.  Mo. — 2736  ilarrlson  Btreet 
Sta-Put  Cement  Co. 


METALTROUBLE7I 


Send  us  o  couple  of  eiuge  and  a  piece  el » 
plate  for  analyeie  and  advice 


UNITED  AMERICAN 
METALS  CORPORATION 

200  Diamond  Street,  Brooklyn,  N.  Y, 
4Si  N.  Oakley  Boulevard.  Chicago.  Id. 


Clipping  Bureaus 
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Popular  Magazine  Clippings 

We  clip  the  popular  masazines— from 
FORTUNE  down  to  the  nickef  magazines  and 
in  addition  some  2,(KX)  trade  journals  and  other 
specialized  magazines. 

AMBRICAN  TRADE  PRESS 
Clipping  Bureau 

435  Wee  S3d  Strcl  NEW  YORK  CITY 
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POLL  PARALLELED  VOTE 

The  Des  Moines  (la.)  Register  and 
Tribune  recent  straw  vote  came  within 
1.5  per  cent  of  predicting  the  majority 
for  Democratic  Governor  Clyde  L.  Her¬ 
ring  in  the  Nov.  6  election.  The  107,000 
ballots  received  in  the  paper’s  straw  poll 
gave  Mr.  Herring  52.6  per  cent,  of  the 
total  while  the  unofficial  returns  of  the 
election  gave  Mr.  Herring  51.1  per  cent 
of  the  votes  cast. 


SPONSORING  RADIO  AUDITIONS 

The  Atlanta  Georgian  -  Atnerican 
School  of  the  Air  recently  inaugurated 
a  series  of  radio  auditions  over  station 
WRGA  in  Rome,  Ga.,  with  school  chil¬ 
dren  competing  for  honors.  A  similar 
series  will  be  conducted  over  WRBI 
in  Columbus,  Ga.,  from  Dec.  3-7. 


HAS  “TALKIE”  EQUIPMENT 

The  Burroughs  Newsboys  Foundation 
of  Boston  has  received  equipment  for 
talking  movies,  the  gift  being  from  Mr. 
and  Mrs.  Maximilian  Agassiz  of  that 
city.  The  donors  were  cheered  by  more 
than  800  newspaper  boys  at  the  first 
weekly  entertainment  meeting  of  the 
season. 


SEEKS  NEWSPAPER  THIEVES 

A  reward  of  $10  is  being  offered  by 
the  Youngstozon  (O.)  Vindicator, 
through  B.  M.  Knight,  circulation  man¬ 
ager,  for  information  leading  to  the 
arrest  and  conviction  of  persons  steal¬ 
ing  Sunday  X’indicators  from  news¬ 
stands  or  elsewhere. 


4,000  ENTERED  CONTEST 
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CARRIER  FORECAST  ACCURATE 

The  straw  vote  taken  by  the  Sovtk 
Bend  Tribune  through  a  secret  pofl,  . 
made  by  its  carriers  nearly  a  month 
fore  the  Nov.  6  election  has  receivedP*^' 
widespread  attention  because  of  its  re 
markable  forecast  of  the  results.  Tht|!.“ 
poll  covered  approximately  one-tenth 
of  the  voting  population  of  the  adjoin¬ 
ing  cities  of  South  Bend  and  Mishj. 
waka.  Both  cities  were  and  had  bca 
for  some  time  controlled  by  the  Denu- 
cratic  party;  and  in  both  the  poll  fore 
cast  Republican  victories  for  the  mayor¬ 
alty  candidates.  In  Mishawaka,  the 
Republican  mayor  was  given  54.92  per 
cent  of  the  total  straw  vote.  The  ac¬ 
tual  results  on  election  day  gave  him 
54.52  per  cent  of  the  vote.  In  South 
Bend  the  poll  indicated  the  Republican 
candidate  for  mayor  would  receive  5232 
per  cent  of  the  vote.  He  actually  re 
ceived  54.11  per  cent. 


COOKING  SCHOOL  STARTS 
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The  Chicago  Tribune’s  annual  12-day 
cooking  school,  under  the  direction  d 
Ida  M.  Chitwood,  began  last  week  in 
Chicago  with  an  estimated  attendance 
of  over  5,000  for  the  first  four  days 
The  school  opened  on  the  south  side 
and,  like  a  big  circus,  inuved  its  entire 
equipment,  including  kitchens  and  stage 
facilities  to  the  west  side  this  weA 
for  a  four- day  stand.  The  school  con¬ 
cludes  with  a  four-day  show  on  the 
north  side  next  week.  Mary  Meade, 
Tribune  cewking  editor,  and  Phil  Max¬ 
well,  who  furnishes  screen,  radio  and 
concert  talent,  assist  Mrs.  Chitwood. 

W.  VA.  CIRCULATORS  ORGANIZE 
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More  than  4,000  entries  were  received 
by  the  Atlanta  Journal  during  a  recent 
comic  coloring  contest  conducted  in  con¬ 
nection  with  introduction  of  “.•Vpple 
Mary,”  a  new  comic  strip.  Twenty-five 
dollars  in  prizes  were  awarded  to  chil¬ 
dren. 


RUNNING  SERIES  ON  SCHOOLS 

The  Pittsburgh  Press  recently  be¬ 
gan  publication  of  a  new  picture-page 
showing  how  the  modern  child  gets  his 
or  her  training  in  school.  It  is  entitled 
“Your  Child  in  School”  and  will  deal 
exclusively  with  Pittsburgh  public 
schools. 


CARRIERS  VISITED  VIRGINIA 

Twenty-five  carriers  of  the  South 
Bcfui  (Ind.)  Daily  Tribune  have  re¬ 
turned  after  visiting  points  of  histor¬ 
ical  interest  at  Williamsburg  James¬ 
town  and  Yorktown,  Va.  Neil  Snyder 
and  N.  E.  Dodge  were  in  charge  of  the 
trip. 


HOME  STUDY  COOKING  COURSE 

The  Pittsburgh  Post-Gazette  is  con- 
diKting  a  home  study  cooking  course. 
When  publication  of  the  lessons  has 
been  complet^  the  paper  will  conduct 
an  examination  after  the  manner  of 
regular  college  classwork  and  prizes  to¬ 
taling  $200  will  be  awarded. 


R.  D.  Startzman,  circulation  manager 
of  the  Parkersburg  (W.  Va.)  Acmt  and 
Sentinel,  was  elected  temporary  presi¬ 
dent  of  the  West  Virginia  Newspaper 
Circulators,  an  organization  compo^ 
of  27  circulation  men  representing  nine 
daily  newspapers,  which  was  formed 
Nov.  11  at  Beckley,  W.  Va.  Other  of¬ 
ficers  named  were :  R.  D.  Sparks,  Wil¬ 
liamson  Nezvs,  vice-president,  and  C.  H. 
Roberts,  Beckley  representative  of  tbe 
Charleston  Gazette,  secretary-treasurer. 


S.  H.  ANDERSON  RESIGNS 

Steve  H.  Anderson,  circulation  man¬ 
ager  of  the  H<arrisburg  (Pa.)  Tele¬ 
graph,  has  resigned  after  a  year’s  ser¬ 
vice  in  promotion  work  on  both  the 
Morning  Telegraph  and  the  Evenitii 
Telegraph.  Before  joining  the  Tele 
graph  newspapers,  Mr.  Anderson  was 
an  executive  of  the  Newspaper  Boys  o( 
.■\nierica,  which  originates  plans  for 
training  newspaper  carriers. 

199  BOYS  SAW  FOOTBALL  GAME 

One  hundred  and  ninety-nine  carriers, 
winners  in  a  recent  subscription  con¬ 
test,  were  aboard  the  football  special 
which  left  Spokane,  Nov.  10  for  Pull¬ 
man,  Wash.,  as  guests  of  the  Spokase 
(Wash.)  Chronicle  and  SpokesmMr 
Review.  L.  E.  Dyer,  circulation  man¬ 
ager,  was  in  charge  of  the  trip. 
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URGES  PRESS  TO  UNITE 
TO  HOLD  RATES 


(Continued  jrom  page  11) 


I,  appear  that  newspaper  space  is  be- 
jmng  something  ot  an  auction  house 
jiniodity. 

"Several  of  our  clients  have  in  re¬ 
al  years  held  a  growing  impression 
tit  newspaper  rate  structures  are  so 
^consistent  that  there  is  no  real  or  sup- 
iirtable  basis  for  any  rate  a  newspaper 
[-ay  charge.  This  same  reason  perhaps 
0  responsible  for  the  recently  published 
^atenient  of  John  T.  Fitzgerald,  that: 
""“Many  agencies  are  becoming  dis¬ 
rated  with  this  trend  and  are  turning 
I  other  mediums  where  fewer  compli- 
aiions  are  likely  to  greet  their  adver- 
rLo'ng  and  merchandising  efforts.” 

“  F.  L.  Swiggert  of  N.  W.  Ayer  & 
^  in  commenting  on  the  situation  is 
^ed  also  as  follows : 

‘‘“To  permit  a  differential  in  rate 
^urc  is  bad  enough,  but  to  fail  in 
aliform  application  of  two  rates  is  add- 
^  felony  to  injustice." 

"We  should  like  to  urge  you  and 
itilow  publishers  of  Texas  to  do  what- 
ntr  must  be  done  to  find  the  rate  level 
cat  is  fair  to  you  and  fair  to  the  adver- 
ticr,  and  then  hrmly  st^nd  upon  such 
nic  structures  one  and  all  alike.  li 
DO  do  not  find  some  way  to  buttress 
tie  crumbling  wall,  sooner  or  later 
•iicient  imdermining  will  ensue  that 
oe  whole  structure  will  fall  and  disaster 
»:11  result  for  everyone  concerned. 

“The  ideal  would  be  one  fair  rate, 
■je  same  to  all,  whether  local,  or  na- 
ooal,  retail  or  general.  This  may  be 
t  o  much  to  hope  for  now,  but  at  least 
.0  long  as  you  have  two  rates,  they 
,wuld  be  uniformly  applied  to  all  under 
any  classification.  If  this  is  not  done, 
•jx  advertiser  who  merely  “thinks”  he 
fjs  gained  the  minimum  rate,  will  never 
sure  that  some  comiietitor  has  not 
c  ne  a  step  farther  and  by  the  same 
thods  gotten  a  lower  one.  The  whole 
-Tf  will  go  on  in  a  vicious  circle,  un- 
:  all  will  lose  confidence  in  the  me- 
;:ni;  nobody  will  be  happy  or  satisfied 
.-d  tremendous  losses  will  ensue. 

“‘The  committee  of  the  Newspaper 
•erresfiitatives  Association,  in  its  brief 
-  the  subject  of  local-national  rates, 
ade  this  statement :  “Practically  the 
nly  groups  of  manufacturers  who  are 
::!i  paying  the  general-national  rate  as 
whole  are  the  grocery,  proprietary, 
smetic,  cigar  and  cigarette  inanufac- 
lers.  Ways  and  means  are  being 
irefully  considered  by  these  latter 
.r.'ups  whereby  they  too  might  place 
;  eir  advertising  through  local  sources.” 
~:.ree  of  the  classifications  mentioned 
-  show  substantial  increases  in  radio 
•ipcnditures  for  national  network  broad- 
ijting.  One  of  the  three,  drugs  and 
ilet  goods,  has  nearly  doubled  in  radio 
‘ivfrtising  this  year.’ 

'Those  publishers  who  subscribe  to, 
:are  familiar  with  the  measurements 
:  -Media  Records,  should  know  that  the 
nosureiiients  produced  represent  what 
i'Mld  be  national  advertising,  but  from 
c  economic  standiioint,  the  discrepancy 
Mween  linage  figures  as  thus  deduced, 
ol  the  revenue  actually  acquired  on  a 
•tional  rate  basis,  will  readily  demon- 
■^te  the  enormous  losses  of  revenue 
cniing  to  publishers  as  a  result  of 
«  carelessness  or  indifference  to  this 
3tter  of  availability.  So-called  na¬ 
sal  advertising  gains  this  year  as 
'osured  by  linage  figures  are  not  re- 
wed  in  the  cash  drawer, 
pie  Newspaper  Representatives  As- 
>ciation  of  Chicago  is  actively  agitating 
^  interests  of  publishers  in  this  mat- 
5.  because  it  is  convinced  that  if  the 
siional  advertising  classification,  with 
^  rate  structure,  is  in  jeopardy,  and 
-  it  is  permitted,  by  publishers,  to  be 
■Sorbed  into  the  lower  local  rate  struc- 
^  newspapers  will  face  an  economic 
The  alternative  for  future  pre- 
^tion  will  resolve  itself  into  a  re- 
“instment  of  local  rate  structures,  and 
it  is  considered  that  the  national 
^ification  measures  from  one-half  to 
^•fifth  of  a  newspaper’s  entire  volume 
'  tdvertising,  some  idea  may  be  gar- 
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nered  as  to  the  extent  of  such  readjust¬ 
ment. 

“We  do  not  believe  the  advertiser  and 
advertising  agency  structure  are  serious 
in  their  advocacy  of  uniform  rate  struc¬ 
tures,  or  if  they  are,  they  do  not  rea¬ 
lize  the  widespread  havoc  to  business 
that  would  be  thus  created.  A  tremen¬ 
dous  opposition  to  the  large  rate  in¬ 
creases  necessary  would  be  apparent. 
The  retail  structure  would  probably  re¬ 
sist  through  the  usual  medium  of  dis¬ 
continuing  advertising  for  a  time,  at 
least.  Retail  sales  activity  would  be 
chaotic,  to  say  the  least,  and  this  in 
turn  would  be  communicated  to  the  very 
advertiser-manufacturers  responsible  for 
the  condition.  In  the  meantime,  the 
newspaper  would  continue  to  appear 
every  day  to  serve  its  public.  Irrespec¬ 
tive  of  advertising  revenue,  the  news¬ 
paper  must  function,  for  it  is  a  necessity 
in  our  daily  life.  It  is  much  better  for 
the  newspaper  industry  to  recognize 
now  the  possibilities  outlined,  and  pre¬ 
vent  any  such  catastrophe  by  getting  its 
house  to  function  orderly.  Newspapers 
can,  therefore,  dismiss  consideration  of 
rate  equalization,  unless  in  flagrant 
cases,  and  confine  themselves  to  serious 
consideration  of  maintaining  a  stable 
rate  structure  in  each  classification — 
local  and  national — by  legislating  to 
prevent  invasion  of  one  field  by  the 
other.” 

Mark  Byers  of  the  Tzoo  Rk’ers  Re¬ 
porter  was  elected  president  of  the 
League.  He  succeeds  C.  F.  Coffman, 
Fond  du  l  ac  Com  ■I'^tm'ealth-Rcporter , 
president  for  the  last  two  years.  Frank 
E.  Noyes,  Marinette  Fagic-Star,  was 
named  vice-president,  and  H.  L.  Davis, 
Appleton  Post-Crescent,  was  re-ejected 
secretary-treasurer.  Owing  to  illness 
Mr.  Coffman  was  unable  to  attend  and 
R.  S.  Kingsley^,  Kenosha  Ez'ening  Nezas, 
chairman  of  the  board,  presided  at 
sessions. 

Report  on  the  code  of  fair  practices 
was  made  by  H.  II.  Bliss,  JanennUe 
Gazette,  chairman  of  the  committee: 
legislation  by  R.  D.  Sanche,  IV ausaii 
Record-Herald,  and  on  Wisconsin  Prod¬ 
ucts  W'eek  by  Thomas  G.  Murphy, 
Janesville.  The  noon  luncheon  speaker 
on  Monday  was  John  L.  Meyer,  secre¬ 
tary  of  the  Inland  Daily  Press  Associa¬ 
tion,  who  made  “--K  Few  Observations 
on  Current  Newspaper  Problems.” 

A  discussion  of  local-national  rates 
following  Mr.  Fitzgerald’s  talk  was  led 
by  R.  D.  Sanche,  Wausau,  president  of 
the  Wisconsin  Daily  .Advertising 
League.  As  a  result  a  committee  was 
appointed  to  formulate  plans  to  define 
classifications  to  which  advertising  rates 
are  to  apply,  conferring  with  other  or¬ 
ganizations  having  similar  problems. 
This  committee  is  composed  of  Mr. 
Sanche  as  chairman,  Linwood  Noyes, 
Marinette  Eagle-Star,  and  Thomas  A 
Murphy,  Janesville  Gazette. 


CHARLES  H.  GABRIEL,  JR. 

Charles  II.  Gabriel,  Jr.,  former  Chi¬ 
cago  Tribune  reporter,  radio  executive, 
magazine  editor  and  song  writer,  died 
Nov.  13  in  Los  Angeles,  Cal.  Born  in 
San  Francisco,  Mr.  Gabriel  was  son  of 
the  late  Charles  H.  Gabriel,  Sr.,  famous 
hymn  writer.  He  was  formerly  on  the 
Tribune  staff  and  later  in  charge  of  the 
musical  program  for  radio  station 
WGN.  He  was  at  one  time  managing 
editor  of  Popular  Mechanics  and  then 
entered  the  radio  field,  becoming 
program  director  for  the  National 
Broadcasting  studio  at  San  Francisco 
prior  to  his  illness. 


CITY  MANAGER  PLAN  WINS 

Supported  by  a  united  newspaper 
campaign  the  like  of  which  has  not 
been  seen  in  Toledo  in  many  years,  the 
propo.sal  to  establish  the  city  manager 
form  of  government  was  adopted  by 
the  voters  in  last  week’s  election. 
Although  politicians  had  put  up  a 
spirited  fight  against  it  in  the  last  few 
weeks  of  the  campaign,  the  proposal  to 
amend  the  city  charter  to  provide  for 
a  city  manager  form  of  government 
with  a  council  of  nine  elected  by  pro- 
porti(‘nal  representation  won  out  by 
5,138  votes,  out  of  a  total  vote  of  about 
93,000. 


)r  November  17,  1934 

$50,000  AVOCADO  DRIVE 

California  Grower*  Place  Copy  in 
Midwest  Cities 

Newspapers  throughout  the  midsec¬ 
tion  of  the  United  States  have  received 
insertion  orders,  with  only  the  release 
dates  yet  to  come,  in  the  first  news¬ 
paper  can  paign  ever  undertaken  by  the 
Calavo  Growers  of  California.  The 
$50,000  schedule  calls  for  copy  running 
from  2,500  to  5,000  lines  in  the  major 
midwest  markets,  with  five  insertions 
planned  within  four  weeks.  Some  of 
the  copy  already  has  appeared,  the  in¬ 
sertion  dates  being  at  the  discretion  of 
local  distributors  and  determined  by 
how  soon  cooperation  from  newspaper 
merchandising  departments  can  begin, 
and  to  some  extent  the  success  in 
arranging  price  tie-in  copy. 

The  Calavo  account  is  considered 
one  of  the  most  interesting  newcomers 
to  the  Pacific  Coast  advertising  scheme. 
It  marks  another  large  cooperative 
effort  of  the  type  which  made  Sunkist 
one  of  the  important  advertising  factors 
of  the  day. 

California’s  avocado  growers  are 
facing  a  problem  new  to  them,  that  of 
a  tremendously  increased  production. 
The  supply  of  avocados  on  the  west 
coast  has  increased  500  per  cent  in  the 
last  year,  according  to  E.  A.  Humason, 
general  sales  manager  of  the  Calavo 
organization. 

The  present  campaign  breaks  with 
two  releases  the  first  week,  and  one  a 
W'eek  for  three  additional  weeks.  It  is 
planned  to  repeat  at  90-day  intervals 
through  the  season,  which  ends  about 
the  middle  of  June.  The  Calavo 
account  is  handled  by  the  Los  .Angeles 
office  of  Lord  &  Thomas. 


RELEASING  BREAD  CAMPAIGN 

Sunlight  Bakeries.  San  Jose,  Cal.,  is 
releasing  an  advertising  campaign  fea¬ 
turing  Sunlight  bread  in  newspapers  of 
San  Jose  and  the  Penninsiila  region  of 
California.  Wak  &  Wank,  agency  of 
San  Francisco  and  San  Jose,  is  direct¬ 
ing  the  campaign. 
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What  percentage 
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you  want  them  to? 
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The  Zain  Advertisins  System 

Chrvtirr  Buildins 

New  York  City 
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Double  You 
Oh  Are 
Kay! 

Perhaps  the  greatest  explanation  of  material 
existence  is  contained  in  a  sentence  which 
doesn't  seem  to  make  any  sense.  That  sentence 

is:  DOUBLE  YOU  OH  ARE  KAy! 

Look!  Here  is  that  same  sentence  again: 
Double  you  oh  are  i^ayl  Now  that  you’ve  seen 
it  three  times,  won’t  you  admit  there’s  some¬ 
thing  vaguely  familiar  about  it?  Aren’t  you 
getting  just  a  little  suspicious  that  there’s  a 
trick  in  it?  Aren’t  you  ready  to  toss  it  over¬ 
board,  to  do  away  with  “such  foolishness?” 

Well,  you  can’t,  dear  reader,  you  simply 
can't  get  away  from  double  you  oh  are  kay! 
That  mysterious  “sentence,”  if  spoken  aloud 
boils  down  into  a  very  stern,  serious  word: 
w-o-r-k,  work! 

Here’s  the  bold  brazen  billboard  standing 
on  every  street  and  corner  of  life:  work.  An 
indisixrnsable,  unavoidable,  omnipresent  and 
omnipotent  principle  of  life.  Scientists  have 
found  substitutes  for  many  staple  articles,  but 
.NO  o.ne  h.as  ever  found  a  substitute  for  work. 

If  you  would  get  ahead,  you’ve  got  to  get 
ahead  working.  If  you  would  win  material 
prizes  such  as  money,  fame,  independence,  the 
cost  of  the  drawing  is  work.  You  simply  have 
to  be  a  horse,  a  bear  for  work.  You  can't  be 
a  mere  executive.  A  buck  passer.  A  critic.  An 
adviser.  .\  sightseer  or  a  spectator.  If  you  would 
eat  a  jiiece  of  that  great  cake  known  as  suc¬ 
cess,  you  have  to  slice  it  with  a  knife  known 

as  WORK. 

Laws  may  be  broken,  ignored  or  forgotten, 
but  not  THE  LAW  OF  WORK.  If  you  won't  work, 
you're  condemned.  If  you  will  work,  you’re  a 
pillar  of  the  human  race.  Work  is  the  anti¬ 
dote  of  misery,  pain,  discontent.  Work  is  the 
magic  wand  that  turns  prairies  into  cities,  that 
reclaims  deserts,  bridges  oceans,  runs  shoe¬ 
strings  into  million  dollar  fortunes.  Do  you 
know  anyone  who  ever  made  good  without 
working:  Well,  don’t  kid  yourself,  it  simply 
can't  BE  done! 

If  you’ll  work,  you’ll  learn.  If  you  work, 
you’ll  improve.  If  you  work,  you'll  sell,  you'll 
write,  you'll  paint,  you’ll  build,  you'll  make 
money.  Here  is  a  very  simple  answer  to  all 
sour  prayers,  all  your  desires — work! 

.\s  you  contemplate  it,  work  seems  awfully 
repulsive,  even  nauseating.  But  as  you  em¬ 
brace  it,  you  find  it  is  not  bad  at  all;  in  fact, 
it's  far  more  comforting  than  mere  scheming 
and  dreaming.  The  more  closely  you  become 
acquainted  with  it,  the  more  friendly  and 
familiar  it  seems;  it’s  safe,  it's  fair,  it's  liberal. 

So  please  work.  Please  admit  what  all  peo¬ 
ple  ultimately  have  admitted  and  must  admit. 
To  get  anywhere,  to  get  anything,  you’ve  cot 
TO  WORK.  Let  the  cornerstone  of  your  temple 
of  success  be  inscribed  with  this  mystic  legenil: 

DOUBLE  YOU  OH  .ARE  K.AY! 

Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4100  Fullerton  Avenue,  Chicago 

★ 

HERSIIEY  BARS  ARE  SOLD  IN  MILLS  VENDING 
M.VCHINES 
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OCTOBER  LINAGE  SHOWS  GAIN  OVER  1933 


AKRON,  OHIO 

1934  1933  Gain  or  Loss 


Times-l’ress  . (e)  646,514  673,610  27,096  L 

Beacon -Journal  . (e)  1,08»,048  1,052,427  35,621  <1 

Time=,  Press  . tS)  207,806  190,217  17,589  G 


Total  Daily  .  1,734,562  1,726,037  8,525  G 

Total  Sunday  .  207,806  190,217  17,589  G 

Grand  Total  .  1,942,368  1,916,254  26,114  G 

ALBANY,  N.  Y. 

Times-l'nion  . (e)  659,699  657,669  2,030  G 

News  . (e)  717,361  748,096  30,735  L 

Knickerbocker  Press  ..(ml  368,184  393.393  25,209  L 

•Times-L  nion  . (S)  207,116  174,633  32,483  G 

Knickerbocker  Press  (S)  103,771  108,098  4,327  L 


Total  Daily  .  1,745,244  1,799,158  53,914  L 

Total  Sunday  .  310,887  282,731  28,156  G 

Grand  Total  ..... _ 2,056,131  2,081,889  25,758  L 

‘Sunday  Times-Union  includes  American  Weekly  linaee, 
1934—100,778  lines;  1933—87,850  lines. 


ALBUQUERQUE,  N.  M. 


Journal  . (m)  291,027  275,134  15,893  G 

Tribune  . (e)  308,947  290,485  18,462  G 

Journal  . (S)  52,570  52.910  340  L 


Total  Daily  .  599,974  565,619  34,355  G 

Total  Sunday  .  52,570  52,910  340  L 

Grand  Total  .  652,544  618,529  34,015  G 


ATLANTA,  GA. 


Georgian  . (e)  441,226  341,661  99,565  G 

Journal  . (e)  634,440  631,831  2,609  G 

Constitution  . (m)  442,312  469,377  27,065  L 

•American  . (S)  209,142  176,665  32,477  G 

Journal  . (S)  152,690  170,966  18,276  L 

Constitution  . (S)  176,206  209,858  33,652  L 


Total  Daily  .  1,517,978  1,442,869  75,109  G 

Total  Sunday  .  538,038  557,489  19,451  L 

Grand  Total  . .  2,056,016  2,000,358  55,658  G 

•Sunday  American  figures  include  American  Weekly 
linage,  1934—100,778  lines;  1933—87,850  lines. 


ATLANTIC  CITY,  N.  J. 


•Press-Union  . (e)  395,216  352,230  42,986  G 

Press-Union  . (S)  56,185  58,498  2,313  L 


Grand  Total  .  451,401  410.728  40,673  G 

•Press-Union  sold  in  morning-evening  combination.  Linage 
of  one  edition  is  shown. 


BALTIMORE,  MD. 


News-Post  . 

Sun  . 

Post  . 

...(e) 

...(e) 

...(e) 

888,286 

1,264,266 

552,329 

1,186,866 

403,413 

488,846 

335,957  G 
77,400  G 

Sun  . 

..(mj 

549,790 

60,944  G 

•American  . 

...(S) 

333,634 

376,763 

43,129  L 

Sun  . 

,..(S) 

378,307 

473,652 

95,345  L 

Total  Daily  . 

2,702,342 

2,631,454 

70,888  G 

Total  Sunday  .... 

711,941 

850,415 

138,474  L 

Grand  Total  . 

3,414.283 

3.481,869 

67,586  1. 

•Sunday  American 

figures  include  American 

1  Weekly 

linage.  1934—100,778 

lines; 

1933—87,850  lines. 

BIRMINGHAM.  ALA. 

Age  Herald  . 

..(m) 

390,204 

354,418 

35,786  G 

News  . 

...(e) 

529,552 

485,518 

44,034  G 

Post  . 

...(e) 

343,826 

290,133 

53,693  G 

News  &  Age-Herald.. 

..(S) 

180,292 

208,430 

28,135  L 

Total  Daily  . 

1,263,582 

1,130,069 

133,513  (i 

Total  Sunday  .... 

180,292 

208,430 

28,138  L 

(jrand  Total  . 

1,443,874 

1,338,499 

105,375  G 

BOSTON,  MASS. 

Record  . 

..(m) 

297,084 

255,078 

42,006  G 

American  . 

...(e) 

418,422 

392,158 

26,264  G 

•Globe  . 

. .  (m) 

689,620 

679,931 

9,689  G 

Herald  . 

. .  (m) 

962,156 

902,740 

59,416  G 

Post  . 

.(m) 

585,592 

565,603 

19,989  G 

Transcript  . 

...(e) 

376,547 

327,757 

48,790  G 

••Traveler  . 

...(r) 

1,156,341 

1,090,665 

65,676  G 

tAdvertiser  . . 

...(S) 

261,128 

223,784 

37,344  G 

Globe  . . 

...(S) 

304,550 

411,766 

107,216  I. 

Herald  . 

...(S) 

256,749 

345,937 

89,188  L 

Post  . . 

...(S) 

110,025 

139,494 

29,469  L 

Total  Daily  . 

4,485,762 

4,213,932 

271,830  G 

Total  Sunday . 

932,452 

1,120,981 

188,529  I. 

Grand  Total . 

5,418,214 

5.334,913 

83,301  G 

•Globe  sold  in  morning-evening  combination, 
one  edition  shown. 

I.inage  of 

••Traveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

t  Sunday  .^dvertiser  figures  include  American  Weekly 
linage,  1934—100,778  lines;  1933—87,850  lines. 

BUFFALO,  N.  Y. 


Courier-Express  . (m)  558,312  507,612  50,700  G 

News  . (e)  1,144,640  1,043.854  100.786  G 

Times  . (e)  603,065  394,618  208,447  G 

Courier-Express  . (S)  147,010  217,175  70,165  L 

Times  . (S)  103,313  54,358  48,955  G 


Totnl  D.iilv  .  2.306.017  1,946,084  359,933  G 

Total  Sunday  .  250,323  271,533  21.210  1. 

Gr.and  Total  .  2,556,340  2,217,617  338,723  G 

CAMDEN,  N.  J. 

•Courier  . (e)  678,991  650,490  28.501  G 

'Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
af  one  edition  shown  (e). 

CHATTANOOGA,  TENN. 

Times  . (m)  303,616  299,325  4,291  G 

News  . (e)  460,407  438,515  21,892  G 

Times  . (S)  85,344  110,512  25,168  L 


Total  Daily  .  764,023  737,840  26,183  G 

Total  Sunday .  85,344  110,512  25,168  L 

Grand  Total  .  849,367  848,352  1,015  G 


Information  supplied  by  Media  Records,  Inc. 

CHICAGO,  ILL. 

1934  1933  Gain  or  Loss 


.\merican  . (e)  822,302  730,056  92,246  G 

Daily  News  . te)  1,153,103  1,175,712  22,609  L 

Times  . (e)  318,474  244,598  73,876  G 

Herald  6:  Examiner. ...  (m)  694,023  1,560,170  866,147  L 

Tribune  . (m)  1,036,608  1,026,819  9,789  G 

‘Herald  St  Examiner _ (S)  326,437  324,631  1,806  G 

Tribune  . (S)  426,215  562,975  136,760  L 

Times  . (S)  40,491  39,671  820  G 


Total  Daily  .  4,024,510  4,737,355  712,845  L 

Total  Sunday  .  793,143  927,277  134,134  L 

Grand  Total  .  4,817,653  5,664.632  846,979  L 


‘Sunday  Herald  &  Examiner  figures  include  American 
Weekly  linage,  1934 — 100,778  lines;  1933 — 87,850  lines. 


CINCINNATI,  OHIO 


Enquirer  . (m)  442,689  522.094  79,405  1. 

Post  . (e)  601,780  537,691  64,089  G 

Times-Star  . (e)  980,861  926,454  54,407  C. 

Enquirer  . (S)  359,966  510,882  150,916  1. 


Total  Daily  .  2,025,330  1,986,239  39,091  G 

Total  Sunday  .  359,966  510,882  150,916  I. 

Grand  Total  .  2,385,296  2,497,121  111,825  L 

CLEVELAND,  OHIO 

Plain  Dealer  . (m)  661,234  609,604  51,630  G 

News  . (e)  669,422  582,554  86,868  G 

Press  . (e)  1,095,416  975,500  1 19,916  G 

Plain  Dealer  . (S)  325,061  334,680  9,619  I. 


Total  Daily  .  2,426,072  2,167,658  258,414  G 

Total  Sunday  .  325,061  334,680  9,619  L 

Grand  Total" .  2,751,133  2,502,338  248,795  G 

COLUMBUS,  OHIO 

Dispatch  . (e)  988,614  842,204  146,410  G 

Citizen  . (e)  700,927  600,260  100,667  G 

Ohio  State  Journal. ... (m)  197,263  191,647  5,616  G 

Journal-ETispatch  . (S)  194,036  209,024  14,988  L 

Star  . (S)  36,745  41,338  4,593  L 


Total  Daily  .  1,886,804  1,634,111  252.693  G 

Total  Sunday  .  230,781  250,362  19,581  L 

Grand  Total  .  2,117,585  1,884,473  233,112  G 


EVANSVILLE,  IND. 

1934  1933  Gain  or  I 

Courier  . (m)  480,089  407,688  72,401  gI 

lournal  . (e)  210,216  179,158 

Press  . (e)  600.833  351,063  249,170<;P*^ 

Courier  . (.S)  94.768  108,417  13,649i 

Press  . (S)  71,122  50.946  20,17t 

Total  Daily  .  1,291,138  938,509  352,624 

Total  Sunday  .  165.890  1  59,30  3  6.527 

Grand  Total  .  1,457,028  1,097,872  359,lS6r 


lysiscr 

l^i^ated' 


ijiiimner 


Herald-News 


FALL  RIVER,  MASS. 

. (e)  484,532  473,336  11,196 


FORT  WAYNE,  IND. 


Journal-Gazette 

....(e) 

336,975 

372,409 

News-Sentinel  . 

....(e) 

722.042 

547,752 

Journal-Gazette  . . . 

....(S) 

182.871 

163,297 

Total  Dally  .... 

1,059,017 

920,161 

Total  Sunday  . . . 

182,871 

163,297 

35,4341 
174  290 
19,574 


Grand  Total 


1,241,888  1,083,458 


1 38,856  G 
19,574  n 
1 38,430  C 


FORT  WORTH,  TEXAS 


Star-Telegram  . . . 

204,617 

222,666 

Star-Telegram  _ 

. (e) 

459,316 

446.672 

Press  . . 

. (e) 

362,556 

387,363 

Star-Telegram 

. (S) 

114,899 

150,738 

18,0491 

12,644G. 

24,8071 

35.8391 


Total  Daily  .  1,026,489  1,056.701 

Total  Sunday  .  114,899  150.738 

Grand  Total  .  1,141,388  1,207,439 


302UL 
35,8391 
66,051  L 


FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  402.681  342,232 

SUr  . (e)  230,203  177,140 


60.449  G 
53.063 


Grand  Total  .  632,884  519,372  1 13.512 C 


GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  438,724  386,452  52472 

‘Post-Star  sold  in  combination  with  the  Evening  Timev 


Tttal  D; 
Toul  St 
Grand  1 
•Sunday 
jiugt,  193 


Q0glttCi'd 

htss-bni'" 

CnDcrciii 


Total  D 
Total  S 
Grand  1 


SatfiDcl 
Incnal  ■ 
.. 

Sisconsm 
•Sentinel 
Joanul  . 


Total  I 
Total  5 
Grand 
•Snnda; 
1914-lOC 


5ar  ... 
Guette  . 
U  Press 
La  Patrit 


Total 


DALLAS.  TEXAS 


News  . (m) 

Times-Herald  . (e) 

Journal  . (e) 

Dispatch  (5  days)  . (e) 

News  . (S) 

Times-Herald  . (S) 

Dispatch  . (S) 


541,923  492,966 

839,203  810,937 

456,515  428,068 

214,437  234,966 

268,215  316,447 

275,831  306,546 

108,115  69,519 


48,957  G 
28,266  G 
28,447  G 
20,529  L 
48,232  L 
30,715  L 
38,596  G 


HARRISBURG,  PA. 


•Patriot  . ! . . 

.  ...(m) 

500,925 

492,556 

8469  f, 

Telegraph  . 

. (e) 

420,872 

344,890 

75,982  C 

Grand  Daily  . . . 

921,797 

837,446 

84,3510 

‘Patriot  carries  the  same  amount  of  advertising  as 
Evening  News. 


Total  Daily  . . . 
Total  Sunday  .. 
Grand  Total  . . . 

.  2,052,078 

1,966.937 

692,512 

2,659,449 

85,141  G 
40,351  L 
44,790  G 

DAYTON,  OHIO 

Journal  . 

Herald  . 

News  . 

Journal  . 

News  . 

. (m)  198,583 

. (S)  120,082 

. (S)  131,263 

164,954 

794,678 

754,252 

164,913 

146,874 

33,629  G 
22,422  G 
142,162  G 
44,831  L 
15,611  L 

Total  Daily  . . . 
Total  Sunday  . . 
Cirand  Total _ 

.  251,345 

1,713,884 

311,787 

2,025,671 

198.213  G 
60.442  L 
137,771  G 

DENVER,  COLO. 

Rocky  Mt.  News, 

Post  . 

Rocky  Mt.  News. 
Post  . 

1,027,083 

765,982 

68,707 

204,518 

651,397  L 
88,833  G 
9,766  1. 
36.958  L 

Total  Daily  . . . 
Total  Sunday  . . 
Grand  Total  . . . 

.  1,457,002 

1,793,065 

273.225 

2,066,290 

562.564  I. 
46,724  L 
609,288  L 

DES  MOINES,  IOWA 

Register  . 

T ribune  . 

•  Register  . 

. . (m)  384,002 

. (e)  603,925 

. (S)  183,844 

318,850 

544,112 

238,274 

65,152  G 
59,813  *; 
54,430  L 

HARTFORD.  CONN. 


Courant 
Times  . 
Courant 

. (S) 

398,704 

1,204,392 

277,941 

362,429 

1,148,882 

312,825 

36,2750 

55,5101. 

34,8141 

Total 

Total 

Grand 

Daily  . 
Sunday 
Total 

1,603,096 

277,941 

1,881,037 

1,511,311 

312.825 

1.824,136 

91,785  C 
34,884  L 
56.901  C 

HOUSTON,  TEX. 

Chronicle  . 

Post  . 

Press  . 

Chronicle  . . 

Post  . . 

. (e) 

. (S) 

586,826 

369,911 

448,171 

170,644 

171,369 

562,041 

366.892 

399,625 

190,823 

202,291 

24,785C 

3,019G 

48,S4<C 

20.1791 

30,9221 

Total 

Total 

Grand 

Daily  . 
Sunday 
Total 

1,404.908 

342.013 

1,746,921 

1,328,558 

393,114 

1,721,672 

76,3  5«C 
51,1011 
25,2490 

INDIANAPOLIS,  IND. 

News  . 
Star  . . 
Times  . 
Star  . . 

. (e) 

. (e) 

. (S) 

839,414 

523,324 

739,274 

258,090 

797,131 

514,318 

627,505 

301,450 

52,2830 
9,0060 
111,769  0 
43,3601 

Total 

Total 

Grand 

Daily  . 
Sunday 
Total 

2,102,012 

258,090 

2,360,102 

1,928,954 

301,450 

2,230,404 

173,0580 

43,3601 

129,6980 

To*al  Daily  ...  .  9M,927  862.962  124,965  G 

Tut.al  Sunday .  183.844  238,274  54.a.’0  L 

Grand  Total  .  1,171,771  1,101.236  70,535  G 

‘Note;  1933  figures  furnish^  by  the  publisher, 

DETROIT,  MICH. 

Times  . (e)  691,238  627.069  64,169  G 

News  . CO  1.170.584  1,051,518  119,066  G 

Erec  Press  . (m)  540,465  496.277  44.188  G 

‘Times  . (S)  294.794  300.095  5.301  L 

News  . (S)  286.980  335.859  48,879  1. 

Free  Press  . (S)  143,323  157,723  14,400  1. 


Total  Daily  .  2,402.287  2.174,864  227,423  G 

Total  Sunday  .  725,097  793.677  68,580  I. 

Gnand  Total  .  3.127.384  2.968.541  158.843  G 

‘Sunday  Times  figures  include  .-Xmerican  Weekly  linage. 
1934—100,778  lines;  1933—87,850  lines. 

EASTON,  PA. 

Express  . (e)  624,443  528,955  95.488  G 

EL  PASO,  TEXAS 

Times  . (m)  355,587  306,617  48,970  G 

Herald-Post  . (e)  461,773  394,450  67,323  G 

Times  . (S)  108,790  131,701  22,911  L 


Total  Daily  .  817,360  701,067  116,293  G 

Total  .Sund.ay  .  108,790  131.701  22.911  I. 

Grand  Total  .  926.150  832,768  93.382  G 

ERIE.  PA. 

THspatch-Herald  . (e)  499,436  433,234  66,202  G 

Dispatch-Herald  . (S)  80,950  69,758  11,192  G 

Times  . (e)  465,958  408,642  56,316  G 


Total  Daily  .  965.394  841,876  123,518  G 

Total  Sunday  .  80,950  69.758  11,192  0 

Grand  ToUl  .  1,046.344  911,634  134.710  G 


JACKSONVILLE,  FLA. 


Times-Union  . (m)  487,119  399,660  87,459C 

lournal  . (e)  489,763  396,689  93,074G 

Times-Union  . (S)  185,229  215,940  30,7111 


Total  Daily  .  976,882  796.349  180,533  G 

Total  Sunday  .  185,229  215,940  30,7111 

Grand  Total  .  1,162,111  1,012,289  I  49,823G 

JAMESTOWN,  N.  Y.* 

Tournal  . (e)  401,465  . 

Post  . (m)  340,273  . 


Grand  Total  .  741,738  . 

‘Not  measured  during  1933. 

KANSAS  CITY,  MO, 

Journal-Post  . (e)  392,514  416,594  24.0M1. 

Star  . (e)  798.233  773,400  24,83lC 

Star  . (m)  692,505  671,595  20.910G 

Journal-Post  . (S)  108,584  1.55,914  47,3301 

Star  . (S)  334,825  383,455  48,6301 


Total  Daily  .  1,883,252  1,861,589  21,6636 

Total  Sunday  .  443,409  539,369  95,9601 

Grand  ToUl  .  2,326,661  2.400,958  74.2971 

‘Kansas  City  figures  supplied  by  publishers. 

KNOXVILLE,  TENN, 

Journal  . (m)  292,702  254,855  37,8476 

News-Sentinel  . (e)  469,467  413.158  56.3096 

Journal  . (S)  79,984  146,476  66.4921 

News-Sentinel  . (S)  136,8  44  1  26,3  9  5  10,4496 


Total  Daily  .  762.169  668,013  94.1560 

Total  Sunday  .  216,828  272,871  56,0431 

Grand  Total  .  978,997  940,884  38,1136 


laser 
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Total 
Toul 
Grand 
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Ledfcr 
.News  . 
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Total 

Toul 
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OCTOBER  NEIVSPAPER  LINAGE  SHOH'S  GAIN  OVER  1933 
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LOS  ANGELES,  CALIF. 

1933  Gain  or  Loss 
562,169  50,414  G 

789,563  58,817  G 

192,561  41,274  G 

760,394  110,505  G 

189,844  49,634  G 

477,766  82,446  L 

390,119  80,498  L 


1934 

.  (m) 

612,583 

(ml 

848,400 

(m) 

233,835 

.  (ej 

870,899 

.(e) 

239,478 

.(S) 

395,320 

.(S) 

309,621 

TwI  Daily  .  2,805,195  2,494,551  310,644  G 

toul  Sunday  .  704,941  867,885  162,944  L 

Qnnd  Total  . .  3,510,136  3,362,436  147,700  G 

•Sunday  Examiner  figures  inclu<le  American  Weekly 
i^,  1934—100,847  lines;  1933—91,244. 

MANCHESTER,  N,  H. 

I'liin  Leader  . (e)  415,868  375,873  39,995  G 

MEMPHIS,  TENN. 


2960  C^BCcial  Appeal  ...(m)  678,506 

574Gitpitis-Scimitar  . (e)  460,545 

_  |O0mcrcial  Appeal  ....(S)  270,669 

ToUl  Daily  .  1,139,051  1,108,779  30,272  G 

430r;  Total  Sunday  .  270,669  303,636  32,967  L 

r  Grand  Total  .  1,409,720  1,412,415  2,695  L 


615,881  62,625  G 

492,898  32,353  L 

303,636  32,969  L 


MILWAUKEE,  WIS. 

t-nnel  . (m)  393,426  514,389  120,963  L 

b-nal  . (e)  1,140,448  931,729  208,719  G 

!^f  . (e)  189,572  144,763  44,809  G 

ttlicunsin  News  . (e)  530,358  551,080  20,722  L 

•Senunel  . (S)  219,583  223,149  3,566  L 

Jounal  . (S)  261,883  276,850  14,967  L 


4«C| 

061  gT 


512C 


272 1 


Total  Daily  .  2,253,804  2,141,961  111,843  G 

Total  Sunday  .  481,466  499,999  18,533  L 

Grand  Total  .  2,735,270  2,641,960  93,310  F 

'today  Sentinel  figures  include  American  Weekly  linage, 
1M4-100,778  lines;  1933—87,850  lines. 

MONTREAL,  CANADA 

5ar  . (e)  1,267,689  1,236,316  31,373  G 

Guette  . (m)  415,972  398,631  17,341  G 

U  Presse  . (e)  1,070,885  909,255  166,630  G 

UPatrie  . (e)  262,171  281,524  19,353  L 

Total  Daily  . 


.  3,016,717  2,825,726  190,991  G 

NASHVILLE,  TENN. 

Bancr  . (e)  396,925  421,472  24,547  L 

Tmicssean  . (m)  367,682  346,148  21,534  G 

Bianer  . (S)  136,036  135,182  854  G 

Tennessean  . (S)  105,663  127,222  21,559  L 


Total  Daily  .  764,607  767,620  3,013  L 

Toul  Sunday  .  241,699  262,404  20,705  L 

Grand  Total  .  1,006,306  1,030,024  23,718  L 

Tennessean  sold  in  morning  and  evening  combination 
al;.  Linage  of  one  edition  (morning)  only  is  given. 

NEWARK,  N.  J. 

ledger  . (e)  440,202  . 

.News  . (e)  1,293,853  . 

Star-Eagle  . (e)  597,713  . 

Cdl  . (S)  205,091  . ; 

Ledger  . (S)  94,136  . 

Toul  Daily  .  2,331,768  . 

Toul  Sunday  .  299,227  . 

Grand  ToUl  .  2,630,995  . 


NEW  BEDFORD,  MASS.* 

Standard-Times  . (e)  423,010  397,096 

Mercury  . (m)  406,896  387,622 

Standard-Times  . (S)  40,138  51,786 


25,914  G 
19,274  G 
11,648  L 


Toul  Daily  .  829,906  784,718 

Toul  Sunday  .  40,138  51,786 

Grand  Total  .  870,044  836,504 

'New  Bedford  figures  supplies  by  publisher. 

NEW  ORLEANS,  LA. 


Tiaes-Picayune  . (m) 

Tribune  . (m) 

Item  . (e) 

States  . (e) 

Tmes-Picayune  &  States 

,  •••-•. . (S) 

Item-Tribune  . (S) 


788,296  844,262 

378,806  415.312 

658,803  660,945 

327,439  272,059 

316,220  367,634 

241,868  309,400 


45,188  G 
11,648  L 
33,540  G 


55,966  L 
36,506  L 
2,142  L 
55,380  G 

51,414  L 
67,532  L 


ToUl  Daily  . 
Total  Sunday 
Grand  Total 


.  2,153,344  2,192,578 

.  558,088  677,034 

.  2,711,432  2,869,612 


39.234  L 
118,946  L 
158,180  L 


NEW  YORK,  N. 

Aaierican  . (m)  689.003 

Tunes  . (m)  1,077,821 

Herald  Tribune  . (m)  768,196 

. (m)  1,245,981 

Mirror  . (m)  286.243 

.!««mal  . (e)  935,878 

>  . (e)  1.296,475 

Jorld  Telegram  . (e)  1,273,767 

. (e)  313,934 

Hronx  Hume  News....(e) 

American  . ( .S ) 

Ones  . (S) 

Mirror  . (S) 

•ews  . (.S) 

™rald  Tribune  . (S> 

Bronx  Home  News....(S) 


108,236  G 
41,726  G 
78,071  G 
198,729  G 
82,385  G 
20,254  G 
72,001  G 
78,364  G 
52,077  G 
28,450  G 
57,145  L 
202,991  L 
29,778  G 
36.190  L 
98,983  L 
27,402  L 

Total  Daily  .  8,171,218  7,409,925  761.292  G 

Total  Sunday  .  2,175,706  2.568.639  392,933  L 

Grand  Total  . 10.346.924  9.978,564  368,360  G 

^jronT  Hotne  News  fieures  suppl  ed  by  publisher. 

*Sundav  American  figures  inriude  American  Weekly 
■wge,  1934—100.778  lines;  1933—87,850  lines. 

BROOKLYN,  N.  Y. 

. (e)  1,173,858  1,157,452 

Tmes-Union  . (e)  457,675  367,374 

yi'e  . (S)  232,991  282,339 

Tunes-Union  . (S)  35,604  47,711 


283,920 

427.056 

649,120 

89,123 

458.190 

450,754 

101,463 


Y. 

580,767 

1,036,095 

690,125 

1,046,252 

203,858 

915,624 

1,224,474 

1,195,403 

261.857 

255,470 

484,201 

852,111 

59,345 

494,380 

549,737 

128,865 


16,506  G 
90,301  G 
49,348  L 
12,107  L 


Toul  Daily  .  1,631,633  1,524,826 

ToUl  Sunday  .  268,595  330.050 

Grand  Total  .  1,900,228  1,854,876 


106,807  G 
61,455  L 
45.352  G 


NIAGARA  FALLS,  N.  Y. 


1934 

1933  Gain  or  Loss 

Gazette  . 

. (e) 

683,704 

564,086 

119,618  G 

OAKLAND,  CAUF. 

Post  Enquirer  . . 

Tribune  . 

Tribune  . 

. (e) 

. (S) 

523,397 

787,004 

121,411 

470,951 

708,672 

137,967 

52,446  G 
78,932  G 
16,556  L 

Total  Daily  . . 
Total  Sunday  , 
Grand  Total  , . 

1,311,001 

121,411 

1,432,412 

1,179,623 

137,967 

1,317,590 

131,378  G 
16,556  L 
114,822  G 

OKLAHOMA 

CITY, 

OKLA. 

Oklahoman  .... 

Times  . . 

Oklahoma  News 
Oklahoman  . . . . 
Oklahoma  News 

. (m) 

(5  daysXe) 

. (S) 

. (S) 

477,974 

636,256 

202,408 

191,889 

57,414 

425,019 

575,036 

224,469 

188,505 

54,369 

52,955  G 
60,620  G 
22,061  L 
3,384  G 
3,045  G 

Total  Daily  . 
Total  Sunday 
Grand  Total  . 

1,316,638 

249,303 

1,565,941 

1,225,124 

242,874 

1,467,998 

91,514  G 
6,429  G 
97,943  G 

OMAHA,  NEB 

•Bee  News  ... 
•W’orld  Herald 
••Bee  News  . . . 
World-Herald  . . 

. (e) 

. (e) 

. (S) 

. (S) 

597,369 

759,838 

212,976 

191,735 

428,756 

823,910 

208,594 

197,941 

168,613  G 
64,072  L 
4,382  G 
6,206  L 

Total  Daily  . 
Total  Sunday 
Grand  Total  . 

1,357,207 

404,711 

1,761,918 

1,252,666 

406,535 

1,659,201 

104,541  G 
1,824  L 
102,717  G 

'Omaha  Bee-News  and  Omaha  World-licrald  are  each 


sold  in  morning-evening  combination.  Linage  of  evening 
edition  of  each  is  shown. 

"Sunday  Bee-News  figures  include  American  Weekly  lin¬ 
age.  1934—100,778  lines;  1933—87,850  lines. 

PEORIA,  ILL. 


Journal  . (e)  576,059  540,837  35,222  G 

Transcript  . (m)  531,501  399,457  132,044  G 

Star  . (e)  621,902  537,706  84,196  G 

Journal  Transcript  _ (S)  120,921  134,634  13,713  L 

Star  . (S)  106,454  141,256  34,802  L 


Total  Daily  .  1,729,462  1,478,000  251,462  G 

Total  Sunday  .  227,375  275,890  48,515  L 

Grand  Total  .  1.956,837  1,753,890  202,947  G 

PHILADELPHIA,  PA. 

Bulletin  . (e)  1,121,442  1,152,005  30,563  L 

Inquirer  . (m)  803,768  558,209  245,559  G 

News  . (e)  595,837  514,589  81,248  G 

Public  Ledger  . (e)  1,294,113  1,231,572  62,541  G 

•Public  Ledger  . (m)  .  473,402  . 

Record  . (m)  658,299  573,381  84,918  G 

Inquirer  . (S)  552,206  593,540  41,334  L 

•Public  Ledger  . (S)  .  254,005  . 

Record  . (S)  414,603  454,238  39,635  L 

•News  . (S)  29,946  . 


Total  Daily  .  4,473,459  4,503,158  29,699  L 

Total  Sunday  .  996,755  1,301,783  305,028  L 

Grand  Total  .  5,470,214  5,804,941  334,727  L 

•Sunday  News  a  new  publication  started  4/22/34. 

•Public  I.«dger  M.  and  S.  discontinued  publication  4/15/34. 

PHOENIX,  ARIZ. 

Republic  . (m)  437,973  401,410  36,563  G 

Gazette  . (e)  492,026  454,985  37.041  G 

Republic  . (S)  85,858  97,249  11,391  L 


Total  Daily  .  929,999  856,395  73,604  G 

Total  Sunday  .  85,858  97,249  11,391  L 

Grand  Total  .  1,015,857  953,644  62,213  G 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  1,031,122  966,954  64,168  G 

Press  . (e)  1,294,317  1,256,680  37,637  G 

Post  Gazette  . (m)  576,365  549,459  26,906  G 

•Sun-Telegraph  . (S)  274,294  298,876  24,582  L 

Press  . (S)  237,689  275,428  37,739  L 


Total  Daily  .  2,901,804  2,773,093  128,711  G 

Total  Sunday  .  511,983  574,304  62,321  L 

Grand  Total  .  3,413,787  3,347,397  66,390  G 

•Sunday  Sun-Telegraph  figures  include  American  Weekly 
linage,  1934—100,778  lines;  1933-87,850  lines. 

PORTLAND,  ORE. 

Oregonian  . (m)  421,646  388,849  32,797  G 

Journal  . (e)  641,348  560,636  80,712  G 

News-Telegram  . (e)  413,600  381,892  31,708  G 

Oregonian  . . (S)  199,630  249,631  50,001  L 

Journal  . (S)  95,652  93,815  1.837  G 


Total  Daily  .  1,476,594  1,331.377  145,217  G 

Total  Sunday  .  295.282  343,446  48.164  L 

Grand  Total  .  1,771,876  1,674,823  97,053  G 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  1,334,559  1,164,612  169,947  G 

Jcurnal  . (m)  361,972  344,159  17,813  G 

News-Tribune  . (e)  297,487  316,146  18,659  L 

Journal  . (S)  214,680  225,211  10,531  L 


Total  Daily  .  1,994,018  1,824,917  169,101  G 

Total  Sunday  .  214,680  223,211  10.531  L 

Grand  Total  .  2,208,698  2,050,128  158,570  G 

READING,  PA. 

Eagle  . (e)  675,442  662,949  12,493  G 

Times  . (m)  758,358  481.257  277,101  G 

Eagle  . (S)  42,493  46,999  4,506  L 


Total  Daily  .  1,433,800  1,144,206  289,594  G 

Total  Sunday  .  42,493  46,999  4,506  L 

Grand  Total  .  1,476,293  1,191,205  285,088  G 

RICHMOND,  VA. 

News-l  eader  . (e)  872,614  754,462  118,152  G 

Times-Dispatch  . (m)  528.644  461,282  67,362  G 

Times-Dispatch  . (S)  201,975  234,423  32,448  L 


Total  Daily  .  1,401,258  1,215,744  185,514  G 

Total  Sunday  .  201,975  234,423  32,448  L 

Grand  Total  .  1,603,233  1,450.167  153,066  0 


ROCHESTER,  N,  Y. 

1934  1933  Gain  or  Loss 


Journal  . (e)  6lo,489  538,171  78,318  G 

Times-L'nion  . (e)  827,776  795,323  32,453  G 

Democrat  Chronicle  ...(m)  677,413  645,656  31,757  G 

•American  . (S)  221,143  225,876  4,733  L 

Democrat  Chronicle  ....(S)  227,099  278,031  58,932  L 


Total  Daily  .  2,121,678  1,979,150  142,528  0 

Total  Sunday  .  448,242  503,907  55,665  L 

Grand  Total  .  2,569,920  2,483,057  86,863  G 

*S-anday  .\merican  figures  include  -American  Weekly 
linage,  1934 — 100,778  lines;  1933 — 87,850  lines. 

ST.  LOUIS,  MO. 

Globe  Democrat  . (m)  612,846  576,022  36,824  G 

Post  Dispatch  . (e)  980,175  902,067  78,108  G 

Star  &  Times . (e)  592,132  601,058  8,926  L 

lilobe  Democrat  . (S)  161,308  195,862  34,554  L 

Post  Dispatch  . (S)  314,367  392,693  78,326  L 


Total  Daily  .  2,185,153  2,079,147  106,006  G 

Total  Sunday  .  475,675  588,555  112,880  L 

Grand  Total  .  2,660,828  2,667,702  6,874  L 

SALT  LAKE  CITY,  UTAH 

Tribune  . (m)  550,555  487,141  63.414  1, 

Deseret  News  . (e)  331,911  326,693  5,218  G 

Telegram  . (e)  444,570  405,866  38,704  G 

Tribune  . (S)  165,199  183,056  17,857  L 


Total  Daily  .  1,327,036  1,219,700  107,336  G 

Total  Sund.ay  .  165,199  183,056  17,857  L 

Grand  Total  .  1,492,235  1,402,756  89,479  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  519,649  478,283  41,366  G 

News  . (e)  450,009  459,473  9,464  L 

Express  . (m)  230,717  231,267  550  L 

•Light  . (S)  302.564  253,376  49,188  G 

Express  . (S)  135,345  149,146  13,801  L 


Total  Daily  .  1,200,375  1,169,023  31,352  G 

Total  Sunday  .  437,909  402,522  35,387  G 

Grand  Total  .  1,638,284  1,571,545  66,739  G 

•Sunday  Light  figures  include  American  Weekly  linage, 
1934—100,778  lines;  1933—87,850  lines._ 

SAN  DIEGO.  CALIF. 

Union  . (m)  479,143  424,322  54,821  G 

Sun  . (e)  399,385  404,743  5.358  1. 

Tribune  .  . . It)  635,404  653,746  18,342  L 

Union  . (S)  210,686  269,680  58,994  L 


Toul  Daily  .  1,513,932  1,482,811  31,121  G 

Toul  Sunday  .  210,686  269,680  58,994  L 

Grand  Total  .  1,724.618  1,752,491  27,873  L 

SAN  FRANCISCO,  CALIF. 

Examiner  . (m)  673,196  576,886  96,310  G 

Chronicle  . (m)  644,612  682,496  37,884  L 

Call-Bulletin  . (e)  623,227  588,858  34,369  G 

News  . (e)  604,125  589,141  14,984  G 

•Examiner  . (S)  359,557  410,144  50,587  L 

Chronicle  . (S)  227,268  230,436  3,168  L 


Total  Daily  .  2,545,160  2,437,381  107,779  G 

Total  Sunday  .  586,825  640,580  53,755  L 

Grand  Total  .  3,131,985  3,078,961  54,024  G 

•Sunday  Examiner  figures  include  American  Weekly 
linage,  1934—100,847  lines;  1933—91,244  lines. 

SEATTLE,  WASH. 

Post-lntelligencer  . (m)  392,710  362,358  30,352  G 

Sur  . (e)  374,550  360,625  13,925  G 

Times  . (e)  860,028  829,202  30,826  G 

•Post-Intelligencer  . (S)  253,759  272,422  18,663  L 

Times  . (S)  161,615  230,976  69,361  L 


Total  Daily  .  1,627,288  1,552,185  75,103  G 

Total  Sunday  .  415,374  503,298  88,024  L 

Grand  Total  .  2,042,662  2,055,583  12,921  L 

SIOUX  CITY,  IOWA 

•Journal  . (d)  391,004  332,070  58,934  G 

Tribune  . (e)  371,437  327,944  43,493  G 

Journal  . (S)  98,508  91,720  6,788  G 


Total  Daily  .  762,441  660,014  102,427  G 

Total  Sunday  .  98,508  91,720  6,788  G 

Grand  Total  .  860.949  751,734  109,215  G 

•Journal  all  day  paper.  All  advertising  appears  in  all 
editions.  One  edition  measured. 

SOUTH  BEND,  IND. 

News-Times  . (e)  483,526  369,960  113.566  G 

Tribune  . (e)  596,847  526,108  70,739  G 

News-Times  . (S)  66,112  57,840  8.272  G 

Tribune  . (S)  85,666  73,862  11,804  G 


Total  Dailv  .  1,080,373  896,068  184..305  G 

Total  Sunday  .  151,778  131,702  20,076  G 

Grand  Total  .  1.232,151  1,027,770  204.381  G 

SPOKANE,  WASH. 

S]X)kesman  Review  ....  (m)  284,360  2.56,672  27.688  G 

Chronicle  . (e)  509,679  474,569  35.110  G 

Press  . (e)  221,568  158.379  63,189  G 

Spokesman-Review  . (S)  127,551  142,873  15,322  L 


Total  Dailv  .  1,015,607  889,620  125,987  G 

Total  Sunday  .  127,551  142.873  15,322  1. 

Grand  Total  .  1,143,158  1,032,493  119,665  G 

SYRACUSE,  N.  Y. 

Journal  . (e)  660,587  611.380  49,207  G 

Herald  . (e)  633,982  642,028  8.046  I. 

Post-Standard  . (m)  490,422  427,085  63.337  G 

•American  . (S)  176,936  161,956  14,980  G 

Herald  . (S)  73,936  102.346  29,189  L 

Post-Standard  . (S)  53,723  69,101  15,378  L 


Total  Daily  .  1,784,991  1,680.493  104,498  G 

Total  Sunday  .  303,816  333,403  29,587  I. 

Grand  Total  .  2,088,807  2,013,896  74.911  G 


•Sunday  American  figures  include  American  Weekly 
linage,  1934 — 100,778  lines;  1933 — 87.850  lines. 


Editor  &  Publisher  for  November  17,  1934 

OCTOBER  NEWSPAPER  LINAGE  SHOWS  GAIN  OVER  1933 


TACOMA,  WASH. 

1934  1933  Gain  or  Loss 


. (m)  202,916  156,875  46,041  G 

News-Tribune  . (e)  468,877  443,253  25,624  G 

Times  . (e)  328,324  291,381  36,943  G 

Ledger  . (S)  lU2,o48  119,489  16,841  L 


TULSA.  OKLA. 

1934 

Tribune  . (e)  502,091 

World  . (ra)  459,437 

Tribune  . (S)  98,870 

World  . (S)  140,075 


WICHITA,  KAN. 


1933  Gain  or  Loss 
597,592  95,501  L 

477,666  18,229  L 

116,969  18,099  L 

166,992  26,917  L 


ToUl  Daily  .  1,000,117  891,509  108,608  0 

lotal  Sunday  .  102,648  119,489  16,841  L 

Grand  Total  .  1,102,765  1,010,998  91,767  G 


Total  Daily  .  961,528  1,075,258  113,730  L 

Total  Sunday  .  238,945  283,961  45,016  L 

Grand  Total  .  1,200,473  1,359,219  158,746  L 


Beacon  . 

. (e) 

1934 

520,632 

Eagle  . 

. (m) 

290,651 

Eagle  . 

. (e) 

482,479 

Beacon  . 

. . (S) 

169.900 

Eagle  . 

. (S) 

160,196 

1933  Gain  or  Li 

503.557  17, (7i 

271.024  19,62} 

389,775  92,704 

175,246  5,146 

179,811  19,6n 


TOLEDO,  OHIO 


Times  . (m)  102,164  102,587 

Blade  . (e)  814,674  730,570 

News-Bee  . (e)  408,619  315,735 

Times  . (S)  164,009  195,360 


Total  Daily  .  1,325,457  1,M8,892 

Total  Sunday  .  164,009  195,360 

Grand  Total  .  1,489,466  1,344,252 


176,565  G 
31.351  L 
145,214  G 


WASHINGTON,  D.  C. 

Herald  . (ra)  456,150  302,854 

Post  . (m)  486,515  353,342 

News  . (e)  550,147  384,570 

Times  . (e)  728,667  583,637 

SUr  . (e)  1,553,369  1,439,057 

•Herald  . (S)  296,169  295,469 

SUr  . (S)  385,519  520.621 

Post  . (S)  201,513  240,751 


Total  Daily  .  1,293,762  1,164,3  5  6  129,4«|l 

Total  Sunday  .  330,096  355,057  24,96l| 

Grand  ToUl  .  1,623,858  1,519,413  104,44s| 


153,296  G 
133,173  G 
165,577  G 
145,030  G 
114,312  G 
700  G 
135,102  L 
39,238  L 


WILKES-BARRE,  PA. 


Record  . 

860,381 

Times-Leader 

. (e) 

912.187 

News  . 

. (e) 

454,082 

Independent 

. (S) 

188,881 

TORONTO,  CANADA 


V. . 376,996  380,969 

Mail  &  Empire . (m)  372,660  380,614 

Star  . (e)  1,538.529  1,347.260 

Star  . (w)  106,810  88.676 

Telegram  . (e)  1,519,519  1,350,508 


3,973  L 
7,954  L 
191,269  G 
18,134  G 
169,011  G 


ToUl  Dailv  .  3,774,848  3,063,460  71 1,388  G 

Total  Sunday  .  883,201  1,056,841  173,640  L 

Grand  Total  .  4,658,049  4,120,301  537,748  0 

•Sunday  Herald  figures  include  American  Weekly  linage, 
1934—100,778  lines;  1933—87,850  lines. 


ToUl  Daily  .  2,226,650  2,002,716  223,93«l 

Total  Sunday  .  188,88  1  226,19  1  37,3u| 

Grand  Total  .  2,415,53  1  2,228,907  186,(2|| 


WORCESTER,  MASS. 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times  - (e)  187,356  180  312  7,044 


Grand  Total  .  3,914,514  3,548,027 


Mt.  Vernon  Argus.... 
New  Rochelle  Standard- 
SUr  . 


Port^cster  Item 


TRENTON,  N.  J. 


Times  . (,)  621,870  576.446 

Times-.^dvcrtiser  . (S)  65,375  85,066 


Yonkers  Herald-States- 
man  . 


.(e) 

1S7.S56 

180  312 

7,044 

G 

.(e) 

49<,2t2 

553,046 

56.764 

L 

.(e) 

501,693 

537,088 

35,395 

L 

.(e) 

215,699 

205,419 

10,280 

G 

Aft) 

320,389 

345,024 

24,635 

L 

.(e) 

253,031 

273,765 

20,734 

L 

.(e) 

392,478 

434.026 

41,548 

]. 

.(e) 

638,900 

534,S7S 

94.030 

G 

.(e) 

248,787 

Telegram  . (m)  538,358  484,197  54,lMi 

Gazette  . (e)  617,221  528,466  St^Ss 

Post  . (e)  405,356  315,014  90.)4J 

Telegram  . (S)  147,331  161,682  14,351 


Total  Daily  . 

Total  Sunday  . . . . 
Grand  Total 


. .  1,560,935  1,327,677  233,2SI( 

.  147,331  161,682  14JS11 

.  1,708,266  1,489,359  21»,»»i 


YOUNGSTOWN,  OHIO 


Total  DaUy  .  621,870  576,446 

ToUl  Sunday  .  65,375  85.066 

Grand  Total  .  687,245  661,512 


Vindicator  . (e)  585,503  526,948  58,555i 

TcUgram  . (e)  424,732  375,389  49.3411 

Vindicator  . (S)  104,635  121,597  16,9421 


Total  Daily  and  Grand 

Total  .  3,244,615  3,063,550  181,065  G 

•Peekskill  Star  not  measured  during  1933. 


HUGE  ADVERTISING  EXPENDITURES  OF  be  completed.  After  the  receipt  of 


SOAP  FIRMS  TOLD  IN  SUIT 

Colgate  Spent  $6,650,000  to  Promote  Supersuds  in  SVsj  Years- 
Lever  Bros.  Spent  $13,000,000  Between  1919  and  1930 
on  Rinso— Figure  Introduced  in  Patent  Suit 

(.special  to  Eoitok  &  Publisher)  c 

COUTH  BEND.  Ind.,  Nov.  13-The  Year  Advertising 

^  part  that  newspaper  and  other  ad-  ig)? 

vertising  lias  played  in  the  development  . 

of  powdered  soap  products  in  the  United  .  l 

States  in  the  last  15  years  has  been  dis-  ,q^ . 

closed  in  graphic  form  in  the  patent  in-  .  1,5-4,000 

fringement  suit  just  concluded  in  South 

Bend  in%olving  three  of  the  large  'i’ear  Advertisin 

manufacturing  comjianies;  Colgate-  igiq  «ll7nno 


the  briefs  the  court  will  set  a  date  for 
a  two-day  hearing  upon  the  final  argu¬ 
ments.  Under  the  present  arrangements 
no  decision  can  be  rendered  in  the  case 
within  six  months ;  and  in  the  meantime 
no  restraint  is  placed  upon  the  manu¬ 
facture  o^  Rinso.  Each  side  is  prepared 


SuPERStTPS. 


Sales 

$759,000 

6,312,000 

6,035,000 

5,886,000 


Boxes  Sold  Pounds  Sold 
11,587,000  6,518,000 


88,374,000 

79,925,000 

78,298,000 


Tout  Daily  .  1,619,235  902,337  lOI.UlJ^”  , 

TuUl  Sunday  .  104,635  121,597  16,9421®*!*™' 

Grand  Total  .  1.114,870  1,023,934  90,916 llBtlOnal 

•I'y  mat, 
leverv  s 

eceipt  of  SPRING  SILK  DRIVE  PLANNED  I  ^/the 
date  for  \  nation-wide  silk  campaign  for  tk|  As  I 
lal  argu-  spring  of  1935  has  been  announced  byj  H  the  r 
ngements  r  j),  Jenkins,  vice-president  of  the  W  ajgriev( 
the  case  ternational  Silk  Guild,  Inc.,  New  Yorltjbis  feel 
meantime  "phe  new  campaign  is  to  follow  the  soc-:  crimina 
le  manu-  cessful  “Silk  Parade”  which  was  carria!!  straight 
prepared  out  under  the  International  Silk  Guild's  The 
auspices  this  fall.  Mr.  Jenkins  indiated  tnte  bui 
inds  Sold  promotion  would  bt  tbon  t 

.  “stronger  and  more  far-reaching  in  other  p 

Cft  1 31  ^  scope”  than  the  Silk  Parade.  He  addtd  advertii 
that  “Retailers  are  virtually  unanimons  must  d 
a'’7iu’o^  in  saying  the  Silk  Parade  gave  thei  for  art 
4o, 718,000  business  marked  stimulus.”  ad  sen 


Advertising 

$112,000 


PalmoIi\-e-Pcet,  Proctor  &  Gamble,  and  ,q>,) . 

l^ver  Brothers  Company.  -  -- .  56_,000 


1,107,000 


The  suit  was  brought  in  the  Federal  .  }’}oq’ 

district  court  by  the  first  two  com-  .  LI9W 


pames,  against  Lever  Brothers.  It  is  {074 . 

claimed  that  patents  owned  bv  Colgate,  {g„ . 

under  w;^hich  it  started  the  making  of  q??, .  , 

Suiiersuds  m  19-^.  and  now  owned  g^^ . 

jointly  with  Proctor  &  Gamble,  have  . 

been  infringed  upon  by  Lever  Brothers  q^ . 

m  tjie  making  of  Rinso.  _  . 

Figures  presented  by  the  Colgate  firm  .  2,463,000 

show  that  from  the  time  Supersuds  was  Lever  Brothers  officials  stated  t' 


2,463,000 


Sales 

$349,000 

1,497,000 

1,955,000 

2,545,000 

3,173,000 

2,213,000 

3,173,000 

4.266,000 

5,563,000 

6,687,000 

9,739.000 

13,451,000 


Boxes  Sold  "Pounds  Sold 
6.534,000  2,246,000 


25,988,000 

35,582,000 

52,132,000 

64,893,000 

68,248,000 

66,273,000 

91,170,000 

84,222,000 

99,549,000 

143,348,000 

203,680,000 


8,853,000 

12,063,000 

17,850,000 

22,318,000 

23,305,000 

24,164,000 

34,189,000 

44,753,000 

55,416,000 

80,118,000 

108.205,000 


KELVINATOR  NAMES  DE  Wl'H  "  5 

Vance  C.  Woodcox,  Kelvinator  Cor-  (hnr  I 
poration  advertising  director,  has  an-  qjIj 
nounced  the  appointment  of  VV.  M 
DeWitt  to  manage  the  company! 
domestic  advertising  and  sales  proum-  qj]  j, 
tion  department.  He  has  been  for  fonr  j{  ^ 
years  a  Kelvinator  district  manager,  »nd  (Jq,,  ^ 
since  1925  has  been  active  in  electrical 
appliance  merchandising.  His  assistam  -nnea 
is  Wilbur  E.  Saylor.  .  jo*. 


show  that  irom  jhe  time  Supersuds  was  Lever  Brothers  officials  stated  that  to  appeal  to  a  higher  court  in  case  of 
introduced,  $0,650,0(X)  was  spent  in  ad-  the  figures  of  production  had  been  re-  defeat  here. 

vertising  the  new  soap  in  three  and  a  duced  to  indicate  the  production  in  the  - 

halt  years.  For  the  single  year  of  1928,  smaller-sized  package  marketed  by  that  OPENS  OWN  AGENCY 

the  advertising  appropriation  was  more  firm  in  the  Rinso  line.  '  H  F  Twomev  sales  manager  and 

Ihrsa^esTeSs'‘fT'thaf^"^‘^’  r  soap  suit  involves  many  of  the  director’ of  the  Jordan  Marsh  cLpanv, 

the  sales  returns  tor  that  year,  but  the  lines  of  packaged  goods  now  occupying  Rncton  Las  recicrned  tr.  h 

mom^tum  gathered  in  that  campaign  leading  newspaper  and  magazine  space :  p  Twomey  Servfce  for  Retailers  Mr 

Beads,  Selox,  T’wJry  Sll 

tures  m  the  following  two  years.  Ivory  Snow,  Chipso  Granules,  all  made  York  rhicairn  and  Rnstnn  and 

Lever  Brothers  began  ^king  R^  by  the  Colgate-Palmolive- Feet  Com-  Jordan  Marsh  Company  will’ be  amoJg 
m  lyjy.  Advertising  appropriations  pany  or  the  Proctor  &  Gamble  Com-  uje  first  /-li^nts  \tr 
made  by  the  company  have  been  con-  pany,  and  all  made  under  the  patents  (be  Jordan  Marsh  Comnanv  in  1925  and 
sistently  heavy  each  year,  amounting  taken  out  by  Dallas  R.  Lammont  for  i.revious  to  that  bp  bad^fippn  pniraw^  Jn 
annually  to  more  than  $1,0(X),(X)0.  and  the  Colgate  Company.  It  is  the  conten-  a<rency  service  work  in  Chicago^  He 
amounting  to  more  than  $13,000,000  tion.  denied  by  Lever  Brothers,  that  ”r,  5  as  chairman  for  ?prms  of 

for  the  period  from  1919  to  1930.  Rinso  changed  its  form  in  1929  aAd  be-  he  sales  nro^Hon  k^^^^^ 

Ss%eflS^v’’rnT^^^^^^^  infringement  on  the  Colgate  National  Retail  Drv  Gc^ids  Association, 

was  renected  by  an  immediate  increase  process.  pr-  hpoamp  a  mpmKpr 

m  sales  volume  of  nearly  fifty  per  Proctor  &  Gamble’s  figures  for  the  directors  at  the  Jordan  Marsh  SmpanJ 
rent.  separate  advertising  of  Chipso  Granules  August  1931  ^  ^ 

W  hile  the  patent  suit  involves  the  and  Ivory  Snow  were  not  given,  as  ’  _! _ 

type  of  product  made,  the  Lever  Broth-  these  products  were  jointly  advertised  criipinriir  appcvimtc  Ar'CMC'v 

ers  defense  has  emphasized  the  fact  with  the  standard  Chipso  and  Ivory  -r-u  c  1  1  i-  .r- 

that  the  Colgate  Company  popularized  lines.  In  the  introduction  of  Selox,  .  The  Scurlock  Kontanerette  Corpora- 

its  product  by  sales  promotion  and  news-  which  followed  Supersuds  in  1927,  the  .Chicago,  has  appointed  Reincke- 

paper  and  magazine  display,  and  that  Proctor  &  Gamble  Company  used  only  Llhs-Younggreen  &  Finm  Chicago,  as 
this  accounted  for  its  great  popularity,  coupon  distribution  from  house  to  house,  ''s  advertising  agent.  This  company 
The  Colgate- Proctor  &  Gamble  forces  spending  more  than  $300,000  and  dis-  ^nufactures  Scurlock  Kontanerettes 
have  countered  by  using  the  Rinso  adver-  tributing  1,850,000  coupons  up  to  1930.  food  preservation, 

tising  and  sales  figures  to  attempt  to  The  same  method  was  used  with 

prove  that  Rinso  achieved  its  greatest  Chipso  Granules,  over  8,000,000  coupons  SCRIVEN  JOINS  L.  &  T. 

volume  in  1929  and  afterwards,  when  being  distributed.  L.  Edward  Scriven,  of  Kellogg  Co., 

they  allege  it  was  changed  to  imitate  The  Federal  district  court  today  ar-  Hattie  Creek,  has  resigned  to  join  Lord 
and  infringe  upon  Supersuds.  ranged  for  the  filing  of  final  briefs  in  &  Thomas’  Chicago  office.  He  will 

Advertising  and  sales  figures  for  the  the  soap  suit,  to  be  submitted  by  at-  be  with  the  marketing  and  research  de- 
two  products  were  given  as  follows :  tomeys  for  both  sides  as  soon  as  they  partment. 


PROMOTION  FOR  HARRIS 

Maurice  Harris,  who  has  been  acting  •  " 

national  advertising  manager  of  the  * 
San  Diego  Sun  for  the  last  six  monthi 
has  been  officially  appointed  to  that  .  ’ 

position.  ■ 


ENGELHARDT  JOINS  DUNHAM  ^  w 

A.  J.  Engelhardt,  formerly  of  Erwin,  *  th' 
Wasey  &  Co.,  Chicago,  has  joined  the  ®  pr 
John  H.  Dunham  Company,  Chicago  c<®ip 
agency.  B 

1  ask  a 


News  of 
EVENTS 
THAT  CHANGE 
THE  WORLD 


News  from  every  field 
of  science:  Daily  Mail 
Report,  Wire  ReporV 
Interpretive  Articles, 
Science  Morgue,  Featuc 
Series,  Science  Shoitii 
Star  Map. 


Wire  collect 
for  detail* 


SCIENCE 

SERVICE 

Washington,  D.  C. 


Editor  &  Publisher  for  November  17,  1934 


WHAT  OUR  READERS  SAY 


pioposition  without  recourse  to  courts,  change,  but  since  then  the  system  has 
We  want  none  of  it,  if  there  is  any  worked  well. 


way  under  Heaven  to  avoid  it. 


“The  same  conflicting  opinions  among 


■  ipriTQNFT  RATir  Di  AM  remains  to  be  done  is  for  my  writers  and  sub-editors  were  shown, 

UKUU  nt  1  KA 1  £  PLAN  the  various  publishing  groups  to  adopt  when  I  recently  introduced  a  five  day 

>oru  -fo  Editor  &  Publisher:  I  feel  the  this  principle  by  writing  their  own  Ian-  week  for  the  editorial  staffs.  Some  of  I 
lo’“''iublishcrs  of  America  are  overlooking  guage  into  the  code.  This  will  avoid  the  men  safd  they  did  not  want  a  single 
opportunity  to  increase  their  income  troublesome  and  technical  arguments  pe-  night  of  the  week  because  they  could 
5,Jij|«l  their  profits.  It  sounds  rather  silly  culiar  to  each  publishing  group.  Then  not  do  anything  with  it,  and  preferred 
know,  because  we  know  that  publish-  officered  by  publishers  themselves,  and  to  have  the  time  in  a  lump  at  intervals. 
>9  in  are  daily  exercising  every  bit  of  in-  democratically  administered  under  their  They  could  then  go  away  and  enjoy 
!4]5ftjfe!uity  and  ability  they  possess  to  just  own  control,  publishers  will  see  the  day  themselves  better.  That  difficulty  can 
end.  when  this  item  alone  will  contribute  a  be  overcome  by  arrangement,  consistent 

.  Yet  consider  this  fact.  It  publishers  respected  proportion  of  their  profits.  with  the  work  of  the  office.  I  am 

Lffe  to  charge  for  their  space  .  .  .  net,  F.  H.  Bartz,  strongly  of  opinion  that  men  who  are 


Kt4i|jais  end, 


Yet  consider  this  fact.  It  publishers  respected  proportion  of  their  profits, 
ffe  to  charge  for  their  space  .  .  .  net,  F.  H.  Bartz, 


ffe  to  charge  for  their  space  .  .  .  net, 
d  all  special  services  extra  on  pub- 
ads,  their  gross  income  would  be 
I7’,3»  oiiiccd.  It  would  transform  their  ad 
-1_  r~ins  into  income  producers,  instead  of 
.jiEit'gated  expense  producers.  It 


President  Chicago  Group,  Advertising  doing  the  strenuous  work  of  modern 


Typographers  of  America. 

NORTHCLIFFE  FAVORED  N.U.J. 


journalism,  especially  night  work  (I 
was  three  years  at  the  desk  and  stone 
myself)  must  have  a  certain  amount  of 


.-iEitigate'l  expense  producers.  It  To  Editor  &  Publisher  :  The  quota-  time  away  from  duty  in  order  to  recu- 
enable  a  publisher  to  exercise  tion  which  was  given  in  “Shop  Talk  Perate  and  to  maintain  their  physical 


nm 

tatm 

m  S  MkiUs/ 


e  care  in  the  mechanical  production  At  Thirty,”  in  the  issue  of  the  efficiency, 
j  advertisements  and  by  that  amount  E.  &  P.  of  Nov.  3,  concerning  Lord  “I  beli 


believe  that  journalists  need 


In  1912,  five  years  after  the  N.U.J. 
was  organized,  Northcliffe  sent  the  fol- 


Then  there  is  another  factor  to  con-  lowing  message  to  the  Na*'onal  Union 
sder.  A  publisher  has  two  local  ac-  of  Journalists: 

1,555 XL  plate  of  his  “As  one  who  worked  some  six 


-hance  the  good  appearance  of  his  Northcliffe’s  attitude  toward  the  Na-  Trade  Union  as  much  as  doctors,  bar- 
And  if  the  experience  of  those  tional  Union  of  Journalists  at  the  time  risters,  solicitors,  wLo  have  long  had 
lofjJ,  ,jvertisers  who  are  careful  about  the  of  its  inception,  is  decidedly  misleading,  them.  The  National  Union  is  founded  TU[  DCPnDll  QC 

4,J5ii  -tchanii.al  production  of  their  ads  in  view  of  Northcliffe’s  later  attitude  on  right  principles  _  because  it  consists 

jtans  anything,  ads  handled  under  this  toward  the  NUJ  solely  of  working  journalists  who  are  M  AHIAI  ■ 

4jsii  iiVfoach  would  pull  more  returns  per  In  1912,  five  years  after  the  N.U.J.  not  proprietors.  It  is  futile  to  endeavor  ll■■■y■yn 

s, wc  was  organized,  Northcliffe  sent  the  fol-  lom  1111 1  ■  I  ■ 

Then  there  is  another  factor  to  con-  lowing  message  to  the  Na*'onal  Union  .  Newspaper  IVorld,  Dec.  27,  1919,  bI  ■ 

jiidcr.  A  publisher  has  two  local  ac-  of  journalists*  commenting  on  tne  contract  entered 

a  plate  of  his  “As  one  who  worked  some  six  into  in  that  month  betwep  the  Newspa- 
>.3431:^  Other  advertiser  insists  on  years  as  reporter,  descri  ^re  note  and  per  Proprietors  Association  and  the  QrAI 

jft  work,  copy,  merchandising  research,  leader  writer  for  most  the  London  ^atlonal  Union  of  Journalists,  has  this  DLHI 

^pesetting.  Both  pay  the  morning  and  evening  ,dpers,  I  have  io  say:  ,  ,  .  .  , 

t, M2i '^'*  *^*^*-  This  same  publisher  has  two  watched  the  growth  of  your  much-needed  .  ^^is  increase,  the  pusi-  gyE.  JOURN 

o.»H,  Inmonal  accounts.  One  furnishes  a  plate  society  with  interest.  “o"  of  Lord  Northcliffe  has  proved  of  ^  . 

!v  mat,  the  other  account  demands  “In  the  last  20  years  our  craft  has  great  assistance.  He  has  never  wavered 
iFD  calendar.  Both  risen  from  a  hum’ole,  haphazard,  and  •?  the  belief  that  journalists  were  en-  than  70,000  lett 

I  pay  the  same  rate.  badly  paid  occupation  to  a  regular  pro-  titled  to  larger  salaries,  and  it  is  well  Journal  in  3  me 

^  it,  the  publisher  is  the  goat,  fession,  which  must  in  the  future  offer  known  that  he  has  paid  higher  rates  constantly  on 

ed  b  If  the  man  who  furnishes  a  plate  feels  increasing  opportunities  to  men  and  than  other  newspapers.  develoome 

yh  jpi'vwl  he  has  some  justification  for  women  of  ability.  It  has  therefore  be-  Sincerely  yours,  rnnfpi 

or-:  hs  feeling,  because  if  this  isn’t  dis-  come  all  the  more  necessary  that  news-  .  r.  •  1  j-  • 


DONNA  GRACE 

BEAUTY  COLUMN 


t  &  cmnination  against  him,  I  can’t  see  paper  workers  should  adopt  the  methods 
*  V  ***^"*’  . ,  of  other  professions  and  form  a  society 

”  .j  publishers  I  know  are  very  as-  for  mutual  protection  and  encoiirage- 
y  ui  nicn.  I  see  no  reason  for  nient. 

a  R[  tnm  to  give  away  a  service  which  “The  introduction  of  all  manner  of 


cvilic  ait  Lii^  iiiL^i^  ii\,v,v.a90A  V  wiiak  iivvyo-  r*  1  «  r  t  t * 

paper  workers  should  adopt  the  methods  Director,  School  of  Journalism,  Uni 


versity  of  Wisconsin. 

FALL  SALMON  CAMPAIGN 


g  ^  ^  ^  service  which  “The  introduction  of  all  manner  of  Alaska  Packers  Association  Will  Use 

S  B  ^r  prople  in  the  same  line  (such  as  time-saving  machinery  within  the  last  Newspapers  Exclusively 

S  «  Sk  'a'K£  /"  r,"  ""  The  Alaska  Packer,  As«K:ia.ion.  San 

wuM  uidigc  a  lair  price  for.  This  ous.  but  more  nerve-exhausting,  and  it  ,  ,  ,  , 

the:  fOT  art  work,  plate  making  and  o?her  is  incumbent  that  journalistf  should 

Jd  services.  ,,nitp  for  the  nhtiininir  of  longer  hoH-  '^rtising  campaign  on  canned  salmon 

an  4,'^^“.  I  trjjg  my  level  bes.  lo  Jay,  and  better  pay.  It  is  myVoudest  Sfe  ‘  orSe"erterm''r- nnS 'Sf 

fcir  URA^'JJe'f  a  E  “  T""  '’v’ Vr“b “I”*-  Ealtirn  markets  and  in  Southern^  statel 

,  ^  Mr  NKA  code,  a  fair  practice  prin-  which  I  have  mtraluced  into  tngl  sh  ,  ^^ert  a,  Te.vas.  The  California 

J  ’nils  involves  a  net  charge  for  ='rthJ  ~raln'''of  ^  Packing  Corporation  act,  a,  sale,  agents 

S  S':;"''  '»'•  every  class  of  newspaper  writer,  a,  well  Pa£,^«  S 

fonr  expensive  services.  as  greatly  adding  to  the  number  of  those  fa-ui-  u.j®  ^  c  e  s 

If  we  can  secure  friendly  co-opera-  engaged  in  journalism.  ^  xu'*  '  •  u-  u  • 

tion  w  th  th»»  niihi:ni,.amr.  „  J  a  B  e.  j  _  _  Campaign,  which  is  using 

poWisTers  stand  to  inrLf  ‘"y  opinion,  wise  or  exclusively  is  a  continua- 

-  SXK?the  same  L'etaS;  &ali  u^rS^.oZ'' »te“  <»■>  »\ollow-np  of  last  spring’s  emn- 

,  uuiiidiion  among  their  own  clients.  to  notice  that  there  is  nothing  of  the  tiowi*v<*r  ic  bpi’ng  hqpH  for 

''is  is^i?e  of"h?DubS^^  ci^-in-hand  and  beanfeast  business  f^n  dViJe,  which  wiU  be  released^once  a 

^  *  tne  publishing  fraternity’s  best  about  your  society.  There  are  times,  of  .  •  practicallv  the  same  list  of 

/  publisher  gives  art  course,  when  newspaper  proprietors  and  ■  / .  .  spring 

_,typography  without  those  who  work  with  them,  should  co-  j.  individual^  brand  of  canned  sal- 
Jarge  he  is  burdening  every  agency  operate  to  uphold  the  dignity  of  the  nio^L  feltablishS Tn  e^ch 

«  to^rolSdSVaf  „  7-  to  is^S  oSfelti  inThetoU 

rwk  »  the  agenev  mucf  Dither  that  Jt  seems  to  me  that  a  self  respecting  Approximately  100  cities  will  feature 

tS  ooprodSn  fTU^  L  opportunity  Del  Monte  brW  about  20  markets  will 

cS  ccoSeS  on  ^  ^  ^  members.  I  feature  Argo,  while  Horse  Shoe,  Seward 

If  there  U  an  d  k.  and  Other  Alaska  Packers  brands  will 

_  isk  anv  artfte  an  ‘«‘^^,to'vards  those  who  own  newspa-  advertised  in  other  points. 

UR  any  active  agency.  pers.”  tl.  ,^nnv.vi  and  d!. 


“In  respect  of  this  increase,  the  posi-  u,  y.  gyE.  JOURNAL:  "The  Donna 
tion  of  Lord  Northcliffe  has  proved  of  ^  _  1  _  j  „ 

great  assistance.  He  has  never  wavered  beauty  column  drew  more 

in  the  belief  that  journalists  were  en-  than  70,000  letters  to  the  Evening 

titled  to  larger  salaries,  and  it  is  well  Journal  in  3  months.  Miss  Grace 

known  that  he  has  paid  higher  rates  constantly  on  the  alert  for  any 

"""  “''siSeSr^Mr,,  n^w  develoWnt  in  beauty  cul- 

William  G.  Bleyer,  ture  and  confers  frequently  with 

Director,  School  of  Journalism,  Uni-  the  most  distinguished  specialists 

versity  of  Wisconsin.  of  York.  These  specialists 

FALL  SALMON  CAMPAIGN  are  so  impressed  with  the  thor- 

...  ...  — I - r  .  ,,  oughness  and  sincerity  of  her 

Al«.k«  Packer.  A..oc.at.on  Will  U.e  cooperate. 

The  Alaska  Packer,  A,»ciatiou.  San  ’*'=  have  found  this  authorttattve. 
Francisco,  has  released  a  consumer  ad-  m  her  column  its  most  ^im- 

vertising  campaign  on  canned  salmon  ptessive  appeal  to  the  reader.” 

which  is  running  from  Nov.  1  until  the  «\vt  l  l _ 

middle  of  December  in  a  number  of  DETROIT  NEWS:  We  have  been  run- 
Eastern  markets  and  in  Southern  states  ning  the  Donna  Grace  beauty  col¬ 
as  far  West  as  Texas.  The  California  umn  about  lour  weeks  with  great 

Packing  Corporation  acts  as  sales  agents  success,  Donna  Grace  mail  more 

and  the  campaign  runs  jointly  in  mar-  ,  .  .  .•  ... 

kets  where  AlLka  Packers  are  well  than  doubhn.  that  of  any  other 
established.  woman’s  page  .  jamte  we  have. 

uSap'?.:  eSk  tt  CHICAGO  AMERICAN:  "The  Donna 

tion  or  follow-up  of  last  spring’s  cam-  Grace  beauty  column  is  one  of  the 


uk  anv  art;v»  vv..w  advertised  in  other  points. 

If  oublisher«  t  c  u  •  •  '  Tt  T  v  t  The  advertising  is  planned  and  di¬ 
fair  D^ScenLVini  r  T  H  V'  rected  by  San  Francisco  office  of  Me- 

Caun-Er5ck»u,_I„c,  in  couinuctluu 


HLES  IN  BANKRUPTCY 

A  personal  petition  in  bankruptcy- 


most  successful  features  we  have 
ever  run  in  the  Chicago  American 
Women’s  Pages.  The  fact  that  this 
feature  has  drawn  64,828  letters 
from  our  readers  is  conclusive 
proof  that  it  has  what  women 
want,  namely,  a  simple  friendly 
way  of  advising  women  how  to 
make  the  best  appearance.  The 
articles  are  so  full  of  plain  com¬ 
mon  sense,  they  have  such  a  sym¬ 
pathetic  tone,  that  every  woman 
reader  feels  she  has  a  friend  in 
Donna  Grace.” 

WISCONSIN  NEWS:  '  We  average 
from  125  to  150  letters  a  day  on 
Donna  Grace  and  many  of  the 
readers  telephone  in  to  tell  how 
much  they  like  the  column.” 


Un’ A  involve  the  cliffe  is  quoted  as  saying :  with  WUmot  ’  P  Rogers  aZrtising 

I^-A.  the  A.A.A.A.  and  all  the  service  " - As  an  ex-reporter,  descriptive  manaecr  ol  California  Packing  Cor-  WISCONSIN  NEWS:  We  average 

•  "s'"  “I-"’;'.'”:'  ‘  “S-  *  tom  125  »  150  letter,  a  day  Jt. 

this  proposition  into  the  courts  gratulate  the  Union  on  the  success  of - -  rrort^  -anrl  mtinu  nf  rhp 

•frough  NRA.  its  latest  effort  on  behalf  of  the  journal-  FILES  IN  BANKRUPTCY  Donna  Grace  and  many  or  the 

.“t  I  am  happy  to  say  that  publishers  ists  of  London.  (This  refers  to  the  first  A  personal  petition  in  bankruptcy  readers  telephone  in  to  tell  now 

•rtn  whom  I  have  discussed  this  matter  contract  for  minimum  wages,  hours  of  was  filed  Nov.  5  by  Bernard  H.  Rid-  much  they  like  the  column.” 

Werally  feel  that  this  matter  is  for  work,  vacations,  etc.,  between  the  Na-  der,  president  of  the  Ridder  Brothers 
best  interests.  Surveys  I  have  tional  Union  of  Journalists  and  proprie-  Newspapers,  in  U.  S.  district  court  in 
«en  (only  tentative  for  the  present  tors  of  the  London  daily  newspapers.)  New  York.  A.  Joseph  Geist,  counsel 
w  perhaps  not  truly  representative  be-  “....I  say  this  as  a  warm  supporter  for  Mr.  Ridder,  and  Mr.  Ridder  ex- 

Ouse  not  large  enough  )  show  that  over  of  the  principles  on  which  the  Union  plained  that  the  petition  had  been  filed  Write  or  wire  now  for  territory  ana  terms 
"  per  cent  of  the  publishing  business  in  is  founded,  and  of  many  of  the  policies  because  of  inability  to  adjust  amicably 

wn-metropolitan  centers  favors  this  which  it  is  pursuing.  Its  constitution  a  financial  settlement  made  with  the  ~W^~  Tr*'^L  "T 

"“p®-  ...  's  rightly  framed  and  its  organization  former  Mrs.  Nellie  J.  Ridder,  from  I  1^^  I 

further  than  this  I  feel  that  pub-  is  the  best  instrument  of  progress  for  whom  Mr.  Ridder  was  divorced  in  M  M  I  B  M 

wers  when  they  understand  this  pic-  the  working  journalists  of  this  country.  Reno,  Nev.,  on  Oct.  27,  1930.  About 

®fe  arc  happy  to  co-operate.  “I  believe  in  trade  unions.  I  like  that  time  he  signed  an  agreement  guar-  "C  ^  J/tan 


KING 


further  than  this  I  feel  that  pub-  is  the  best  instrument  of  progress  for  whom  Mr.  Ridder  was  divorced  in  M  M  I  B  M 

wers  when  they  understand  this  pic-  the  working  journalists  of  this  country.  Reno,  Nev.,  on  Oct.  27,  1930.  About 
arc  happy  to  co-operate.  “I  believe  in  trade  unions.  I  like  that  time  he  signed  an  agreement  guar- 

o^akmg  for  the  Advertising  Typog-  them.  I  find  it  better  to  deal  with  or-  anteeing  a  minimum  annual  income  to  iLiiCllUTrib  LUv* 

f»pners  of  America  on  this  matter  we  .ganized  labour  than  with  individuals.  Mrs.  Ridder  of  $36,000  a  year  for  her-  xe  u  c  tvt  v 

*fe  asking  co-operation  and  are  seeking  When  I  bought  the  Times  I  at  once  self  and  children.  On  Nov.  14  Mr.  Rid-  235  East  45tn  at.,  W.  Y. 

®n  point  in  a  friendly  and  above-board  made  it  a  Union  house.  Curiously  der  filed  a  schedule  listing  liabilities  at  ,  ^  r"  t  *• 

wL  I  feel  that  all  the  service  groups  enough  many  of  the  Times  mechanical  $339,400  and  assets  at  $3, M2  plus  $605,-  Greatest  K^nculatton 

•M  publishers  will  get  together  on  this  staff  at  that  time  did  not  welcome  the  000  insurance.  Combination  on  Earth 
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HERBERT  A.  TRASK 


Herbert  A.  Trask 


St.  Louis  Post-Dispatch  Man  Dies; 

Served  Paper  31  Years 

Herbert  A.  Trask,  associate  manaK- 
ing  editor  of  the  St.  Louis  Post-Dis¬ 
patch,  with  which  he  had  been  con¬ 
nected  for  31 
years,  died  sud¬ 
denly  at  his  home 
in  St.  Louis  Nov. 
13,  at  the  age  of 
62.  He  was  at 
his  desk  on  Mon¬ 
day,  although  he 
had  been  under 
treatment  for 
asthma  and  a 
heart  ailment. 

Mr.  Trask  was 
born  in  Manches¬ 
ter.  N.  H.  His 
first  newspaper 
work  was  as  re¬ 
porter  on  the  Boston  Transcript.  Later 
he  was  employed  on  newspapers  in 
Philadelphia  and  Chicago,  with  an  in¬ 
terval  of  service  on  the  Sew  York 
7  imes  and  New  York  World  before 
going  to  Chicago.  Returning  to  the 
World,  he  served  there  several  years. 

In  1903,  while  assistant  Sunday  edi¬ 
tor  of  the  World,  he  was  lent  to  the 
Post-Dispatch  for  work  in  supervising 
the  art  features  of  a  special  edition 
then  in  preparation  to  mark  its 
twenty-fifth  anniversary.  That  loan 
became  permanent,  Mr.  Trask  never 
leaving  the  Post-Dispatch. 

For  several  years  he  was  editor  of 
the  Sunday  Magazine.  He  was  art 
editor  at  all  times,  having  supervision 
of  the  processes  of  illustration,  and  of 
the  use  of  type  in  connection  with  pic¬ 
tures. 

Mr.  Trask  was  in  charge  of  the 
daily  magazine,  with  general  super¬ 
vision  of  all  illustrations  in  the  daily 
paper.  He  was  in  charge  also  of  the 
instituting  and  developing  12^  years 
ago  of  KSD,  the  Post-Dispatch  radio 
station,  and  directed  its  work  for  sev¬ 
eral  years  until  it  grew  into  a  special 
department. 

Mr.  Trask  is  survived  by  his  wife, 
Mrs.  Martha  Trask;  three  daughters. 
Miss  Ruth  Trask,  Mrs.  Eleanor  Port¬ 
lier  and  Mrs.  Ursula  Landow,  and  two 
sons,  Herbert  A.  Trask,  Jr.,  and  John 
Trask,  and  by  four  grandchildren. 
Her^rt,  Jr.,  a  graduate  of  the  Uni¬ 
versity  of  Missouri  School  of  Journal¬ 
ism.  is  a  member  of  the  Post-Dispatch 
news  staff.  A  sister,  Mrs.  Fred  Mor¬ 
ris,  lives  in  Springfield,  Mass. 


0bftuarg 

U  ENRY  L.  HORNBERGER,  56, 
head  of  a  New  York  and  Chi¬ 
cago  agency  and  former  Philadelphia 
newspaperman,  died  Nov.  6  at  his 
home  in_  Long  Island  from  injuries 
suffered  in  an  automobile  accident.  Be¬ 
fore  going  to  New  York  in  1912  he 
was  at  various  times  a  member  of  the 
editorial  staffs  of  the  Philadelphia 
North  American  and  Philadelphia 
Press. 

Ben  Courier,  57,  conductor  of  the 
Camden  (N.  J.)  Courier  fish  and  game 
column  and  chairman  of  the  Camden 
Courier  Unit,  Philadelphia-Camden 
Newspaner  Guild,  died  suddenly  at  his 
desk,  Nov.  8.  He  was  secretary  of 
the  first  playground  commission  ever 
named  in  Camden,  and  was  responsible 
for  the  establishment  of  the  city’s  pres¬ 
ent  playground  system. 

George  Franklin  Orgibet,  58, 
former  owner  and  publisher  of  the 
Redondo  Beach  (Cal.)  Breeze,  died 
in  his  sleep  Nov.  8.  His  newspaper 
career  started  46  years  ago,  when  at 
the  age  of  12  he  became  associated 
with  a  midwest  newspaper  in  the  days 
of  handset  type.  In  1915  he  became 
manager  of  the  Hermosa  Beach  (Cal.) 
Review  and  the  Manhattan  Beach 
News.  Two  years  later  he  took  over 
the  Breeze,  but  retired  a  little  more 
than  a  year  ago  because  of  illness. 
He  is  survived  by  his  wife,  a  son, 
Jorges,  city  editor  of  the  Breeze,  and 
a  brother. 


M.mricf.  F.  Sa.mmoxs,  former  Utica 
(\.  Y.)  newspaiierman,  died  Nov.  7 
at  his  home  in  Rochester,  N.  Y.,  after 
a  long  illness,  .\bout  30  years  ago, 
Mr.  Sammons  joined  the  old  L'tica  Ob- 
sener  staff  as  a  reporter.  He  also 
corresponded  for  the  .Wiv  York  7  imes 
and  other  metropolitan  newspapers. 

William  Waixacf.  McClellan, 
one-time  owner  of  the  Mount  Vernon 
(X.  Y.)  IVeekly  .irgus,  predecessor 
of  the  Daily  .Irgus,  died  X'ov.  8  in 
Albuquerque,  N.  M.,  at  the  age  of  77. 

George  W.  Runyon,  83,  former  pub¬ 
lisher  of  the  .Vt’ic  London  (O.)  Rec¬ 
ord,  died  at  his  home  in  that  city,  this 
week. 

Samuel  L.  De.\.n,  70,  father  of  Bras¬ 
well  Dean,  editor  and  publisher  of  the 
Alma  (Ga.)  Times,  died  suddenly  at 
his  home  near  Alma,  X'ov.  7. 

Tommy  Cav.aghan,  soccer  writer  for 
the  Winnipeg  (Man.)  'Tribune,  died 
Nov.  7  in  Winnipeg.  He  had  been  a 
member  of  the  Tribune  sports  staff 
since  1923,  was  a  World  War  veteran 
and  an  excellent  soccer  player. 

.Albert  F'rancis  Poole,  80,  former 
newspaper  artist  on  the  staffs  of  the 
Boston  Herald,  Globe  and  other  Bos¬ 
ton  newspapers,  died  at  his  home  in 
East  Milton  last  week.  He  is  survived 
by  his  wife,  a  son  and  two  daughters. 

W.\LTER  .Alexander,  an  unusual  fig¬ 
ure  among  Baltimore  newspaper  re¬ 
porters,  died  Nov.  5  in  Baltimore.  He 
had  been  city  hall  reporter  for  Balti¬ 
more  newspapers  continuously  for  39 
years,  from  1895  until  1911  on  the  7?a//i- 
more  .4merican  and  from  1911  until 
his  death  on  the  Sun. 

Mrs.  Estelle  Harvey  To.mpkins, 
widow  of  F'rank  H.  Tompkins,  news¬ 
paperman  and  editor  in  Washington, 
D.  C.,  and  New  Orleans,  died  Noy. 
12  at  the  home  of  her  daughter,  in 
Washington,  D.  C.  Her  husband  died 
several  years  ago. 

Tom  Q.  MacMurtrie,  58,  vice- 
president  of  the  Chicago  Lino-Table 
Company,  died  Nov.  9  in  Chicago  of 
injuries  received  six  weeks  ago  in  an 
automobile  accident  in  Detroit.  He  was 
formerly  a  newspaper  editor  in  York- 
ville.  111. 

Charles  E.  Lowry,  Sr.,  69,  editor 
of  the  Gibson  (Ill.)  Courier,  died  Nov. 
5  in  a  hospital  at  Bloomington,  Ill. 
Physicians  attributed  his  death  to  com¬ 
plications  which  developed  after  an  eye 
operation. 

R.  V.  Bidez,  64,  publisher,  Rockmart 
(Ga.)  News,  died  Nov.  5  at  an  At¬ 
lanta  hospital  following  a  brief  illness. 
He  was  a  native  of  Belgium,  but  had 
lived  in  America  for  more  than  30 
years. 

Fred  W.  Lamkin,  business  manager 
and  joint  owner,  Pendleton  (Oye.) 
East-Oregonian,  was  accidently  killed 
while  on  a  hunting  trip  Nov.  9.  He 
was  shot  between  the  eyes  by  Dan 
C.  Bowman,  a  hunting  companion,  who 
fell  while  getting  out  of  an  automo¬ 
bile  and  accidently  discharged  his  rifle. 

Henry  Martin,  70,  for  many  years 
associated  with  the  International  Paper 
Company,  New  York,  died  Nov.  12  at 
his  home  in  Glen  Ridge,  N.  J.,  of  pneu¬ 
monia,  following  a  seven-week  illness. 

Isaac  S.  Storm,  74,  co-partner  and 
editor  of  the  Shelbyville  (Ill.)  Demo¬ 
crat,  died  Nov.  6.  Storm,  with  G.  W, 
Cook,  founded  the  Democrat  in  1901 
and  had  served  as  editor  since. 

David  A.  Hendricks,  69,  veteran  Pa¬ 
cific  Northwest  publisher,  died  at  his 
home  in  Salem,  Ore.,  Nov.  9.  Hen¬ 
dricks  was  first  employed  by  the  Salem 
Statesman  when  a  young  man. 


MOVIE  MAGAZINE  SOLD 

The  Motion  Picture  Unit,  New  York, 
has  been  acquired  by  interests  associated 
with  Kable  News  Company.  Motion 
Picture  Unit,  so-called,  is  composed  of 
.Motion  Picture  and  Moz’ie  Classic,  peri¬ 
odicals  devoted  to  Hollywood  news  and 
gossip.  Stanley  V.  Gibson  continues 
as  president  and  publisher,  and  has  as¬ 
sociated  with  him.  Samuel  J.  Campbell, 
president  and  treasurer  of  Kable  News 
Company :  Warren  .A.  .Angel,  vice- 

president  and  general  manager  of  Kable 
News  Company;  and  A.  K.  Taylor,  an 
executive  of  the  Kable  News  Company. 


Nome’s  recent  ^,000,000  fire. 
stroyed  the  business  section  ot 
New  printing  equipment  was  brouglt| 
in  by  one  of  the  last  steamer^  rejcll 
Nome  before  the  roadsteau  i,ecani, 
locked  in  the  winter  ice. 


PRINTING  IN  NEW  PLANT 

The  Nome  (Alaska)  Daily  Nugget 
resumed  printing  on  Nov.  6  in  a  new 
plant  replacing  the  one  destroyed  in 


IN  NEW  QUARTERS 

The  Vancou7'er  (B.  C.)  Nezos  Her 
aid,  has  shown  signs  of  prosperity’s  rt 
turn  by  taking  over  quarters  formerh 
occupied  by  the  Vancouver  World.  ^ 
fore  the  Herald  staff  moved  in  the  builij 
ing  underwent  exterior  and  interioi 
improvements.  The  telegraph  printn 
has  been  placed  in  a  noiseless  compart, 
ment  alongside  the  editorial  rooms  and 
it  is  planned  to  have  a  plate  glass  par. 
tition  split  the  newsroom.  The  HeraM 
is  a  daily  owned  by  members  of  the  stafi 


Rebuilt  Presses 


SCOTT  24  and  iZ-page  Ptcmcs.  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit”  Color  Press, 
all  couples  reversible.  Prints  from  W  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

Main  Ofica  &  Factary . Ptainfield*  N.  J. 

New  Tark  Ofica . Z30  Waal  41st  Straal 

Chicaga  Ofica . 1330  Manadnack  Black 


Foe  Everything  Electric 
See  General  Electric 

’The  ctmpitu  G-E  line  enables 
you  to  entrust  ent  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

generalHeibctric 


Stereotype  Room 
Elfficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Maas. 


National 

Advertisers 

want  thetr  metsagea  deltvcnd 
into  the  hornet.  The  most  to 
credited  metsengeri  are  the 

NEWSPAPERS 


JAMES  I.  DONELLAN 
James  I.  Donellan,  55,  for  many 
years  a  prominent  political  commenta¬ 
tor  whose  articles  were  published  in 
numerous  newspapers,  died  Sunday, 
Nov.  11,  at  his  home  in  Washington, 
D.  C.  He  was  55  years  old.  Edu¬ 
cated  at  Loyola  Coll^,  Baltimore,  and 
Grorgetown  University.  He  serv^  as 
editor  of  the  Baltimore  Catholic  Mirror 
for  several  years.  The  funeral  was  con¬ 
ducted  Tuesday  in  Baltimore. 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 

inCROMETER  WORM  GEAR  PATENTED  SUP  GEAR  ALL  PUSH  BUTTON 
IMPRESSION  ORIVI  RUNS  ASSURES  BETTER 
ADJUSTMENT  IN  OD  BATH  MATS 

SEND  FOR  DETAIU 


ELECTRIC  CONTROL 


R.  HOE  &  CO.,  INC. 

GRNIRAL  OmCES 

ISSTH  STREET  AND  EAST  RIVER,  NEW  YORK  OTY 
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C.V..-ALL  WONDERS  IF 
hit*  XR  SEEKS  PEACE 

New  York  Time*  Writer  Addrewe* 
AMOciation  of  Foreign  Press 
Correspondents  No¬ 
vember  15 


By  Harold  Butcher 

•‘All  Europe  is  my  field.  1  hop  from 
one  airplane  to  another.  I  live  in  a 
suitcase— and  I  like  it !  I  never  had  so 
much  fun  in  my  life!” 

Frederick  T.  Birchall,  European  cor¬ 
respondent  of  the  New  York  Times, 
speaking  at  the  luncheon  of  the  Associa¬ 
tion  of  Foreign  Press  Correspondents 
in  New  York  Nov.  15th.  R.  J.  Cruik- 
shank,  London  News-Chronicle,  presi¬ 
dent  of  the  association,  introduced  Mr. 
Birchall  as  one  ef  the  late  William  T. 
Stead’s  young  men,  said  he  was  “a 
miracle  at  the  journalistic  craft.” 

After  serving  as  acting  managing 
editor  of  the  New  York  Times,  Mr. 
Birchall  went  back  to  reporting — in  a 
large  way.  ‘‘It  is  grand !”  he  said.  “I 
am  beginning  sadly  to  be  of  the  opinion 
that  for  thirty  or  forty  years  I  missed 
my  vocation,  and  in  striving  for  a  job, 
for  a  title,  I  grasped  the  shadow  and 
missed  the  substance.  The  substance  is 
that  which  we  all  have,  of  living  a  free 
life,  writing  pieces  about  things  we  see, 
and  knowing  that  people  enjoy  the  word 
pictures  we  present.” 

In  an  easy,  conversational  but  stimu¬ 
lating  manner  Birchall  went  on  to  speak 
of  the  enigma  of  Germany.  Here  he 
was  impartial,  telling  how  much  he  liked 
the  people  of  that  country — kindly, 
decent,  industrious — while  confessing 
himself  in  disagreement  with  some  of 
the  policies  of  the  present  regime.  He 
said  there  were  two  points  of  view,  the 
.American  and  the  English,  each  believ¬ 
ing  in  freedom  and  democracy ;  and  the 
German  point  of  view  which  would  cast 
freedom  into  the  scrap  basket  and 
wanted  dictatorship,  hoping  to  find  its 
salvation  in  that. 

“The  two  points  of  view  are  irrecon¬ 
cilable,”  said  Mr.  Birchall,  “and  when 
I  hear  from  the  authorities  in  Germany 
that  they  do  not  like  my  pieces  I  always 
bring  out  the  fact  that  these  two  points 
of  view  exist,  and  that  I  write  for  the 
.\merican  people  who  have  their  own 
point  of  view.  I  say,  ‘So  long  as  we 
are  fair,  do  not  lie  about  you  but  tell 
the  truth,  that  is  fair  to  both  sides.  If 
you  do  not  like  that  you  can  put  us 
out.  But  you  will  have  to  justify  your¬ 
selves  before  civilization,  and  it  is 
going  to  be  a  hard  job.’  I  have  not 
been  put  out  of  Germany  yet,  and  I 
hope  to  go  back  there.” 

He  could  not  believe  in  a  dictatorship, 
but  he  has  a  soft  spot  in  his  heart  for 
Mussolini.  “My  friend,  Mussolini,” 
he  said  once.  “Well,  1  feel  1  could  al¬ 
most  call  him  my  friend.  After  an  in¬ 
terview  he  slapped  me  on  the  back  and 
said,  ‘I  like  you.  Come  and  see  me 
whenever  you  are  in  Rome.’  Don’t 
be  mislead  by  some  of  his  fiery  speeches. 
He  does  not  mean  them.” 

Hitler,  on  the  other  hand,  often  speaks 
peace  but  he  leaves  Birchall  wondering 
whether  he  really  means  peace. 

Mr.  Birchall  spoke  of  the  injustices 
Germany  suffered  at  Versailles. 


BROUN  HAS  NEW  PLAN 

Hey  wood  Broun,  president,  American 
Newspaper  Guild,  speaking  before  the 
Baltimore  Newspaper  Guild  Nov.  10, 
advocated  a  national  organization  of  all 
writers.  He  talked  of  the  benefits 
whi^  might  be  derived  from  the  for¬ 
mation  of  a  body  which  would  include 
newspaper  writers,  screen  writers, 
dramatists  and  authors  of  all  orders. 
The  various  groups  might  form  their 
own  organizations  without  surrendering 
their  ickntity,  or  might  incorporate  the 
bodies  into  a  new  federation,  said  Mr. 
Broun.  Mr.  Broun  said  that  he  is  em¬ 
phatically  not  in  favor  of  affiliating  the 
American  Newspaper  Guild  with  the 
^erican  Federation  of  Labor  at  this 
time.  Marlen  Pew,  of  Editor  &  Pub- 
usher,  had  misrepresented  his  attitude 
in  this  phase  of  the  guild  activities, 
laid  the  speaker. 


BRISBANE  HEADS  N.  Y.  MIRROR 


Hearst  Executive  Says  He  Hope*  to 
“Contribute  Something’’  to  Tabloid 

•Arthur  Brisbane,  Hearst  editor  and 
writer,  assumed  editorial  control  of  the 
New  York  Daily  Mirror  this  week. 

He  issued  the  following  statement 
Nov.  14: 

"1  have  undertaken  editorial  direction 
and  management  of  the  New  York 
Daily  Mirror,  and  hope  to  contribute 
something  to  a  newspaper  that  already 
has  a  great  circulation,  more  than  half 
a  million  daily,  more  than  a  million  on 
Sunday. 

“The  so-called  ‘tabloid’  newspaper, 
small  in  size,  brief  in  statement,  appeals 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Tima  —  .M  par  lina 

3  Timas  —  .43  par  lina 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Ordar) 

1  Tima  —  .7S  par  hne 

4  Timas  —  .M  par  hne 
Count  six  words  to  tha  lina 

Whits  span  charged  at  sams  rata  par  Um 
per  msartion  as  aamsd  hy  fraquancy  d 
insartioD.  Minimum  space,  three  lines. 
Tha  Editor  A  Pubiisher  reserves  tha  right  to 
classify,  adit  or  reject  any  copy. 


Brokers 


Yuur  Opportunity — If  you  have  310,000  for 
initial  payment  and  want  high  class  semi¬ 
weekly,  exclusive  Held,  excellent  equip¬ 
ment,  earning  dividends,  located  in  a  love¬ 
ly  town  and  community  and  not  over 
priced.  Write  J.  B.  Shale,  Times  Build¬ 
ing,  New  York. 


Buying,  Selling,  Merging  of  newspapers. 
No  leases  or  tradea  No  Mating  chargs. 
Len  Feighner,  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W.  Mapoles,  Murphy’s 
Hotel,  llichmond,  Va. 


For  Pacific  Coast  Daily  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 


Circulation  Promotion 


Promotion,  to  bring  ‘'better  times.”  Hud¬ 
son  Ue  Priest  &  Associates,  world's  record 
circulation  builders.  246  5th  Ave.,  N.Y.C. 


Newspaperdom’sLeadingCirculationBuilders 

.Morrison  Pluii 

"The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
Koyal  Union  Bldg.,  Des  Moines,  Iowa. 


Better  Daily  Newspapers  in  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
Fur  quick  dellnite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Uccidental  Building, 
Indianapolis. 


f^uccessfully  Proven  Circulation  Service 
for  Weekly  Newspapers 
The  Carrier-Service-Charge-System  plan  la 
a  modernized  and  unusual  plan  that  is 
now  in  operation  on  the  best  weekly  publi¬ 
cations  in  the  U.  S.,  adaptable  to  either 
"all-paid”  or  "all-free”  types  of  weeklies. 
Very  successful  experience  in  semi-metro¬ 
politan  centers.  Installation  costs  are 
self-liquidating.  Details  of  plan  and  ref¬ 
erences  on  request.  The  Jno.  E.  Foster 
Organization,  728  West  65th  St.,  Chicago. 
Ill. 


Newspaper  for  Sale 


Newspaper  for  Sale— Offers  are  sollcttsd 
for  the  assets  of  the  Verona,  N.  J.,  News 
(Verona  Publishing  Co.),  now  bstng  pub¬ 
lished  by  receiver.  Assets  Include  ac¬ 
counts  receivable,  subscription  list,  adver¬ 
tising  contracts,  good  wllL  etc.  Business 
established  1329.  Bids  due  Nov,  14. 
Harold  Van  Wart,  Receiver,  P,  O.  Box  45, 
Verona,  N.  J. 


Newspaper  Wanted 


Want  to  buy  small  daily  or  tri-weekly, 
county  seat.  Write  full  particulars.  E.  J. 
Everly,  3908  Park  Ave.,  Indianapolis,  Ind. 


Help  Wanted 


Advertising  Manager  for  large  weekly 
newspaper  outside  of  Detroit.  Must  know 
functions  of  advertising  man  in  his  rela¬ 
tionship  with  small  town  merchants.  Must 
be  aggressive,  honest  and  enthusiastic. 
Age,  25  to  40.  Reply  in  your  own  hand¬ 
writing.  Birmingham  Eccentric,  Birming¬ 
ham,  Michigan. 


Political  writer,  reporter  and  desk  man. 
If  you  don't  think  you  are  above  the  aver¬ 
age — don't  reply.  All  letters  will  be  kept 
absolutely  confidential.  Box  A-907,  Editor 
&  Publisher. 


Publication  Devoted  to  Social  and  Eco¬ 
nomic  problems  seeks  the  servicee  of  a 
man  who  combines  circulation-promotion 
experience  with  general  executive  ability. 
Unusual  opportunity  for  the  exceptional 
young  man.  State  age,  experience  and  sal¬ 
ary  required,  A-906,  Editor  &  Publisher. 


to  this  age  of  condensation  and  hurry. 
It  is  particularly  convenient  for  the 
millions  that  ride  in  crowded  cars  to 
and  from  their  daily  occupations  in  the 
city. 

“The  Daily  Mirror,  published  within 
reach  of  twenty  million  population, 
hopes  to  include  among  its  readers  a 
fair  share  of  that  population.” 

James  C.  Dayton,  former  publisher 
of  the  Nezv  York  Ei’ening  Journal,  is 
in  charge  of  the  business  end  of  the 
paper  in  an  “‘advisory  capacity,’’ 
Editor  &  Publisher  learned. 

No  further  information  concerning 
the  change  was  available  this  week.  A. 
J.  Kohler  is  president  and  publisher  of 
the  Mirror. 


Interest  for  Sale 


Newspaper  Man  of  character  and  ability, 
with  at  least  310,000,  wanted  as  manager 
new  Democratic  daily  in  mid-western  city. 
ABC.  A-912,  Editor  &  Publisher. 


Newspaper  Opportunity  in  California  for 
experienced  newspaperman  with  325,000  or 
more  to  join  in  expansion  plan;  county 
seat  city.  Give  experience.  Write  Box 
A-917,  Editor  &  Publisher, 


Sales  Connection  Wanted 


Road  Salesman,  experienced,  calling  on 
wide  group  newspapers,  editorial,  business 
department,  etc.,  desires  additional  proflt- 
able  line.  Commission  arrangement.  Ad¬ 
dress  Box  A-901,  Editor  &  Publisher, 


Situations  Wanted 


Accountant — 10  years  with  large  New 
York  daily.  Well  versed  in  all  phases  of 
newspaper  management.  A-916,  Editor  & 
Publisher, 


Situations  Wanted 


Country  Editor — 27.  advertising,  editorial 
experience,  daily,  weekly  papers;  go  “"y* 
where;  now  employed.  Desire  change  for 
ambitious  reasons.  A-906,  Editor  &  PuD- 
lisher. 


Editorial — Young  newspaper-man.  six  years' 
experience  on  rewrite,  straight  reporting, 
telegraph  and  sports.  Will  go  anywhere, 
A-915.  Editor  &  Publisher. 


Editorial  worker  with  a  record;  Pep  of 
youth  hitched  to  10  years’  experience;  33; 
married;  university  education;  sober;  sin¬ 
cere;  now  a  Scripps-Howard  sub-execu¬ 
tive.  city  of  500,000.  Am  not  being  fired — 
cv»nt  rh»nre  tn  show  worth.  A-924,  Editor 


Editorial  Writer — One  of  most  widely 
quoted  independent  Republican  editors  and 
columnists  in  country  seeks  place  on  siae- 
able  daily.  Experienced,  well  trained  and 
capable  executive  in  all  editorial  worl^ 
managing  editor,  etc.  A-919,  Editor  « 
Publisher. 


Job  Wanted — I  have  had  many  years’  ex¬ 
perience  as  department  store  advertlelng 
manager.  1  know  type  and  merchandise. 
My  background  includes  intimate  knowl¬ 
edge  of  merchandising  policies  of  impor¬ 
tant  stores  in  New  York.  Chicago.  Detroit, 
St.  Louis.  Cleveland,  Boston,  Louisville, 
Denver  and  San  Francisco.  I  know  how 
to  write  and  merchandise  retail  advertis¬ 
ing.  Perhaps  you,  the  Business  or  Ad¬ 
vertising  Manager  of  a  good  newspaper, 
know  of  an  important  store,  department 
or  specialty,  in  need  of  the  services  of  a 
competent  advertising  manager.  If  so, 
I’m  your  man.  You  need  have  ^no  hesi¬ 
tancy  in  recommending  me.  I'll  make 
good  in  large  measure.  1  have  a  lino 
reputation  tor  increasing  sales.  I  know 
how  to  create  distinctive  advertising,  to 
attract  public  attention,  and  to  sell  mer¬ 
chandise.  Best  of  references,  reasonable 
salary.  In  perfect  health,  plenty  of  vim 
and  vigor.  All  I  want  is  a  fair  chance. 
Address  Harry  R.  Drummond,  11  Dongan 
Place.  New  York.  N.  Y. 


-Advertising — copywriter,  layout,  merchan¬ 
dising,  promotion.  9  years’  metropolitan, 
5  years’  small  city  experience.  A-922, 
Editor  &  Publisher. 


Advertising  Manager  or  Business  Manager 
for  small  daily  or  large  weekly  in  pro¬ 
gressive  field.  This  man  has  the  experi¬ 
ence,  personality  and  ambition  to  win  suc¬ 
cess  for  a  publisher  who  needs  such  a 
man.  He  asks  for  confldentlal  interview. 

A-893,  Editor  &  Publisher. _ 

Advertising  Linage  Compiling,  and 
analyzing  hot  spots  of  your  llnago  for 
real  salsa  talk.  Specialised  Information 
applicable  to  individual  advertisers.  My 
experience  qualiflea  ms  for  such  work. 
Formerly  manager  of  statistical  depart¬ 
ments  of  Now  York  Evening  Post,  New 
York  Evening  Jiournal  and  Media  Reoorda 
References:  C.  D.  Packette,  New  York 
Times:  C.  E.  Rock,  Media  Records;  C.  W. 
Hobson,  Rodney  Boone  Organization. 
Frederick  A.  Phillpott,  Old  Tappan,  Wes  - 

wood.  N.  J. _ 

Circulation  Manager — Age  S3;  30  yearsT 
experience;  thoroughly  versed  In  all 
branches  circulation  management.  Eco¬ 
nomical  operator,  aggressive  promoter. 
Best  references.  A-837.  Editor  A  Publisher. 
Circulation  Manager  or  assistant,  age  27, 
honest,  capable,  familiar  with  all  phases 
of  circulation.  A-909,  Editor  &  Publisher. 
Circulation — Well  known  circulator,  now 
employed,  desires  to  make  a  change. 
Would  like  to  locate  on  the  Pacific  Coast 
or  in  the  Southwest  States.  Have  held 
present  position  many  years.  An  econom¬ 
ical  builder  of  good,  permanent  circulation. 
References  of  the  best.  Have  splendid 
record.  Prefer  city  of  100,000  or  more. 
Experience  on  morning,  evening  and  Sun- 
day  papers.  A-911.  Editor  &  Publisher. 
Circulation  Manager— If  you  need  more 
circulation  and  want  it  at  a  minimum  of 
cost  I  can  get  it  for  you.  Thoroughly 
familiar  with  circulation  maintenance,  pro¬ 
motion  and  costs.  Twenty  years’  experi¬ 
ence.  sober,  industrious  and  economical. 
Past  performance  best  recommendation. 
Good  references.  A-914,  Editor  &  Pub¬ 
lisher^ _ 

Circulation — Some  day  you  will  need  the 
services  of  a  man  that  has  been  highly 
successful  in  building  circulation  for  news¬ 
papers  that  were  in  dire  need  of  steadily 
Increasing  circulation — the  kind  that  sticks. 
Maybe  you  need  that  man  now!  Over 
twenty  years  of  experience  on  morning, 
evening  and  Sunday  newspapers.  Not  a 
chronic  Job  hunter.  Have  held  my  pres¬ 
ent  position  for  more  than  ten  years. 
Splendid  reputation  as  a  circulator.  Well 
known  throughout  U.  S.  and  Canada.  N6t 
a  youngster,  but  a  man  of  mature  Judg¬ 
ment  who  knows  how  to  build  circula¬ 
tion  at  low  cost.  Reasons  for  making 
change  are  beyond  reproach.  A-910,  Edl- 

tor  &  Publisher.  _ 

ClaMifled  Manager — Young  man  at  present 
employed  as  assistant  on  metropolitan  daily 
would  like  managerial  opportunity;  thor¬ 
oughly  experienced  in  all  phases  of  classi¬ 
fied,  sales,  promotion,  details,  including 
collections.  Reply  A-908,  Editor  &  Pub¬ 
lisher. 


Mechanical 

ATTENTION,  PUBLISHERS! 
Knowing  the  need  of  newspaper  publlsherz 
for  production  in  mechanical  departmenta, 
there  is  some  publisher  who  needs  my  zer- 
vice  as  a  production  manager  and  me¬ 
chanical  supervisor. 

Being  a  college  graduate  engineer,  and 
having  made  a  research  study  of  news¬ 
paper  production  and  printing,  am  quali¬ 
fied  as  a  practical  printer,  stereotyper  and 
pressman,  to  pass  Judgment  on  quality  of 
printing,  also  quantity  of  production  that 
should  be  obtained. 

After  years  of  experience  I  realize  the 
insistent  need  for  planned  cooperation  of 
mechanical  departments  with  the  news, 
advertising  and  business  departments.  Can 
Install  an  accurate  and  efficient  cost 
system  furnishing  the  publisher  daily  re¬ 
ports  on  each  department. 

Am  35  years  old,  a  total  abstainer,  mar¬ 
ried  and  have  a  family.  Will  consider 
going  to  any  section.  Moderate  salary. 

Qualifications  may  be  obtained  by  com¬ 
municating  with  the  following:  Byron  J. 
Lewis,  Gannett  Newspapers,  Tlmes-Unlon 
Bldg.,  Rochester.  N.  Y. ;  David  M.  Rap¬ 
port,  Pres.,  Rapid  Roller  Co.,  Federal  at 
26th  Sts.,  Chicago,  Ill.;  Fred  A.  Whits, 
Gen’l  Mgr.,  Mergenthaier  Linotype  Co., 
Plymouth  Ct.,  Chicago,  Ill.;  Marlen  E. 
Pew,  Editor  &  Publisher,  1700  Times 
Bldg.,  N.  Y.  City. 

Address,  J.  M.  Pate,  3626  Zumstein  Avs., 
Hyde  Park,  Cincinnati,  Ohio. 


National  Advertising  Manager 
or  Assistant 

Young  man,  married.  10  years’  experience 
with  leading  firm  of  national  newspaper 
representatives.  Developed  from  stenog¬ 
rapher  to  otflee  manager,  statistician, 
promotion  manager  and  assistant  to  head 
of  company.  Unusually  qualified  to  handle 
newspaper  national  advertising  depart¬ 
ment.  A-889,  Editor  &  Publisher. 


Photo  Fkigraver  wants  situation  in  small 
newspaper  shop.  Good  all-around  man. 
Excellent  photographer.  A-923,  Editor  & 
Publisher. 


Printer — Completed  course  in  typographi¬ 
cal  layout,  Linotype  operating  and  main¬ 
tenance.  Desire  position  with  progressiva 
printer.  A-883.  Editor  &  Publisher. 


Reporter — Three  years’  small  town  and 
suburban  experience;  26;  unmarried:  Mis¬ 
souri  graduate.  Uses  graflex.  Best  ref¬ 
erences.  A-920,  Editor  &  Publisher. 


Reporter — Journalism  graduate.  A-1  steno¬ 
grapher,  seeks  work  compatible  with  her 
background.  Go  anywhere.  A-918,  Editor 
&  Publisher. 


Mechanical  Equipment  for  Sale 


Photoengraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  480  West  Broadway,  N.  Y. 


Classified  Advertising 

locates  opportunities  of  to-day  and  lines  up 
prospects  for  to-morrow.  The  busy  publisher 
reads  the  Classified  and  adapts  it  to  his  needs. 
Tell  your  story  in  an  Ad. 

Classified  Service — Editor  ^  Publisher 
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Editor  &  Publisher  for  November  17,  19  34 


BY  MARLEN  PEW 


INTERFERENCE  with  newspaper 
freedom  by  local  public  utility  con¬ 
cerns  seems  to  be  an  almost  universal 
editorial  complaint  in  the  United  States. 
Wherever  I  travel,  North,  Eas^  South 
or  West,  editors  are  found  telling  how 
some  gas,  electric,  transportation  or 
telephone  magnate,  or  his  press  agent, 
has  swung  the  advertising  club  over 
their  heads  or,  perhaps,  given  them  a 
swift  ride  on  a  mortgage  plaster  or  bank 
loan.  Similar  pressure  is  sometimes 
felt  in  educational  institutions,  and 
thrice  blessed  is  the  department  of  eco¬ 
nomics  of  a  state  university  that  is  not 
haunted  by  the  fear  that  some  high-up 
will  crack-down  on  the  witless  professor 
who  has  disparaged  a  local  utility. 

I  take  it  that  what  is  required  of 
local  newspapers  is  almost  daily  reitera¬ 
tion  of  the  following  statements: 

(1)  Local  rates  are  fair. 

(2)  Local  service  is  bang  up. 

(3)  Profits  are  never  excessive. 

(4)  Over-capitalization  has  been  jus¬ 
tified  by  “potentials”. 

(5)  There  are  no  abuses. 

(6)  Public  ownership  or  control,  or 
both,  is  the  device  of  a  horned  and 
hoofed  devil,  aided  and  abetted  by  Lenin 
and  all  the  reds  from  .Archangel  to 
Union  Square. 

It  is  a  tragic  business  when  a  local 
editor  publishes  the  adverse  report  of 
an  investigation  into  local  utility  opera¬ 
tions  by  some  local  college  professor. 
The  only  equivalent  such  subversive 
conduct  could  have  would  be  to  haul 
down  the  Stars  and  Stripes  and  unfurl 
a  blood-red  banner  to  the  breeze.  I’d 
think  editors  and  educators  would  get 
fed  up  on  the  nonsense  and  once  in  a 
while  carry  the  whole  case  to  the  read¬ 
ing  public. 

*  *  * 

The  Insull  trial  has  been  rather  dry 
reading  in  most  newspapers,  but  in 
Chicago  the  stuff  has  been  followed  with 
breathless  public  interest.  The  drama, 
in  local  eyes,  naturally  concerns  the  fall 
of  Napoleon,  the  dragging  in  the  dust 
of  Fr^erick  the  Great,  the  humiliation 
of  an  American  dollar  god.  The  dron¬ 
ing  testimony  about  the  manipulation  of 
securities,  with  face  value  in  the  billions, 
may  have  been  a  confused  blur  to  the 
average  reader,  but  all  Chicago  was  con¬ 
scious  of  the  tragic  picture  of  old  Sam 
Insull  seated  in  court  with  his  pretty 
wife  and  his  alert  son,  begging  piteously 
for  freedom.  Insull,  who  for  a  gen¬ 
eration  was  the  forefront  of  the  social 
glory,  financial  splendor^  and  polit-cal 
power  of  the  inland  empire!  The  fall 
of  the  mighty  spells  great  news. 

The  reporters  for  the  local  press  cov¬ 
ered  the  court  proceedings  unemotion¬ 
ally  and  at  great  length  and  editors  gave 
it  first  page  display  for  seven  weeks  on 
end,  a  remarkable  continuity. 

I  noticed  that  a  woman  reporter. 
Hazel  Macdonald,  wrote  the  leads  for 
Chicago  American,  her  stuff  being  on  a 
par  with  anything  written  by  her  male 
contemporaries,  though  they  included 
such  stars  as  Philip  Kinsley,  of  Chicago 
Tribune;  George  Morgenstern,  of  Chi¬ 
cago  Herald  and  Examiner;  Robert  J. 
Casey,  Chicago  Daily  News;  and  John 
Stone,  of  Chicago  Times.  Miss  Mac¬ 
donald  hails  from  the  Pacific  Coast  and 
made  her  Chicago  lame  as  a  court  re¬ 
porter  on  the  Dr.  Wynkoop  murder 
case.  Miss  Kay  Hall,  of  Chicago 
Times,  also  occasionally  wrote  leads, 
alternating  with  Mr.  Stone.  An  in¬ 
cident  of  the  press  table  was  the  pres¬ 
ence  of  John  Ashenhurst,  covering  for 
London  Telegraph,  the  Insull  story  hav¬ 
ing  strong  appeal  for  English  readers, 
somewhat  b^use  of  the  defendant’s 
nativity,  but  mainly  because  of  the  ex¬ 
traordinary  revelations  concerning  Am¬ 


erican  finance  in  the  post-war  boom 
era. 

«  *  * 

Little  does  the  average  newspaper 
-/  reader  realize  the  immense  ma¬ 
chinery  that  goes  to  work  for  his  in¬ 
formation  benefit  on  an  election  night. 
It  is  one  of  the  outstanding  services  ot 
the  American  press.  Here  is  a  descrip¬ 
tion  of  what  happened  on  the  night  of 
Nov.  6  in  one  city — Chicago— dupli¬ 
cated  according  to  population  in  every 
community  from  coast  to  coast. 

Local  newspapers  depend  upon  the 
City  News  Bureau  of  Chicago  for  elc;- 
tion  returns  and  that  mutual  organiza¬ 
tion,  under  the  direction  of  Isaac  Gersli- 
man,  general  manager,  organizes  an  im 
mense  special  service  to  record  the 
1.400,000  votes  of  Cook  County.  For 
six  weeks  prior  to  the  event  prepara¬ 
tions  were  being  made  to  handle  the 
reports  of  more  than  5,000  tabulators. 

.\s  returns  zipped  through  the  pneu¬ 
matic  tubes  direct  to  the  desks  of  elec¬ 
tion  editors,  a  representative  of  Editoe 
&  Publisher  watched  the  proceedings 
at  the  bureau’s  election  headquarters 
on  the  third  floor  of  the  County  Build¬ 
ing.  The  central  nerve  center  of  this 
mammoth  vote-gathering-and-recording 
enterprise  occupies  a  room  13,000  square 
feet  in  size 

The  area  covered  by  the  City  News 
Bureau  in  this  undertaking  includes  88 
cities  and  villages  in  Cook  county,  48 
miles  long  and  32  miles  wide.  The 
vote  polled  represents  one-half  the  total 
vote  for  the  state  of  Illinois.  A  total 
of  3,639  precincts  comprise  the  county, 
including  3,127  precincts  in  Chicago  and 
512  in  country  towns. 

The  keynote  of  the  enterprise  is 
accuracy  and  speed.  Speed  is  accom¬ 
plished  by  what  is  known  as  the  tele¬ 
phone  advance  vote  on  the  important 
offices.  The  complete  ballot  follows  on 
another  ticket,  rushed  to  headquarters 
by  squad  cars,  motorcycle  police  and 
special  messengers.  Cooperating  with 
the  City  News  Bureau  are  the  county 
and  city  election  officials,  together  with 
the  local  police  department,  which  fur¬ 
nishes  4,000  policemen  who  record  the 
votes  at  the  precinct  polling  places, 
serve  as  pick-up  men  and  relay  mes¬ 
sengers.  County  and  city  officials  re¬ 
gard  the  recording  of  election  returns 
for  local  newspapers  as  a  civic  duty, 
Mr.  Gershman  said. 

In  the  outlying  country  towns  are  375 
bureau  correspondents,  who  furnish  the 
precinct  returns  in  iheir  respective  local¬ 
ities  to  key  men  in  six  village  centers 
by  means  of  special  police  messengers. 
These  returns  are  relayed  first  to  police 
district  stations  and  then  picked  up  by 
key  men  and  sent  direct  to  headquar¬ 
ters  in  the  county  building. 

Five  hundred  experienced  workers  are 
assembled  at  election  headquarters,  in¬ 
cluding  specially-trained  bureau  staff 
members  who  prepare  election  bulletins 
on  wax  and  shoot  them  on  to  be  cyclo- 
graphed  and  sent  through  the  bureau’s 
county  building  pneumatic  tubes  to  the 
papers  and  Associated  Press. 

In  one  section  of  this  huge  room  is 
a  battery  of  40  telephone  men,  who  are 
trained  police  operators.  These  men 
receive  the  advance  telephone  vote  on 
the  important  offices.  A  special  PAX 
telephone  connects  the  battery  with  the 
various  local  and  country  town  polling 
places,  thus  giving  headquarters  staff 
control  over  the  entire  vote-gathering 
force. 

At  the  other  end  of  the  room,  the 
precinct  returns  come  in,  sheet  by  sheet, 
from  the  various  offices.  They  are,  in 
turn,  handed  over  to  sorters  and  then 
passed  on  to  a  corps  of  200  specially- 
trained  girl  tabulators,  all  of  whom 


have  had  at  least  five  years’  experiaice  youth  in  America  is  indulging  in  > 
in  recording  election  results.  As  the  radicalism.  The  contrary  is  true, 
votes  are  tabulated  they  are  sent  by  pre-  said,  and  educators  deplore  the 
cinct  counts  to  the  main  table,  where  conservatism  of  the  modern  st 

the  returns  are  prepared  in  bulletin  "Youth  should  be  experimental  and 

style  for  the  papers.  ing,”  he  said.  “It  is  a  natural 

It  is  estimated  that  more  than  37,500  should  be  encouraged  and  toler 
separate  sheets  come  into  headquarters,  even  when  it  runs  to  extremes.  I 
are  sorted  and  tabulated  in  the  process  no  virtue  in  boys  who  act  like  so 
of  counting  the  vote.  old  men.  The  University  of  Mic 

Starting  at  a  comparatively  slow  pace,  will  not  lend  itself  to  a  smotheri 
activity  in  headquarters  increases  hour  free  and  liberal  expression  of  you 
by  hour,  until  between  9  o’clock  and  spirit  and  honest  intellect.  ’ 
midnight,  the  peak  load  is  reached.  ♦  *  * 

Suj^rvisors  and  key  men  and  women  rpVIDENTLY  something  is  1 
assigned  to  this  task  are  relieved  at  Eu  in  the  social  standing  of  news 

midnight  by  a  second  shift.  Those  re-  ers  of  England,  and  for  compa 

lieved  are  quartered  in  Loop  hotels  and  reasons  I  make  bold  to  lift  an 
return  again  at  6  a.  m.,  fresh  for  the  titled  “Our  Betters”  which  recently 
final  cleanup  of  election  returns.  peared  in  The  Journal  of  the  Bri 

.\  fairly  accurate  picture  of  election  Institute  of  Journalists: 
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in  the  social  standing  of  news 
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Glasgow  and  Edinburgh  papers  and 


results  was  available  by  lip.  m.  “There  were  great  doings  at  FI 

Detail  operations  of  the  present  sys-  Castle  to  celebrate  the  coming-of-age 
tern  were  perfected  by  Mr.  Gershman  the  Duke  of  Roxburghe — a  garden  pj 
in  time  for  the  Presidential  election  in  a  luncheon  to  the  tenantry,  and 
1932,  when  1,500,000  votes  were  re-  forth. 

corded.  The  recent  election  was  a  “It  was  a  real  ‘occasion’  on  the 
duplication  of  the  bureau’s  high-powered  tish  Border,  and  invitations  were 
efforts  in  1932,  which  gave  the  bureau  not  only  to  the  local  press  but  to 
the  reputation  of  being  one  of  the  fast-  Glasgow  and  Edinburgh  papers  and 
est  vote-recording  machines  in  the  The  Times. 

country.  “The  garden  party  was  reported 

*  *  *  length — but  not  a  line  appeared  a 

TR.YVEL  notes:  I  saw  a  half-dozen  fhejuncheon. 

freshly  painted  houses  from  the  Pull-  Saturday,  September  8,  was  a  1 
man  car  window  on  a  midwest  tour  this  day  at  Kelso.  The  tenantry, 

week,  one  in  New  York  state,  four  in  lowed  by  the  journalists  armed 
Michigan,  and  one  in  Illinois,  each  one  special  tickets  issued  by  the  factor 
brilliantly  relieving  a  drab  background  tered  the  castle  m  good  spin^.  T 
and  all  in  eloquent  proof  that  local  were  to  be  received  by  Her  Grace 
pride  hasn’t  entirely  vanished  from  the  Duchess,  prior  to  partaking  of  a  si 
race.  .  .Each  year  John  Lewis  Brumm,  tuous  repast  in  the  noMe  banqueting 
director  of  the  journalism  school  of  ancestral  home.  Were  they? 

Michigan  University,  writes  a  play  The  Glasgow  Herald  man  advan 

which  is  produced  by  students  for  the  bowed  and  declar^  himself, 
entertainment  of  the  Michigan  Uni-  ‘Let  the  Border  Standard  now 

versity  Press  Oub,  made  up  of  editors  quoted:  ■  r>  l 


P 

P 

It 

m 

It 


of  the  state.  This  year’s  offering,  a 
3-act  satirical  farce  bearing  the  title 
“Editors  are  Also  People”,  heavily 
taxed  my  sense  of  realism,  for  it  de¬ 
picted  an  honest  editor  being  rescued 
from  the  clutches  of  a  crooked  banker 
by  the  town’s  social  elect,  ladies  and 
gentlemen  with  enough  social  vision  to 
recognize  that  the  newspaper  is,  or  may 
be,  the  center  of  civic  conscience.  Any¬ 
how,  it  was  a  good  show.  .  .'Detroit  is 


Whereupon  the  gracious  Ducht 
in  angry  tone,  replied — “You  c 
come  in  here.  Don’t  you  see  I 
recehing  my  guests?" 

Nonplussed,  the  journalist  produc 
the  card  of  admission  to  the  aff 
and  handed  it  to  the  Duchess, 
examined  it  and  returned  it  to  t 
bearer,  saying — “Your  place  with  il 
is  outside." 

“That  is  why  the  luncheon  was 


rapidly  shaking  off  the  crepe  of  de-  ''^P?}t.®^‘  .  , 

pression,  local  newspapers  reflecting  the  accord  ffie  newspape 

real,  if  slow,  recovery.  Ford’s  edict  decided  to  abandon  the  function, 
ending  the  depression  got  a  bigger  play  editors  of  the  l^al  papers  endorsed 
outside  of  his  home  city  than  in  it.  action,  although  in  one  or  two  < 
Such  Ford  interviews,  suggesting  nor-  they  later  yielded  to  a  reqwst  from  tht 
mal  production,  invariably  result  in  a  family  and  published  an  abbreviated  re- 
rush  on  Detroit  by  hundreds  and  thou-  and  The  Scotsman  at  once  agr 

sands  of  mechanics,  flooding  in  hope-  to  the  Glasgow  Heralds  suggestton 
fully  by  bus,  train,  flivver  and  boat,  should  not  publish  wything  a 

and  it’s  just  too  bad  if  the  news  they  luncheon.  Finally,  the 

have  read  was  more  representative  of  anything  to  the  Lon 

Henry’s  temporary  optimism,  or  his  ....  .  . 

first-page  ballyhoo  propensity,  than  a  A"  interesting  letter  was  r^ei^ 


tangible  prospect  of  jobs  for  the  unem-  *  press  photographer  fr^  the  Flo 
ployed.  .  .1  had  a  talk  with  E.  D.  Stair,  Castle  factor,  Mr.  J.  C.  Swtt.  It  gat 
veteran  publisher  of  Detroit  Free  Press  permission  to  visit  the  castle  ' 

and  found  him  in  good  health  and  connertion  with  the  celebrations, 
steady  spirit,  elat^  over  the  fact  that  the  provito: 

Michigan  had  been  the  one  state  of  once  of  yourself  you  unit  be  kicked  out. 
the  union  that  had  voted  true  to  Repub¬ 
lican  colors.  There  is  deep  and  wide-  CURLEY  APPROVES  RADIO 

New  Governor  of  M.-.chuMitU  tei 


against  the  Administration  at  Washing-  .T  ...  .  - 

ton,  due  in  part  to  the  technical  in-  Install  Microphone  in  Capitol  j 
dictment  of  Mr.  Stair,  and  many  lead-  (S/>rcio/ to  Editoi  S  Publishm)  1 

ing  men,  in  the  bank  fraud  cases,  and  Boston,  Nov.  12 — Richard  D.  Graaf 
in  the  whole  country  I  know  of  nothing  formerly  radio  editor  and  State  Hou 
so  bitter  as  the  feud  raging  between  reporter  for  the  Boston  Transcript,  a 
the  elements  which  line  up  behind  more  recently  editor  of  the  Yank 
Henry  Ford,  on  one  side,  and  Sena-  Network  News  Service  in  Boston,  w 
tor  Couzens,  on  the  other.  The  Detroit  will  be  remembered  for  his  controver 
Free  Press  has  become  President  with  the  Massachusetts  State  Hoi 
Roosevelt’s  fiercest  antagonist  and  his  Press  Association,  appears  to  be  t 
New  Deal  policy  is  assailed  from  every  coming  radio  mouthpiece  for  the  n 
viewpoint.  The  trials  of  the  accused  Democratic  state  administration, 
bankers  are  due  in  a  few  weeks,  it  Mr.  Grant,  now  a  free  lance, 
being  alleged  that  they  were  delil^r-  one  of  the  chief  radio  broadcasters 
ately  postponed  by  the  Government  un-  James  Curley’s  successful  fight  to  v 
til  after  the  fall  elections.  For  the  sake  the  governorship  of  the  state.  G< 
of  Detroit’s  happiness  and  progress  it  ernor  Cimley  has  announced: 
is  greatly  to  be  hoped  that  they  will  be  “There  has  hitherto  been  some  m; 
speeded  and  the  air  cleared.  .  .Presi-  tery  concerning  affairs  at  the  st 
dent  Alexander  G.  Ruthven,  of  the  Uni-  house,  but  I  shall  appoint  Dick  Gr 
versity  of  Michigan,  addressing  a  secretary  and  arrange  with  so 
gathering  of  state  effitors,  said  that  broadcasting  company  so  he  can  bra 
there  was  no  justification  for  the  con-  cast  from  the  state  house  regula 
stantly  recurring  criticism  that  college  about  what  is  going  on  there.” 
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